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Faith Lleva Anderson 
Writer's direct dial 
817-931 -7004 
Writer's facalmle 
(817) 831-6655 

Bi 
American Airline 

Federal Credit ~ n b n  

VIA FACSIMILE 703-51 8-63 19 

May 29,2007 

Mary F. Rupp 
Secretary of thc Board 
National Credit Union Administration 
1 775 Duke Street 
Alexandria, Virginia 223 14-3428 

RE: Comments on, Proposed Rule Part 716 - Model. Form for Privacy Notice 

Dear Ms. Rupp: 

I: am writing on behalf of American Airlines Federal Credit Union (AA W t  Union). AA 
Credit Union has over $4 billion in assets, is the ninth largest credit union in the United 
States and has over 209,000 members. 1 am writing in response to the request for public 
comment regarding the proposed rulemaking for a model p h ~ y  firm issued jointly by tbe 
National Credit Union Administration (NCUA) and other agencies under the Ctramm-Leach- 
Bliley Act. 

AA Credit Union cornends the approach taken by the NCUA and the other agencies in 
hiring an outside consultant to conduct extensive consumer research on what is useful and 
understandable *to consumexs when they receive privacy noticeg . 

The proposed model privacy form is easy to understand and read. It will make it easier for 
our members to compare the various sharing practices of our credit union with that o f  other 
financial institutions. However, we would request that instead of giving a privacy notice 
only on one side of an 8-112" by 11" piece of paper, and requiring that the notice be p l d  
on two separate pieces of paper, that credit unions be dowed to also print page 2 of the 
privacy notice on the back side of the notice. With the recmt increase in postal rates, this 
would be beneficial to all. credit unions in M e r  reducing costs and maximizing benefits to 
members. Although our current privacy notice is printed on a smaller sheet of paper, we 
believe that it is easy for our members to read due to the way the notice i s  formatted. 
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Ve w~~re~uesttbata~lrniankdlowed~pivethepivacyraatice~orher 
kmmmts ~ a s w i t l l t $ e ~ ~ f a ~ o d i c s ~ a t e m e n t o r o t h e r m a i l i n g s  mlongas the 
d ~ y  notice itself is clear aad coospiicrnm. Again, we do aot Wi &at receiving a 
~ v a c y m t i ~ w T t h o t h e r ~ C s i n a n m ~ d d b e ~ b o m ~ b e r s .  

:or uewmanbers, w e a h  beIievedratit busdid andeasierfbrowmembers'if theprivaqy 
[otice were ~ncludecl in an account agreement and disclosure booklet as 1- as the notice 
vas again dear and coaspicuous. W~th all the disclosures that new membm can mxive 
vheajohbgaczeditaaiou, webe~e~e.thalitis~wlno&erntforme;mhtomktome 
e t o f b a u a d ~ I . a t h e r t h a n t o ~ ~ e m a n y ~ ~ t a  

JCfe would afSO request h t  a w d i r  mion be allowed to give 0tb.m helpfid hhmation to 
ambers within or with thc privacy notice such as how b avoid idtmtity theft or how to get 
heir mes remwed fmm marketing lists. W e  believe lhat this infonnstioa is 6 to our 
nelnbers. 

'0 the m t  stafe q- that other privacy disclosures be given, we would 
ecommend that a credit union have the ojyticm of adding that b q p g e  ia. the propospd model 
d r n y  firm. We also believe that it is  very impuxtam for a member to be told wbu 
ubstantivp. dvm.gw w m  made to a d t  union's privacy practices. Ideally, it would be 
ttter for the member to m v e  notice of these changes in the model privacy form itself 
r e r s ~  receiving anothelt docmuat that expiains the changes. 

)a the third -mended page of the privacy form, we would request thst a credit union not 
le required to hc1:rde this page whm giving members a privacy notice, ifa ax& union b s  
lot share: X ~ r c l i u n  with third parties th would trigger a member's stahtCory right to opt 
~ut of these sharing practices. While credit unions m y  4ometimes allow a member to opt 
lut of receiving a credit union's own m w  materials or to opt out of receiving jo& 
oarketing mat&&, it would be mafusing to menhers ifthis thd page were hcluded with 
b privacy notice. Members would come to beiieve that they have a statutory right to opt out 
9 receiving thest materials and it would p b  a burden on adit doas  to explain why they 
annot opt out of this ixlfodon. 

nstead, it might be easiet for a credit union that does not a -OW @ OW, ifon 
,age one of the prop& fmm, for the statement repding "joint nwkethg with other 
inancial wmpanies* and the question of "caa, you i i i t  this m?'' that a dil: union 
JISW "no." la that way, llro thitd page would be requid to be given to all mmbets, and 
,redit unions would have the flexibility of offering these marketing Wet joint marketing 
rpt outs only in extreme cases such as when a member is or bas been a victim of identity 
b&aadis~veryse~tiveforaccivJagsnym~ma~als. Clkxwkcif&third 




