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1. USING FOOD FESTIVALS TO PROMOTE OUR INDUSTRY

A deer and elk numbers continue to increase on North American farms, our industry needs to
Sdevelop and expand the markets for venison. One way consumers and chefs can be made
aware of this speciaty cuisine is through food festivals.

| am currently involved with several of my clientsin organizing the Alberta Prairie Heritage Food
Festival that will be held on September 16™ 2001 at the Ukrainian Cultural Heritage Village, just
east of Edmonton, Alberta, Canada. The Heritage Food Festival is being held in conjunction with
the annual “Harvest of the Past” event at the Village.

This Food Festival project is being undertaken by the Alberta EIk Association, the Alberta White-
tall and Mule Deer Association, the Alberta Reindeer Association, and the Alberta Bison
Association, in cooperation with the Fruit Growers Society of Alberta and the Alberta Market
Gardeners Association.

The purpose of the Festival isto hold a one-day public festival to promote Alberta-produced native
fruit (e.g., Saskatoon berry, chokecherry) and native livestock (e.g., bison, elk and deer) food
products.
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The goals of the Prairie Heritage Food Festival are to:

1. Market and sell Alberta-grown fruit, venison, bison meat and related products.

2. Educate potential buyers as how to prepare and serve these products.

3. Provide marketing benefits to producers through competitions and awards.

4. Make the general public more aware and informed regarding these farming industries.

5. Provide avenue to test consumer interest and reaction to new Alberta food and beverage
products.

6. Attract new producersto these industries.

7. Develop new markets, strategic alliances and value-added distribution chains.
8. Generate revenues for associations and its members.

9. Provide an informative, fun and entertaining day for the whole family.

Each of the participating associations will have booths on site to provide information, samples and
promotional items to the public. Some of the booths will also be selling products — venison, bison
burgers, Saskatoon pies, vegetables— to the public to take home.

The associations will be providing meds during the day showcasing their products. The Festival
day will start out with aV.I.P. and media pancake breakfast featuring native fruit syrups and
venison/bison sausages along with rhubarb and currant juice. Once the specia guests are finished,
this same breakfast will be made available to the public attending the events at the Village that day.

After breakfast is finished, visitors will be able to savour awhole range of delicious food. For the
main course, they will have a choice of either bison or venison shiskabobs, bison burgers, bison or
elk roast on a bun, and a venison/bison stew. This will be accompanied by a choice of fresh
potatoes, corn, coleslaw and fresh dill pickles. For dessert, there will be freshly baked Saskatoon
berry pie with ice cream and other assorted fruit desserts.

In addition, there may be demonstrations of how to make jams, how to cook venisor/bison, product
competitions and taste tests. All in all, consumers will have a very “feastful” day! Aswell, they will
be able to buy our products to take home to enjoy.

We plan to make this an annual event to promote our cervid industries among the local public and
consumers. You (the deer, elk and reindeer associations) are strongly encouraged to do the samein
each province, state or country in which you are located.

To obtain maximum benefit from Food Festivals, here are some suggestions:
1. Make a plan — putting your event proposal in writing seems like extra effort and work. However,

it isworth it. It provides your Board, members and partners with a clearer indication of what you
are planning to do. We found it invaluable in communicating and negotiating with our potential
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partners. As well, the plan can serve as ato-do list to help in organizing and managing the
thousands of tasks that need to be done for a successful event.

2. Partner up — look for existing organizations and events with which you can partner up. This
makes hosting a food festival so much easier. In our case, the Ukrainian Village has the venue,

infrastructure, track record and resources already in place. Adding in the Prairie Heritage Food
Festival was anatural fit, greatly increasing our odds of success. It is awinwin situation for all
parties.

We were pleasantly surprised by how many organizations were interested in getting involved with
us. Most of these were public organizations (city, provincial) looking for ways to enhance the
attendance and attractiveness of their events. Good food aways makes friends! We are looking at
possibly partnering up with some of these organizations and their eventsin the future. Ideally, we
hope to host 3 to 4 food festivals in different venues each year. A side benefit is that many of these
organizations are now looking at offering some of our products, e.g., bisonburgers, as part of their
regular food service.

The other partnering that needs to take place is with other complementary associations. The Alberta
Elk Association, Alberta White-tail and Mule Deer Association, Alberta Bison Association and the
Alberta Fruit Growers all have offices in the same building in Leduc, just minutes away from the
Edmonton international airport. This arrangement really facilitates communication, sharing and
working together. Also, as a group, we are much more attractive to potential external partners. We
can bring greater resources, connections and expertise to any marketing initiative.

3. Get grants — non-profit deer and elk associations promoting locally-grown products in events that
attract tourism likely qualify for various grant programs. Most states and provinces have programs
to support such initiatives. Find out what is available and apply for these funds. It is much easier to
hold a successful event if you have some seed funding with which to work. Remember though,
along with grants comes accountability. So be sure to understand and comply with all the
obligations attached to any grant funding. Also contact your local Chamber of Commerce for
support that they may be able to provide.

4. Get local chefsinvolved —we were pleasantly surprised at how many quality chefs were
interested in getting involved with our festival. In fact, we finally had to restrict the number of chefs
just so that the event could remain manageable. Chefs are interested in showcasing their talents (and
restaurants) to the public. They are also interested in unique, locally-produced products that can
differentiate them from their competitors. Many restaurants, especially those catering to foreign
tourists, love to feature regional cuisine. Because of thisinterest, we are looking at a specia event
just for chefs to showcase their capabilities with these specialty products.

We also have contacted the local college which has a chef’ s program to see whether some of their
second-year students could assist with our event. This has a duel benefit — having knowledgeable
help for the event, and preparing future chefs to work with venison.

5. Showcase your best — make sure that the products you serve at these events are your very best.
Otherwise you will be doing our industry more damage than good. Thisiswhy it is useful to have
experienced chefs involved as part of your event. They will make sure that everything tastes great,
because their egos and reputations are at stake. Also, when selecting suppliers or taste samples,
exercise the same level of quality control.
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6. Provide information — you need to educate the consumer. Be sure that at these events you have
people and information available on such things as nutritional/health benefits, cooking tips, recipes,
places to buy, web sites, and where people can cal/click to find vendors and more information.
People will be interested in our products; help them to become regular customers.

7. Involve the media — a public relations expert once told me the best way to get reporters out isto
offer lots of free and delicious food. Make sure the mediais aware of your food festival. This can be
done by sending out press releases, appearing (with food samples) on radio and televison morning
shows, and inviting the mediato a specia breakfast or meal. At the Prairie Heritage Food Festival,
we also have a local media celebrity serving as a guest chef. Getting the mediainvolved in judging
food competitions, serving food and other activities should also be considered. Don't forget to do
regular advertising as well.

8. Support your members— remember that the whole purpose of the exercise isto help your
association members sell their deer, elk or reindeer products. As such, your members must be given
the first option to provide the food for the event, and the opportunity to promote and sell their own
products. Profitable members are happy members and will continue to support your association.

9. Evaluate — take some time and effort to evaluate how well your event did — that is the only way
you can continually improve. Here are some factors you may want to consider:

a. Attendance — detailed statistics should be collected as to the number of visitors to your
Festival.

b. Financial results— how profitable was the Festival?

c. Booths— how many vendors rented booths, and how satisfied were they with the event in
terms of visitors, leads and sales?

d. Events attendance — how many people attended each of the information, demonstration and
presentation sessions, as well as the pancake breakfast?

e. Interest and inquiries—how many inquiries were there for each industry, and how many
brochures were given out by the associations?

f. Increased sales — this can be difficult to measure, but members should be surveyed to
measure any new sales or contracts that could be directly attributed to the Festival.

g. Other benefits— the participating partners should be asked to identify any other benefits they
received as aresult of the Food Festival.

Also, here are some cautions you might want to keep in mind:

1. Sart small, do it right and then expand. We often try and take on too much when planning and
organizing these events. It takes a tremendous amount of time, effort and volunteer contributions to
pull it off. If your members are scattered over alarge geographical area, this will increase your
challenges of finding sufficient volunteers and resources.
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2. Build and develop relationships. Y ou know how difficult it can often be to get members of your
own association to work together, let alone individuals from a diverse organizations. Allow enough
time to get to know each other, to communicate constantly and solve problems, and never take
anything for granted. Like a good marriage, it takes alot of effort and commitment to work well
together.

3. Don't be afraid to conscript or hire professionals Look within your own association first, then
outside for people to help out. Y ou will be surprised how many people are willing to help, either for
free or for a modest fee.

| will report on how well we did with the Prairie Heritage Food Festival in afuture article in this
Digest. | am interested in hearing about your successes and lessons learned with similar events.

Please join us at the Alberta Prairie Heritage Food Festival on Sunday, September 16" 2001 at the
Ukrainian Cultural Heritage Village from 10:00 am to 5:00 pm.

2. NOTES FROM AN ANIMAL RIGHTS CONFERENCE

[By Jim Beers, originally printed in the Bowhunting E-Magazine,
http: //wmwv.bowhunting.net/emagaz ne/defaul t. htm]

fter severa requests by Conservation Force, an international sustainable use conservation
organization located in Louisiana, | agreed to attend the annual animal rights meeting. The
Conference ran from June 30 to July 5, 2001 a the Hilton Hotel in McLean, Virginia, USA.

John Jackson, Chairman of Conservation Force, believed that it was important for hunters and other
sustainable use supporters to attend this conference just as animal rights representatives attended
annual wildlife management meetings. This made sense to me. | was surprised to learn that no other
sustainable use or hunting or fishing group planned to have anyone attend this meeting in a suburb
of Washington.

As the five days passed, | discovered that no participants or attendees from any of the nationa
conservation groups were to be found, here in their own backyard. To the best of my knowledge, no
one else who questioned the goals or tactics of the animal rights movement was in attendance.

Those of you who hunt, fish, trap, wear fur, raise mink, sell fur or leather products, train animals,
have pets, enjoy rodeos, enjoy circuses, live on ranches or farms, log timber or graze animals, use
wood products, eat meat, eat eggs, eat cheese, eat wild fish and wildlife, eat seafood, attend dog
races, support animal research for human treatments, support proactive fish and wildlife
management for human benefit, use public lands, own guns, support the 2nd Amendment, wear
leather, oppose terrorism, oppose intimidation, oppose physical threats, recreate in the outdoors
with your families, love your children, want your religious institutions kept free from infiltration
and manipulation, believe in the Constitutional freedoms of the USA, oppose the continued
expansion of Federal power, oppose forcible establishment of rule by anarchy, oppose the efforts of
the UN to regulate everything to do with fish and wildlife and guns throughout the world, and who
love this nation and what it stands for should have been there. Organizaions that represent your
interests should have been there. Law enforcement organizations should have been there.
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The people and groups that gathered at this luxury Hilton Hotéel for five days made no bones that
they are going to eliminate every traditional use of animals and many other American freedoms and
traditions. They have been going about this incrementaly for years. Since there have been no
serious consequences of their activities, their boldness and arrogance have reached gargantuan
proportions. They clearly believe and preach the radical reformation of the way we live, the way we
relate to our government, and the elimination of most freedoms that we take for granted. They
intend to change the relationship between mankind and the animal world tha has existed for
millennia.

This radical movement must be brought into the light of day. Their agenda, from mandated
veganism to obtaining legal rights first for apes and then for al other animals, must be understood
by all of us. The current process where bear hunting is voted out in one state and all of us say, “I
don't hunt bears.” Where wild Himalayan sheep are added to UN Lists and all of us say, “I will
never get to the Himalayas.” Where public land is locked up and we say, “I will never have to use
that land.” Where dog breeders are restricted to low numbers or forbidden to breed their dogs and
we say, “| haveacat.” Thisincremental process of dividing us and sowly taking away right after
right, this must be exposed and responded to by all of us, including those vegans and disgruntled
citizens who value freedom and America' s promise.

The only way for me to convey the truly frightening experience of attending this conference isto
describe what | encountered. | earnestly hope that the reader will be convinced to treat this
movement with the serious consideration and public scrutiny that it deserves. If all of us don’t pull
together to maintain our freedoms and way of life, these people will surely turn usinto a society
that our forefathers would not recognize and in which we, and | ultimately believe they, would not
want to live.

| can only report what | saw through the eyes of a 60 year old white male. These are also the eyes
and ears of a Catholic wildlife biologist and ex-law enforcement officer who hunts, fishes, and
understands the benefits of proactive fish and wildlife management. After a stint with the Utah
Game and Fish, the US Navy, the Minneapolis Police Department, and 30 years in various locations
with the US Fish and Wildlife Service | anwhat | amand | seewhat | see. All of these things are
relevant to what | am about to report to you.

Although the First Amendment guarantees the right of free speech and free assembly, many of the
things | saw and heard could only be characterized as inciting mayhem. Many of the people making
presentations crossed state lines to get there and there were numerous inferences, suggestions, and
encouragements to commit violent and unlawful acts of major magnitudes.

Arrival and registration

Walking through the parking lot each day revealed an abundance of bumper stickers. Most referred
to veganism in varying intensities. The eventual imposition of veganism nationwide was the most
common. Other stickersreferred to resisting globalism, disrupting NAFTA, outlawing circuses,
outlawing rodeos, stopping fishing, stopping hunting, stopping dog racing, protesting at Seattle and
Quebec, intimidating the World Bank, and outlawing all fur and leather.

The exhibit area inside lay between the registration desk and the conference rooms. Passing through
the exhibits revealed an incredible range of protest topics.
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The following is a partial list of the handouts and publications:

How the international chemistry industry is killing poor people around the world
Why we must stop the war on drugs.

How the World Bank is being forced to meet the demands of protesters.

Why we should teach children not to be ashamed of their bodies.

How all religions were originally vegan.

Ending the use of animals in research, testing, and education.

Stopping the use of animals for meat, eggs, and dairy products.

Spiritual Communication with animals.

Using anima communicators.

What would Jesus eat today.

Stopping logging in the Philippines.

Why we shouldn’t eat bananas, chocolate, or beef or use coffee.

Boycotting McDonads, Macy's, Anheuser Busch, and the Back Bay Restaurant Group.
Why criminals start out as animal abusers.

What’ s wrong with leather, hunting, seafood, fur, meat, etc.

Ending Procter and Gamble testing on animals.

Internships for animal rights, indigenous rights, anti-sweatshop, and anti-fur.
Internship for direct action/civil disobedience.

There were more things here but space is limited. | mention these to give the reader ataste of the
atmosphere at this conference.

Video presentations and sessions

Videos were constantly being shown. The following selections represent the flavor of those
presentations.

Igniting A Revolution — a sympathetic primer by radical environmental and animal activists
on “ecotage.”

Sexua Politics Of Meat - Carol Adams, feminist-vegetarian author.

Animal Liberation: The Movie- ALF raids on British laboratories and factory farms.
What's Wrong With Hunting - by Buffalo Bills Coach Marv Levy.

Puppy Mill Expose - by actor Charlize Theron.

The Real Life Of Circus Animals - by Ali McGraw.

Great American Meatout - by Ed Asner.

Money And Myths - How state wildlife agencies fail to protect wildlife.

The Burger King Campaign - by Dan Rather.

Austrdia Factory Farm Raids.

There were many others on trapping, chicken farms, the cowboy image, etc.
There were four concurrent sessions throughout the days. Here are selections from the program.

When Is Killing Ok? (Attacking animals? Unwanted dogs & cats? Fetuses or babies?)
What Rights? Which Animals? (Should intelligence matter?)
Getting Attention (Legally) (Effective use of street demonstrations)
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Getting Attention (Otherwise) (CDs, disruptions, banner drops, rescues, phone/web siege,
destruction)

Animal Spirituality (Communicating with animals)

How Broad Our Ethics? (Can we justify lying, cheating, stealing, subordinating other social
goals?)

Animal Victimhood (Commonality of oppression of animals, children, women, minorities)
Winning Hearts And Minds (Changing behavior through feelings and beliefs)

Your Son Or The Rat? (Whose life do we value?)

Role Of Violence

Direct Tactics (Economic and peer pressure, physical threats)

Enacting Federa Legidation (Issues, codlitions, legidators and committees)

How Can We All Get Together? (What are the opportunities and obstacles? What are the
steps?)

Enacting State And Local Laws

What Price Solidarity? (When should we tolerate damaging tactics or statements by other
leaders?)

What Price Animal Liberation? (How far should we go to liberate animals? What should be
off limits?)

Medicine Campaigns (Huntingdon, Coulston, OPRC, Procter & Gamble, WWAIL)
Outreach To Women And Minorities

Companion Campaigns (Property, puppy mills, spay/neuter, no-kill, Korean dogs).

Things heard in the sessions

| could only attend one fourth of the sessions because there were four presented at atime in four
locations. | can only say that those | did attend ranged from very old rhetoric about trapping and
hunting to scary references to the violent change of our form of government.

There were reportedly over athousand attendees. Many were my age and boasted about starting in
the Vietnam protests. Many of the middle-aged attendees boasted of other protest movement
experience on behalf of radical feminism, the environment, and oppressed workers and minorities.

About athird of the attendees were under 25. Many of these were heavily tattooed and made liberal
use of metal rings through various body parts. My guess would be that half of them wereattending
their first such conference. In my opinion, they were being scrutinized by many of the sponsors and
session instructors. They were encouraged to meet with instructors later in hallways and at dinner if
they were interested in learning “more”’ about what was discussed and the things only aluded to. It
appeared to be a bazaar for inducting young people into terrorist activities. Keep thisin mind as you
read the following excerpts from sessions which | attended.

General comments
These selected comments are but afew of what | heard over five days. The more explosive sessions
were avoided by the leaders and lawyers. Often hands were put over microphones and comments
from spontaneous participants were not audible but caused considerable chuckling. | shudder to
think about those things which they didn't mention but invited participants to ask about “in the hall”
or “after dinner.” The sessions held anywhere from 50 to 200 people, depending on the topic, and
not once was anything questioned.
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At one point | felt asif | was attending a communist training program back in the 50's or 60’s for a
cadre of insurgents to be sent into a country to be subverted. Some are trained to control the media,
othersto influence politicians and control bureaucracies, still othersto control religion and schools.
Demonstrators were to disrupt things, and others to do the “other things’ that ultimately underpin
all the rest. Frightening istoo weak aword to describe what it is like to watch this take placein a
luxury hotel in afree country.

On tactics

I’ ve been arrested six times and | till teach at my University.

Some places like San Francisco will never prosecute you for anything.

Put bricks through windows to intimidate wives and children.

Baseball bats when they pull into their driveways have away of discouraging people.
Sometimes you have to “blow shit up.”

Some people should be “blown up.”

Bomb threats at key moments in England have won the day for us.

Harass business acquaintances on the golf course.

Break up stockholder meetings and company parties.

Here' s how to find out where people live.

Thereis“other” stuff that | will be glad to tell you about in the hall or after the dinner.
Break-ins, destroying property (fire, etc.) are al justified since society refuses to protect
animals.

Make things as costly as you can.

Propagandize and energize the young, especialy radicals in their teens and twenties who
will take risks.

Institute demonstrations and maximize disruptions and publicity.

Use “comely” people as spokespersons and always appear rational and reasonable.
Coordinate harassment by any means that destroys key businesses, business leaders, and
other opponents.

Lying, cheating, destruction, and “anything else” are justified since society won't listen and
the laws are against us.

Women and blacks had to chip into men’s rights. Now animals are chipping in aso.
“Person” is not just humans.

The privilege of “whiteness’ equals privilege over animals.

Attack history notions and focus on our progressive enlightenment on all these matters.
Break up traditions and change the status quo so that we are in charge.

Disrupt lawmaking that threatens us at any level.

White males must be suppressed.

The Huntingdon Life Sciences model from England can serve American activists as an
example of what to do.

No one owns a pet. We are guardians only. The whole man/pet relationship needs to be
revamped.

NOTE: There were many comments about cockfighting in states that till permit it, dog racing,
meat, eggs, dairy products, animal research, and other matters that resemble the foregoing but are
simply redundant and too much for this already extensive report.
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On hunting

New Jersey is running out of kids indoctrinated to hunt.

Training kids with guns endangers everyone.

Stress issues that divide hunters like “canned” hunts.

Dog hunting and baiting also divide hunters so use these topics.

Hunters are already divided, keep dividing them.

Oppose dl right to subsistence hunting by indigenous people.

Use kites, recordings, bullhorns, and “other” things. (This last comment brought artitter of
laughs from many of the young people.)

Hunters want to kill bearsin New Jersey and we saved the bears.

Hunter Constitutional Rights at the state level are funny. They are a placebo to hunters and
just put control in state legislatures which we will soon control.

The restrictions on ballot initiatives in Utah must be fought anywhere that they pop up.
Hunters are getting old. Pretty soon they will just disappear.

We are successful in getting to children early in school so they learn to hate hunting.

We need to work more with the UN to bring more animals under their control.

On fishing

PETA has cracked the wholesomeness of fishing. Thiswill deter families and help us with
the wholesome labels of other animal uses.

Always deal with sport fishing and commercia fishing bans separately.

Fishermen are tools of international businesses.

All Kkilling of fish must be stopped.

PETA is proud to be forcing the Boy Scouts to drop their fishing and wildlife management
merit badges. They are proud to be in solidarity with others who are trying to change that
indoctrination organization.

Trapping and fur

Confront anyone wearing fur and intimidate them.

Use any tactics to put fur stores out of business.

Confront people wearing fur trim.

Embarrass fur wearersin front of their friends and at places where they wear fur.
Persondlize the animals to children and the public.

Trappers are dying out.

The propaganda about animal control isal lies. No animals need to be controlled.
Predators must all be protected and allowed to spread everywhere.

Europe and especially England is way ahead of us here. The Labor Party isvery
sympathetic.

On circuses and rodeos

Cowboys are al sissies. Confront them and they run.

Take concealed videos to circuses and try to get footage of what goes on.

Get local ordinances passed that make it more expensive and more difficult to put on
performances.

| dentify and support local law enforcement vegans and sympathizers.
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On politicians

Since industry bribes politicians, anything we do to get political support is good.

Our new PAC will be an umbrellafor al of usto give money directly to those we favor and
to defeat those who are not our friends. We look forward to alarge PAC.

Eighty percent of the people are “assholes.”

If we can control 11% of the voters we can win control.

If 2% of the voters are ours, we can succeed beyond our wildest dreams.

On federal controls

The Animal Welfare Act is the vehicle for expansion and amendments that we had hoped it
would be.

The Federa Bear Protection Act proposed by Senator McConnell (R-KY') will transfer
control of bears from the state to the Federal government.

We control the Federal Congress and the Federal bureaucracy now. In afew years we will
control the state legislatures too.

Get supporters in Federal agencies and work together.

We need Federal laws over dogs and cats.

Training dogs for security, hunting, and performing must be controlled by the Federa
government.

Most Federal legidators are pro-animal rights and soon most state legislators will be too.
Federa controls break the back of the state fish and wildlife agencies that are pro-hunting.
State agencies are enemies.

We al owe a debt of gratitude to John Jackson of Conservation Force for having the persistence to
have me attend this conference.

Everyone who reads this should share it with your family, your neighbors, your associates and
everyone else you come in contact with each day. All of us, whether or not we are concerned
directly with one of these animal issues should understand what is happening and protect the
traditions and rights of all of us, whether or not we are an absolute mgjority. Allowing these tactics
and organizations to succeed threatens all of usin every way.

[For more information on animal rights groups, and strategies in dealing with them, see “Dealing
with Game Farming Opponents’ in the June 2001 issue of the Digest.]
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3. THE LIGHTER SIDE OF REINDEER

[By Barbara Bindenagel, Heartland Reindeer, Reprinted from the R.O.B.A. Review, July/August
2001]

e all know how important cleanliness is for our reindeer. My guessisthat it wasn't areindeer
that preached this practice, because if this was the case, then WHY :

1. Once you give reindeer fresh, clean water, do they immediately put their dirty hooves into the
water BEFORE they drink it?

2. After you dave to wash out their stalls and provide them with a clean area and bedding, do they
wait until they enter the clean area to deposit their feces and urine?

3. Once you start to rake up their feces, do they come running to take turns to stomp on your rake
and refuse to move in order for you to get the job done?

4. After you spend hours mowing their pen areas to keep the weeds and long stems down, do they
immediately go to the fresh mowed area in search of weeds?

Also, did you know that:
1. Reindeer love to ignore you until you are busy or ready to leave the barn yard?

2. When you think you have these critters al figured out ... they’ll make aliar out of you every
time!

3. As soon as you brag about something your reindeer will do ... they won't do it!

4. Reindeer spook easily UNLESS they are standing on your foot ... nothing will make them move
then!

5. Reindeer don't like to chew on your hair UNLESS you just fixed it to go somewhere and you end
up leaving with awet, saliva hairdo!

6. If you try to take ONE reindeer out for awalk ... they all decide they want to go at the same time
... and now!

7. Reindeer don't get into any trouble unless you're in a hurry to get to an appointment.

8. Reindeer do talk to you. They start with the eyes ... then the head ... then aburp. If that doesn't
get your attention, they pound on you with their hooves ... if still no response ... they budge you
with their antlers. If they are really frustrated after al their efforts, they will bark up a storm, snort
at you and walk away mad ... not letting you near them for the rest of the day!

9. If you are playing with them and want to quit but they don’'t, and you climb atree to get away
from them ... they will actually try climbing up after you!

10. If areindeer does not want to be on display, it is sure to put you on one by placing its antlers
under your blouse and pulling it up.
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11. Reindeer will run under shelter BEFORE it startsto hail ... leaving you clueless and out to
pasture while you are getting pounded by hail.

12. Reindeer can’'t jJump afence but can squeeze through the smallest of openings ... like a sponge.

13. Halter and lead rope trained or trained to pull doesn’t mean we trained them at all. All they do is

stand there while we place the hater and/or harness on them. Then all they have to do iswalk ...

and they already know how to do that! Show me areindeer that will fetchits own halter or harness,

pull asled without a driver, go to the grocery store, give the clerk alist of groceries and deliver the

groceries back home ... then | will believe the reindeer istrained! Otherwise, we don’t train

reindeer, they train us!

[Ed’ s note: no wonder reindeer owners are so attached to their animals— life would be terribly

boring without them!]

4. SEMEN COLLECTION AND STORAGE REQUIREMENTS

[From The Tracker: June/July 2001, p 82].

I Canada, the Canadian Food I nspection Agency (CFIA) has specific requirements for semen
ncollection and storage. These regulations allow semen to be collected for use in Canada and

the United States. Similar regulations apply in the USA.

1. The donor buck/bull must be from a negative status herd.

2. The donor animal must be isolated in an area approved by the CFIA for at least 30 days.

3. After 30 days isolation, the donor must test negative for TB and Brucellosis.

4. Semen collection can begin only after negative results are confirmed.

5. The collection facility must have a well-padded squeeze or box where access to the rear of the
donor is possible as well as clear access on one side to the underside of the donor.

To maintain eligibility for resale and/or export, semen must be stored in a federally-approved
Cervid Semen Production Centre. Semen cannot be taken into this facility unless it meets specific
requirements:

1. Copies of al required permits to import the semen into Canada and Alberta.

2. Copies of al hedlth certificates of the donor.

3. Copies of donor’s purity test results (on elk).

All semen is stored entirely at the owner’srisk. Insurance is available, but it is up to the owner to
arrange this.
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5. NEWS FROM THE ASSOCIATIONS

ROBA (Reindeer Breeders and Owners Association) reminds owners that reindeer bullsin rut are
extremely dangerous. They recommend cutting their bulls' antlers off within a few days of their
stripping their velvet. Also ROBA warns against giving bullsin rut Rompun or other xylazines!
They do not react to the reversal agent and giving them xylazines while in rut can be fatal!

6. EVENTS CALENDAR
Hereisalist of upcoming events of interest to deer, elk and reindeer farmers.

TEXAS DEER ASSOCIATION 2001 Convention will be held Sept. 7" to 9", 2001 at the Omni
San Antonio Hotel, San Antonio, Texas USA. For more information or to register, contact TDA at
877-912-3337 or e-mail info@texasdeerassociation.com or visit their website at
http://www.texasdeerassociation.com

CHEMICAL IMMOBILIZATION AND ARTIFICIAL INSEMINATION SEMINAR sponsored by
Safe-Capture International will be held on Sept. 8 and 9, 2001 in Merrill, Wisconsin at the

Buckstop Deer Farm. For more information contact Safe-Capture International at 608-767-3071 or
safecaptur @aol.com

NADeFA EAST CENTRAL BRANCH MEETING will be held on Sept. 14 & 15 in Wooster, Ohio.
There will be atour of the Purina Mills feed mill, sessions on deer feed, DNA and darting, hard
antler competition, and an auction. For more information, contact Thelma Morgan at 814-694-2296
(tjdoe@aol.com) or Tom Bennett at 717-834-4487.

CHRONIC WASTING DISEASE SYMPOSIUM will be held on Sept. 15-17, at the Hyatt Regency
in Wichita, Kansas, USA. This symposium is being held in conjunction with the International
Association of Fish and Wildlife Agencies Annual Meeting. For more information, contact Lloyd
Fox, KS Dept. of Wildlife and Parks, at 620-342-0658 x207 or at lloydf @wp.state.ks.us

REINDEER OWNER'S AND BREEDER’'S ASSOCIATION will hold their East Regional meeting
on November 10-11, 2001 at Gloversville, NY USA. For more information phone Pat at 518-661-
5038 or 515-661-7640 evenings.

WHITETAILS OF WISCONSIN meeting will be held on Jan 5, 2002 at the Holiday Inn, Stevens
Point, WI. For more information see http://www.whitetail sofwisconsin.com or e-mail
info@whitetailsofwisconsin.com

MINNESOTA ELK BREEDERS ASSOCIATION Annual Conference will be held on Jan 12, 2002
at the Holiday 1nn and Conference Center, Willmar, MN USA. For more information contact
Brenda at phone 320-543-3664 or bhartkopf@cmgate.com

ALBERTA ELK ASSOCIATION Annual Conference will be held on Jan 24 to 26, 2002 at the
Capri Innin Red Deer, Alberta Canada. For more information, contact the AEA office at
info@albertaelk.com or phone 1-780-980-7582.

WORLD DEER CONGRESS Il and NADEFA 2002 annual conference will be held on Feb. 20 to
23, 2002 in Austin Texas USA. For more information, call 301-459-7708 or info@nadefa.org or
visit their website at http://www.nadefa.org
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TRANQUILIZATION AND REMOTE ANESTHESIA OF DEER AND ELK workshop will be
offered by Dr. Keith Amass and Dr. Mark Drew for Safe-Capture International on Feb. 23-24, 2002
at the Doubletree Hotel, in Austin Texas (a post-conference workshop held in conjunction with the
World Deer Congress). For more information and/or to register contact Safe-Capture International
at safecaptur@aol.com or phone 1-608-767-3071, fax: 1-608-767-3071 or visit their website at
http://www.safecapture.com

REINDEER OWNER’'S AND BREEDER'S ASSOCIATION Annual Meeting and Conference will
be held on Feb. 22-24, 2002 at Frankenmuth, M1 USA. For more information phone Gordon at 616-
772-2584 or gpoest@novagate.com

SASKATCHEWAN WHITE TAIL AND MULE DEER PRODUCERS ASSOCIATION will hold
their 2002 annual convention on March 15-17, 2002 at the Delta Hotel in Regina. For more
information contact Lisa at info@saskdeer.com

NORTH AMERICAN ELK BREEDERS ASSOCIATION 12" Annual Convention will be held on
March 21-24, 2002 at the Riviera, Las Vegas, Nevada, USA. For more information contact
info@naelk.org or phone 816-431-3605.

WHITETAILS OF WISCONSIN ANNUAL MEETING will be held on April 6, 2002 at the Stoney
Creek Inn, Wausau, WI. For more information see http://www.whitetailsofwisconsin.com or e-malil
info@whitetailsofwisconsin.com

Many more events, including deer/elk sales, trade shows and workshops, are listed in the Calendar
section of Deerfarmer.com at http://events.deerfarmer.com. Take advantage of this free service to
list your upcoming events.

7. DEERFARMER.COM NEWS
Hereiswhat’ s happening at Deerfarmer.com:

1. Global Deer & Elk Farm Directory — We have just about completed reconstruction of the Farm
Directory. In an attempt to fix a problem, we inadvertently deleted the entire master database file.
No problem — our hosting service keeps daily back-ups and could re-install the file. But dueto a
really bad quirk of fate, the only back-up they had was AFTER the file was deleted. So we have had
to re-enter al of the listings manually from hard-copy and recreate the rest. That job has taken us
most of the summer. Sorry for any inconvenience. We' ve taken steps to make sure it won't happen
again. (We now make our own regular off-line back-ups.)

Check to seeif you are listed (by using the Search function). If your farm isin the Directory, call or
e-mail the webmaster — webmaster @deerfarmer.com to get your password that will alow you to
edit and update your own listing. If you are not yet listed, just add yourself in using the live on-line
form.

2. Discussion Forums — We continue to post news, articles and other announcements on a regular
basis in the News and Announcements in the Industry forum located at http://www.deerforum.com.
So if you want to keep up with the latest developments in the deer and elk industry, check out our
forums. If you prefer, you can register and have Deer Forums send you all new postings via email.
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8. SUBSCRIPTION SERVICES

We respect your right to privacy. If you wish to be removed from our mailing list at any time,
simply send an e-mail to mailto:editor @deerfarmer.com with REMOVE in the Subject line.

If you want your name ADDED to our mailing list, please sign our Guest Book form at
http://www.deerfarmer.com/forms/guest.htm

The Digest is also available in a print format (ISSN 1499-1349). A $3 per issue ($36 per year) fee
applies to cover postage, paper and handling costs.

As per our Privacy Policy, your name, e-mail address and any other information you provide us will
only be used by Deerfarmer.com. This information will not be shared with any third party unless we
get your permission first!

9. CONTACT INFORMATION

We are always looking for articles and news about deer and elk farming that we can print in this
newdetter. E-mail, fax or mail your ideas and articles to the Editor as per below.

For more general information, comments and suggestions, please contact:

Russell Sawchuk

Editor and Webmaster

The Deer Farmers' Digest and Deerfarmer.com
Box 8220, Edmonton, Alberta Canada T6H 4P1

E-mail: editor@deerfarmer.com

Phone: 1-780-430-8245 or 1-800-267-9997 (Toll-free in USA & Canada)
Fax: 1-780-434-0412 or 1-800-267-9993 (Toll-free in USA & Canada)
Webs: http://www.deerfarmer.com http://www.deerfarmer.net
http://www.deerforum.com and http://www.globaldeer.com

DISCLAIMER: This newdletter isfor general information only. It should not be relied upon to
make business or farming decisions without first obtaining professional advice. Accordingly, we
cannot accept liability for loss or damage arising directly or indirectly from any advice, opinion,
representation or omission, whether negligent or otherwise, contained in this newsletter.

©2001 Deerfarmer.com. The Deer Farmers Digest may only be redistributed in its unedited form.
Permission from the editor must be obtained to reprint or cite the information contained within this
newdletter. All articles are written by Russell Sawchuk (Editor) unless otherwise noted.
Deerfarmer.comis a division of Steppingstones Partnership, Inc. (http://www.steppingstones.ca).

ISSN 1499-1357 Deer Farmers Digest (Online). All issues of the Deer Farmers' Digest (print and
electronic) are archived and catalogued at the National Library of Canada. On-line copies can be
found at http://collection.nlc-bnc.ca/100/201/300/deer_farmers _digest/.
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