Want to learn more about high tunnels? Materials from OSU

Extension can help. TC)I_IﬁOE
Available from OSU Extension: An overview of high tunnel design and SDACFE
construction, integrated crop management, and role in local marketing, | RENIAZA I8

given by farmers for farmers. EXTENSION
OARDC

Overview Contents:

Audio CD (MP3 format) ... contains the recording of 6 hours of
discussion about high tunnel design, construction, and management, including in organic
systems, at the November 14, 2006 "Horticulture High Tunnel Workshop.” Nine farmers
experienced in high tunnel production, seven industry professionals (e.g., chefs, market
and auction managers, produce buyers), seven research-extension scientists and
numerous members of the multi-state audience spoke at the Workshop, which consisted
nearly entirely of moderated panel discussions. Insights often unavailable in other
formats are captured on the CD, which contains 16 searchable segments.

Information Packeft ... contains 71 b/w and color pages of high funnel reference
material and visuals used by Workshop panelists and speakers. The Audio CD and
Information Packet contain different but complementary information.

Cost:
Audio CD ... $10 each
Information Packet ... $20 each (unit price reduced for orders of 5 or more)
1 Audio CD and 1 Information Packet ... $25
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Mail-in Order Form (please send with check payable to The Ohio State University):
Please send me Audio CD(s) and Information Packet(s).

My complete mailing and email address and phone number are (please type or print legibly):

Mail to: Matt Kleinhenz, Dept. of Horticulture and Crop Science,
The OSU-OARDC, 1680 Madison Avenue, Wooster, OH 44691-4096.

For more information, please contact Matt Kleinhenz (ph. 330.263.3810, kleinhenz.1@osu.edu).
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All programs of the Ohio Agricultural Research and Development Center are available to clientele without regard
to race, color, creed, religion, sexual orientation, national origin, gender, age, disability or Vietnam-era status.





