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This is the eighth installment in a ser  the latest and greatest on how the VERB campaign is getting kids off the couch und mto life. Read on..
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IMPACT 14,023,854
TO DATE
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SWEEPSTAKES
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VERB has touched over 14 million
children and parents to date.
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18 million
publicity impressions. Univision’s

Extra Hour For Extra Action

Houston




versON THE MOVE ...

.
00 00000000000000000000000000000000000000000000000000000000000000000000000000000000000080

teccesecca © VERB's trip to the Big Apple was an all-around hit! The VERB team went to
New York this past November to meet with influential parent and tween publications and
give an update on the campaign. The VERB team met with 17 editors at 13 publications,
including several top national tween and parent magazines, and also had successful
meetings with a top local newspaper and wire service! Highlights from the tour include
meetings with Time, Family Circle and YM. The team also met with the Associated Press,
the world's largest newsgathering organization. Another highlight was meeting and working
with the kid reporters from Newsday. The children were extremely interested in learning
about the campaign. Seesccsessesecsesscsessesecsesscsessesecsessesessesossesscsesne
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teeeecc= ® VERB joined today’s hottest rock stars at the Jingle Ball concert in New York

pre-concert bash. VERB also had contest
signage at the YM booth. The pre-concert event
included live performances by up-and-coming
artists, meet-and-greets with the artists, ticket
giveaways and much more! sececcccccccccccscs
teeccces® The Extra Hour For Extra Action
promotion was in market from September 15"
through November 23". Information about the
promotion was communicated via print, radio, TV, PR, media partner Web sites, the
VERBnow.com Web site, in schools and community based organizations and through local
events at schools and in the community. The objective of the promotion was not only to get
kids active, but also to maximize tween registrations on the newly created My VERB
Recorder — the VERB online tracking and reward system. Total combined tween
impressions during the promotion were 101,734,000 and first time registrations at My
VERB Recorder skyrocketed to 35,000 during the promotional period. Numbers remain
maximized today and tweens returning to the site have increased as well.
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In an effort to get active, kids nationwide
attempted to break the Guinness World
Record for most people dribbling basketballs!
The attempt captured media interest across
the country:

“Hundreds of kids in Chicago
dribbled their way into the record
books...the activity gave kids a way
to get active”
(KWWL, Cedar Rapids, 1A)

“To mark the National VERB Extra
Hour for Extra Action Day, event participants
will attempt to break the Guinness World Record
for the most people dribbling basketballs!”
(Metro Herald, Alexandria, VA)

“The CDC’s VERB campaign
encourages children to be physically
active by using the hour gained with
daylight saving time as an ‘Extra Hour
for Extra Action.”
(Progress, Clearfield, PA)

“That’s why VERB...wants tweens to
bounce down to Navy Pier...and help set a
world record for basketball dribbling.”
(Chicago Tribune, Chicago, IL)

“The record was actually
part of a fitness program to keep
kids active...”
(KGW, Portland, OR)

“But 500 kids dribbled...and
nobody lost handle of the ball. The
demonstration was also meant to
encourage kids to be more active...”
(WVTM, Birmingham, AL)

“They bounced basketballs for five minutes...
it was a great way to encourage kids to get in
shape” (WYNT, Albany, NY)
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