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® The U.S. Department of Health and
Human Services' Centers for Disease Control
and Prevention (CDC) declared October 25th
as the National VERB™ Extra Hour For Extra
Action
| Day to
encourage

children to take the hour
gained from the Fall time
change to get up, get out 5 h.
and get moving. In an effort p _k
to get active, kids nationwide

attempted to break the Guinness World
Record™ for most people dribbling basketballs!
Kids in Chicago slam dunked their way into the
record books with 525 people bouncing
basketballs for 5 minutes —beating the old
record of 431 people. VERB also held events
in Houston, Los Angeles, Miami and

g the latest and greatest on how the VERB campaign is getting kids off the couch and into life. Read on...

Philadelphia. Event celebrities included
tween-pop sensation JUMP5, Greg Raposo,
LMNT, Stevie Brock and Nikki Clearly. Other
celebrities included Olympic Gold Medalist in
Gymnastics Kerri Strug and the WNBA
Indiana Fever's Coquese Washington.

® VERB launched an in-school program-
promoting Extra Hour For Extra Action. With
the help of a marketing partner, VERB will
reach over 1.5 million kids.
VERB™ Extra Hour For
Extra Action launched
October 27th and asks for
incremental hours of
physical activity for four
weeks. Participating schools
are eligible for one of 50
grants for $1,000 for their
physical education
programs. The marketing
agency will judge and award the grants to
the winning schools. The program also
launched in community-based organizations.
Nearly 5,000 kits were mailed out to various
groups. CBOs are also eligible for 20
grants of $500 each to be awarded at the
completion of the program.
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IMPACT 11,549,098
TO DATE

VERB has touched over 11 million
children and parents to date

versOUTREACH

® Los Angeles: “VERB Celebrating
Active Children,” a new event at the
2003 Harvest Moon Festival, held on
September 21st, attracted over 10,000
attendees with tweens trying out over 50
different physical activities including
human foosball, giant boxing, rock
climbing, golf and water slides! Over
30,000 prizes were distributed to
participating tweens. Celebrity
performances also took place on stage
including a closing show by Chinese pop
singer Mavis.

In tribute to the success of the event,
the California State Assembly recognized
VERB with a certificate for its efforts in
serving the Asian American community.

® Huntington Park, CA: In early
October, Hispanic/Latino kids and their
families got a taste of VERB at the
“Sabor de Mexico Lindo” (“Taste of
Beautiful Mexico”) event in Huntington
Park, CA. Roughly 10,000 kids entered
the VERB Activity Zone where they
participated in several activities including
soccer, dance and martial arts. Upcoming
boy-band Bate que Bate provided the fun
entertainment and encouraged kids to
keep on VERB-ing. iPonte las pilas!
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*» ® The YM Move It to Groove It! Contest kicked off in September, getting
tween girls excited about dancing. The contest features hip choreographers
Robin Dunn, Kerry Wee and Jorge Santos showing off their hot move-of-
the-month in the pages of YM and online on the YM Move It! minisite. In the
first month of the contest, the Move It! Minisite was visited by 43,693 of
YM's readers. On average, YM readers are spending 22 minutes online
interacting with the site! R
<eeesseec @ Beginning in September, VERB hit schools with the “Make Every
Move Count” program, supported by Channel One. A call-to-action spot got
kids excited about the program and explained the rules of the contest. Channel
One received over 7,300 entries from students eager to participate. The
entries received represented 152 schools in 40 states! That's 83% of the
student-targeted population in the country interested in getting active!!
tecececec o VERB hits the Big Apple! On Tuesday, November 10, and Wednesday,
November 11, the VERB team headed to New York to give editors of parent and tween
publications an update on the campaign. Janet Collins shared with the editors valuable
information on childhood obesity, physical activity and resources for where and how
children can get active.
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