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INTRODUCING! - You and your Great Ideas!

If you're reading this newsletter, we're very happy to have made contact with you and we certainly hope that we will learn
a lot from you and all of you will learn a lot from each other.

First, we want to thank all who responded to our request for information regarding food stamp outreach efforts your of-
fices have made in recent years. Some simply welcomed receiving information and reported that they were awaiting the
newsletter. Some answered that they conscientiously screen for food stamp eligibility and encourage clients to apply
when the client has come into the office for other benefits. Others shared tried and true techniques for finding and serv-
ing the underserved out in their communities, and a few contributed some truly unique approaches for locating, educat-
ing, and assisting the approximately 35% of food stamp eligible people in our region who are not currently receiving food
stamps. We thank you all for your contributions. The later two types of responses will be included in these newsletters.

In addition to the counties who contributed, you will see some food stamp outreach projects that are a part of State Food
Stamp Outreach Plans which are 50% funded by the USDA Food and Nutrition Service (FNS) and approved by the Mid-
west Regional Office. These are the articles from Kent County, Michigan, Minnesota Department of Human Services,
and the Empowerment Center of Greater Cleveland’s Project B.R.E.A.D. in Cuyahoga County, Ohio. More will be in-
cluded in later newsletters. We hope that learning about these projects and the possibilities for obtaining this type of
funding will encourage the expansion of State Food Stamp Outreach Plans.

If you do not see your response in this, our first issue of CONNECTIONS, please don’t be disappointed. We started
working first with the responses that arrived first, and we will share them all in subsequent issues. We know we asked
for very fast turn-around for submitting articles, but we wanted to take full advantage of the time and many talents of our
excellent summer intern, Isabel Marquez, without whose participation we would have been unable to begin this project
we’ve wanted to do for some time.

Now that we've begun the project, we want to let you know that it isn’t too late! We still want your excellent ideas to
share with all. Please use narrative form and remember to put in plenty of detail and answer all the questions you would
have if someone else were explaining the effort to you and you knew nothing about it.
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Then e-mail your articles in a WORD document to fsoutreachmwr@fns.usda.gov.  Check out USDA’s new Food

 Guide Pyramid at http://
mypyramid.gov

We hope you enjoy this issue of CONNECTIONS, find it helpful, and will contribute to
future issues.

Aun Edbank, Food Stamp Outreact (oordinator, Miduwest Region, FUS
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lllinois

Jasper-Massac-Pope

Jasper Submitted by: A. Elaine Miller

Jasper County has worked with a health fair, the Embarrass River Basin Agency, a senior
fair, and the Jasper County Ministerial Association. Our efforts began in 2005 and are still ongoing. Specifically, out-
reach is done when an event occurs or partnering agencies reach out for us. Our Administrator sometimes speaks re-
garding the food stamp program at local organizations as well. Materials used were found on the FNS website and
were provided by the lllinois Department of Human Services. Materials included pamphlets, brochures and applica-
tions. Senior citizens and low income families were the focus of our efforts.

Our outreach has been successful in that information has been made more widely available about the program, and
those participating now have a better understanding of the program. There may have been applications resulting from
partnering agencies handing out applications, but it has not been tracked.
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Massac Submitted by: Kathy Rushing

Massac County has partnered with the Local Housing Authority, the Senior Program, and the local Domestic Violence
shelter in order to help identify those in our community who are in need. The Domestic Violence shelter contributes to
most of our success. They fax us an application when they house a new person. The Local Housing Authority and the
Senior Program encourage any of their clients who might qualify for food stamps to apply.

Our local office staff always tries to encourage Food Stamp applications by persons who already receive medical assis-
tance. All groups and persons are encouraged to apply or re-apply for food stamps whether they come to the office or a
worker completes a re-determination.
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Pope Submitted by: Kathy Rushing

In May of 2007, Pope County partnered with the Golden Circle Senior Center. The Local Office Administrator and Hu-
man Service Caseworker met with staff and persons attending a Senior Center luncheon to discuss the Food Stamp
program. Working with a senior center, we are able to target elderly and disabled persons.

We used materials from the internet that were available from the USDA, including an envelope listing all materials
needed to submit for verification and a pamphlet explaining the Food Stamp program. We also included our application
and agreed to do a phone interview with the elderly and disabled. The Director of the home delivered meal program is
very supportive in helping with our outreach. This program gives applications, brochures, and pamphlets which are
distributed as meals are delivered. There are several persons participating in the home delivered meal program that are
unable to contribute financially. The senior center would be able to accept the Food Stamps for payment and the clients
could continue receiving meals.

Since the luncheon initiating this effort took place in May of this year, its success has yet to be determined; however it is
an ongoing effort.
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Indiana

Adams-Allen

Adams

Submitted by: Kim S. Yann, DRF Regional Man-
ager, Region 3

Contributions by: Jean C. Larrabee

One of our big outreach efforts is
working with Hispanic migrants, some
who are U.S. citizens and others who
are legal aliens from Mexico. Adams
County has been processing Hispanic
migrant applications since before
1986. Each year the camp opens ap-
proximately the beginning of August
and runs through October, depending
upon the crop.

We work very closely with Red Gold,
the employer of the migrants that
come up. In previous years we have
had Spanish translators; however,
many of the migrants help each other
with translating for the non-English
speaking applicants. The majority of
the time they speak enough English to
go along with our minimal Spanish to
get information across. We take the
applications (Food Stamps and Hoo-
sier Healthwise, both in English and
Spanish) to the Red Gold office in the
middle of July. We also provide them
with employment verification
forms. When the migrants come up,
they sign-in at the Red Gold office to

be assigned their housing and com-
plete their paperwork. If they are
interested in Food Stamps or Hoo-
sier Healthwise they are given the
appropriate application to com-
plete. The Red Gold office will then
complete the employment form listing
the pay rate, when they will start, and
how many hours they will work each
week in the current month as well as
the following month. They then give
the form to the workers and tell them
to bring it to our office with the applica-
tion. When they return to our office we
take the application and employment
forms. The applicant is then told to
come back the next morning for an
interview. We make sure that the em-
ployment form is together with the ap-
plication form. If not, they are given a
new form, told to get it completed, and
bring it back the next morning.

Our office will then put the applications
in the system and contact Texas or the
state that they are coming from to con-
firm if they have received benefits and
the stop date. When we know the
camp is open, we will leave 2 to 3
hours of open time each morning to
complete the applications. It is first
come, first served. Changes have
been made over the years to the proc-

ess to make it work more smoothly.

This effort has been very successful.
Adams County had 120 applications
filed last year, with only 6 no shows.
Contributing to this success is that we
all work together. This includes peo-
ple in our office and people at Red
Gold. We have taken the applications,
both food stamps and Hoosier Health-
wise, in English and Spanish to Red
Gold. They will provide the applica-
tions to anyone who wishes to ap-
ply. Red Gold is very good in provid-
ing the income verifications with the
applications, therefore, when the mi-
grants bring the applications to our
office they also have the income verifi-
cation for us and the application proc-
ess moves more efficiently.
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Allen

Submitted by: Kim S. Yann, DFR Regional Manager, Region 3

Contributions by: Barbara A. Moyer

Allen County started an outreach program in July, 2004 with the Community Corrections program. A worker goes to the
local probation office building and interviews people who are released from jail that day and are assigned to the pro-
gram. The worker typically interviews anywhere from 5 to 15 people a day, one day a week. By interviewing clients the
day they are released we insure they are able to buy food the next day. This effort has proved to be very successful.
Almost all those who are interviewed are eligible for food stamps. Clients stay on the program, on average, about 6
months and get a job within 2 to 3 months.
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Michigan

Crawford-Otsego-Kent
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Crawford and Otseqo submitted by: Dale D. Terryberry, Family Independence Manager

This effort began about 15 years ago. When time permits we have met with senior citizenship groups to go over the
food assistance program and encourage them to apply by emphasizing the program is not much different than social
security. Most communities in each county have a senior citizen organization that meets on a regular basis which helps
us get the word out. We believe it is important to give our senior citizens every opportunity to apply for food assistance
as well as other programs that they might be eligible for. Most of this effort has taken place in Otsego County. We have
only talked to a few groups in Crawford County.

This effort has been successful when we have sufficient time to do it. We believe the key to this effort is convincing the

senior population that if they are eligible they are entitled to food assistance and if not they will receive a notice telling

them why they are not eligible.

Kent submitted by: Susan Toman, Contracts/Planning Manager

ACCESS (All County Churches Emergency Support Sys-
tem) is a network of three hundred congregations and one
hundred food pantries working together to meet needs in
Kent County. In an effort to address low participation rates
of eligible food pantry clients, ACCESS entered a pilot pro-
gram in October, 2000 with the Kent County Department of
Human Services (at that time, Family Independence
Agency). Working with Agency Director Andrew L. Zylstra,
five DHS Caseworkers were assigned to several large food
pantries. After six months, 134 new families were enrolled
and were receiving $17,488 in monthly benefits. The pro-
gram continued to March, 2002. A total of 255 families re-
ceived $45,018 in monthly benefits at the conclusion of the
program. At that time, DHS was experiencing dramatic
increases in caseloads that required the workers to be in
the office fulltime. The program ended in March, 2002.

ACCESS attempted to carry on the Food Stamp Outreach
by training Pantry Directors to do initial assessments and
referrals. The reality of the demands of their jobs and the
level of DHS expertise needed to effectively make referrals
were obstacles to the success of the project. ACCESS
sought private funding for qualified staff to carry on the pro-
gram.

MAZON, a Jewish Response to Hunger, provided funding
for a 15 hour a week staff person. Fortunately, ACCESS

was able to hire a recently retired DHS supervisor, who
has a passion for client advocacy and began as the Food
Stamp Outreach Staff person in February, 2003. She took
an average of 20 — 25 applications a month with an aver-
age monthly benefit of $197. In November, 2003, AC-
CESS received some matching grant money from Michigan
State University (who was administering the USDA Food &
Nutrition Service grants). This allowed us to expand the
staff hours to 25 per week for the following year.

ACCESS now receives funding from the Kent County De-
partment of Human Services, as well as continued support
from MAZON, for our outreach program. In January, 2007,
we were able to receive some additional funding from the
Senior Millage, specifically for outreach to seniors. We cur-
rently have staff working 30 hours per week with an em-
phasis at senior centers. We have found seniors are the
least willing or able to go down to the DHS office to apply.
By assisting them with filling out the applications and deliv-
ering them to the DHS office, we are helping many seniors
access this important nutritional resource. Waiving the in-
person interview has been tremendously helpful for those
with limited transportation and/or mobility issues.

In addition to assisting clients in the application process,
our Outreach staff is able to provide them with other valu-
(Continued on page 5)
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able resource information. They often can answer ques-
tions related to DHS programs and problem-solve with
them. The Kent County Food Stamp Outreach is an excel-
lent example of how a faith-based organization can partner
with government for the benefit of the community. With

each bringing its unique strength to the table, the food sus-
tainability of hundreds of Kent County residents is im-

proved.

FNS is pleased that in federal fiscal year 2007,
ACCESS became a part of the Michigan State Outreach
Plan which is 50% funded by FNS.

00 00 0000000000000 000000000000000000000000000000000000000000000000000000000000000000000

Minnesota

Le Sueur-Traverse-DHS

Le Sueur

with the residents of Le Sueur County.

with us.

Submitted by : John Glisczinski

Each year the Le Sueur County Department of Human Services partners
with the Le Sueur County Fair to have a Human Services Booth in the com-
mercial exhibit building at the Le Sueur County Fair.

This ongoing activity brings the financial workers to the public and lowers the stigma that Human Services (welfare) has

At the booth we have information on all of our services and programs including Food Support. We also provide candy
or balloons for the children, which usually breaks the ice with the adults that are with them. We find that approaching
the Human Services booth is difficult for most people, and having free items relieves the stigmas of being associated

We feel that our booth is a success as it brings down the barrier of the courthouse building and brings the programs that
we offer to the people in a more relaxed setting.
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Traverse submitted by: Marg Schmitz,
Financial Assistance Specialist

Our county is small, but some parts of
it are somewhat distant from our office,
so we also have a satellite office in
Browns Valley, MN, 25 miles from our
office which stocks CAF applications
and brochures about Food Support.
The satellite office is housed in the
office of the West Central Minnesota

Communities Action, Inc, which is a
non-profit agency offering many pro-
grams such as fuel assistance, car
loan programs, tax assistance and
other programs for the low and moder-
ately low income households. This
office has been open for several years
and is normally staffed every day by
WCMCA. We have a financial worker
there every Tuesday from 9-3 to proc-
ess applications for all programs. On

the other days, there is a staff person
available to hand out applications for
Food Support so the application date
can be protected as it is faxed to our
agency the same day. There are food
shelves located in both offices. This
satellite office primarily serves the Na-
tive American population, but others
are welcome as well.

(Continued on page 6)
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It would be difficult to assess the de-
gree of increase in Food Support im-
pact the opening of this office had, but
we did see the Food Support numbers

Other outreach efforts would be having
booths at the local hospital health fair
where staff manned tables and bro-
chures were made available.

During the fair session, our agency
also has a booth and brochures are

Our senior coordinator also has bro-
chures available at her meetings and |
have attended some of her meetings
to provide information, primarily on
Medical Assistance, but have an-
swered questions on Food Support as

increase.

well.

made available there.
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Department of Human Services

Submitted by: Tikki Brown, Food Support Outreach Coordinator, MDHS

Minnesota’s statewide outreach effort began in 2002 and
has continued unabated with minor modifications.

Initially, the outreach effort began with regional meetings;
connecting each county office with interested community
agencies such as food shelves, Community Action Agen-
cies, senior dining, and others.

The effort picked up speed when after the community
meetings, a list of barriers was compiled and several post-
ers, two short screening tools and a brochure holder were
developed and distributed.

The outreach focused on securing support from community
agencies by allowing them to choose a level of participa-
tion in outreach: Minimum Provide information (posters,
brochures, and myth and fact sheets), Medium Educate,
screen and refer (screening tool, screening guidebook),
and Maximum Assist with completing the application
(application assistance workbook).

To further encourage and assist community agencies to
participate in the outreach effort, two workbooks were de-
signed to provide guidance on the screening tool and on
application assistance. In addition, trainings and technical
assistance were provided to organizations as requested.

e This effort resulted in over 400 community agencies
committed to a level of outreach and participation in-
creased over 10%.

e Funding for Food Support Outreach staff has been se-

cured in part through bonus money awarded to the state
from USDA. The effort initially began with Kitty Brown and
Tikki Brown. Tikki has remained with help from Bonnie
LeVang and other staff.

e While the overall target for outreach is the working
poor, seniors have been a focus due to their low participa-
tion rates.

Outreach has remained ongoing due to frequent county
visits, newsletters, and the exploring and promotion of new
outreach projects.

The current outreach effort has revolved around securing
statewide partners to bolster outreach activities and to fur-
ther collaborations with the County offices. The most re-
cent initiative is one in which Community Action Agencies
submit an outreach plan along with Minnesota’s state out-
reach plan thereby receiving the 50% federal reimburse-
ment. The project is currently in pilot status, with 12 Com-
munity Action Agencies working in 50% of the state’s coun-
ties. Activities are varied, but typically involve promotion of
the program to specialized clientele and the offering of ap-
plication assistance.

Regional meetings are planned for this summer and fall
with the County, Community Action Agencies and Nutrition
Education Assistants to discuss new projects and to ulti-
mately form more improved collaborative efforts.

County Best Practices:

Isanti County: Established “Community Connect” an effort
to connect people in need to County and community ser-
vices in one location. After their successful first year of

(Continued on page 7)
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connecting over 140 people to services, Community Con-
nect has received a $10,000 grant from United Way to
continue their work. The second annual Community Con-
nect is scheduled for October 25" and includes food pro-
vided by the Salvation Army. Bolstered by the success of
Community Connect, Isanti County staff provides screen-
ing using the state screening tools and assistance to peo-

Food Support, but also have provided extra cash to the
household by assisting with Medicare.

Ramsey County: Has six community sites co-located with
other community agencies. Food Support applications are
accepted at all of those sites. Ramsey County staff also
provides training and information at agencies upon request
and recently took the initiative to provide program informa-
tion and applications at the St. Paul Project Homeless

ple as they wait for commodities at the local food bank.

Staff report that they have assisted clients not only with

Connection event this spring.

Ohio

Cuyahoga- Richland

Cuyahoga submitted by: Aida C. Idiaquez,

County Manager, Community initiatives

Cuyahoga County & the Hunger
Network of Greater Cleveland

Cuyahoga Employment & Family Ser-
vices (CEFS), the agency that admin-
isters Food Stamps in Cuyahoga
County, Ohio is a subset of the Ohio
Department of Jobs & Family Ser-
vices. In order to maximize participa-
tion of eligible residents in the Food
Stamp program, the agency contracts
with the Hunger Network of Greater
Cleveland for outreach. The Hunger
Network receives $62,000 in funding
from Cuyahoga Employment & Family
Services to support the Community
Liaison Project. This outreach expen-
diture is part of a larger $1.1M contract
funded by the Cuyahoga County
Board of Commissioners providing for
overall funding support for food ser-
vices through the Hunger Network.

Funding from Cuyahoga County for
food services at the Hunger Network
began in the year 2000.

The Community Liaison Network is the
centerpiece of the Hunger Network’s
outreach program, which is used to
assure continuity of the program’s ex-
posure and services. The Network
has three staff members who rotate
through each of the Network’s 36 hun-
ger centers, 20 pantry programs and
64 partnering community sites every
60 days. Altogether, the Hunger Net-
work sites serve 60,000 people per
month.

The Hunger Network targets low in-
come individuals and families in the
City of Cleveland and in what is re-
ferred to as the “First Ring Suburbs.”
Those are the oldest — those devel-
oped earliest, of the suburbs ringing
the core city.

Examples of important partners in the
dissemination of information and appli-
cations regarding Food Stamps, apart
from the Network’s own food pantries
and soup kitchens, are Neighborhood
Centers Association, United Way's
First Call for Help, Interact Cleveland
and Starting Point, a child care pro-
vider network.

According to the Executive Director of
the Hunger Network, the primary thing
she has learned from the agency’s
experience with the Food Stamp pro-
gram is:

“Many more seniors are eligible for the
program than actually participate.
They are impatient with the “red tape”
of the application process and abso-
lutely do not want to reveal the per-

(Continued on page 8)
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sonal information required to complete
the process. This is an area in which
advocates should get involved to elimi-
nate barriers to low-income seniors’
participation.”

Staff at the Hunger Network also en-
deavor to link Food Stamp enrollees to
additional benefits for which they are
eligible. For instance, at 130% eligibil-
ity some Food Stamp consumers
might also be eligible for Medicaid
Spend Down or Children’s Health In-
surance or Child Care benefits.

Number of Food Stamp recipients in
Cuyahoga County:

At the end of the first quarter of 2007:
178,272 FS recipients

At the end of 2006: 180,113
At the end of 2005: 179,230

Cuyahoga County and the Empow-
erment Center of Greater Cleveland

A second Food Stamp outreach pro-
gram is operated by The Empower-
ment Center of Greater Cleveland and
is called Project B.R.E.A.D. (Bridging
and Reconnecting Eligible Cleveland
area residents by Ensuring Access
and Delivery of service).

The Empowerment Center of Greater

Cleveland is a contracted vendor of
Cuyahoga County Board of County
Commissioners that provides assis-
tance in determining the eligibility of
individuals and families for participa-
tion in the USDA-FNS Food Stamp
Program. Funding for this program
comes from the Cuyahoga County
Board of County Commissioners
($120,791, in 2007) and the USDA-
FNS/State of Ohio Department of Jobs
and Family Services-Department of
Family Stability ($120,791 in matching
funds). The Empowerment Center of
Greater Cleveland Project B.R.E.A.D.
program is provided in collaboration
with Cuyahoga County Department of
Employment and Family Services.

Outreach is done throughout Cuya-
hoga County. Outreach staff of the
Empowerment Center of Greater
Cleveland (ECGC) conduct outreach
activities in a large variety of sites.
Staff is assigned to provide this ser-
vice in reception areas of hunger cen-
ters, community centers, churches, at
community events, and other locations
as identified. Project B.R.E.A.D. out-
reach began in 1999 with funding pro-
vided by foundations and then in 2000
funding support began from USDA-
FNS and Cuyahoga County. Outreach
activities are still ongoing. Outreach
activity is conducted on a daily basis
each week. Presently, we have three

Project B.R.E.A.D. outreach workers
who work full time. In addition, we
have a Bilingual Community Support
Specialist who conducts outreach in
the Hispanic community on Tuesdays,
as well as handling all intake and walk-
in inquiries for services including Pro-
ject B.R.E.AAD. ECGC uses both
USDA-FNS and Cuyahoga County
literature to promote the Food Stamp
Program. We also utilize a number of
flyers that the ECGC staff has created
to assist with outreach. Target groups
are persons living on low incomes in
Cuyahoga County. We approach
groups through neighborhood centers
or groups that our research and out-
reach identify.

This has been a successful collabora-
tion from its inception. A positive work-
ing relationship exists between all par-
ties to this program. Communication
regarding the processes and proce-
dures involved remains open and
clear. At different cycles of this pro-
gram we have had to modify our out-
reach efforts to open new areas when
others seemed to slow down. In 2006,
627 applications were submitted, of
these 378 were opened and a total of
551 individuals served as a result.
Year to date in 2007, 887 applications
have been submitted, of these 344
were opened.
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Richland

Submitted by: LuAnn Howard, Social Program Administrator

Richland County has a population of approximately
121,365 people. We have approximately 5,316 house-

holds currently participating in the Food Stamp Program as
of June, 2007. 10.9% of Richland County people or

13,229 residents live at or below poverty. 9.25% or 11,869
of Richland County residents participate in the Food Stamp
Program. Our outreach activities include and have

(Continued on page 9)
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included the following:

Richland County Fair — our agency has a booth to
distribute information regarding the Food Stamp
Program as well as other programs offered by our
agency. Residents of Richland County can actu-
ally pick up a Food Stamp application at our booth
and ask agency representatives questions about
Food Stamp eligibility. A computer is available at
the fair booth that enables residents to determine
if they may qualify for Food Stamp benefits.

Partnership with Area Agency on Aging — In coop-
eration with our local Area Agency on Aging, we
have partnered on various outreach efforts to in-
form the seniors in our community of the Food
Stamp services in two ways:

The Adult Protective Services Interdisciplinary
Team that meets with Area Agency on
Aging representatives as well as with
other community agency representatives

monthly to problem solve Adult Protective
Service case referrals in our agency. Pro-
motion of the Food Stamp Program bene-
fits occurs during this meeting.

Conducted seminars for seniors to give them
information on all programs available in-
cluding the Food Stamp Program. This
includes brochures on the Food Stamp
Program, Common Food Stamp Myths
Concerning Elderly Households, Food
Stamp Rules for the Elderly and Disabled,
and How to Use Your Food Stamp Card.

Cleveland Food Bank - In May 2007, Richland
County Job and Family Services participated in a
Community Discussion about Poverty where informa-
tion was presented about the Food Stamp Program as
well as ways to apply for and receive Food Stamps in
Richland County. As a result of this Community Fo-
rum and the upcoming first free fresh produce distribu-
tion at the Mansfield/Richland County Public Library,
our agency will continue a relationship with the Cleve-
land Food Bank to ensure our residents have access
to food.

Wisconsin

Milwaukee

Milwaukee

Submitted by: Susan Moeser, PhD., Deputy Administrator

In May of 2005, Milwaukee County launched a mobile eligi-
bility van, embarking upon a unique opportunity to better
serve the people of the community. Milwaukee County is
an urban county with a population of slightly less than a
million people. The poverty rate is high. According to the
U.S. Census American Community Survey for 2005, 18.2%
of the population is below the poverty level. For children
the rate is a staggering 29%.

For many in the
community, com-
ing to a county food stamp office can be difficult. The ur-
ban poor are faced with the realities of low-income jobs
that do not provide time off, of transportation issues, and of
child care needs. Almost 12% of Milwaukee County resi-
dents are single mothers. Another 12% are aged 65 or
over and almost 16% are disabled. With this knowledge in
hand, Milwaukee County made a wise decision to pur-
chase a specially equipped eligibility van.




Connections

WiSCO nS i n Continued

(Continued from page 9)

This van takes the eligibility process to the community.
Purchased at a cost of $165,843, the vehicle is equipped
with four workstations that allow economic support special-
ists to work at any location accessible to the van. The ve-
hicle has computers, fax machines, telephone access, and
print-capability and copy machines.

A committee of advocates and community partners make
the program possible and routinely come to quarterly van
meetings with ideas about new van destinations and new
populations to serve. The van is taken to senior citizens’
centers and elderly housing complexes helping to alleviate
the difficulty faced by elderly residents in coming to the
food stamp office. It travels to churches, veterans’ organi-
zations and housing authority sites. The van also appears
at community events such as health fairs, local festivals
and farmers markets.

The Milwaukee County mobile eligibility van has become
an expected service. The van creates great flexibility in

serving the changing needs of Milwaukee County residents
and helps to bring the food stamp program to the areas of
greatest need. During 2006, the van brought eligibility ser-
vices to 2,051 households. The mobile van has been a
factor in Milwaukee County having one of the highest food
stamp participation rates for large urban areas in the
United States. The Food Research and Action Center
(FRAC) places participation in Milwaukee County at over
90%, well above the national average of 60%.

The success of the mobile eligibility van program reinforces
the need to bring the program to the people. Low-income
residents need alternative means to access the food stamp
program. Knowledge gained from the mobile van program
has contributed to plans for future efforts to modernize the
Milwaukee food stamp program. In conjunction with com-
munity partners, future plans include expanded use of the
Wisconsin on-line application and change tool known as
ACCESS, expanded use of an interactive voice response
at the agency call center and the development of self-
service kiosks.
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Chicago, 1L 60604
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“In accordance with Federal law and U.S. Department of Agriculture policy, this institution is prohibited from discriminating on the

basis of race, color, national origin, sex, age, religion, political beliefs, or disability.

“To file a complaint of discrimination, write USDA, Director, Office of Civil Rights, 1400 Independence Avenue, S.W., Washington,
D.C. 20250-9410 or call (800) 795-3272 (voice) ot (202) 720-6382 ('TTY). USDA is an equal opportunity provider and employer."
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