view a child’s growth
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Key Objectives of Campaign

* Increase AWARENESS of developmental
milestones and early warning signs of
developmental disabilities

» Increase KNOWLEDGE in the benefits of
early action and early intervention services

* Increase DIALOGUE between parents and
professionals

 Increase EARLY ACTION on childhood
de ent disanilities




Target Audiences

e Primary.

— Parents of children ages 4 and younger

— Child health care professionals, including
pediatricians, family physicians, physician
assistants, nurse practitioners, and nurses

o Secondary.

— Child care providers, including day care
workers, Head Start, preschool and pre-K




Campaign Vision

View familiar events in a new light:

The milestones that mark a child’s growth are
not just physical, but also social, cognitive,
language and motor skills.

lt’s time to change how we view a
child’s, growith.




Reaching Out to Professionals

e E-card

a 4-year-old with autism
» Newsletter was once a 3-year-old

articles with autism was once a

. . o il
E d l | ' at I O I l at Autism can often be recognized at 18 months or earlier. An upcoming campaign from

the Centers for Disease Control and Prevention (CDC) will help parents identify possible

developmental delays and encourage them to discuss their concerns with their chil

C O n fe r e n C eS physician or other health care professional.
To prepare the health care community for this increase in awareness, CDC

and its partners will equip providers with information and materials to support

the needs of their patients who may show signs of a developmental delay.
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Learn the Signs. Act Early.



Reaching eut to Parents

e Public Service Announcements

— Radio
— Print
— Television
e Vledia outreach

o Campaign website and call center
— Information




Bridging Professionals
and Parents

 Need to encourage

dialogue

o Professional Resource

Kit Includes:
— Fact sheets

—“How To Talk To Your
Doctor” informational

cards

Learn the Signs. Act Early.

It's time to change
how we view a child’'s growth.

A they grow, children are abvays learning mew things., These
are st zome of the thing showuld be looking for o= your

chi X y child develops ot his or her own
ur child may reach thess milestones slightly before or
= o guide, and if

& docior o nuerse.

lclap when | clap]

hilld should bs

mb your h

s By the end

v court cul 16




Campaign Materials

e Health Care
Professionals

— Informational cards
— Posters
— Fact sheets

o Parents

— Informational cards
. Fact sheets
— Gr()\j\j'[h Cha_r'[ Leam the Signs. Act Early.




Hispanie Outreach

Es hora de ver el crecimiento de los
nifios de una manera diferente.
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Partner Contributions

e You are CDC'’s local voice

o« Campaign training sessions across the
country,

o Through lecal outreach, you are
making a difference in this campaign!




How cam yeu promote the
campaign?

 Distribute Health Care
Professional Kits to local
pediatricians and family
practitioners

o Work with locall TV or radio
stations to air public service
announcements

L © Encourage parents of young
. childrren to,visit the campaign
VERSIterandicall el Siee
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How cam yeu promote the
campaign?

e Teach other campaign
champions in your area
how to get the message out

o Become acampaign
champion in your,
community,




Partner Resources

« Campaign website, www.cdc.gov/actearly

— Fact sheets
— TV, radio, and print public service
announcements (PSAS)
o Kits for health care professionals and
parents

— Informational cards
— Fact shee_ts




NationallCampaign Partners

 American Academy of Pediatrics (AAP)

« Autism and Developmental Disabilities Monitoring Network
(ADDM)

o Autism Society of America (ASA)
o Autism Speaks

o (Centers of Excellence for Autism and' Developmental
Disabilities Research and/Epidemiolegy (CADDRE)
- = Cure Autism Now (CAN)
& - First Signs
ationallAlllance: fer Autism Researchii(NAAR)

Orgznization or Autsin Rasazrcn (OAR)




Contacting the Campaign

WWW.cdc.gov/actearly

1-800-CDC-INFO
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