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It’s time to change how we 

view a child’s growth
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Key Objectives of CampaignKey Objectives of Campaign
• Increase AWARENESS of developmental 

milestones and early warning signs of 
developmental disabilities

• Increase KNOWLEDGE in the benefits of 
early action and early intervention services 

• Increase DIALOGUE between parents and 
professionals

• Increase EARLY ACTION on childhood 
development disabilities 
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Target AudiencesTarget Audiences
• Primary 

– Parents of children ages 4 and younger
– Child health care professionals, including 

pediatricians, family physicians, physician 
assistants, nurse practitioners, and nurses

• Secondary 
– Child care providers, including day care 

workers, Head Start, preschool and pre-K 
teachers
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Campaign VisionCampaign Vision

View familiar events in a new light:

The milestones that mark a child’s growth are 
not just physical, but also social, cognitive, 

language and motor skills. 

It’s time to change how we view a 
child’s growth.
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Reaching Out to ProfessionalsReaching Out to Professionals

• E-card 
• Newsletter 

articles
• Education at 

conferences
• Resource kits

• E-card 
• Newsletter 

articles
• Education at 

conferences
• Resource kits



6

Reaching out to ParentsReaching out to Parents
• Public Service Announcements

– Radio
– Print
– Television 

• Media outreach
• Campaign website and call center

– Information
– Materials
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Bridging Professionals 
and Parents

Bridging Professionals 
and Parents

• Need to encourage 
dialogue

• Professional Resource 
Kit includes:
– Fact sheets
– “How To Talk To Your 

Doctor” informational 
cards
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Campaign MaterialsCampaign Materials
• Health Care 

Professionals
– Informational cards
– Posters
– Fact sheets

• Parents 
– Informational cards
– Fact sheets
– Growth Chart
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Hispanic OutreachHispanic Outreach

Health 
Professional 
Resource Kit 
materials are 
English on one 
side and Spanish 
on the other.

Health 
Professional 
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Partner Contributions Partner Contributions 

• You are CDC’s local voice 
• Campaign training sessions across the 

country
• Through local outreach, you are 

making a difference in this campaign! 
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How can you promote the 
campaign?

How can you promote the 
campaign?

• Distribute Health Care 
Professional Kits to local 
pediatricians and family 
practitioners

• Work with local TV or radio 
stations to air public service 
announcements

• Encourage parents of young 
children to visit the campaign 
website and call the toll-free 
number for materials
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How can you promote the 
campaign?

How can you promote the 
campaign?

• Teach other campaign 
champions in your area 
how to get the message out

• Become a campaign 
champion in your 
community
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Partner ResourcesPartner Resources

• Campaign website, www.cdc.gov/actearly
– Fact sheets
– TV, radio, and print public service 

announcements (PSAs)
• Kits for health care professionals and 

parents
– Informational cards
– Fact sheets
– Growth chart
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National Campaign PartnersNational Campaign Partners
• American Academy of Pediatrics (AAP)
• Autism and Developmental Disabilities Monitoring Network 

(ADDM)
• Autism Society of America (ASA) 
• Autism Speaks
• Centers of Excellence for Autism and Developmental 

Disabilities Research and Epidemiology (CADDRE)
• Cure Autism Now (CAN)
• First Signs
• National Alliance for Autism Research (NAAR)
• Organization for Autism Research (OAR)
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Contacting the CampaignContacting the Campaign

www.cdc.gov/actearly

1-800-CDC-INFO

www.cdc.gov/actearly

1-800-CDC-INFO
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