
Online Video Users 

Highlights 
•	 Online videos are now 
 

reaching a mainstream 
 
audience. In early 2007, for 
 
example, Pew Internet found 
 
that more than half of adults 
 
going online use the internet 
 
to watch or download video 
 
and nearly one in five do so 
 
daily. Another study by 
 
eMarketer in 2007 found an 
 
even higher number – three 
 
out of four adults – view 
 
video online.
 

•	 Broadband users are more 
likely to watch or 
download video: one in four 
users who have high-speed (or broadband) connections at home or work view online videos. 

•	 More than half of online video viewers share links with others. 
(From: http://www.pewinternet.org/pdfs/PIP_Online_Video_2007.pdf.) 
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Demographics 
Age: 
•	 Young adults aged 18-29 are 

among the most voracious video 
viewers. In fact, three in four young 
adult internet users report accessing 
video online compared with only a little 
more than half of online adults age 30-
49. Fewer than half of 50 to 64 year old 
internet users watch or download video 
and only about two in five of those 
aged 65 or older do so. 
•	 When tracking those who access 

educational video, however, the 
age differences decrease 
significantly. 

(From: http://www.pewinternet.org/pdfs/PIP_Online_Video_2007.pdf.) 
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