NatioNaL. WOMEN’s

Business CounciL News R e leas e

ADVISORS TO THE PRESIDENT,
CONGRESS AND THE SBA

409 3rd Street, SW, Suite 210 * Washington, DC 20024 * 202-205-3850 (p) * 202-205-6825 (f) * www.nwbc.gov

For Release on: Contact: Allison Gilmore
July 27, 2006 202-205-6827
allison.gilmore(@sba.gov

NWBC Study Suggests State-level Policies Impact Women-
owned Business Success Rates

New Research Compares Performance Nationwide

Washington, DC — The National Women’s Business Council NWBC) today released a new study, Explaining State-
Level Differences in Women-Omwned Business Performance, which indicates that the success of women-owned businesses is
impacted by particular state-level factors, such as the availability of technology infrastructure and an educated
workforce. Using the U.S. Census Bureau’s special tabulations of 1997-2001 data on women-owned businesses’ (WOB)
performance, the research is one of the first attempts to evaluate systematically the influence of factors that underlie
state differences in WOB performance.

According to the Census data, the performance of WOBs varies significantly across the country, from a high survival
rate of 74% in New York and Connecticut to a low of 60% in Tennessee. This new study indicates these state-level
discrepancies can be partially explained by differences in the woman business owner’s education level, the size of the
business, and a state’s “knowledge economy level,” which this research describes as the combined effect of venture
capital dollars invested per business, educational level of workforce, and degree of broadband penetration across a state.

“Creating an environment in which women-owned businesses can thrive should be a priority in every state and
community nationwide,” said NWBC Executive Director Margaret Barton. “This research indicates the importance of
providing women entrepreneurs access to education, mentoring, financial and technological resources.”

The research was conducted for the NWBC by StratEdge, a small woman-owned research and consulting firm. The
full study will be available on the NWBC web site, www.nwbc.gov. To request a copy of the report via email, please
contact Allison Gilmore at 202-205-6827 or allison.gilmore@sba.gov

As the voice of the nation’s more than 10.6 million women-owned businesses in the U.S., the National Women’s
Business Council works to promote increased access to affordable health care, access to capital, access to federal
contracts and international markets, and access to the information and expertise women business owners most need to
succeed. Women-owned businesses currently represent nearly half (48%) of all U.S. firms, employing 19.1 million
people and generating nearly $2.5 trillion in sales.
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The National Women’s Business Council is a bi-partisan Federal government council created to serve as an independent source of
advice and counsel to the President, Congress, and the U.S. Small Business Administration on economic issues of importance to
women business owners. Members of the Council are prominent women business owners and leaders of women’s business
organizations. For more information about the Council, its mission and activities, contact: National Women’s Business Council,

409 31 Street, SW, Suite 210, Washington, DC 20024; phone: 202-205-3850; fax: 202-205-6825, e-mail: info@nwbc.gov; Web site:
www.nwbec.gov.



