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Winning the “War on Cancer”

Charlie Rose Show, August 2004

Fortune Cover Story, 

March 2004
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“Give me 26 soldiers of lead and I shall 

conquer the world” *

* Johannes Gutenberg (1400-1468)

The Revolutionary Quality of Communication



Bradford W.  Hesse

National Cancer Institute

4

ŅThe pace of change [in

communication options]

over the next 5 years will

dwarf the pace of

change for the last 50

years.Ó

Lehrer News Hour,

October 19, 2006

More Change in the Next 5 Years Than Last 50
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2007 2009200820032002 2004 2005 2006 2010 2011 2012 2013 2014

Timeline: Centers of Excellence in Cancer Communication Research
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Changes in Media, Messaging, 

Channels, and Consumer Behavior
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Changes in Media: NBC Circa 1971
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Changes in Media: NBC Circa 2008
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Tie-ins For Interactive Health Media
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Seeking and Scanning: Video and Text on Demand
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Newspapers Become Online Destinations
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• MSV recorded for 

format, content, 

audio-visual features

• Argument Quality 

measured in mall 

intercept studies

How Do We Break Through the Noise?

Message Sensation 

Value & Argument 

Quality

http://airto.bmap.ucla.edu/BMCweb/Consent/hemmedRnew.gif
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How Do We Tell about New Complexities in Cancer?
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Effects of Public Information in Cancer

Understand how best to work with the complex public 

information environment to affect the behavioral 

choices people make relevant to cancer prevention, 

screening and post-diagnosis treatment and survival.

•The Cancer Information Seeking and Scanning Behavior 

Project

•Biobehavioral Evaluation of Anti-tobacco Public Service 

Announcements

•Communicating Genetic Risk in the Media: Effects on 

Efficacy and Healthy Behavior
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Changes in the Health Care Sector



May 1, 2007

CECCR Grantee Meeting
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Industry Wide Change: Electronic Bank Records

Bank Teller

Home Banking

Automated Teller

Machines
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Interoperable Health 

Records

Fully Supported Clinical Encounters

Industry Wide Change: Electronic Health Records

Personal Access to Health Records
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Question: Can We Engineer Comprehensive Support?

Comprehensive Health Support
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Caring for Cancer Patients Along their Journey

Engendering Self-

Determination Through:

•Personal Autonomy

•Competency

•Relatedness
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Technology Enhancing Cancer Communication Center

•Help people affected by cancer use new 

communication technology, reduce their suffering, and 

enhance psychological well-being.Understanding How 

Interactive Cancer Communication Systems Work and for 

WhomBuilding Continuity in Care – Supporting the Facing 

Advanced Cancer, Their Family, Caregiver, and Clinical 

TeamImproving the Timing and Value of Information and 

Support for Cancer Patients Over the Course of the 

Disease
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Targeting Health Messages to Reduce 

Cancer Disparities
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Our Reach is Imperfect, In Spite of Medical Advances
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CECCR Grantee Meeting
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Can We Reach Out Across the Digital Divide?

Research on Educational Kiosks
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Can We Improve Reach by Targeting Media?
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*source:  Nicholson, R. A. (2007). Using disparities to promote colorectal cancer screening. Talk at May 2007 CECCRs 

conference, Pasadena, CA.

“Disparities Framing” “Progress Framing”

How Do We Talk About Disparities?
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Can We Cross Language & Cultural Barriers?
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Center for Cultural Cancer Communication

•Enhance the reach and relevance of cancer 

communication among African Americans.Cultural 

Tailoring for Cancer Prevention and Control in African 

American WomenUsing Computer Kiosks for Breast 

Cancer Education in Six Community SettingsUsing 

Survivor Stories to Enhance the Effectiveness of Breast 

Cancer Communication
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Personalizing Health Information
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Sector Changing Events: 

Airline Travel 

System

Self Serve Kiosk

Online Reservations

Sector Changing Events: Do It Yourself (DIY)
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QuickTime™ and a
TIFF (Uncompressed)  decompressor

are needed to see this picture.

Harry Cayton, UK National Director 

for Patients & the Public

IKEA’s “Flat Pack” furniture

The Flat Pack Patient
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QuickTime™ and a
TIFF (Uncompressed)  decompressor

are needed to see this picture.

UK National Health System Goals*

• Levels of public engagement in relation to their 

health are high;

• Life expectancy increases beyond current 

forecasts;

• Health status improves dramatically;

• People are confident in the health system and 

demand high quality care;

• The health service is responsive with high 

rates of technology uptake, particularly in 

relation to disease prevention; and

• The use of resources is more efficient. 

*Source: Cayton H. The Flat Pack Patient? Creating 
health together. Patient Educ Couns; 62(3): 288-290

Harry Cayton, UK National Director 

for Patients & the Public

The Flat Pack Patient
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Can We Personalize Health Information?

Online Help with 

Smoking Cessation

Personalizing Behavior Change
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How Do We Empower Personal Decision Making?

Making the patient the first line 

of defense against error
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How Do We Maximize Potential through Consumer Informatics?

QuickTime™ and a
Cinepak decompressor

are needed to see this picture.

http://videocast.nih.gov/PastEvents

The Future of Health 

Information Technologies

http://videocast.nih.gov/PastEvents
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Center for Health Communication Research

•Develop an efficient, theory-driven model for 

generating tailored health behavior interventions that 

are generalizable across health behaviors and socio-

demographic populations.Project Quit – Studying the 

Active Components of Smoking InterventionsEat for Life –

Cultural and Motivational Dietary Message TailoringGuide 

to Decide – Risk Communication: A Tamoxifen Prophylaxis 

Decision Aid



Bradford W.  Hesse

National Cancer Institute

36

Zen and Now:

“Dali Lama” Stefanek

Partnership is the Key
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Welcome and 

Thank You!


