§341.4

TA-1 is filed unless the FDIC acceler-
ates, denies, or postpones such reg-
istration in accordance with section
17A(c) of the Act. The effective date of
such registration may be postponed by
order for a period not to exceed 15 days.
Postponement of registration for more
than 15 days shall be after notice and
opportunity for hearing. Form TA-1 is
available upon request from the Review
Unit, Division of Supervision and Con-
sumer Protection (DSC), FDIC, Wash-
ington, DC 20429.

[47 FR 38106, Aug. 30, 1982, as amended at 60
FR 31384, June 15, 1995]

§341.4 Amendments to registration.

(a) Within 60 calendar days following
the date which any information re-
ported on Form TA-1 becomes inac-
curate, misleading, or incomplete, the
registrant shall file an amendment on
Form TA-1 correcting the inaccurate,
misleading, or incomplete information.

(b) The filing of an amendment to an
application for registration as a trans-
fer agent under §341.3, which registra-
tion has not become effective, shall
postpone the effective date of the reg-
istration for 30 days following the date
on which the amendment is filed unless
the FDIC accelerates, denies, or
postpones the registration in accord-
ance with section 17A(c) of the Act.

[47 FR 38106, Aug. 30, 1982, as amended at 52
FR 1182, Jan. 12, 1987]

§341.5 Withdrawal from registration.

(a) Notice of withdrawal from registra-
tion. Any transfer agent registered
under this part that ceases to engage
in the functions of a transfer agent as
defined in §341.2(a) shall file a written
notice of withdrawal from registration
with the FDIC. A registered transfer
agent that ceases to engage in one or
more of the functions of transfer agent
as defined in §341.2(a), but continues to
engage in another such function, shall
not withdraw from registration.

(b) A notice of withdrawal shall be
filed with the FDIC at its Washington,
DC headquarters. Deregistration shall
be effective upon receipt of notice of
withdrawal by the FDIC. A Request for
Deregistration form is available from
the Review Unit, Division of Super-
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vision and Consumer Protection (DSC),
FDIC, Washington, DC 20429.

(c) If the FDIC finds that any reg-
istered transfer agent for which it is
the ARA, is no longer in existence or
has ceased to do business as a transfer
agent, FDIC shall cancel or deny the
registration by order of the Board of
Directors.

(d) Registration of a transfer agent
with another ARA shall cancel reg-
istration of the transfer agent with
FDIC.

[47 FR 38106, Aug. 30, 1982, as amended at 60
FR 31384, June 15, 1995]

§341.6 Reports.

Every registration or amendment
filed under this section shall constitute
a report or application within the mean-
ing or sections 17, 17A(c), and 32(a) of
the Act.

§341.7 Delegation of authority.

(a) Except as provided in paragraph
(b) of this section, authority is dele-
gated to the Director and Deputy Di-
rector (DSC) and, where confirmed in
writing by the Director, to an associate
director and the appropriate regional
director and deputy regional director,
to act on disclosure matters under and
pursuant to sections 17 and 17A of the
Securities Exchange Act of 1934 (15
U.S.C. 78).

(b) Authority to act on disclosure
matters is retained by the Board of Di-
rectors when such matters involve ex-
emption from registration require-
ments pursuant to section 17A(c)(1) of
the Securities Exchange Act of 1934 (15
U.S.C. 78g-1(c)(2)).

[63 FR 44750, Aug. 20, 1998]
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§343.10 Purpose and scope.

This part establishes consumer pro-
tections in connection with retail sales
practices, solicitations, advertising, or
offers of any insurance product or an-
nuity to a consumer by:

(a) Any bank; or

(b) Any other person that is engaged
in such activities at an office of the
bank or on behalf of the bank.

§343.20 Definitions.

As used in this part:

(a) Affiliate means a company that
controls, is controlled by, or is under
common control with another com-
pany.

(b) Bank means an FDIC-insured,
state-chartered commercial or savings
bank that is not a member of the Fed-
eral Reserve System and for which the
FDIC is the appropriate federal bank-
ing agency pursuant to section 3(q) of
the Federal Deposit Insurance Act (12
U.S.C. 1813(q)).

(c) Company means any corporation,
partnership, business trust, association
or similar organization, or any other
trust (unless by its terms the trust
must terminate within twenty-five
years or not later than twenty-one
years and ten months after the death
of individuals living on the effective
date of the trust). It does not include
any corporation the majority of the
shares of which are owned by the
United States or by any State, or a
qualified family partnership, as defined
in section 2(0)(10) of the Bank Holding
Company Act of 1956, as amended (12
U.S.C. 1841(0)(10)).

(d) Consumer means an individual
who purchases, applies to purchase, or
is solicited to purchase from you insur-
ance products or annuities primarily
for personal, family, or household pur-
poses.

(e) Control of a company has the same
meaning as in section 3(w)(5) of the
Federal Deposit Insurance Act (12
U.S.C. 1813(w)(5)).

§343.20

(f) Domestic violence means the occur-
rence of one or more of the following
acts by a current or former family
member, household member, intimate
partner, or caretaker:

(1) Attempting to cause or causing or
threatening another person physical
harm, severe emotional distress, psy-
chological trauma, rape, or sexual as-
sault;

(2) Engaging in a course of conduct or
repeatedly committing acts toward an-
other person, including following the
person without proper authority, under
circumstances that place the person in
reasonable fear of bodily injury or
physical harm;

(3) Subjecting another person to false
imprisonment; or

(4) Attempting to cause or causing
damage to property so as to intimidate
or attempt to control the behavior of
another person.

(g) Electronic media includes any
means for transmitting messages elec-
tronically between you and a consumer
in a format that allows visual text to
be displayed on equipment, for exam-
ple, a personal computer monitor.

(h) Office means the premises of a
bank where retail deposits are accepted
from the public.

(i) Subsidiary has the same meaning
as in section 3(w)(4) of the Federal De-
posit Insurance Act (12 U.S.C.
1813(w)(4)).

() (1) You means:

(i) A bank; or

(ii) Any other person only when the
person sells, solicits, advertises, or of-
fers an insurance product or annuity to
a consumer at an office of the bank or
on behalf of a bank.

(2) For purposes of this definition, ac-
tivities on behalf of a bank include ac-
tivities where a person, whether at an
office of the bank or at another loca-
tion sells, solicits, advertises, or offers
an insurance product or annuity and at
least one of the following applies:

(i) The person represents to a con-
sumer that the sale, solicitation, ad-
vertisement, or offer of any insurance
product or annuity is by or on behalf of
the bank;

(ii) The bank refers a consumer to a
seller of insurance products or annu-
ities and the bank has a contractual
arrangement to receive commissions or
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