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benchmarking series, “The Changing Roles of Content Management Functions,” Views
from the Corporate and Government Sectors. Available at:
http://www.sla.org/content/resources/recindreps/role2004/index.cfm.

Identify Your Brand, Before You Market (11/14/2002) Available at:
http://www.sla.org/content/Shop/Information/infoonline/2002/nov02/identbrand.cfm.

Information Center Marketing. Available at
http://www.sla.org/content/resources/infoportals/market.cfm.

Library Strategic Plans (03/07/2006) Information Portal on strategic planning for libraries and

information centers. Available at:
http://www.sla.org/content/resources/infoportals/libstrat.cfm.

Market the Value of your Competitive Intelligence: (01/16/2004).
An Added Role for the Information Center.
http://www.sla.org/content/Shop/Information/infoonline/2000/feb00/chochrek.cfm.

Marketing: Realistic Tips (11/14/2002) Available at:
http://www.sla.org/content/Shop/Information/infoonline/2002/nov02/markreal.cfm.

Measuring our Value (01/16/2004) So We Can Market I. Available at:
http://www.sla.org/content/Shop/Information/infoonline/2001/mar01/sldc.cfm.
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Opinions and Perceptions of the Profession. Information Portal containing resources about how
information professionals are perceived. Available at
http://www.sla.org/content/resources/infoportals/opin.cfm.

Unit Marketing Insert. Units marketing tool to promote upcoming meetings, events,
awards and membership. Available at:
http://www.sla.org/content/resources/leadcenter/leadresour/unitmarketing.cfm.

Upsize This! (01/16/2004) Libraries Need Relationship Marketing. Available at:
http://www.sla.org/content/Shop/Information/infoonline/2000/mar00/besant.cfm.

Value of the Information Center. Available at:
http://www.sla.org/content/resources/infoportals/value.cfm.

What is Marketing in Libraries? (11/16/2002) Available at:
http://www.sla.org/content/Shop/Information/infoonline/2002/nov02/whatsmarket.cfm.
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