
Name: Nick van Terheyden

Class of works: I am writing in support of Class #3 (Unskippable DVD

Advertising): Audiovisual works released on DVD that contain access control

measures that interfere with the ability to control private performance,

including the ability to skip promotional materials.

Summary:

Forced viewing of promotional material on other products from teh same

producer that my children are forced to watch any time they decide to view the

DVD. This is outrageous - children are highly influenced by advertising and

her we are unable to bypass advertising from DVD producers. We haev ALWays

fast forwwarded through the adverts on VHS tapes now we are unabel to do so on

DVD's

Disc name: Lilo and Stitch
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