
Name: Henry Warner

Class of works: I am writing in support of Class #3 (Unskippable DVD

Advertising): Audiovisual works released on DVD that contain access control

measures that interfere with the ability to control private performance,

including the ability to skip promotional materials.

Summary:

Disc name: Baby Doolittle World Animals


I bought a new DVD, Baby Doolittle¹s World of Animals. But when I played it in

my DVD player I could not skip to the main menu. Disney, the maker of the DVD,

had disabled the Fast Forward function, forcing me to sit through not only the

FBI warning, but their promotional intro. To buy an expensive DVD just to

become a captive audience for some Disney commercials is infuriating. This

means that I have to endure this same provocation each and every time I want

to see this movie that I paid a substantial amount of money for. I simply do

not watch it, and I do not intend to buy any more DVD movies unless I can be

certain they do not contain such compulsory advertising.
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