
Name: Craig Wright

Class of works: I am writing in support of Class #3 (Unskippable DVD

Advertising): Audiovisual works released on DVD that contain access control

measures that interfere with the ability to control private performance,

including the ability to skip promotional materials.

Summary:

Disc name: The Matrix


I own the DVD of the Matrix. I like to watch it occasionally. It is impossible

to skip to the menu so I can start watching the video's immediately. This

isn't a huge burden, because the amount of forced content is small, but really

how many times do I need to see the logo for the Production Company?
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