
Name: Roger Rubio

Class of works: I am writing in support of Class #3 (Unskippable DVD

Advertising): Audiovisual works released on DVD that contain access control

measures that interfere with the ability to control private performance,

including the ability to skip promotional materials.

Summary:

Disc name: The Sixth Sense


The DVD "The Sixth Sense" forces you to watch through trailers of upcoming

movies. No application of the Fast Forward or Chapter Skip functions allows

the user to avoid these promotional materials, having nothing to do with the

feature film. The same mechanism used to keep users from skipping over federal

and international warnings is being used to force the user to watch

promotional material completely unrelated to the DVD's main contents. As a

result, I do not view this DVD as much as the others in my collection, and I

am less inclined to buy new movies on DVD.
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