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Introduction

• Maine WNV campaign context
– To serve as a ‘blueprint’ for risk communication planning

• Overview of WNV campaign
– Conducted formative research with general public and 

providers in Maine
– Developed campaign messages and vehicles
– Implemented campaign using “tiered” approach
– Evaluated process



Formative Research: Overview
•Focus groups with general public across Maine

•Interviews with providers

•Goal of research was to explore:
•What Maine residents/providers currently know about WNV

•What they want to know

•What Maine residents would do to protect themselves
•How Maine residents and providers want to receive WNV 
information



Formative Research: Findings

• What do Maine residents and providers currently 
know about WNV?
– Low level of knowledge about WNV 
– Most did not consider WNV a serious health problem

• What do Maine residents/providers want to know 
about WNV?
– Basics of transmission and protection



Formative Research: Findings

• What would Maine residents do to protect 
themselves from WNV?

– Would eliminate breeding grounds at home
– Would report dead birds to help tracking effort 
– Mixed reactions to using DEET
– Would NOT wear long sleeves or stay indoors at dawn & 

dusk



Formative Research: Findings

• How do Maine residents and providers want to 
receive WNV information?

Public:
– TV, radio, newspapers, Internet, direct mail
– Physicians

Providers:
– CDC, EPA
– Own professional organization or leader



WNV Campaign: Overview

Media:
– TV PSA
– Radio PSA
– Newspaper ads

Direct Mail:
– Brochures and posters to organizations 

serving people over 50
– Postcard to providers



WNV Campaign: Development

• Two challenges:

1. To raise public awareness of WNV risk 
without causing alarm

2. To increase visibility of BOH with general 
public and providers



WNV Campaign: Implementation
1. To raise public awareness of WNV risk without 

causing alarm:
– Different ‘levels’ of messages depending on severity of WNV 

risk

– Examples: 
(newspaper 
advertisements)



Brochure

Poster



WNV Campaign: Implementation
2. To increase visibility of BOH with general public and 

providers:

• Changed BOH website url to www.MainePublicHealth.org

• Provider postcard mailing invited providers to the BOH 
website

http://www.mainepublichealth.org/
http://www.mainepublichealth.org/


Outcomes
• Campaign: 

– Increased hits to the website and calls to hotline
– Received favorable reports from news media

• Campaign Process:
– Highlighted risk communication issues to be 

addressed:

• Roles and responsibilities

• Details are critical (data sources, mailing lists)



Outcomes

• Groundwork laid for effective emergency 
communication with public and providers

– Channels of communication tested
– BOH visibility increased
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