
Social Networks Data Brief 

Highlights 
MySpace is, by far, the most popular of 
the social networking sites, with Facebook 
in a distant, but rising, second place. 
There are a number of other increasingly 
popular niche social network sites as well. 
The Division of eHealth Marketing, a unit 
of CDC’s National Center for Health 
Marketing (NCHM), is currently forming 
partnerships with several of these sites. 
MySpace: 
•	 MySpace ranked as the second-
 

most-viewed Web site in March 
 
2006, and has consistently ranked 
 
as a top global site in 2006 and 
 
2007.
 

•	 Additionally, according to Hitwise, 
 
MySpace is one of the most 
 
visited U.S. Web sites, accounting 
 
for almost 5% of all Internet 
 
visits. At its peak in June 2007, 
 
the site accounted for 7% of all 
 
Internet visits.
 

From: 
http://www.time.com/time/business/article/0,8599,1675244,00.html 

Facebook: 
•	 In the rapidly changing world of social networks, the number of visitors to Facebook has 

increased steadily. It recently ranked as the ninth most popular U.S Web site, accounting for 
about one percent of all Internet visits. 
From: http://www.time.com/time/business/article/0,8599,1675244,00.html 
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Demographics 

Age Update: 
Many social networks are experiencing an 
age shift in their users, according to 
Online Advertising from About.com. In 
fact, in the fall of 2006 the “online 
audience measurement firm comScore 
reported that over half of MySpace users 
are older than 35 (while also noting that 
the site has the broadest appeal across 
all age segments), with a user base 
whose profile closely maps to the overall 
online population as a whole. Friendster, 
a social network that saw an initial surge 
in users after launching in 2002 and has 
since seen its popularity eclipsed by 
MySpace and Facebook, similarly has an 
audience that skews older, with nearly 
71% of its users ages 25 and up… 

Facebook, which began life as a 
networking site for college students and 
recent graduates to meet and stay in 
touch with other each, opened up its 
network to a general audience last 
September (2006) and has since 
experienced a rapid influx of older users. 
According to a comScore study released 
in July 2007, Facebook saw predictably 
steep growth in users ages 12 to 17 in 
the 12 months from May 2006 to May 
2007, but the fastest-growing segment 
was in fact 25-to-34 year olds, with users 
over the age of 35 seeing the third-
quickest growth.” 

From: http://onlineadvertising.about.com/od/socialnetworkingmarketing/a/demographics.htm 
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