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E-Health Today



E-Health Tomorrow?



CDC Homepage (www.cdc.gov) in 1994



CDC Homepage (www.cdc.gov) in 1997
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The Future of eCDC



The Future of E-Health

• Population level impact: ePublicHealth

• Heath Marketing: Entertaining & Emotional

• Usability and Accessibility

• New Media applied in new ways

• Personalization, Presentation, Participation



Thank you from the CDC

http://www.cdc.gov/healthmarketing

jbernhardt@cdc.gov

Suggestions: cdcweb@cdc.gov
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