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TerraChoice
environmental marketing

Helping grow

the world’s most sustainable companies
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* (Canada’s national eco-labelling program

* Currently 1800 MW at 155 facilities in North
America

* Green power is growing dramatically
* US expansion

* New partnership with Green-e TRECs
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Kyoto?
* Clean/green energy wil/ be part of GhG policy

e Certification/validation essential

* Creating demand for

— green electricity

— attributes (TRECs)

— credits (7o be determined)
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Four ‘green’ power
commodities

~green_ . (pow

- all ‘green’ attributes - piecemeal
- TRECs - CO,
- RECs - SO,
- TAGs - NO,
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Canadian b2b markets

How often do you consider en\_/lronmental Does your company have an
factors in your purchasing? environmental or sustainability policy?
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Does Your Company Have a Green Procurement
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pollution prevention spending
(Rates of Change)
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Canadian b2g markets

Does your office have an environment policy?

L
Don't Know
9%
. No
How often do you consider
209

environmental factors in your

rofessional sing?
Always PNEGEasing

5% _
\-_ Sometimes

- 26%

Does your office have a green procU program?

Don't Know
7%

TerraCheice

Envircnmantal Marketing



A Spectrum of Interest

The World Model

Green Gauge(TM)
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. The average result for a strong predisposition to
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hotbuttons ...

[ often consider this specific issue ...
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not-hot buttons ...

Climate Change Related Issues
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Our insulation may not be at the
top of your concerns, but your family
is at the top of ours.

Johns Manville Formaldehyde-free fiber glass insulation.

T It’s Comforting to Know We're There,

CIRCLE READER #36
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EasyFit

WIND ENERGY

air we can breathe

ABUNDANT

As long as earth rottes around the sun, the wind will blow. We can continue to pollute the air we breathe or we can do our part o
returm it to its natural state

CLEAN

We can clean the air we breathe Today, elecricity generadon produces abour 24% of Onmario’s smog pollumns. Selecowind is pure
wind energy that replaces electicity thatwould otherwise be generated using coal or fossil fuels

AFFORDABLE

For only $6 53 per month, you can replace 10% of the electricity you use with Selecoaind— pure wind energy. Your purchase covers
the cost of generating wind energy, and ensures that more wind rurbines will be builc

With a linde advice and a fewhome improvemenms Selecrpower can help you save up to 30% on your energy bills. Invest part of those

savings in Selectwind to reduce pollution two ways; first by using less electricity, and then by corverting part of it to wind energy

The cost of poor air quality and smog pollution do not appear on our hydro bills. Consider the orue value of clean air and a greener
artrier with Selectwind

(e lecipower

(,') wind SELECTPOWER IS AN AFFILIATE OF GUELPH HYDRO INC.
1-866-780-7880 ENERGY(@SELECTPOWER.CA WWW.SELECTPOWER.CA 381 ELMIRA RD N GUELPH

community. Become a Guelph




Green power markets &
marketing

* Suddenly electricity 1sn’t just electricity - at
least tour possible commodities

* Markets for the ‘green’ proposition are large
and growing

* Being ‘oreen’ ain’t nearly enough
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