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The People
Formerly Known
as the Audience
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Power to the People
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People Read Blogs

• 39% of adult internet
users read blogs --  57
million Americans

• 79% of internet users
look for health/medical
information online
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Tell Your Story

Photo: Gunnlaugur Þ. Briem

http://www.flickr.com/photos/gthb/827225226/



How can blogs lead to
change?

Building awareness, spreading the word
Providing social support and motivation
Bringing together multiple media
Involving those affected by the problem
in creating the solution
Helping people take action
Answering questions and concerns
Humanizing the issue









What the HHS Blog Did Right

Tried to bring in different constituencies
Did not dictate what guest bloggers
could or could not say
Allowed comments
Included HHS “big guns” in blogger
roster
Tried something new and risky to
engage the public



What the HHS Blog Could
Have Done Better

Did not respond adequately to
comments/questions in comments section
or posts - seemed unresponsive

Comment moderation increased cynicism

Many guest bloggers never posted

Not enough effort to engage other
bloggers in promoting the blog

Not enough outreach to key flubie
constituency




