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Manufacturers' Unit Shipments and Retail Dollar Value 
(In Mlliians, not seer raturns) 

Total Digital & Physical 

~ o t a l ~ n i t s '  
TotalValue 

Retaii vaiuo is value of shipments at rscornrnonded or estimated list price Permission to cite or wpy these statistics is hereby granted, as long as proper 
attribution is given to the Rewrdlng Industry Association of America. 

' Indudes DuaiDisc 
R I M S  rspwfs will no longer reflect shipments of cassette singles 

k i i a  broken out for this chart. DVD Video Product is included In the Music Video totals 
lncludas Singios and Albums 

81ncludos Master Ringtunas, Ringbacks, Music Videos, Full Length Downloads, and Other Mobile 
Weighted Annual Average 
' Units does nat includo subscriptions 

1,112.7 
12,320.3 

1,137.2 
12,533.8 

1,063.4 
12,236.8 

1,123.9 
13,711.2 

35.9% 
0.6% 

1,160.6 
14,584.7 

1,0792 
14,323.7 

968.5 
13,740.9 

-10.3% 
-4.1% 

859.7 
12,614.2 

-11.2% 
-8.2% 

798.4 
11,854.4 

-7.1% 
-6.0% 

958.0 
12,338.1 

20.0% 
4.1% 

1.301.8 
12,269.5 


