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BUILDING A
GLOBAL BRAND
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BUILDING A GLOBAL BRAND

The first step Is developing a
visual identity
that is used consistently
on all communications



INCONSISTENT IDENTIFIER

UNITED STATES AGENCY FOR

INTERNATIONAL DEVELOPMENT

USAI

‘Lnited StatesiAgency for
Intérnational Development

THE U.S. AGENCY FOR

INTERNATIONAL
DEVELOPMENT
USAID U.S. Agency for
International
Development

ILTCL B E1CS Agency for International Development

USAID

USAID

United States Agency for International Development

USAID

U.S. Agency for International Development

USAID

U.S. Agency for
International

Development




INCONSISTENT LOGO
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IDENTIFIER AND LOGO NOT A UNIT
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GRAPHIC STANDARDS MANUAL

« Sets the standard for all USAID
public communications

GRAPHIC
STANDARDS
MANUAL

 Compulsory for all Agency
employees and contractors

e Communications funded in whole
by USAID
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PARTNER BRANDING GUIDE

— « Will detail co-branding for grants and
\B e co-operative agreements

PARTNER
BRANDING
GUIDE

« Communications co-funded by USAID

« Marking Policy (ADS 320) currently
being reviewed and revised

« Target date for publication
Summer 2005



 Changed to a sans serif typeface

* Repositioned Agency name for
right reading

 Redrew handclasp

* Improved readability and reproduction
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ADDED BRAND NAME

USAID

o Graphic representation of U.S. foreign assistance

Raises visibility and value of the brand category

Symbolizes aid is from the United States

Differentiated from British or Japanese aid

Becomes our brand name
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ADDED TAGLINE

USAID

FROM THE AMERICAN PEOPLE

« Communicates a clear message
 Funded by U.S. taxpayers

« Gesture of U.S. citizens

* In the U.S. interest
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STANDARD GRAPHIC IDENTITY

IDENTITY

USAID

FROM THE AMERICAN PEOPLE

TAGLINE

LOGO BRANDMARK BRAND NAME

« Updated logo remains graphic representation
of our Agency

 “Brand name” differentiates our aid from
other donors

* The tagline shows our funding is from U.S. taxpayers
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TATES
406‘.1,
O
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%®  FROM THE AMERICAN PEOPLE

» Designed to work together as a unit
* Most powerful when presented together

 Must be used consistently and persistently
to gain equity

* Logo + Brand Name = Standard Graphic ldentity

CD + e - S
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BRAND BEFORE AGENCY

« USAID Identity is the primary identifier
« Agency name is secondary, goes on the back of

publications
GILL SANS BOLD
14PT, 17PT LEADING U.S. Agency for International Development
bR | 300 Pennsylvania Avenue, NW
GILL SANS REGULAR Washington, DC 20523
S Tel: (202) 712-0000
L SANS BOLD Fax: (202) 216-3524
[4FT. 17PT LEADING www.usaid.gov

USAID BLUE

FROM THE AMERICAN PEOPLE
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FROM THE AMERICAN PEOPLE

The Identity is available in two colors or one color
Avallable as a horizontal or vertical arrangement

No other color combinations or arrangement is permitted
Do not re-create; files at www.usaid.gov/branding
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SUB-BRANDS

SUB-BRANDMARK

o USAID | JORDAN USAID | o2 Y

TAGLINE -~ FROM THE AMERICAN PEOPLE 5,'1 PR
i é—‘_.__}‘“ - [

BRANf)MARK RULE MISSION OR NON-PRESENCE COUNTRY NAME

» Countries and places that receive US assistance are the
only sub-brands

* Nothing else can be used as an extension of the Identity
 The country name and tagline can be translated
* One translation should be used consistently

USAID | MICROBK(NANCE USAID | ARMS TG FARMS

THE AHERIEAN PECPLE FROM THE AMERICAN PEQPLE



SUB-BRANDS

e Countries are sub-brands
 Bureaus, offices, and programs are not

/S USAID | AFGHANISTAN
&USAID | ; /=" USAID

k&j FROM THE AMERICAN PEOPLE

Country or place added as an extension to - Bureaus, offices, and program names go below the
the USAID Identity. USAID Identity.

Note: Not reflective of USAID missions or
regional platforms.
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AGENCY COMMUNICATIONS

 Identity is always top left in a white field on Agency

communications
« A single, powerful image is strongly encouraged

>>USAID

FROM THE AMERICAN PEOPLE

BUDGET JUSTIFICATION
TO THE CONGRESS
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AGENCY PUBLICATIONS

* Publications may also be printed using black only,
or black plus USAID blue or red

 lllustrations and typographic designs may also be used

=
@usan

AMNTI-TRAFFICKING

CELEBRATIMG 50 YEARS

FOOD FOR PEACE

1954 — 2004
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FAMILY OF COMMUNICATIONS

Everything will be re-branded
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bt Andrew S. Natsios
Administrator of the
LS. Agency for International Development

Condialy invitas you fo
FOOD AND NON-FOOD RELIEF SUPPLIES TO IRAQ - .
recn s The 10 Anntversary Reception of the
USAID Office of Transition Initiatives
it guest spaakyrs

His Exgellency Said Tayeh Jawad % - USAI D | ALBAN'A
Ambassador of the Transitional Islamic State of Afghardistan

FROM THE AMERICAN PEOPLE

FACT SHEET

Ambassador Carlos E. Pascual

Vs, ?;epaﬂm nng:,:{ Stabiication Harry Blrnholz

Wednesday, November 17, 2004, £:45 pm.
Foleriy Bpom
Wpmald Foggan Builifing
{INortf Tower Entrance, (oo Level)

1300 Brmmsyioessis Avems, W, Waskington, O
l . by Morember 16
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WAIVERS

* Mission Directors can grant waivers for security or politically
sensitive circumstances

* Election materials or items produced for ministries may not be
appropriate for branding

Check with security

/ /// / / \ before branding vehicles
—

5 e

{m USAID
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TEMPLATES

« Communications templates are at

www.usaid.gov/branding

{S)USAID | INDONESIA

COUNTRY PROFILE

OVERVIEW

INDOMESIA SKAREHOT

Dale of indeserdence. 1845

GO pur prron $817

Far more indormation.

Pepuius couniry, wilh abundand naturdl
5 and access lo ey Sppng
donesa i a palenially mpar

Asin USAID o s predecs
1950, Teay, USAD s irrans (oo on e
e wilkis el e

environmesnt, and Ihe coonan

PROGRAMS
INDONESIAN CHMILDREN LEARN SKILLS FOR LIFE
USAD is heipng Lo kranshorm a huge educalion system thal s currenty |
Manapemen! of the newy deceniralzed e s In cisamary, fund.
i, and e qualty of noucatan s decining. Mikons of chi
ol esch yoor Al kot 30 it of feactens kack mn

sty increased socal stabity and promete.

nlerance and demarracy

INDONESIANS HOLD HISTORE FLECTHING

CONTINUEE >

USAID
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SUCCESS STORY
Community Schools Bring Change

USAID empowers parent
assoclations to work
with the government o
Improve education

USAID'S programs have
empowared communitios to
heip fmprove thuir sducation
Simifar programs hava also
beon impiemented by ather
danors, and foday Mal ey
soma 2550 community schoois.
USAID has switched its
strarogic focus from bufiding
schools fo impraving the
quirlity of schication

Amirali i cng of IRoussrds of chidnen atanding comm
schacks suppored thecugh ald, These chikiran liva in rural
sparsaly populated Areas of Mall, whirs (ha gawemment has

tiwan unabie financially tn pravida and equ Commun

L]

schoal casts, parents pay monthly fees, o the communi
lies crele camenural farms o el i e lunds

In 1955, USAID slarted 8 program i hel these achooks. such
a5 providing Supples and iraining taachers. Wham share was

. sha program halped secure the long-ferm surdval of the
schacls by helping perents crganize asscoitions following dem
o prncples. Parent associations were formed which ane
ihe sgurient 15 PTA in the LS. Thess paren: asscciations
were rained lo manage the schaol, re\.nul and hire lsachens
and advocale t locsl sulhorilies for sanices and Snancial
suppor.

After several yaars af exanomic hamiship, cansibusions to the
sammunity =chacl in Aminata’s hametawn of Sama Markata
stappert. The parent association drew up a comprehensive fund
g recuest and prasentad it b the mayar, who agreed that a

f the focal ax reverus wod suppart ihe

@ appraached thair
ayors s wal, ani S ress haya besn pastive. In Mall
acearding o dacansmlization plans. pubikc primary schoals am
tiecoming the domain of communes—equivalent to districts in
the United States. As the tax base eventually bocomes siongar,
camemunas will be able o sk betler responsibiity for primeary
schadling i both public and cammuniy schools.

Sama Markata s ana of e Sest commanitias (o approach &
cammuna for firancial suppar wi tha communa respanding in
A pasiive mannes by using local The communa has laken
cantrol Lsing @ new imnsparent tax syssem. LUSAID'S suppert o
the sommures in develaping transparent tax syssemes. and io she
samemunily schanls in developng panen| sssocations, encou-
ages the sharng of ressurces in e comeunily

{(S)USAID | CROATIA
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BIOGRAPHY
Mission Director
William Jeffers

“Dver the past 12 ye
the U8 Govemment has
invested $405 milan i
S0 miltion to fund

e Seplerioer
|nrsational Davak

and fisesal ey
processos, sirengnenng ch sociely, and renlgatng war-alocked pas
laiors: A magor i of U 5. ssistance i hafing Cruata prepan e
o foirieyg Iha Eurcpesn Uincn

ISAILCana has ac the st bwe pmars nciuding

g ke supgor fo he new nalonr pansin sy, Saporing the
st Energy ey

oo 1 e er s ey s,

& senkor forelgn sefvice offcer, Jeers has sarved for mors than 22 years al

1he LISAID in four pversess posts and i Washinglon, DC. From 2000-
SO he was the ofice: drector for the Aai and Peear East Surea
Sitrategic Flaning & OIpermhons In Fis posiion he was responsiée for
Cversesing i ANEMs NN fecrmical servioss, tureau-wite g
i taigeting, rsitrban of nerreserne progar i ihe
Midin Eorst South A, vt Eosit Asis

UBAD. ickiding s ofics
i A Al o
gty denckar for tha UBAID s 1 Gnass I
divecicr for Ihe USAID mission in Sn Lanks from 1560-4564, ofice dmclor
n Viatington, D, for Soulh Asia Projects bum 1088.1980; and proet
direcior for Ihe Eastmm Europaan Tass Foroe fiom 19861050, and ha

daaghilar, A, a6 resdans of Samanta Flnda
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LOCAL CULTURE

e Customize communications to include local culture
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PRIMARY COLOR PALETTE

« Approved colors for Agency communications

PRIMARY COLOR PALETTE
Used for brandmark, logo, text, color
fields, and accent colors. USAID Blue
and black may be used as tints. USAID
Red may not be used as a tint.

COLOR DEFINITIONS USAID BLUE USAID RED SOLID BLACK
SPOT COLORS PANTONE 280 PANTONE 200 PROCESS BLACK
CMYK 100C 72M 0Y 18K 0C 100M 63Y 12K 0C OM 0Y 100K
HEXADECIMAL WEB #002A6C #C2113A #000000

RGB WEB OR 42G 108B 194R 17G 58B OR 0G 0B

RGB (PRINT/ON-SCREEN) OR 42G 108B 194R 17G 58B OR 0G 0B



SECONDARY COLOR PALETTE

« Other colors should not be used for Agency
communications

SECONDARY COLOR PALETTE
Used for color fields and accent colors.
Dark gray may be used for text, but light
gray and light blue may not.The second-
ary palette may not be used as tints.

COLOR DEFINITIONS
SPOT COLORS

CMYK
HEXADECIMAL WEB
RGB WEB

RGB (PRINT/ON-SCREEN)

DARK GRAY

PANTONE 425
0C OM 0Y 70K
#666666

102R 102G 102B

I102R 102G 102B

LIGHT GRAY
PANTONE 420
0C OM 0Y I5K
#DDDDDD
221R 221G 221B

221R 221G 221B

LIGHT BLUE
PANTONE 2717
29C I12M 0Y 0K
#336799

5IR 103G I53B
IS57TR 191G 229B



Imagery is a vital part of
our communications

Missions should invest In
professional photography

Photos should be used to
bring stories to life and
add additional colors




TYPOGRAPHY

o Gill Sans is our family type font for professionally
printed publications

* Arial can be used for desktop publishing

GILL SANS LIGHT

GILL SANS ITALIC

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
1234567890

GILL SANS LIGHT ITALIC

ABCDEFGHIIKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890

GILL SANS

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

GILL SANS BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

GILL SANS BOLD ITALIC

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890
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PUBLICATIONS

 There are many new guidelines for publications
* Professional graphic designers must follow guidance

LLOREM IPSUM DOLOR 5
SIT AMET CONSETETU &

THREE-COLUMN GRID EXAMPLES

— e FIVE-COLUMN GRID EXAMPLE




CONTRACTOR GUIDANCE

« Special guidance is included for contractors

* Publications not authored by USAID must have
cover note

FRONT COVER EXAMPLE

THISTEXT ISTO REPRESENT
A PUBLICATIONTITLE

THIS TEXT IS TO REPRESENT A PUBLICATION SUBTITLE

<DATE>

This publication was produced for review by the United States Agency for
International Development. It was prepared by <list authors and/or organizations
involved in the preparation of the report.>




CONTRACTOR GUIDANCE

« Special guidance is included for contractors

* Publications not authored by USAID must
have disclaimer

TITLE PAGE EXAMPLE

THISTEXT ISTO REPRESENT
A PUBLICATIONTITLE

THISTEXT IS TO REPRESENT A PUBLICATION SUBTITLE

DISCLAIMER

The author’s views expressed in this publication do not necessarily reflect
- the views of the United States Agency for International Development or the
United States Government.

lllllllll

Urnited Stames Gaverremant.
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CONTRACTOR GUIDANCE

« Contractors must seek approval to use USAID
ldentity on business cards or letterhead

 Must say “USAID Contractor”
e Can’t claim status as a U.S. government employee

THIS AREA SHOULD BE USED FOR CONTRACTOR’S
ORGANIZATION AND/OR USAID PROGRAM INFORMATION

|
RIS o wencanricn N THIS AREA SHOULD BE USED FOR CONTRACTOR'S

ORGANIZATION AND/OR USAID PROGRAM INFORMATION

USAID Contractor|
<MName> \

<Title= 1 N THE WORDS “USAID Contractor”™ MUST BE TYPESET
. ABOVE A PERSON'S NAME

<USAID Program Name> Ph
<Address Line 1> <Fax
<Address Line 2> <Ermail>
<Address Line 3= <\




PROJECT SIGNS AND PLAQUES

 New Agency standard for plagues and project signs

e Show partnership by using U.S. and host-country flags
» Contractors can be included at the bottom if appropriate
» English and local language encouraged

cuotie DY 3 j0 § Qluilid! ol JES! Zangls lawgi 039y ool
ol 53 7 Tl HELSLST a0 po (S 1O ol
VU1 ousmind IS 1015 8l Caogl> ol JUSIS Oluiladld 059 9 13
03 (S9d Ioal 4 gl Oluilid! 3 olgs & g5ld

This project has been provided to the people of Afghanistan by the Transitional
Islamic State of Afghanistan and the people of the United States of America

Year 2004 \WAY JL’

o e N

USAID
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With the assistance of the American people, through the
United States Agency for International Development (USAID)
the Macedonia Court Modernization Project
furnished twelve courtrooms, an intake center, a training conference room,
and security equipment for the Basic Court Struga

Co nomoL Ha aMepuKaHCKIOT Hapog,
npeky AreHuwjaTa 3a mefyHapoaeH passoj Ha CALl (YCAMLD),
MpoekTOT 3a MoaepHU3aumnja Ha cyaceoTo Bo MakegoHwja
onpemu ABaHaeceT CyANHLM, MMCapHULY, cana 3a edykauvja n onpema 3a
obesbenysare Bo OcHosHMoT cyp, Ctpyra.

In cooperation with the Basic Court Struga .m"o‘ : Y. Bo copabotka co OcHosex cyn, Ctpyra
May 2004 S : Maj2004
Managed By DPK Consulting o 2 Cnposepgero oa ANK KoncantuHr




WEBSITES

Websites shoul
be re-branded

Follow x-web
guidance at
www.usaid.gov

70 PIXELS

(0) USAID en Columbia / La Agencia de los Estados...

it/ foogte s,

mbaczy gov fwwwzaide shiml

'*G da de’lo
- —-—Bogoto Colombia

=" USAID

La Embajada lunus bilaterales | Prensa | Recursos elecirdnicos | Preguntes frecuentes | Sobre EEUL. | Consuler | Contictenos:

| COLOMBIA

\1 Iﬁ“ r} DEL PUEBLO DE LOS ESTADOS
UNIDOS DE AMERICA
OBJEINOS avtualzada 10/K04

La Agencia de los Estados Unidos para el Desarrollo Internacional
Programa de la USAID en Colombia

Enghsh va

Iy

US.Agency for International I).evel opment

La agencia de [0z Estados Unidos para el Desar
administracisn de los programas de cooperacitn|
olombla , @l programa de la USAID

TEMAS DE INTE

Davalopment

objetivos del Flan Colombia La promocion de alb

fortalecimizntoloromoién de una demacracia md

grupos vulnerables. El presupuesta de 1s USAID
4,3 millanes

En concordancia con los objetivos 3
Froceso de integracién regional e comercio elin
e Narcdncos (ATPDEA), 8 Trataclo de Linre Com)
colabora con el establecimisnto de mecanismos
cuales se financian a ravés de laInicfatva para |

Paral
que se han|

iiienlutles,
| @ internet zone

http /o usaid gowd

=" USAID

,,__ii“‘, FROM THE AMERICAN PEOPLE
ot

\TURES
Hurricane Relief - LISAID i= providng
emergency relief to those in need across
the Caritiean region in the aflermath of this
azon's catastrophic furricanss

A Year in Iraq - Fublicstion highlighing
emergency reliet and recanstrucbon sd
defivered o v during the 12 morfhs since
the fail of Sacdam Huszen,

Darfur Humanitarian Crisis -
Inberristioesl putiage 1= orowing s the
Darfur crisis, 83 the US  the LN andthe
GB CoUNres 3ue Strong public
statoments.

Rebuilding Afghanistan - New
atghanistan Updates includes news o

ontact Us

T ——  Espafial

helping thousands invest

in their own livelihoods

Click to read more..

USAID KEYWORD

IN THE MNEWS .

economic gavemance, krigation projects, * 4000104 LUSAID Sificiel Announces Increased ance o Fioht Locusis
andt women's hankh ard stuzation -
D9729/04: Yypiten Testinony o I Ahmiristrator Andre
-F’O f,IXE l c' Open Your World, Apply Todsy Strategy in Afgharistan on lhe EVE of National Elections

Becoming a USAD Forsgn Service L]
Officer revests a world of opportur =
Pumber of vACANCES are now avalate,
President’s Management Agenda ® 097200 Fress Reisaze: [ Fapid Rezponss o Ein
-USAID has Issued & report on the msjor el barice Calatiates 401

o
over the past three and & hall yeers ™ 0972104 US Providing Dissster Rebst o Hat
-

HIVARIDS - The LS. geverrement i the RN P o T
woekd easer In respanding 10 the dlabal
pandenic of ADS and has made the figt -

sgainst HIVIAIDS & top priorty

* |

i cx Folicy | FAGS - Hele sesis : Mo FESR Act : QI3 Holive
KRN = IO | g esiacinial | [Wolunteers . ]
s PaarTTse e‘ nitiatives | |tor Prosperity | GOV J h.m n Wk Tl ‘

st Updated on- Bctober 04, 2004

o bernet zome




'USAID

FROM THE AMERICAN PEOPLE

PROGRAM MATERIALS BE A RESPONSIBLE FATHER

TO AVOID CHILDHOOD DISEASES

* Program materials do not need to
follow brand standards for color,
type, etc.

» |dentity should be included at the
bottom or where appropriate

ENSURE FULL IMMUNISATION
FOR YOUR CHILD
VISIT THE NEAREST HEALTH

CENTRE/CLINIC TODAY

Pt el g Shiy sasssligivesy KT wiithy wiggesed fromy

.
§-

;__:3_‘;, USAID |[NIGERIA s
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OUR HERITAGE

» Labeling was first required during the

m Marshall Plan

FOR E'.IHL'FHI'I HEEJ OVERY

UNITED STllTES [F ﬁI'I'IEH

| " I} - 1948 design adapted from the
Great Seal of the United States

 Message translated into local language
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FROM THE AMERICAN PEOPLE

OUR FAMOUS HANDCLASP

e 1953, Eleanor Gault revised the

m emblem

i

W . “Clasped hands” symbolized unity,
ALl LLi good will and cooperation

« “Could serve to identify the aid as
mutual effort with mutual benefits
shared by our country and friends
around the world”



=3 USAID

‘“l;;f FROM THE AMERICAN PEOPLE

NaL

OUR NEW IDENTITY

* Developed in 2004 to ensure people
understand our assistance is provided

= by U.S. taxpayers
USAID "~ bay

FROM THE AMERICAMN PEOPLE ° USAID IS One Agency.
We have one identity, one brand

1)






People all over the world will be able
to look at any program, project,
activity, or communication and

iInstantly know it was provided by

THE AMERICAN PEOPLE



