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Appendix table 7-4
Access to the Internet at home, by respondent characteristic: 2001 and 2004
(Percent)

Characteristic No Yes Sample (n) No Yes Sample (n)

All adults   .......................................................................  41 59 1,574 30 70 2,005
Male ............................................................................  37 63 751 26 74 898
Female ........................................................................  45 55 823 34 66 1,107

Formal education  
High school ..............................................................  68 32 116 71 29 137
High school graduate ...................................................  42 58 834 35 65 1,155
Baccalaureate degree ..................................................  19 81 393 11 89 448
Graduate/professional degree ......................................  19 81 221 8 92 261

Science/mathematics educationa  
Low .............................................................................  55 45 674 48 52 744
Middle .........................................................................  31 69 469 30 70 481
High ............................................................................  18 82 431 11 89 780

Family income (quartile)
Top  .............................................................................  NA NA NA 5 95 509
Second  .......................................................................  NA NA NA 14 86 486
Third ...........................................................................  NA NA NA 35 65 455
Bottom  .......................................................................  NA NA NA 59 41 409

NA = not available

aLow = ≤5 high school and college science/math courses; middle = 6–8 courses; high = ≥9 courses.

NOTES: Some respondents did not provide information about highest level of education. Detail may not add to total because of rounding. 

SOURCES: National Science Foundation, Division of Science Resources Statistics, Survey of Public Attitudes Toward and Understanding of Science and Technology (2001); and University of 
Michigan, Survey of Consumer Attitudes (2004).
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