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 What Is ASEAN?




What iIs ASEAN?

e ssociation of outh -ast 'sian ations.
e |n anutshell —the countries of SE Asia.
A political and economic partnership.
Created to accelerate economic growth.

Now includes the ASEAN Free Trade
Agreement (AFTA).

Goal of creating an ASEAN Economic
Community by 2020.




Who i1s ASEAN?

e Brunel Darussalam
e Burma
e Cambodia

e [LAaos
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= Dynamic economies

= | arge market

= Key export destination

= Significant agricultural market
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What Does ASEAN
Have to Offer Your
Firm?

Almost 600 millilon consumers
Combined GDP of $2.8 trillion

Two-way trade of nearly $168.5 billion in 2006,
making it our fifth largest trading partner.

A large export market -- U.S. exports to
ASEAN members totaled nearly $57 billion in
2006, more than exports to China

The U.S. is the second |largest source of
Imports to the ASEAN region.




Trade Agreements

Free Trade Agreement — Singapore
FTA Negotiations — Malaysia and Thailand
Bilateral Trade Agreement — Vietnam

Trade and Investment Framework
Agreements — Indonesia, Brunel, Vietnam,
Malaysia, the Philippines, and Cambodia

ASEAN-US Enhanced Partnership




Something for
Everyone

« Mix of developed, developing and least
developed economies

e Mix of risk and rewards

¢ Strong middle class vs. development projects
e High tech vs low tech




United States of America
Department of Commerce

Healthcare
Food supplements

Water & Wastewater Treatment
Equip.

Oil & Gas Equipment
ICT and Broadcasting
Retail

Municipal Solid Waste Management

Airport & Seaport Security Equip.

Renewable Energy Equipment

Electric Power Systems

Leading Sectors

Laboratory & Scientific Equipment

Electronic Components

Medical Devices

Electronics Industry Production/Testing Equipment

Pollution Control Equipment
Pumps, Valves and Compressors

Electronic Components

Packaging Equipment
Environmental Technologies

Telecommunication
Equipment

Safety and Security

Computer hardware

Construction Equipment
Building Products

University Education

Automotive Aftermarket
Pharmaceuticals

Pet food and Supplies
Biotechnology
Franchising

Cosmetics and Toiletries

Food Processing
Equipment




2008 Economic

Freedom Ranking
(of 161 Countries)

Free

Mostly Free

Mostly Free

Mostly Unfree

Mostly Unfree

Mostly Unfree




2007 Transparency
International Corruption
Perception Index (of 159 countries)
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~— Markets, 2006 to ASEAN, 2006

1. Canada $12.2 billion
2. Mexico $11.0 billion e
3. Japan $ 9.5 billion

$ 7.9 b!"!ﬂn e
$ 6.8 billion 24%

$ 2.4 billion

Source: U.S. Census Bureau, Foreign Trade Siatistics
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=l $ 128 billion

2. Japan $ 42 billion

3.Canada $ 33 billion

Singapore  Philippines  Thailand Malaysia Indonesia

Source: U.S. Bureau of Economic Analysis



What are We
Doing?

e Asia Now - il

s [/

Wi

WwWw.buyusa.gov/asiano
« ASEAN Focus-

www.buyusa.gov/asianow/asean_home.html
e Standards

 Market Access and Compliance
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Harne: Expaorting to Asia-
Pacific Just Got Easier!

Exporting to Southeast Asia region

AsiafPacific Business Cutloolk _ o
(&4FPBO) Conference Welcome to Southeast Asia - ASEAM! Southeast Asiais a
region of great opportunity for all types of U.S, companies

How We Help U.S. Companies o 5 ot |arge multinationals, But doing business

How We Help Asia-Pacific in Southeast Asia can still be challenging. This site will
Companies help open the ASEAM market for your company.
Best Prospects by Sector

. Start Nowe!
Aslablow e-News
Asia Mow Industry Teams * B ASEAN: Opportunities and challenges for the U.S,
Business Service Providers o B Navigating the ASEAN region

. + Best prospects for ASEAM by sector

Southeast Asia - ASEAN ¢ Top & export prospects for ASEAMN in common

Southeast Asia Overview

Exporting to ASEAN Upcoming Events

Trade Policy Initiatives ) - ) )
O Asia Pacific Business Outlook Conference, April 7-

Library of ASEAN Conference g, Los Angeles
Ll

LS s Anti-Counterfeiting Health Products Seminar, Jan.
Northeast &sia 13-15, Singapore
: s Biofuels and the Autormotive Seminar, Oct, 24-25, Click here 1o ask the IP Atache
Useful Links 2007 - Bangkok, Thailand
Ahout Ls e AS5EAN Roundtable Discussion, Sept, 20, 2007 -
Danang, Wietnam
ontact Us » Medical Devices Capacity Building Warkshop, July
30-31, 2007 - Hanol, Wietnam
= our Worldwide Sites Trﬂdanu's Exp,rasls

= Other Asian Marlets ) i
Click here for Trade Statistics

{E] Export.gow Trade Portal

Privacy Policy | Disclaimer | USa.gov | ITa | DoC 2001-2008 all rights reserved
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Mavigating the Southest Asia region

The Southeast &sia region is made up of mostly developing EEDHDI‘HIES Campud@
Indonesia, Laos, Malaysia, the Philippines, Singapore, j - ]

Thailand, ar‘u:l Yietnam. These 10 countries are grouped : m ".'"h?'

tngether formally in a political and economic partnership

known as the Association of Southeast Asian Mations, ar -

ASEAMN, As individual markets, much of Southeast Asia is I= iﬂr? - .X,,,‘
overlooked by W5, firms looking for export growth -~
opportunities in China or India, However, according to the = 1_--—“_ tg,

United States' Mational Export Strategy, *On a regional
basis, the emerging markets of Asia and Eastern and
Central Europe are expected to experience the fastest
growth.” Indeed, the emerging markets of Southeast Aszia
represent an impressive market that deserve closer
examination:

« Ower a half billion consumers,
- Combined gross domestic product of over %1 trillion in 2006.

- U.S.-ASEAM bilateral trade reached $169 billion in 2006, making the
region our fourth largest overseas market,

<& large export market -—- WS, exports to Southeast Asia totaled nearly
%58 billion in 2006.

« The U.S. is the second largest source of Southeast Asian imports.

- ASEAN is the fifth largest market for U.S. services exports, the sixth largest of market
for U.S agricultural exports.,

From the individual markets, to the region as a whole, Southeast Asia counntries provide
L5, exporters with a wealth of business opportunities, The Southeast Asia region is also
an excellent first step for U.S, firms interested in entering other Asian markets, providing
companies with essential exporting experience in the region,
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Southeast Asia Market Access
Market Access

The .5, Department of Commerce is engaging East Asian
nations in a variety of market access dialogues to imprave
LS, competitiveness in this important region. The .5,
Government is looking to gain our ASEAM trading
partners’ firm legal commitments to uphold fair and
transparent trade practices, through the World Trade
Organization discussions, bilateral trade and investment
framework agreements (TIFAsS) with Indonesia,
Philippines, and Malaysia, hilateral trade agreements
(BTAS) with Wietnam and Laos, a negotiated Free Trade
Agreerment (FTA) with Singapore, and FTA negotiations
pending with Thailand and Malaysia.

Sometimes, however, U5, trading partners intentionally
or unintentionally impose trade barriers that go against
their legal ohligations, hindering or blocking completely a
company’s access to a given market, The Department of
Commerce can offer free assistance to help your company
deal with foreign countries not in compliance with their legal commitments-- but the first
step is for you, the company, to recognize a potential market access barrier, and & contact
s,

The following table offers market access questions that may indicate whether unfair trade
barriers are affecting your international business dealings. (Click & here for a more
extensive list of questions.) Learning how to recognize these barriers, adopt preventive
measures, and confront market access issues as they arise, will strengthen your ability to
take on successful international business pursuits, The following pages present trade paolicy
questions and answers commonly asked by companies like yours, list of the types of action
the Department of Commerce may be able to take, and give a sampling of collaborative
results achieved. Since no two market access barriers are identical, the Department of
Commerce customizes approaches to meet the circumstances presented in individual cases.

Potential Market Access |Recognizing a Market Access Barrier

Issues
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B Information Technology

B Telecommunication Equipments & Services
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Best Prospects

Health & cancer

Let us help you export. ' - * '
The .5, Commercial Service — Your global business partner. B00-USA-TRADE



Pre-Market Approval Requirements
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Let us help you export. *
The LS. Commercial Service — Your global business partner. 800-USA-TRADE



Thank You

Our Staff Looks Forward to
Working with You to Enter this
Dynamic Regional Market!

http://www.buyusa.gov/asianow
[asean_home.html
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