Brand Promise & Key Principles

ENERGY STAR

 Products
— Protect the environment
— No tradeoffs
— Cost effective
— Available for purchase

 Brand
— Voice of authority
— Binary

SEPA Power of the individual



Outreach is Key

« Consumer action Is key to success

e Outreach is key to action
— About energy efficiency
— Ways to take action

* Results
— Awareness greater than 70%
— Strong understanding of brand

— 1+ billion impressions per year via media
outreach

— 10 million web visits per year

wEPA

ENERGY STAR



National Campaign: “Change the

World, Start with ENERGY STAR” EEmmEm

e National platform
— Launched Earth Day 2008
— Built upon success of Change A

Light N
— Expanded pledge CHANGE THE WORLD,
— Testimonials feature START WITH ENERGY STAR

— Seasonal product promotions

CHANGE THE WORLD, [
START WITH ENERGY STAR Gk

U.5. ENVIRONMENTAL FROTECTION AGEMCY « U.5. DEFARTMENT OF ENERGY

SEPA WWww.energystar.gov/changetheworld




National Campaign:
ENERGY STAR PSAs

« Designed to work across ENERGY
STAR program

e Profiles of people who act e b Y

e Call to action: Join them in the fight
against global warming

e Formats
— 30 second TV PSA
— 2 minute video
— 4 print PSAs
— 2 C&l, 1 Residential, 1 Special

THANK YOU 2

JOIN MARTHA IN THE AIGHT AGAINST GLOBAL WARMING.
ENERBY STAR*qualified products and energy efficiant bahaviors can help you save energy and
money at home while reducing greenhousa gas emissions. Learn more at wiww.energysiar.gov.

www.enerqutar.qov/psg



Targeted Campaign: .
ENERGY STAR Low Carbon IT ENERGY STAR

« Computer and monitor power
management campaign

CAMPAIGN STATUS

« Launched April 2008 S B

» Assists and recognizes organizations — BHSEsetes
for reducing energy consumption e R
— Self activation instructions __ 169,069,856

— Software tools for PCs il

— Software tools for networked [

="

environments
— Employee messaging SI_':EP

Check back regqularly to see
oy wolr efforts and those
re

.TE-' gaﬂm’.

 Online Interface and tools

wEPA www.energystar.gov/powermanagement




Targeted Campaign:

ENERGY STAR Challenge

 National call to action

e Speaks to building
owners/operators

* Reduction goal of 10%

o (Call to action:
— Benchmark
— Take action to improve

e Meeting this goal would
— Save $20 billion a year

— Reduce GHG emissions the
same amount as taking 30
million vehicles off the road

wEPA www.energystar.gov/challenge



ENERGY STAR Offers...
Campaign Building Blocks

Web Banners Image Library

CHANGE THE WORLD,

START WITH ENERGY STAR
Take the ENERGY STAR Pledge

Campaign Identifiers

ENERGY STAR|

—
CHANGE THE WORLD,

START WITH ENERGY STAR
Take the ENERGY STAR Pledge

wEPA www.energystar.gov/changetheworld




ENERGY STAR Offers...
Publications ENERGY STAR

Educational Resources

Residential Resources C&Il Resources

BENCHMARKING
TO SAVE ENERGY

Protect Our Environment
Through Energy Efficiency

=ad BT

YOU CAN BE AN
ENERGY STAR!

g

Guide To
™ Ssaving Our
& 9 Planet
> For Who's

A Guide to Energy-Efficient %
Heating and Cooling
ENERGY STAR

wEPA



Online Education Tools:

ot

ENERGY STAR

ENERGY STAR @ Home
s

\ Y

EPA

g3

home theatre system

Look for Ihe ENERGY STAR on cansumer
elactronics products. These products use
Iess energy wilhoul sacifcing gqualily or
perfarmance. Seal any holes wilh caulk or
spray foam where plpes or TWicable wires
and vents erer or exil your hame.

Learn More

Click on @ reom or a *tu learn more.

Disclaimar |

Living Room
BEleclmnics

Consumer electronics play an
Increasingly larger role in youwr
home's energy consumglien,
accourding for up to 15 % of
household elecircity use. Mamy
cansumer electronles products use
energy even when switched off.
Eleciranics aquipment thal has
earned the EMERGY STAR help
Eave enerdy when off, while
raaintaining feaiures like clock
displays. channel sellings, and
remote conirol functions.

Leam aboul the enviranmental impaci
af coansumer elecironics and whal you

can da to help

Jé
-

axil

www.enerqutar.qov/homgg



Online Education Tools:
ENERGY STAR @ Work

 New tool provides
energy-saving tips for

the Workplace Bring Your
GREEN TO WORK

WM with ENERGY START

! The small steps you take at
e Ave rage Amerlcan work to save energy can
make a big difference in the

worker spends almost 8 i aaisgobelwarming
h O U rS/d ay at WO rk Organizations across the

country are working with
EPA to improve the energy
performance of the buildings
where we work, shap, play

 Offers unique St i
opportunity for people t0  sikmussuesaso
make significant impact e
in fight against global

warming

<EPA www.energystar.gov/buildings




Online Education Tools:
For Homeowners and renters R

» To assess their home and
take action
— Home Energy Yardstick
— Home Energy Advisor
— Seal and Insulate DIY Guide

— Home Performance with
ENERGY STAR

— And other tips

ENERGY STAR
8 HOME ADVISOR

. "

ADIY GUIDETO ¥ s
ENERGY STAR Get Customized
HOME SEALING BRecommendations

wEPA www.energystar.gov/homeimprovement




Online Consumer Tools:
Product Rebate Finder ENERGY STAR

BUY PRODUCTS THAT MAKE
A DIFFERENCE

About ENRG‘l" STAR - Hews Room - FAQs Search | m
ENERGY STAR [ om improvement [ Now omes | Bulings & Plans | Paier Resources
Products Home = Products = Special Offers = Results
Applnces Special Offers and Rebates Search Results

Heating & Coaling The links below will take you to Weh sites external to the energystar.qov domain. EXT

Home Electronics L o . . .
You may be eligible far federal tax credits if you make energy-efficient impravements to your home in 2006 or

Lighting 2007. Bead moare about federal tax credits for energy-efficient improvements
Commercial Food Service Special
Sponsor Products Dates
Office Egquipment P Offer/Rehate
* Purchasing & Alliant Energy Du:ullar_ . CFL Bulbs 01,01/22008 - 124312008
e — BO0-723-7535 Incentive:
Other
= Interested in Parnering?

A maikin rebate covering 50% of the purchase price of ENERGY STAR qualfied CFL buths Is avallabls

Jnin EMERGY STaR |10 Aliant's Minnesota customers. Minimurn of & buibs per rebate claim form. Maximum of 25 bulbs per
customer account each Wear.

Alliant Energy Rehate - Window Components, 01,01/2008 - 12431,2005
1-800-7 23-7635 Mtail-in Windows, Doors & Skylights

Allignt offers lowa customers a 328 mall-in rebate for ENERGY STAR qualified doors and windows,
Rebate applies to replacement windows and doars only, ENERGY STAR qualifiing doars [ max) - rated
for northern climate zone (U-factor 035 ar less) ar insulating walue of R-5 ar greater; min. size of 8 s #t.
each. ENERGY STAR qualifiing replacement windowsfsashes - rated for northern climate zone [U-factor
(.35 or fess), min. size of 8 sq ft. each, one opening equals one window.

SEPA www.energystar.gov/rebatefinder,




Online Partner Tools: DIME

\ Y

EPA

’ ‘ _.  BE A LEADER-CHANGE OUR
-ﬁ ENVIRONMENT FOR THE BETTER
W U.S. Environmental Protection Agency - U.5. Department of Energy

About EHERGY STAR - Hews Room - FAQs Search |

ENERGY STAR [ Frvducs | Home mprovsmont | v s | Guiings & i Ty

Partner Resources Home = Partner Resources

Mandfacturers Database for Incentives and joint Marketing Exchange

Retailers This tool is to help manufacturers and retailers identify regional incentive and marketing oppounities far
s promoting ERERGY STAR qualified products and to enahle all partners to coordinate with the appropriate contact

Buildets, Lendets, Raters R . i
frarmn ather partner arganizations an pramaotional oppotunities.

Sponzors of Mewy Homes

Utilties/EEPS What you can do:
Service & Product . . - . .
Providers Look up Incentives and Marketing Opportunities and their contacts for the following products:

» Al Applisnce Cpportunities = All Heating & Cooling Equiprment Opportunities -

Buildingz & Plants

Clothes Yasher includes opportunities for boilers, central air
Simall Businesses - conditioners, furnaces, heat pumps, and
R Dehumidifier programmable thermostats

Dishwasher
For Cortractors Refrigeratar * All Horme Improvernent Product Opportunities -
For Federal Anenci Room Air Conditionar includes opportunities for windows and insulation
or Federal Agencies

T A SRR = All Lighting Product Opportunities

Ceiling Fan

CFL

Light Fixture

ot

ENERGY STAR

www.energystar.gov/dime.




Online Partner Tools:
Partner Resources Section

e General Partner Resources

Logos

Publications

Awards

Web Linking Policy
National Campaigns
Training Resources:
ENERGY STAR Training
Center

« Partner Resources by Type

Program design guidance
Product specification updates
Product specs At-A-Glance
ENERGY STAR sales data
reports

...and more

wEPA

/7 uttility & EEPS Resources : ENERGY STAR - Microsoft Internet Explorer provided by Verizon Online

ot

ENERGY STAR

@ - http:..".."www.energystar.govﬁndex.cﬁn?c=reps.pt_reps

File Edit View

Favorites  Tools  Help

w o

Utility & EEPS Resources : EMERGY STAR | |

Partner Resources

Retailers
New Home Industry
Utilities/EEPS

Service & Product
Providers

Buildings & Plants
Small Buzineszes
Congregations
For Contractors

For Federal Agencies

Join ENERGY STAR

Heme = Partner Rezcurces = Utility 8 EEPS Resources

Utility and Regional Energy Efficiency Program Sponsors

(EEPS) Resources

EMERGY STAR provides a powerful platform for utilities, state agencies, and other organizations implementing
energy efficiency programs to make a higger difference in their communities. Using ENERGY STAR tools and
strategies, organizations can reduce program costs and implementation timelines while increasing the efficacy

oftheir programs.

Become a Partner

Ifyou are not already an ENERGY STAR Partner, feel free to browse this section.

Flease note, to use the EMERGY STAR logo and take advantage of these great
resources, you will need to sian a parfnership agreement with EPA and DOE.

These rescurces that will help you get the most from your partnership with EPA;

Home Improvement
Fromaote improved energy performance in existing homes.

* Home Improvement

" Heating & Cooling Systems

* Home Envelope/Home Sealing

* Whole House Improvement/Home Performance with ENERGY STAR
* Financial Guideh-:n-:nk@(S.‘ISI'dEl}

Residential Products/Retail Initiatives
Woork with retailers to promote EMERGY STAR products.

* Lighting. Appliances, Electronics. Office Equipment & Windows
* Heating & Cooling Systems

* Utiliies/EEPS Training Overview @
= Einancial Guideh-:n-:nk'@[S.‘ISMEl}

Farner Activity Search — find all manufacturer and retailer promotional activities

News
(Newl) ENERGY STAR @ Work
Tool

Spring 2008 Business &
Industry Newsletter

Selected Resources

Clothes Washers 2008 Product
Snapshot T (868KB)

Reaching Hizpanics: 5 Things to
Know TR (1.5MB)

Measuring Marketing Impacts:
ENERGY STAR CFL Study @
(S4TKE)

Room Air Conditioners 2007
Product Snapshot @ (2.14MB}

Residential Products
Appliances

Ceiling Fanz

Home Electronice
Dehumidifiers

Heating & Cooling

“fantilatina Fane

www.energystar.gov/partners




Useful Links:
www.energystar.gov ENERGY STAR

www.enerqgystar.gov/changetheworld
www.energystar.gov/nationalcampaigns
WWW.enerqgystar.gov/training
www.enerqystar.gov/DIME
WWW.energystar.gov/homes
www.energystar.gov/homeperformance
www.energystar.gov/homeimprovement
WWW.energystar.gov/business
www.enerqgystar.gov/industry
www.energystar.gov/productdevelopment

<EPA
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Thank You!

Hewan Tomlinson
tomlinson.hewan@epa.gov
Tel: 202-343-9082

Steven Ryan
ryan.steven@epa.gov
Tel: 202-343-9123

Learn more at energystar.gov



