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ItemNo. Supplies/Services

SCHEDULE
Quantity Unit UnitPrice Amount

0002AA Consumer Education (FFP) 1 LT 3,426,757.00 3,426,757.00

Accounting and Appropriation Data:
61..0.7470100.0.3.0000..07 .070 10.0000.063000000
00.00.2599..000000



1. In Section F.5 Delivery Table, Paragraph a., Item 23, Quality Monitoring and Control Plan, change the delivery from "Final 30
days after contract award" to "December 15,2007."

2. Incorporate the following revisions to the Performance Work Statement (PWS) as it applies to Section 2.2 Consumer Education
and the allocated types of materials and printed quantities estimated in the PWS to the materials and printed quantities listed in the
Consumer Education Plan.

Replace the following list in Section 2.2 of the PWS

with the following list from the Final Consumer Education Plan:

Quantit
1,000,000

1,000,000

3. The Government expects that a need {or additional printed materials may be identified or other activities identified as necessary to
perform within the Consumer Education requirements that neither party is aware of at this point in the Program. Therefore, up to
$50,000 in funds associated with the printed materials referenced above must remain available for use as NTIA identifies such
need.

4. Delete the activity in PWS, Section 2.2 Consumer Education, for conducting a regular survey-tracking program, including a
baseline survey, a mid-point survey, and an end-point survey, to assess response to the Coupon Program, focusing on low
income, Hispanic, African American, and rural audiences

5. These survey activities were identified to cost approximately $90,000. Throughout the Contract Period of Performance, the
Government expects that other activities may be identified as necessary to perform within the Consumer Education requirements
that neither party is aware of at this point in the Program. Therefore, up to $90,000 in funds associated with the survey activities
referenced above must remain available for use as NTIA identifies such need.

6. Incorporate revisions to Contract Attachment III, Table 3A-2: Service Level Standards (SLS)
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Material Quantitv
Stakeholder Brochures (tri-fold, B&W, 200,000
+ one color)
Posters (four color, 17x22") 50,000
Consumer information cards (4x9", 1,000,000
B&W, + one color
Reminder Magnets 1,000,000



Replace the following four (4) Consumer Education Service Level Standards listed in Contract Attachment III Table 3A-2: Service Level
Standards for in SLINOOO2AA:

Partner support at
kick-off: Three partners
supporting the campaign
by the national kick-off
event.

Partner support at
mid-point: A additional
three partners
supporting the campaign
at the operational phase
mid-point
Media Impressions:
Two million media

impressions per quarter

A signed Letter of
Agreement from the
partnering organizations

20%

20% A signed Letter of
Agreement from the
partnering organizations

40% Weekly media log
including estimated
impressions based on
information from
Factiva media database,
VMS and other

independent media
monitoring services as
necessary.
Weekly media
monitoring based on
information from
Factiva media database,
VMS and other
independent media
monitoring services as
necessarv.

Content of media
stories: Web site and/or
phone number in 25%
media coverage

20%

One time occurrence
timed to the national

launch of the compaign

One time occurrence at

the half way between
national launch date and

February 17,2009

Quarterly beginning at
time of national launch
event

Quarterly beginning at
time of national launch
event.

Media Outreach: 3% Distribution to 75 IMonthly
Disseminate information (per month over 13 outlets equal 50%
about the Coupon months; total 39%) payment
Program to 100 media
outlets per month
throughout the
participation phase.
Media Impressions: 6% 10 million media IQuarterly
Garner 13 million media (per quarter over four impressions equal 50%
impressions related to quarters; total 24%) payment
the Coupon Program per
quarter.
Partner Activity: 5%

110 activities equal 50%
IQuarterly

Garner 15 activities per (per quarter over four payment
quarter executed by quarters; total 20%)
partners. (Activity
defined as disseminating
information about the
Coupon Program to
partner members,

constituents or the target
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audiences.)
Partner Commitment: 17% 45 signed letters equal One time occurrence; by
Garner 50 partner 75% payment December 31,2008
LOAs. The 50 will

include a geographic 35 signed letters equal
and demographic mix, 50% payment
with minimum per
geographic/ demographi c
target outlined below:
Geographic Partners

National reach
25

RegionalReach
25

Demographic Partners

Minorities
8

Seniors
3

Disabled
2

Rural
2


