
Table 1111. Recording Media—Manufacturers’ Shipments and Value:
1999 to 2006

[1,160.6 represents 1,160,600,000. Based on reports of RIAA member companies who distributed about 84 percent of the pre-
recorded music in 2006. These data are supplemented by other sources]

Medium 1999 2000 2001 2002 2003 2004 2005 2006

UNITS SHIPPED (mil.)

Total 1. . . . . . . . . . . . . . 1,160.6 1,079.2 968.5 859.7 798.4 958.0 1,301.8 1,583.2

Physical:
Compact disks 2 . . . . . . . 938.9 942.5 881.9 803.3 746.0 767.0 705.4 614.9
Music video 3 . . . . . . . . . 19.8 18.2 17.7 14.7 19.9 32.8 33.8 23.1
Other albums 4 . . . . . . . . 126.5 78.2 47.6 33.3 20.5 7.7 4.4 1.7
Other singles 5 . . . . . . . . 75.4 40.3 21.3 8.4 12.1 6.6 5.0 2.9

Digital:
Download single . . . . . . . (X) (X) (X) (X) (X) 139.4 366.9 586.4
Downnload album . . . . . . (X) (X) (X) (X) (X) 4.6 13.6 27.6
Kiosk 6 . . . . . . . . . . . . . (X) (X) (X) (X) (X) (X) 0.7 1.4
Music video . . . . . . . . . . (X) (X) (X) (X) (X) (X) 1.9 9.9
Mobile 7. . . . . . . . . . . . . (X) (X) (X) (X) (X) (X) 170.0 315.3
Subscription 8 . . . . . . . . . (X) (X) (X) (X) (X) (X) 1.3 1.7

VALUE (mil. dol.)

Total 1. . . . . . . . . . . . . . 14,584.7 14,323.7 13,740.9 12,614.2 11,854.4 12,338.1 12,269.5 11,510.2
Physical:

Compact disks 2 . . . . . . . 12,816.3 13,214.5 12,909.4 12,044.1 11,232.9 11,446.5 10,520.2 9,162.9
Music video 3 . . . . . . . . . 376.7 281.9 329.2 288.4 399.9 607.2 602.2 451.0
Other albums 4 . . . . . . . . 1,093.4 653.7 396.8 238.8 164.2 66.1 48.5 22.1
Other singles 5 . . . . . . . . 298.3 173.6 105.5 42.9 57.4 34.9 24.2 15.4

Digital:
Download single . . . . . . . (X) (X) (X) (X) (X) 138.0 363.3 580.6
Downnload album . . . . . . (X) (X) (X) (X) (X) 45.5 135.7 275.9
Kiosk 6 . . . . . . . . . . . . . (X) (X) (X) (X) (X) (X) 1.0 1.9
Music video . . . . . . . . . . (X) (X) (X) (X) (X) (X) 3.7 19.7
Mobile 7. . . . . . . . . . . . . (X) (X) (X) (X) (X) (X) 421.6 774.5
Subscription 8 . . . . . . . . . (X) (X) (X) (X) (X) (X) 149.2 206.2

X Not applicable. 1 Net, after returns. 2 Includes DualDisc. 3 Includes DVD video. 4 Includes cassette, LP/EP, DVD
audio, and SACD. 5 Includes CD single, cassette single, and vinyl single. 6 Includes singles and albums. 7 Includes Master
Ringtunes, Ringbacks, full-length downloads, and other mobile. 8 Weighted annual average. Number of units not included in
total.

Source: Recording Industry Association of America, Washington, DC, 2006 Year-end Statistics and earlier issues (copyright).
See Internet site <http://www.riaa.com> (accessed 15 May 2007).

Table 1112. Profile of Consumer Expenditures for Sound Recordings—
Percent Distribution: 1990 to 2006

[In percent. Based on monthly telephone surveys of the population 10 years old and over]

Item 1990 1995 2000 2002 2003 2004 2005 2006

Total 1 . . . . . . . . . . . . . . 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Age: 10 to 14 years . . . . . . . . 7.6 8.0 8.9 8.9 8.6 9.4 8.6 7.6
15 to 19 years . . . . . . . . . . 18.3 17.1 12.9 13.3 11.4 11.9 11.9 12.8
20 to 24 years . . . . . . . . . . 16.5 15.3 12.5 11.5 10.0 9.2 12.7 9.8
25 to 29 years . . . . . . . . . . 14.6 12.3 10.6 9.4 10.9 10.0 12.1 12.7
30 to 34 years . . . . . . . . . . 13.2 12.1 9.8 10.8 10.1 10.4 11.3 10.2
35 to 39 years . . . . . . . . . . 10.2 10.8 10.6 9.8 11.2 10.7 8.8 10.6
40 to 44 years . . . . . . . . . . 7.8 7.5 9.6 9.9 10.0 10.9 9.2 9.0
45 years and over . . . . . . . . 11.1 16.1 23.8 25.5 26.6 26.4 25.5 26.1

Sex: Male . . . . . . . . . . . . . . . 54.4 53.0 50.6 49.4 49.1 49.5 51.8 50.4
Female . . . . . . . . . . . . . . . 45.6 47.0 49.4 50.6 50.9 50.5 48.2 49.6

Sales outlet:
Record store . . . . . . . . . . . 69.8 52.0 42.4 36.8 33.2 32.5 39.4 35.4
Other store. . . . . . . . . . . . . 18.5 28.2 40.8 50.7 52.8 53.8 32.0 32.7
Tape/record club . . . . . . . . . 8.9 14.3 7.6 4.0 4.1 4.4 8.5 10.5
Ad or 800 number . . . . . . . . 2.5 4.0 2.4 2.0 1.5 1.7 2.4 2.4
Internet 2 . . . . . . . . . . . . . . (NA) (NA) 3.2 3.4 5.0 5.9 8.2 9.1
Digital download . . . . . . . . . (NA) (NA) (NA) (NA) (NA) (NA) 6.0 6.8

Music type: 3

Rock . . . . . . . . . . . . . . . . . 36.1 33.5 24.8 24.7 25.2 23.9 31.5 34.0
Country . . . . . . . . . . . . . . . 9.6 16.7 10.7 10.7 10.4 13.0 12.5 13.0
Rap/Hip Hop. . . . . . . . . . . . 8.5 6.7 12.9 13.8 13.3 12.1 13.3 11.4
R&B/Urban. . . . . . . . . . . . . 11.6 11.3 9.7 11.2 10.6 11.3 10.2 11.0
Pop . . . . . . . . . . . . . . . . . 13.7 10.1 11.0 9.0 8.9 10.0 8.1 7.1
Religious . . . . . . . . . . . . . . 2.5 3.1 4.8 6.7 5.8 6.0 5.3 5.5
Jazz . . . . . . . . . . . . . . . . . 4.8 3.0 2.9 3.2 2.9 2.7 1.8 2.0
Children’s. . . . . . . . . . . . . . 0.5 0.5 0.6 0.4 0.6 2.8 2.3 2.9

NA Not available. 1 Percent distributions exclude nonresponses and responses of ‘‘Don’t know.’’ Some types of music and
sales outlets are not shown separately. 2 Excludes record club purchases over the Internet or digital downloads. 3 As classified
by respondent.

Source: Recording Industry Association of America, Washington, DC, 2006 Consumer Profile and earlier issues (copyright).
See Internet site <http://www.riaa.com> (accessed 15 May 2007).
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