
Table 1232. Domestic Travel by U.S. Resident Households—Summary:
1998 to 2004

[In millions (656.3 represents 656,300,000). See headnote, Table 1233]

Type of trip 1998 1999 2000 2001 2002 2003 2004

All travel: 1

Household trips . . . . . . . . . . . . . . 656.3 640.8 637.7 645.6 637.0 643.5 663.5
Person trips . . . . . . . . . . . . . . . . 1,108.0 1,089.5 1,100.8 1,123.1 1,127.0 1,140.0 1,163.9

All overnight travel:
Household trips . . . . . . . . . . . . . . . . . 479.4 475.5 477.5 483.7 482.7 491.2 508.4
Person trips . . . . . . . . . . . . . . . . . . . . 800.0 804.9 822.4 839.2 855.4 871.6 893.1

Business travel:
Household trips . . . . . . . . . . . . . . . . . 195.8 192.9 184.9 179.0 166.6 163.5 168.2
Person trips . . . . . . . . . . . . . . . . . . . . 245.4 240.9 235.1 227.6 214.7 210.5 219.0

Leisure travel: 2

Household trips . . . . . . . . . . . . . . . . . 460.5 447.9 452.8 466.6 470.4 480.0 490.1
Person trips . . . . . . . . . . . . . . . . . . . . 862.6 848.6 865.7 895.5 912.3 929.5 944.3

1 Includes personal and other trips (e.g. medical, funerals, weddings), not shown separately. All domestic travel included.
95 percent of U.S. resident person trips are domestic. 2 Includes visiting friends/relatives, outdoor recreation, entertainment, and
travel for other pleasure/personal reasons, etc.

Source: Travel Industry Association of America, Washington, DC,TravelScope, annual (copyright). See <http://www.tia.org
/index.html>.

Table 1233. Characteristics of Domestic Overnight Leisure Trips by U.S.
Resident Households: 1999 to 2004

[In millions except as indicated (331.1 represents 331,100,000). Represents household trips to destinations 50 miles or more,
one-way, away from home, and including one or more overnights. ‘‘Leisure’’ includes visiting friends/relatives, outdoor recreation,
entertainment, and travel for other pleasure/personal reasons etc. Other pleasure/personal trips are trips such as for medical
reasons, funerals, weddings, etc. Based on a monthly mail panel survey of 25,000 U.S. households. For details, see source]

Overnight leisure trip characteristic Unit 1999 2000 2001 2002 2003 2004

Total overnight leisure trips . . . . . . Millions. . . 331.1 337.1 349.1 354.0 360.3 375.4

Average nights per trip . . . . . . . . . . . . . . Number . . . 4.2 4.2 4.2 4.2 4.1 4.1

Traveled primarily by auto, truck, RV,
or rental car. . . . . . . . . . . . . . . . . . . . . Percent . . . 74 74 74 75 74 73

Traveled primarily by air . . . . . . . . . . . . . Percent . . . 18 18 18 17 17 19
Stayed in a hotel/motel/B&B while on trip . . Percent . . . 42 43 42 43 44 44

Household income:
Less than $50,000 . . . . . . . . . . . . . . . Percent . . . (NA) 48 44 45 43 42
$50,000 or more . . . . . . . . . . . . . . . . . Percent . . . (NA) 52 56 55 57 58

NA Not available.

Source: Travel Industry Association of America, Washington, DC, TravelScope, annual (copyright). See <http://www.tia.org
/index.html>.

Table 1234. North America Cruise Industry in the United States: 2000 to 2005

[The North American passenger cruise industry is defined as those cruise lines that primarily market their cruises in North America.
These cruise lines offer cruises with destinations throughout the globe. While most of these cruises originate in ports throughout
North America, cruises also originate at ports in other continents. International Council of Cruise Lines (ICCL) merged with Cruise
Lines International Association (CLIA) in 2006 as CLIA]

Item Unit 2000 2002 2003 2004 2005

Capacity Measures:
Number of ships. . . . . . . . . . . . . . . . Number . . . 163 176 184 192 192
Lower berths 1 . . . . . . . . . . . . . . . . . Number . . . 165,381 196,694 215,405 240,401 245,755
Passenger embarkations: 2

Global . . . . . . . . . . . . . . . . . . . . . . 1,000 . . . . 8,000 9,220 9,830 10,850 11,500
United States . . . . . . . . . . . . . . . . 1,000 . . . . 5,315 6,500 7,113 8,100 8,612

Florida. . . . . . . . . . . . . . . . . . . 1,000 . . . . 3,723 4,413 4,676 4,724 4,843
California . . . . . . . . . . . . . . . . . 1,000 . . . . 705 600 807 1,095 1,301
New York . . . . . . . . . . . . . . . . . 1,000 . . . . 309 326 438 547 370
Other U.S. ports . . . . . . . . . . . . 1,000 . . . . 682 1,056 1,192 1,734 2,098

Canada. . . . . . . . . . . . . . . . . . . . 1,000 . . . . 473 527 482 454 455
San Juan . . . . . . . . . . . . . . . . . . 1,000 . . . . 373 298 325 450 581
Rest of world . . . . . . . . . . . . . . . . 1,000 . . . . 1,839 1,895 1,910 1,846 1,852

Direct Economic Impact in the
United States: 3

Passenger and cruise line spending 4 . Bil. dol. . . . 10.30 11.95 12.92 14.70 16.18
Cruise lines . . . . . . . . . . . . . . . . . Bil. dol. . . . 8.07 8.84 9.49 10.70 11.76
Passenger and crew . . . . . . . . . . . Bil. dol. . . . 1.34 2.06 2.36 2.88 3.23
Wages & taxes paid by cruise lines . Bil. dol. . . . 0.89 1.05 1.07 1.12 1.19

1 Single beds. 2 Port of departure. 3 Consist of the expenditures made by the cruise lines and their crew and passengers
during the course of providing or taking cruises. These included cruise expenditures for headquarters operations, food and
beverages provided aboard cruise ships and businesses services such as, advertising and marketing. Additionally, cruise
passengers and crew purchase a variety of goods and services including clothing, shore excursions, and lodging as part of their
cruise vacation or as part of a pre- or post-cruise stay. 4 Includes wages and salaries paid to U.S. employees of the cruise lines.

Source: Business Research & Economic Advisors (BREA), Exton, PA. The Contribution of the North American Cruise Industry
to the U.S. Economy in 2005. Prepared for the International Council of Cruise Lines, August 2006. See also <http://www.cruising.org>.
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