
Table 1020. Electronic Shopping and Mail-Order Houses—Total and E-Commerce
Sales by Merchandise Line: 2004 and 2005

[147,199 represents $147,199,000,000 in sales. Represents NAICS code 454110, which comprises establishments primarily engaged
in retailing all types of merchandise using nonstore means, such as catalogs, toll-free telephone numbers, or electronic media, such
as interactive television or computer. Covers businesses with and without paid employees. Based on the Annual Retail Survey; see
Appendix III]

Merchandise line Value of
sales, total,

2004
(mil. dol.)

2005

Value of sales
(mil. dol.) E-

commerce
as percent

of total sales

Percent
distribution

Total
E-

commerce Total
E-

commerce

Total . . . . . . . . . . . . . . . . . . 147,199 161,598 65,387 40.5 100.0 100.0

Books and magazines. . . . . . . . . . . . 5,699 5,966 3,225 54.1 3.7 4.9
Clothing and clothing accessories
(includes footwear) . . . . . . . . . . . . . 13,984 15,893 7,921 49.8 9.8 12.1

Computer hardware . . . . . . . . . . . . . 19,422 19,895 9,079 45.6 12.3 13.9
Computer software . . . . . . . . . . . . . . 3,224 3,680 1,850 50.3 2.3 2.8
Drugs, health aids, beauty aids. . . . . . 40,067 43,150 6,450 14.9 26.7 9.9
Electronics and appliances. . . . . . . . . 7,464 8,996 5,997 66.7 5.6 9.2
Food, beer and wine. . . . . . . . . . . . . 2,354 3,062 1,369 44.7 1.9 2.1
Furniture and home furnishings. . . . . . 8,279 9,707 5,075 52.3 6.0 7.8
Music and videos . . . . . . . . . . . . . . . 4,154 3,645 2,164 59.4 2.3 3.3
Office equipment and supplies . . . . . . 6,533 7,068 4,288 60.7 4.4 6.6
Sporting goods . . . . . . . . . . . . . . . . 2,618 3,290 1,568 47.7 2.0 2.4
Toys, hobby goods, and games . . . . . 3,338 3,609 1,809 50.1 2.2 2.8
Other merchandise 1. . . . . . . . . . . . . 22,127 25,345 9,930 39.2 15.7 15.2
Nonmerchandise receipts 2 . . . . . . . . 7,936 8,292 4,662 56.2 5.1 7.1

1 Includes other merchandise such as jewelry, collectibles, souvenirs, auto parts and accessories, hardware, and lawn and
garden equipment and supplies. 2 Includes nonmerchandise receipts such as auction commissions, shipping and handling,
customer training, customer support, and advertising.

Source: U.S. Census Bureau, ‘‘E-Stats, 2005 E-commerce Multi-sector Report’’; published 25 May 2007; <http://www.census
.gov/eos/www/ebusiness614.htm>.

Table 1021. Projected Online Retail Sales: 2006 to 2011

[In billions of dollars (132.1 represents $132,100,000,000)]

Online product or service 2006 2007 2008 2009 2010 2011

Retail trade, total 1 . . . . . . . . . . . . . . . 132.1 157.4 184.4 212.6 241.6 271.1

Apparel/accessories/footwear . . . . . . . . . . . . . . 13.8 16.4 19.3 22.2 25.2 28.2
Appliances/tools . . . . . . . . . . . . . . . . . . . . . . . 5.9 7.0 8.3 9.6 11.0 12.5
Auto/auto parts. . . . . . . . . . . . . . . . . . . . . . . . 15.9 19.0 22.2 25.5 28.6 31.4
Computer hardware/software . . . . . . . . . . . . . . 16.8 19.0 21.2 23.2 25.5 27.8
Consumer electronics . . . . . . . . . . . . . . . . . . . 9.8 11.9 14.4 17.1 20.1 23.4
Food/beverages/groceries . . . . . . . . . . . . . . . . 6.2 7.2 8.4 9.7 11.1 12.7
Home furnishings . . . . . . . . . . . . . . . . . . . . . . 10.2 12.5 15.0 17.7 20.3 23.0
Music/videos . . . . . . . . . . . . . . . . . . . . . . . . . 8.2 9.9 11.8 13.7 15.6 17.6

1 Excludes travel. Includes other products/services not shown separately.

Source: Forrester Research, Inc., Cambridge, MA, US eCommerce: Five-Year Forecast And Data Overview, October 12, 2006
(copyright).

Table 1022. Online Retail Spending, 2001 to 2006, and Projections, 2007

[31.0 represents $31,000,000,000]

Category

Online retail spending
(bil.dol.)

Percentage of total retail spending
by category

2001 2004 2005 2006
2007,

proj. 2001 2004 2005 2006
2007,

proj.

Total. . . . . . . . . . . . . . . . 31.0 67.3 83.7 100.1 115.6 (NA) (NA) (NA) (NA) (NA)

Computer hardware and software. . 11.0 16.1 18.1 20.0 21.9 26.4 34.1 36.1 38.3 40.5
Consumer electronics . . . . . . . . . 1.5 3.4 4.7 6.0 7.2 20.2 24.2 26.0 27.4 28.0
Books, music, and videos . . . . . . . 3.8 6.2 7.5 8.4 9.3 7.7 11.7 13.4 14.6 15.7
Tickets . . . . . . . . . . . . . . . . . . . 1.8 3.9 4.6 5.3 5.8 6.9 13.6 15.4 17.0 17.9
Consumer health. . . . . . . . . . . . . 0.4 1.8 2.6 3.2 4.0 0.5 1.8 2.5 3.0 3.5
Apparel, accessories, footwear,
and jewelry. . . . . . . . . . . . . . . . 4.7 10.7 14.0 16.8 19.7 1.6 3.4 4.2 4.7 5.3

Grocery and pet food. . . . . . . . . . 0.8 3.0 4.1 5.4 6.7 0.1 0.5 0.6 0.8 1.0
Toys and video games . . . . . . . . . 1.0 2.5 2.9 3.6 4.2 3.2 7.3 8.5 10.0 11.0
Sporting goods . . . . . . . . . . . . . . 0.7 1.6 2.0 2.3 2.5 2.9 6.7 7.9 8.7 9.2
Flowers and specialty gifts . . . . . . 1.2 2.6 3.1 3.6 4.0 2.3 4.8 5.6 6.4 7.0
Home . . . . . . . . . . . . . . . . . . . . 1.8 7.4 10.0 13.6 17.1 0.5 1.6 2.0 2.6 3.2
Office products . . . . . . . . . . . . . . 0.6 2.6 3.2 3.8 4.2 2.0 7.3 9.0 10.2 10.9
Other . . . . . . . . . . . . . . . . . . . . 1.8 5.4 6.7 8.0 9.0 (NA) (NA) (NA) (NA) (NA)

NA Not available.

Source: Jupiter Research, Inc., New York, NY, unpublished data (copyright).
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