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Introducti he E i C

PURPOSES AND USES OF THE ECONOMIC CENSUS

The economic census is the major source of facts about the structure and functioning of the
nation’s economy. It provides essential information for government, business, industry, and the
general public. Title 13 of the United States Code (Sections 131, 191, and 224) directs the Census
Bureau to take the economic census every 5 years, covering years ending in “2” and “7.”

The economic census furnishes an important part of the framework for such composite measures
as the gross domestic product estimates, input/output measures, production and price indexes,
and other statistical series that measure short-term changes in economic conditions. Specific uses
of economic census data include the following:

= Policymaking agencies of the federal government use the data to monitor economic activity and
to assess the effectiveness of policies.

= State and local governments use the data to assess business activities and tax bases within
their jurisdictions and to develop programs to attract business.

= Trade associations study trends in their own and competing industries, which allows them to
keep their members informed of market changes.

= Individual businesses use the data to locate potential markets and to analyze their own produc-
tion and sales performance relative to industry or area averages.

INDUSTRY CLASSIFICATIONS

Data from the 2002 Economic Census are published primarily according to the 2002 North Ameri-
can Industry Classification System (NAICS). NAICS was first adopted in the United States, Canada,
and Mexico in 1997. The 2002 Economic Census covers the following NAICS sectors:

21 Mining

22 Utilities

23 Construction

31-33 Manufacturing

42 Wholesale Trade

44-45 Retail Trade

48-49 Transportation and Warehousing

51 Information

52 Finance and Insurance

53 Real Estate and Rental and Leasing

54 Professional, Scientific, and Technical Services
55 Management of Companies and Enterprises
56 Administrative and Support and Waste Management and Remediation Services
61 Educational Services

62 Health Care and Social Assistance

71 Arts, Entertainment, and Recreation

72 Accommodation and Food Services

81 Other Services (except Public Administration)

(Not listed above are the Agriculture, Forestry, Fishing, and Hunting sector (NAICS 11), partially
covered by the census of agriculture conducted by the U.S. Department of Agriculture, and the
Public Administration sector (NAICS 92), largely covered by the census of governments conducted
by the Census Bureau.)

The 20 NAICS sectors are subdivided into 100 subsectors (three-digit codes), 317 industry groups
(four-digit codes), and, as implemented in the United States, 1,179 industries (six-digit codes).
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RELATIONSHIP TO HISTORICAL INDUSTRY CLASSIFICATIONS

Prior to the 1997 Economic Census, data were published according to the Standard Industrial Clas-
sification (SIC) system. While many of the individual NAICS industries correspond directly to indus-
tries as defined under the SIC system, most of the higher level groupings do not. Particular care
should be taken in comparing data for retail trade, wholesale trade, and manufacturing, which are
sector titles used in both NAICS and SIC, but cover somewhat different groups of industries. The
1997 Economic Census Bridge Between NAICS and SIC demonstrates the relationships between
NAICS and SIC industries. Where changes are significant, it may not be possible to construct time
series that include data for points both before and after 1997.

Most industry classifications remained unchanged between 1997 and 2002, but NAICS 2002
includes substantial revisions within the construction and wholesale trade sectors, and a number
of revisions for the retail trade and information sectors. These changes are noted in industry defi-
nitions and will be demonstrated in the Bridge Between NAICS 2002 and NAICS 1997.

For 2002, data for enterprise support establishments (those functioning primarily to support the
activities of their company’s operating establishments, such as a warehouse or a research and
development laboratory) are included in the industry that reflects their activities (such as ware-
housing). For 1997, such establishments were termed auxiliaries and were excluded from industry
totals.

BASIS OF REPORTING

The economic census is conducted on an establishment basis. A company operating at more than
one location is required to file a separate report for each store, factory, shop, or other location.
Each establishment is assigned a separate industry classification based on its primary activity and
not that of its parent company. (For selected industries, only payroll, employment, and classifica-
tion are collected for individual establishments, while other data are collected on a consolidated
basis.)

GEOGRAPHIC AREA CODING

Accurate and complete information on the physical location of each establishment is required to
tabulate the census data for states, metropolitan and micropolitan statistical areas, counties, and
corporate municipalities (places) including cities, towns, townships, villages, and boroughs.
Respondents were required to report their physical location (street address, municipality, county,
and state) if it differed from their mailing address. For establishments not surveyed by mail (and
those single-establishment companies that did not provide acceptable information on physical
location), location information from administrative sources is used as a basis for coding.

AVAILABILITY OF ADDITIONAL DATA

All results of the 2002 Economic Census are available on the Census Bureau Internet site
(www.census.gov) and on digital versatile discs (DVD-ROMs) for sale by the Census Bureau. The
American FactFinder system at the Internet site allows selective retrieval and downloading of the
data. For more information, including a description of reports being issued, see the Internet site,
write to the U.S. Census Bureau, Washington, DC 20233-6100, or call Customer Services at 301-
763-4100.

HISTORICAL INFORMATION

The economic census has been taken as an integrated program at 5-year intervals since 1967 and
before that for 1954, 1958, and 1963. Prior to that time, individual components of the economic
census were taken separately at varying intervals.

The economic census traces its beginnings to the 1810 Decennial Census, when questions on
manufacturing were included with those for population. Coverage of economic activities was
expanded for the 1840 Decennial Census and subsequent censuses to include mining and some
commercial activities. The 1905 Manufactures Census was the first time a census was taken apart
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from the regular decennial population census. Censuses covering retail and wholesale trade and
construction industries were added in 1930, as were some service trades in 1933. Censuses of
construction, manufacturing, and the other business censuses were suspended during World War
.

The 1954 Economic Census was the first census to be fully integrated, providing comparable cen-
sus data across economic sectors and using consistent time periods, concepts, definitions, classi-
fications, and reporting units. It was the first census to be taken by mail, using lists of firms pro-
vided by the administrative records of other federal agencies. Since 1963, administrative records
also have been used to provide basic statistics for very small firms, reducing or eliminating the
need to send them census report forms.

The range of industries covered in the economic census expanded between 1967 and 2002. The
census of construction industries began on a regular basis in 1967, and the scope of service
industries, introduced in 1933, was broadened in 1967, 1977, and 1987. While a few transporta-
tion industries were covered as early as 1963, it was not until 1992 that the census broadened to
include all of transportation, communications, and utilities. Also new for 1992 was coverage of
financial, insurance, and real estate industries. With these additions, the economic census and the
separate census of governments and census of agriculture collectively covered roughly 98 percent
of all economic activity. New for 2002 is coverage of four industries classified in the agriculture,
forestry, and fishing sector under the SIC system: landscape architectural services, landscaping
services, veterinary services, and pet care services.

Printed statistical reports from the 1992 and earlier censuses provide historical figures for the
study of long-term time series and are available in some large libraries. Reports for 1997 were
published primarily on the Internet and copies of 1992 reports are also available there. CD-ROMs
issued from the 1987, 1992, and 1997 Economic Censuses contain databases that include all or
nearly all data published in print, plus additional statistics, such as ZIP Code statistics, published
only on CD-ROM.

SOURCES FOR MORE INFORMATION

More information about the scope, coverage, classification system, data items, and publications
for the 2002 Economic Census and related surveys is published in the Guide to the 2002 Economic
Census at www.census.gov/econ/census02/guide. More information on the methodology, proce-
dures, and history of the census will be published in the History of the 2002 Economic Census at
www.census.gov/econ/www/history.html.
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information. ...~~~

SCOPE

The Information sector (sector 51) comprises establishments engaged in the following processes:
(a) producing and distributing information and cultural products, (b) providing the means to trans-
mit or distribute these products as well as data or communications, and (c) processing data.

The main components of this sector are the publishing industries, including software publishing,
and both traditional publishing and publishing exclusively over the Internet; the telecommunica-
tions industries; the industries known as Internet service providers and Web search portals, data
processing industries, and the information services industries.

The expressions “information age” and “global information economy” are used with considerable

frequency today. The general idea of an “information economy” includes both the notion of indus-
tries primarily producing, processing, and distributing information, as well as the idea that every
industry is using available information and information technology to reorganize and make them-
selves more productive.

For the purpose of developing NAICS, it is the transformation of information into a commodity
that is produced and distributed by a number of growing industries that is at issue. The Informa-
tion sector groups three types of establishments: (1) those engaged in producing and distributing
information and cultural products; (2) those that provide the means to transmit or distribute these
products as well as data or communications; and (3) those that process data. Cultural products
are those that directly express attitudes, opinions, ideas, values, and artistic creativity; provide
entertainment; or offer information and analysis concerning the past and present. Included in this
definition are popular, mass-produced products, as well as cultural products that normally have a
more limited audience, such as poetry books, literary magazines, or classical records.

The unique characteristics of information and cultural products, and of the processes involved in
their production and distribution, distinguish the Information sector from the goods-producing
and service-producing sectors. Some of these characteristics are:

1. Unlike traditional goods, an “information or cultural product,” such as a newspaper online or
television program, does not necessarily have tangible qualities, nor is it necessarily associ-
ated with a particular form. A movie can be shown at a movie theater, on a television broad-
cast, through video-on-demand or rented at a local video store. A sound recording can be
aired on radio, embedded in multimedia products, or sold at a record store.

2. Unlike traditional services, the delivery of these products does not require direct contact
between the supplier and the consumer.

3. The value of these products to the consumer lies in their informational, educational, cultural,
or entertainment content, not in the format in which they are distributed. Most of these prod-
ucts are protected from unlawful reproduction by copyright laws.

4. The intangible property aspect of information and cultural products makes the processes
involved in their production and distribution very different from goods and services. Only
those possessing the rights to these works are authorized to reproduce, alter, improve, and
distribute them. Acquiring and using these rights often involves significant costs. In addition,
technology is revolutionizing the distribution of these products. It is possible to distribute
them in a physical form, via broadcast, or online.

5. Distributors of information and cultural products can easily add value to the products they
distribute. For instance, broadcasters add advertising not contained in the original product.
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This capacity means that unlike traditional distributors, they derive revenue not from sale of the
distributed product to the final consumer, but from those who pay for the privilege of adding
information to the original product. Similarly, a directory and mailing list publisher can acquire the
rights to thousands of previously published newspaper and periodical articles and add new value
by providing search and software and organizing the information in a way that facilitates research
and retrieval. These products often command a much higher price than the original information.

The distribution modes for information commodities may either eliminate the necessity for tradi-
tional manufacture, or reverse the conventional order of manufacture-distribute: A newspaper dis-
tributed online, for example, can be printed locally or by the final consumer. Similarly, it is antici-
pated that packaged software, which today is mainly bought through the traditional retail
channels, will soon be available mainly online. The NAICS Information sector is designed to make
such economic changes transparent as they occur, or to facilitate designing surveys that will
monitor the new phenomena and provide data to analyze the changes.

Many of the industries in the NAICS Information sector are engaged in producing products pro-
tected by copyright law, or in distributing them (other than distribution by traditional wholesale
and retail methods). Examples are traditional publishing industries, software and directory and
mailing list publishing industries, and film and sound industries. Broadcasting and telecommuni-
cations industries and information providers and processors are also included in the Information
sector, because their technologies are so closely linked to other industries in the Information sec-
tor.

Many of the “kinds of business” included in this sector are not thought of as commercial busi-
nesses and the terms (such as “business,” “establishment,” and “firm”) used to describe them may
not be descriptive of such services. However, these terms are applied to all “kinds of business” in
order to maintain conformity in the measures of the production and delivery of goods and ser-
vices and in the presentation of data.

Exclusions. The tabulations for this sector do not include central administrative offices, ware-
houses, or other establishments that serve information establishments within the same organiza-
tion. Data for such establishments are classified according to the nature of the service they pro-
vide. For example, separate headquarters establishments are reported in NAICS sector 55,
Management of Companies and Enterprises.

The reports described below exclude establishments of firms with no paid employees. These
“nonemployers,” typically self-employed individuals or partnerships operating businesses that
they have not chosen to incorporate, are reported separately in Nonemployer Statistics. The con-
tribution of nonemployers, relatively large for this sector, may be examined at
www.census.gov/nonemployerimpact.

Definitions. Industry categories are defined in Appendix B, NAICS Codes, Titles, and Descrip-
tions. Other terms are defined in Appendix A, Explanation of Terms.

REPORTS
The following reports provide statistics on this sector.

Industry Series. There are 13 reports, each covering a group of related industries. The reports
present, by kind of business for the United States, general statistics for establishments of firms
with payroll on number of establishments, receipts, payroll, and employment; comparative statis-
tics for 2002 and 1997; product lines; and concentration of business activity in the largest firms.
The data in industry reports are preliminary and subject to change in the following reports.

Geographic Area Series. There is a separate report for each state, the District of Columbia, and
the United States. Each state report presents, for establishments of firms with payroll, general sta-
tistics on number of establishments, receipts, expenses of tax-exempt establishments, payroll,
and employment by kind of business for the state, metropolitan and micropolitan statistical areas,
counties, and places with 2,500 inhabitants or more. Greater kind-of-business detail is shown for
larger areas. The United States report presents data for the United States as a whole for detailed
kind-of-business classifications.
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Subject Series:

Product Lines. This report presents product lines data for establishments of firms with payroll
by kind of business. Data are presented for the United States and states.

Establishment and Firm Size (Including Legal Form of Organization). This report pre-
sents receipts/revenue, payroll, and employment data for the United States by receipts/revenue
size, by employment size, and by legal form of organization for establishments of firms with
payroll; and by receipts/revenue size (including concentration by largest firms), by employment
size, and by number of establishments operated (single units and multiunits) for firms with pay-
roll.

= Miscellaneous Subjects. This report presents data for a variety of industry-specific topics for

establishments of firms with payroll. Presentation of data varies by kind of business.

Other reports. Data for this sector are also included in reports with multisector coverage, includ-
ing Nonemployer Statistics, Comparative Statistics, Bridge Between 2002 NAICS and 1997 NAICS,
Business Expenses, and the Survey of Business Owners reports.

GEOGRAPHIC AREAS COVERED

The level of geographic detail varies by report. Maps are available at
www.census.gov/econ2002maps. Notes specific to areas in the state are included in Appendix D,
Geographic Notes. Data may be presented for —

1. The United States as a whole.
2. States and the District of Columbia.

3. Metropolitan and micropolitan statistical areas. A core based statistical area (CBSA) contains a
core area with a substantial population nucleus, together with adjacent communities having a
high degree of social and economic integration with that core. CBSAs are differentiated into
metropolitan and micropolitan statistical areas based on size criteria. Both metropolitan and
micropolitan statistical areas are defined in terms of entire counties, and are listed in Appen-
dix E, Metropolitan and Micropolitan Statistical Areas.

a. Metropolitan Statistical Areas (metro areas). Metro areas have at least one urbanized area of
50,000 or more population, plus adjacent territory that has a high degree of social and eco-
nomic integration with the core as measured by commuting ties.

b. Micropolitan Statistical Areas (micro areas). Micro areas have at least one urban cluster of
at least 10,000, but less than 50,000 population, plus adjacent territory that has a high
degree of social and economic integration with the core as measured by commuting ties.

c. Metropolitan Divisions (metro divisions). If specified criteria are met, a metro area contain-
ing a single core with a population of 2.5 million or more may be subdivided to form
smaller groupings of counties referred to as Metropolitan Divisions.

d. Combined Statistical Areas (combined areas). If specified criteria are met, adjacent metro
and micro areas, in various combinations, may become the components of a new set of
areas called Combined Statistical Areas. The areas that combine retain their own designa-
tions as metro or micro areas within the larger combined area.

4. Counties and county equivalents defined as of January 1, 2002. Counties are the primary divi-
sions of states, except in Louisiana where they are called parishes and in Alaska where they
are called boroughs, census areas, and city and boroughs. Maryland, Missouri, Nevada, and
Virginia have one place or more that is independent of any county organization and consti-
tutes primary divisions of their states. These places are treated as counties and as places.

5. Economic places.
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a. Municipalities of 2,500 inhabitants or more defined as of January 1, 2002. These are areas
of significant population incorporated as cities, boroughs, villages, or towns according to
the 2000 Census of Population. For the economic census, boroughs, census areas, and city
and boroughs in Alaska and boroughs in New York are not included in this category.

b. Consolidated cities defined as of January 1, 2002. Consolidated cities are consolidated gov-
ernments that consist of separately incorporated municipalities.

¢. Townships in Michigan, New Jersey, and Pennsylvania, and towns in New York, Wisconsin,
and the six New England states with 10,000 inhabitants or more (according to the 2000
Census of Population).

d. Balance of county. Areas outside the entities listed above, including incorporated munici-
palities with populations of fewer than 2,500, towns and townships not qualifying as
noted above, and the remainders of counties outside places are categorized as “Balance of
county.”

DOLLAR VALUES

All dollar values presented are expressed in current dollars; i.e., 2002 data are expressed in 2002
dollars, and 1997 data, in 1997 dollars. Consequently, when making comparisons with prior
years, users of the data should consider the changes in prices that have occurred.

All dollar values are shown in thousands of dollars.

COMPARABILITY OF THE 1997 AND 2002 ECONOMIC CENSUSES

Both the 2002 Economic Census and the 1997 Economic Census present data based on the North
American Industry Classification System (NAICS).

The 1997 Economic Census was the first census to present data based on NAICS, the successor to
the Standard Industrial Classification (SIC) system. NAICS was revised for 2002 and a number of
revisions affect the Information Sector. New industries were created for Internet publishing and
broadcasting and Web search portals. Revisions to the hierarchical structure were made and
revised NAICS codes were assigned to selected industries. Most tables in the 2002 Economic Cen-
sus reports present data based on 2002 NAICS. A comparative table in the Industry Series reports,
and the multisector Comparative Statistics report, present data for both 2002 and 1997 based on
1997 NAICS.

These tables for 2002 include information establishments that primarily serve other establish-
ments of the same enterprise. These “enterprise support” establishments were not included in
data for the information sector in 1997, but were instead included in the “Other auxiliary estab-
lishments” kind-of-business category in the “Auxiliaries, Excluding Corporate, Subsidiary, and
Regional Managing Offices” reports.

RELIABILITY OF DATA

All data compiled for this sector are subject to nonsampling errors. Nonsampling errors can be
attributed to many sources: inability to identify all cases in the actual universe; definition and
classification difficulties; differences in the interpretation of questions; errors in recording or cod-
ing the data obtained; and other errors of collection, response, coverage, processing, and estima-
tion for missing or misreported data. Data presented in the Miscellaneous Subjects and Product
Lines reports for this sector are subject to sampling errors, as well as nonsampling errors.

The accuracy of these tabulated data is determined by the joint effects of the various nonsam-
pling errors or by the joint effects of sampling and nonsampling errors. No direct measurement of
these effects has been obtained except for estimation for missing or misreported data, as by the
percentages shown in the tables. Precautionary steps were taken in all phases of the collection,
processing, and tabulation of the data in an effort to minimize the effects of nonsampling errors.
More information on the reliability of the data is included in Appendix C, Methodology.
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DISCLOSURE

In accordance with federal law governing census reports (Title 13 of the United States Code), no
data are published that would disclose the operations of an individual establishment or business.
However, the number of establishments in a kind-of-business classification is not considered a dis-
closure; therefore, this information may be released even though other information is withheld.
Techniques employed to limit disclosure are discussed at
www.census.gov/epcd/ec02/disclosure.htm.

AVAILABILITY OF MORE FREQUENT ECONOMIC DATA

The Census Bureau conducts the Service Annual Survey (SAS) each year. This survey, while provid-
ing more frequent observations, yields less kind-of-business and geographic detail than the eco-
nomic census. In addition, the County Business Patterns program offers annual statistics on the
number of establishments, employment, and payroll classified by industry within each county,
and Statistics of U.S. Businesses program provides annual statistics classified by the employment
size of the enterprise, further classified by industry for the United States, and by broader catego-
ries for states and metropolitan areas.

CONTACTS FOR DATA USERS

Questions about these data may be directed to the U.S. Census Bureau, Service Sector Statistics
Division, Service Census Branch, 1-800-541-8345 or scb@census.gov.

ABBREVIATIONS AND SYMBOLS

The following abbreviations and symbols are used with these data:

Not available or not comparable

Receipts not collected at this level of detail for multiestablishment firms
Withheld because estimates did not meet publication standards

Not applicable

Less than half the unit shown

NXWLOzZO

0 to 19 employees

20 to 99 employees

100 to 249 employees

250 to 499 employees

500 to 999 employees

1,000 to 2,499 employees
2,500 to 4,999 employees
5,000 to 9,999 employees
10,000 to 24,999 employees
25,000 to 49,999 employees
50,000 to 99,999 employees
100,000 employees or more

3 —/x——SQ o NnoTw

r Revised

- Represents zero (page image/print only)
(CCO) Consolidated city

(1C) Independent city

CDP Census designated place
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Table 1. Summary Statistics for the State: 2002

[Includes only establishments of firms with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms, see Appendix A. Data based on the 2002 Economic
Census. For information on confidentiality protection, sampling error, nonsampling error, and definitions, see note at end of table. Enterprise support establishments are included. Because of this,
comparability to 1997 Economic Census data may be limited. Table 2 of the United States Geographic Area Series report presents data on enterprise support establishments that are included in the 2002
data. See introductory text for an explanation of the treatment of enterprise support establishments in the 2002 Economic Census compared to the 1997 Economic Census]

Paid Percent of receipts—
NAICS employees for
d Geographic area and kind of business ) pay period From
code Estab- Annual First-quarter including admini-
lishments Receipts payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?
KENTUCKY
51 Information ...l 1 546 N 921 919 243 717 29 450 N N
511 Publishing industries (except Internet) . ....coovviiiiiiinat.. 308 1 669 901 241 094 59 583 7 755 1.2 1.5
5111 Newspaper, periodical, book, and directory publishers......... 269 1 163 426 216 925 52 764 7 366 1.6 1.
51111 Newspaper publishers ............ovvviiiininn. .. 156 405 018 122 503 31 090 4 336 29 1.3
511110 Newspaper publishers . 156 405 018 122 503 31 090 4 336 29 1.3
51112 Periodical publishers.. .. 61 105 846 31 129 7 446 785 .8 1.4
511120 Periodical publishers . .. 61 105 846 31 129 7 446 785 .8 1.4
51113 Book publishers ....... .. 27 D D D f D D
511130 Book publishers .. 27 D D D f D D
51114 Directory and mailing list publishers.. . . 17 72 779 10 417 2 476 264 2.9 8
511140 Directory and mailing list publishers . .. 17 72 779 10 417 2 476 264 29 .8
51119 Other publishers ................... .. 8 D D D g D D
511191 Greeting card publishers . .. 3 D D D g D D
511199 All other publishers .........ooiiiiiiiiiiiiiiiiiiiinnes 5 D D D b D D
5112 Software publishers.......c.oeiiiiiiiiiiiiiiiiiiniiinnenn. 39 506 475 24 169 6 819 389 4 1.8
51121 Software publishers.........o.coviiiiiiiiniiiiniiiinennn 39 506 475 24 169 6 819 389 4 1.8
511210 Software publishers.. .. 39 506 475 24 169 6 819 389 4 1.8
512 Motion picture and sound recording industries.............o.u.. 156 N 23 876 5 478 1 842 N N
5121 Motion picture and video industries .........cooviiiiiiin., 129 N 22 082 5 091 1777 N N
51211 Motion picture and video production 39 Q 8 466 1929 234 Q Q
512110 Motion picture and video production 39 Q 8 466 1929 234 Q Q
51212 Motion picture and video distribution . . 2 Q D D a Q Q
512120 Motion picture and video distribution 2 Q D D a Q Q
51213 Motion picture and video exhibition ........ 77 95 882 12 270 2 837 1 502 6.2 5.6
512131 Motion picture theaters (except drive-ins) . .. 67 94 025 11 854 2 773 1 481 5.8 5.6
512132 Drive-in motion picture theaters ...........ccovvviinn.. 10 1857 416 64 21 25.8 3.3
51219 Postproduction and other motion picture and video
INUSHHES . .. oei i e 11 D D D b D D
512191 Teleproduction and other postproduction services . .. 10 D D D b D D
512199 Other motion picture and video industries................ 1 D D D a D D
5122 Sound recording iINdUSEHES +.vvvuviiiiernieneinnenneenenns 27 N 1794 387 65 N N
51222 Integrated record production/distribution ................... 1 Q D D a Q Q
512220 Integrated record production/distribution .. 1 Q D D a Q Q
51223 Music publishers .........ccocvvvinenn. .. 1 D D D a D D
512230 Music publishers .... 1 D D D a D D
51224 Sound recording studios. . 19 3 825 1 341 283 42 46.5 1.0
512240 Sound recording studios....... 19 3 825 1 341 283 42 46.5 1.0
51229 Other sound recording industries . 6 D D D a D D
512290 Other sound recording industries ..... 6 D D D a D D
5122909 All other sound recording industries . 6 D D D a D D
515 Broadcasting (except Internet) ........... .. 188 306 366 99 030 24 396 3 310 3.4 5.1
5151 Radio and television broadcasting ........ccovviiiiiiiiiinn. 185 305 758 98 778 24 334 3 300 3.4 5.1
51511 Radio broadcasting ........coooviiiiiiiiiiiiiiiii 164 128 025 45 795 11 335 2 101 6.9 1.4
515111 Radio networks ... .. 5 D D D b D D
515112 Radio stations. ...... 159 D D D g D D
51512 Television broadcasting .. .. 21 177 733 52 983 12 999 1199 9 5
515120 Television broadcasting «....oovveineiniininennennn, 21 177 733 52 983 12 999 1199 9 5
5152 Cable and other subscription programming .................. 3 608 252 62 10 - 13.3
51521 Cable and other subscription programming ................ 3 608 252 62 10 - 13.3
515210 Cable and other subscription programming .............. 3 608 252 62 10 - 13.3
516 Internet publishing and broadcasting .........covuviiienna... 10 21 590 9 565 2 354 261 41 1.6
5161 Internet publishing and broadcasting ...............oooiuen. 10 21 590 9 565 2 354 261 41 1.6
51611 Internet publishing and broadcasting ...........coovvinetn 10 21 590 9 565 2 354 261 41 1.6
516110 Internet publishing and broadcasting ............coooueen. 10 21 590 9 565 2 354 261 41 1.6
517 TelecommuNICatioNS « oo v vvt vt ittt ii i iiiiieennenns 690 N 423 005 117 204 12 573 N N
5171 Wired telecommunications carriers ............coviiiiia.. 304 Q 213 684 65 413 5 302 Q Q
51711 Wired telecommunications carriers ..............cooiiuan. 304 Q 213 684 65 413 5 302 Q Q
517110 Wired telecommunications carriers ..................... 304 Q 213 684 65 413 5 302 Q Q
5172 Wireless telecommunications carriers (except satellite) ........ 218 Q 89 609 22 587 3 073 Q Q
51721 Wireless telecommunications carriers (except satellite) ...... 218 Q 89 609 22 587 3 073 Q Q
517211 Paging «vuviiiiiii it .. 19 Q 4 400 1083 124 Q Q
517212 Cellular and other wireless telecommunications .......... 199 Q 85 209 21 504 2 949 Q Q
5173 Telecommunicationsresellers............coooiiiiiiininin.. 35 194 578 26 296 7 354 909 2.2 .8
51731 Telecommunications resellers.........coovviiiiiiinnen. 35 194 578 26 296 7 354 909 2.2 .8
517310 Telecommunicationsresellers.........cooovveiiiinninn. 35 194 578 26 296 7 354 909 22 .8
5174 Satellite telecommunications .......coevuiiiiiiiiiiiiiiiina 8 13 688 2 335 570 52 40.6 45.9
51741 Satellite telecommunications ........ovviiiiiiiiiiiin 8 13 688 2 335 570 52 40.6 45.9
517410 Satellite telecommunications .........cooviiiiiiiiiin, 8 13 688 2 335 570 52 40.6 45.9
5175 Cable and other program distribution.............. ...t 122 Q 90 988 21 244 3 230 Q Q
51751 Cable and other program distribution...................... 122 Q 90 988 21 244 3 230 Q Q
517510 Cable and other program distribution .. 122 Q 90 988 21 244 3 230 Q Q
5179 Other telecommunications ............. .. 3 436 93 36 7 131 43.3
51791 Other telecommunications 3 436 93 36 7 13.1 43.3
517910 Other telecommunications . 3 436 93 36 7 13. 43.3
See footnotes at end of table.
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Table 1. Summary Statistics for the State: 2002 —Con.

[Includes only establishments of firms with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms, see Appendix A. Data based on the 2002 Economic
Census. For information on confidentiality protection, sampling error, nonsampling error, and definitions, see note at end of table. Enterprise support establishments are included. Because of this,
comparability to 1997 Economic Census data may be limited. Table 2 of the United States Geographic Area Series report presents data on enterprise support establishments that are included in the 2002
data. See introductory text for an explanation of the treatment of enterprise support establishments in the 2002 Economic Census compared to the 1997 Economic Census]

Paid Percent of receipts—
NAICS employees for
d Geographic area and kind of business ) pay period From
code Estab- Annual First-quarter including admini-
lishments Receipts payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?
KENTUCKY —Con.
51 Information—Con.
518 Internet service providers, web search portals, and data
PrOCESSING SEIVICES . vt vvviietviineteinneeesnnseesnnnaennn 184 303 034 123 394 34 215 3 634 2.4 16.8
5181 Internet service providers and web search portals ............ 42 18 144 4 129 1 151 190 9.0 9.9
51811 Internet service providers and web search portals . 42 18 144 4 129 1 151 190 9.0 9.9
518111 Internet service providers........ooviiiiiiinnn .. 40 D D D c D D
518112 Web search portals ...vvveeiiiiniiiiniieiinennnnnns 2 D D D a D D
5182 Data processing, hosting, and related services ............... 142 284 890 119 265 33 064 3 444 1.9 17.2
51821 Data processing, hosting, and related services ............. 142 284 890 119 265 33 064 3 444 1.9 17.2
518210 Data processing, hosting, and related services ........... 142 284 890 119 265 33 064 3 444 1.9 17.2
519 Other information services ........cooviiiiiiiiiiiiiiinnnan, 10 5 985 1 955 487 75 3.9 43.8
5191 Other information services .........oovviiiiiiiiiiinnnae, 10 5 985 1 955 487 75 3.9 43.8
51911 News syndicates .... 2 D D D b D D
519110 News syndicates .. 2 D D D b D D
51912 Libraries and archives.... 7 1041 539 143 34 223 9
519120 Libraries and archives....... 7 1041 539 143 34 223 9
51919 All other information services . ... .. 1 D D D a D D
519190 All other information services .............ccoiiiuinen. 1 D D D a D D

TIncludes receipts information obtained from administrative records of other federal agencies.

2Includes receipts information that was imputed based on historic data, administrative data, industry averages, or other statistical methods.

Note: The data in this table are based on the 2002 Economic Census. To maintain confidentiality, the Census Bureau suppresses data to protect the identity of any business or individual. The

census results in this table contain nonsampling error. Data users who create their own estimates using data from this table should cite the Census Bureau as the source of the original data only. See

also explanation of terms and geographic definitions. For the full technical documentation, see Appendix C.
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Table 2. Summary Statistics for Metropolitan and Micropolitan Statistical Areas: 2002

[Includes only establishments of firms with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms, see Appendix A. Data based on the 2002 Economic
Census. For information on confidentiality protection, sampling error, nonsampling error, and definitions, see note at end of table. Enterprise support establishments are included. Because of this,
comparability to 1997 Economic Census data may be limited. Table 2 of the United States Geographic Area Series report presents data on enterprise support establishments that are included in the 2002
data. See introductory text for an explanation of the treatment of enterprise support establishments in the 2002 Economic Census compared to the 1997 Economic Census]

Paid Percent of receipts—
NAICS employees for

d Geographic area and kind of business . pay period From

code Estab- Annual First-quarter including admini-

lishments Receipts payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?

CINCINNATI-MIDDLETOWN-WILMINGTON, OH-KY-IN
COMBINED STATISTICAL AREA
51 Information ........ ..o 808 N 1110 097 325 640 23 748 N N
511 Publishing industries (except Internet) . ....covevieiiiiiinne... 202 D D D i D D
5111 Newspaper, periodical, book, and directory publishers......... 127 D D D h D D
51111 Newspaper publishers ... 35 D D D g D D
511110 Newspaper publishers . 35 D D D [¢] D D
51112 Periodical publishers. .. 45 D D D f D D
511120 Periodical publishers . 45 D D D f D D
51113 Book publishers ....... 31 D D D f D D
511130 Book publishers ................ 31 D D D f D D
51114 Directory and mailing list publishers. . . 9 D D D c D D
511140 Directory and mailing list publishers . 9 D D D c D D
51119 Other publishers ................... .. 7 D D D f D D
511191 Greeting card publishers .........cooevieiiieiiiinennens 2 D D D f D D
5112 Software publisShers. ......cooeiiiiiiiiiiiiiiiiiiiienenn. 75 D D D g D D
51121 Software publisShers.......c.oeiiiiiiiiiiiiiiiiiininnennn, 75 D D D g D D
511210 Software publishers.......c.oeiiiiiiiiiiiiiiiiiinennens 75 D D D g D D
512 Motion picture and sound recording industries .................. 128 N D D g N N
5121 Motion picture and video industries ............oooiiiiiain, 109 N D D g N N
51211 Motion picture and video production ............covieininn 57 Q 12 209 3 231 328 Q Q
512110 Motion picture and video production 57 Q 12 209 3 231 328 Q Q
51213 Motion picture and video exhibition ..... .. 31 D D D f D D
512131 Motion picture theaters (except drive-ins) ................ 29 D D D f D D
51219 Postproduction and other motion picture and video
industries.......ooooviiiiiiiiiiiiiiiii 18 D D D c D D
512191 Teleproduction and other postproduction services . 16 D D D c D D
5122 Sound recording iNUSEHEs +..vvuviiiiiiiiiiiiiiiiiia 19 N D D b N N
51224 Sound recording StUiOS . .o vvvviiiiii i e 10 D D D b D D
512240 Sound recording StUdioS . .o vvvvviiiiiiii e 10 D D D b D D
515 Broadcasting (except Internet) .........cociiiiiiiiiiiiiiin, 57 D D D g D D
5151 Radio and television broadcasting .................oooial 54 D D D g D D
51511 Radio broadcasting ......covviiiiiiiiiiiiiiiiiiiiiiiin 46 D D D g D D
515112 Radio stations....... .. 44 D D D g D D
51512 Television broadcasting 8 120 539 34 581 8 271 722 - -
515120 Television broadcasting 8 120 539 34 581 8 271 722 - -
517 TelecommuUNICAtIoNS « v v vt vttt it iiiieiinneeannnnes 287 N D D j N N
5171 Wired telecommunications carriers .............ooiiiiaa.n. 175 Q D D i Q Q
51711 Wired telecommunications carriers ..............cooiiaian. 175 Q D D i Q Q
517110 Wired telecommunications carriers ..................... 175 Q D D i Q Q
5172 Wireless telecommunications carriers (except satellite) ........ 67 Q D D g Q Q
51721 Wireless telecommunications carriers (except satellite) ... ... 67 Q D D g Q Q
517211 Paging ...oviuiiiiiiiiiii i .. 9 Q D D e Q Q
517212 Cellular and other wireless telecommunications .......... 58 Q D D g Q Q
5173 Telecommunicationsresellers..........cooviiiiiiiiiiiinn.. 13 D D D f D D
51731 Telecommunications resellers...........cooviiiiina.. 13 D D D f D D
517310 Telecommunications resellers...........cooviiiian., 13 D D D f D D
5175 Cable and other program distribution...............coooout. 27 Q D D g Q Q
51751 Cable and other program distribution................. ... 27 Q D D g Q Q
517510 Cable and other program distribution.................... 27 Q D D g Q Q
518 Internet service providers, web search portals, and data
PrOCESSING SEIVICES « vttt vt ttenerneeneennennenneeneennns 106 D D D g D D
5181 Internet service providers and web search portals ............ 19 D D D c D D
51811 Internet service providers and web search portals . .. 19 D D D c D D
518111 Internet service providers........c.oeviiiiiiiiiiiiien 17 D D D c D D
5182 Data processing, hosting, and related services ............... 87 D D D g D D
51821 Data processing, hosting, and related services ............. 87 D D D g D D
518210 Data processing, hosting, and related services ........... 87 D D D g D D
519 Other information services . ......covvviiiiiiiiiiiiiiiiiennes 16 D D D c D D
5191 Other information services . .......ocovviiiiiiiiiiiiiiinnn 16 D D D c D D
51912 Librariesand archives.........ooviiiiiiiiiiiiiiiniinnes 11 D D D b D D
519120 Libraries and archives. . 11 D D D b D D
See footnotes at end of table.
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Table 2. Summary Statistics for Metropolitan and Micropolitan Statistical Areas: 2002 —Con.

[Includes only establishments of firms with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms, see Appendix A. Data based on the 2002 Economic
Census. For information on confidentiality protection, sampling error, nonsampling error, and definitions, see note at end of table. Enterprise support establishments are included. Because of this,
comparability to 1997 Economic Census data may be limited. Table 2 of the United States Geographic Area Series report presents data on enterprise support establishments that are included in the 2002
data. See introductory text for an explanation of the treatment of enterprise support establishments in the 2002 Economic Census compared to the 1997 Economic Census]

Paid Percent of receipts—
NAICS employees for
d Geographic area and kind of business . pay period From
code Estab- Annual First-quarter including admini-
lishments Receipts payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?
CINCINNATI-MIDDLETOWN-WILMINGTON, OH-KY-IN
COMBINED STATISTICAL AREA—Con.
Cincinnati-Middletown, OH-KY-IN Metropolitan
Statistical Area
51 Information 795 N 1 100 935 323 397 23 363 N N
511 Publishing industries (except Internet) . ....covevieiiiiiinne... 200 D D D i D D
5111 Newspaper, periodical, book, and directory publishers......... 125 D D D h D D
51111 Newspaper publishers ........ooiiiiiiiiiiiiiiiinnnnnns 34 289 932 75 275 17 457 2 110 2.1 1
511110 Newspaper publishers . 34 289 932 75 275 17 457 2 110 241 1
51112 Periodical publishers. . . 45 D D D f D D
511120 Periodical publishers . 45 D D D f D D
51113 Book publishers ....... 30 373 781 37 680 12 532 905 3.9 5
511130 Book publishers 30 373 781 37 680 12 532 905 3.9 5
51114 Directory and mailing list publishers . 9 D D D c D D
511140 Directory and mailing list publishers . 9 D D D c D D
51119 Other publishers ............oovune. 7 D D D f D D
511191 Greeting card publishers . 2 D D D f D D
5112 Software publishers. ... 75 D D D g D D
51121 Software publishers. ... .. 75 D D D g D D
511210 Software publishers........cooiiiiiiiiiiiiiiiiinnnens 75 D D D g D D
512 Motion picture and sound recording industries .................. 124 N 32 844 8 136 1 441 N N
5121 Motion picture and video industries ..............ooiiiiia, 105 N D D g N N
51211 Motion picture and video production .. 57 Q 12 209 3 231 328 Q Q
512110 Motion picture and video production 57 Q 12 209 3 231 328 Q Q
51213 Motion picture and video exhibition ........ . 28 D D D f D D
512131 Motion picture theaters (except drive-ins) ................ 27 D D D f D D
51219 Postproduction and other motion picture and video
INdUSHHieS . ... oeii i 18 D D D c D D
512191 Teleproduction and other postproduction services ........ 16 D D D c D D
5122 Sound recording iNdUSEHES +.vvueiiinerneeneinnenneenenns 19 N D D b N N
51224 Sound recording StUiOS . . v vvvveiiiiii i 10 D D D b D D
512240 Sound recording StUIOS . o v vvviiiiiiii e 10 D D D b D D
515 Broadcasting (except Internet) ........cooiiiiiiiiiiiiiiia, 56 D D D g D D
5151 Radio and television broadcasting .............cooviiin, 53 D D D g D D
51511 Radio broadcasting ......covvviiiiiiiiiiiiiiiiiiiiii 45 D D D g D D
515112 Radio stations....... 43 D D D g D D
51512 Television broadcasting .. 8 120 539 34 581 8 271 722 - -
515120 Television broadcasting 8 120 539 34 581 8 271 722 - -
517 Telecommunications ......... 283 N 583 222 187 083 10 843 N N
5171 Wired telecommunications carriers ...........ccoovieiiiinn. 172 444 606 150 107 7 397 Q Q
51711 Wired telecommunications carriers ..............cooiiuan. 172 Q 444 606 150 107 7 397 Q Q
517110 Wired telecommunications carriers ............ 172 Q 444 606 150 107 7 397 Q Q
5172 Wireless telecommunications carriers (except satellite) . . 67 Q D D g Q Q
51721 Wireless telecommunications carriers (except satellite) 67 Q D D g Q Q
517211 Pagin 9 Q D D e Q Q
517212 Cellular and other wireless telecommunications 58 Q D D g Q Q
5173 Telecommunicationsresellers............coooiiiiiiiiinin.. 13 D D D f D D
51731 Telecommunications resellers.........cooovviiiiiiiinnn. 13 D D D f D D
517310 Telecommunications resellers.........coovvviiinninn, 13 D D D f D D
5175 Cable and other program distribution.............coooeiine. 26 Q 42 621 11 166 1218 Q Q
51751 Cable and other program distribution...................... 26 Q 42 621 11 166 1218 Q Q
517510 Cable and other program distribution.................... 26 Q 42 621 11 166 1218 Q Q
518 Internet service providers, web search portals, and data
PrOCESSING SEIVICES .+ v vttt it eiernerneennennenneenennenn 104 353 857 82 560 21 508 1 649 1.9 53
5181 Internet service providers and web search portals ............ 18 19 059 5 975 1 936 225 2 47.6
51811 Internet service providers and web search portals .......... 18 19 059 5 975 1 936 225 2 47.6
518111 Internet service providers . ....oeeeeeiineenineeennnnnns 16 D D D c D D
5182 Data processing, hosting, and related services ............... 86 334 798 76 585 19 572 1424 2.0 29
51821 Data processing, hosting, and related services ............. 86 334 798 76 585 19 572 1 424 2.0 2.9
518210 Data processing, hosting, and related services ........... 86 334 798 76 585 19 572 1 424 2.0 2.9
519 Other information services .......ocvvviiiiiiiiiiiiiinnenan, 16 D D D c D D
5191 Other information services .........oooviiiiiiiiiiinnnae, 16 D D D c D D
51912 Libraries and archives...........coovviiiiiiiiiiiin. 11 D D D b D D
519120 Libraries and archives............cooviiiiiiiiiiiiiin. 11 D D D b D D
Wilmington, OH Micropolitan Statistical Area
51 Information ... 13 N 9 162 2 243 385 N N
512 Motion picture and sound recording industries .................. 4 D D e N
5121 Motion picture and video industries ..............oooiiiia 4 D D e N

See footnotes at end of table.
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Table 2. Summary Statistics for Metropolitan and Micropolitan Statistical Areas: 2002 —Con.

[Includes only establishments of firms with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms, see Appendix A. Data based on the 2002 Economic
Census. For information on confidentiality protection, sampling error, nonsampling error, and definitions, see note at end of table. Enterprise support establishments are included. Because of this,
comparability to 1997 Economic Census data may be limited. Table 2 of the United States Geographic Area Series report presents data on enterprise support establishments that are included in the 2002
data. See introductory text for an explanation of the treatment of enterprise support establishments in the 2002 Economic Census compared to the 1997 Economic Census]

Percent of receipts—

Paid
NAICS employees for
d Geographic area and kind of business . pay period From
code Estab- Annual First-quarter including admini-
lishments Receipts payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?
CORBIN-LONDON, KY COMBINED STATISTICAL
AREA
51 Information ..........ooiiiiiiiiii e 42 N 18 294 3 412 669 N N
511 Publishing industries (except Internet) . .. 7 D D D c D D
5111 Newspaper, periodical, book, and directory publishers......... 7 D D D c D D
51119 Other publishers .......ouiieiiiiiiiiiiiiiiii i, 1 D D D a D D
512 Motion picture and sound recording industries .................. 3 N D D b N N
5121 Motion picture and video industries .........cocviuiiiiiiiinn, 3 N D D b N N
51213 Motion picture and video exhibition ...............oooiiil. 3 D D D b D D
517 TelecommuNICAtioNS « oo vvvt vttt it iiiiiiiennenns 18 N 6 043 1 540 275 N N
518 Internet service providers, web search portals, and data
processing services 6 13 371 3 839 997 172 1.2 60.4
Corbin, KY Micropolitan Statistical Area
51 Information ......... ... 21 N 11 970 1 942 314 N N
511 Publishing industries (except Internet) . ....coovvveiiiiiiinna... 3 D b D D
5111 Newspaper, periodical, book, and directory publishers......... 3 D b D D
51119 Other publishers .......ooiieiiiiiiiiiiiiiiii i, 1 D D D a D D
517 Telecommunications ......o.vuiuiiiiiiiiiiiiiiiiiiiiiiennnns 9 N 3 976 1 075 121 N N
London, KY Micropolitan Statistical Area
51 Information .......... o 21 N 6 324 1 470 355 N N
517 Telecommunications 9 N 2 067 465 154 N
LEXINGTON-FAYETTE--FRANKFORT--RICHMOND, KY
COMBINED STATISTICAL AREA
51 Information ....... ..ot e 303 N 187 306 47 022 5 978 N N
511 Publishing industries (except Internet) . ....coovviiiiiiinat.. 66 D D D g D D
5111 Newspaper, periodical, book, and directory publishers......... 53 D D D g D D
51111 Newspaper publishers .............c.coiiiiiiiiiiiiiii.. 21 D D D f D D
511110 Newspaper publishers . 21 D D D f D D
51112 Periodical publishers. .. 19 D D D e D D
511120 Periodical publishers . 19 D D D e D D
5112 Software publishers. ... 13 D D D c D D
51121 Software publishers. . 13 D D D c D D
511210 Software publishers. . 13 D D D c D D
512 Motion picture and sound recording industries . 31 N D D e N N
5121 Motion picture and video industries ... 27 N D D e N N
51213 Motion picture and video exhibition ........ 15 D D D e D D
512131 Motion picture theaters (except drive-in 13 D D D e D D
515 Broadcasting (except Internet) ..........cooiiiiiiiiiiiiiii, 31 D D D f D D
5151 Radio and television broadcasting ................coooinl, 31 D D D f D D
51511 Radio broadcasting ...vvvueiiiiiiiiiiiii i 25 23 602 8 082 1 892 429 4.2 17.8
515112 Radiostations.........cooiiiiiiiiiiiiiiiiiiiiiiinn, 24 D D D e D D
517 TelecommuNICatioNS « v v vttt iiiieieiiiiiinneeannnnns 133 N D D g N N
5171 Wired telecommunications carriers ..............coooiiae. 60 Q 31 147 7 790 918 Q Q
51711 Wired telecommunications carriers ................oooal 60 Q 31 147 7 790 918 Q Q
517110 Wired telecommunications carriers .............c.oovuenn 60 Q 31 147 7 790 918 Q Q
5172 Wireless telecommunications carriers (except satellite) ........ 51 Q 18 484 4 339 635 Q Q
51721 Wireless telecommunications carriers (except satellite) ... ... 51 Q 18 484 4 339 635 Q Q
517212 Cellular and other wireless telecommunications .......... 45 Q 17 732 4 133 612 Q Q
5175 Cable and other program distribution..............ocoviin. 18 Q D D f Q Q
51751 Cable and other program distribution.................... .. 18 Q D D f Q Q
517510 Cable and other program distribution.................... 18 Q D D f Q Q
518 Internet service providers, web search portals, and data
PrOCESSING SEIVICES . vt vttt eieeiernerneennenneenennennnnn 37 D D D g D D
5182 Data processing, hosting, and related services ............... 29 D D D g D D
51821 Data processing, hosting, and related services ............. 29 D D D g D D
518210 Data processing, hosting, and related services .. 29 D D D g D D
Frankfort, KY Micropolitan Statistical Area
51 Information ......... ... 26 N 7 944 2 256 291 N
517 TelecommuNICAtioNS « v v vve vttt ii i i iiiiienaenns 12 4 655 1 286 149 N
See footnotes at end of table.
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Table 2. Summary Statistics for Metropolitan and Micropolitan Statistical Areas: 2002 —Con.

[Includes only establishments of firms with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms, see Appendix A. Data based on the 2002 Economic
Census. For information on confidentiality protection, sampling error, nonsampling error, and definitions, see note at end of table. Enterprise support establishments are included. Because of this,
comparability to 1997 Economic Census data may be limited. Table 2 of the United States Geographic Area Series report presents data on enterprise support establishments that are included in the 2002
data. See introductory text for an explanation of the treatment of enterprise support establishments in the 2002 Economic Census compared to the 1997 Economic Census]

Percent of receipts—

Paid
NAICS employees for
d Geographic area and kind of business . pay period From
code Estab- Annual First-quarter including admini-
lishments Receipts payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?
LEXINGTON-FAYETTE--FRANKFORT--RICHMOND, KY
COMBINED STATISTICAL AREA—Con.
Lexington-Fayette, KY Metropolitan Statistical Area
51 Information ...... ..ot i e e 235 N 164 661 41 011 5 024 N N
511 Publishing industries (except Internet) . ....coovvviiiiiintn. 51 598 745 50 914 13 336 1371 6 5
5111 Newspaper, periodical, book, and directory publishers......... 39 D D D g D D
51111 Newspaper publishers ........ooiiiiiiiiiiiiiiiiinnen. 13 D D D f D D
511110 Newspaper publishers . 13 D D D f D D
51112 Periodical publishers. .. .. 16 D D D c D D
511120 Periodical publishers........cooiiiiiiiiiiiiiiiiiinnnn, 16 D D D c D D
5112 Software publishers.......c.oeiiiiiiiiiiiiiiiiiiniiinnenn. 12 D D D c D D
51121 Software publishers. ... 12 D D D c D D
511210 Software publishers.... 12 D D D c D D
512 Motion picture and sound recording industries . 26 N D D e N N
5121 Motion picture and video industries ..........c.oiiiiiiiia, 22 N D D e N N
51213 Motion picture and video exhibition ...............oooiil 10 D D D c D D
512131 Motion picture theaters (except drive-ins) ................ 8 D D D c D D
515 Broadcasting (except Internet) .........ccoiiiiiiiiiiiiiie.. 25 74 846 22 203 5 261 717 .8 5.6
5151 Radio and television broadcasting ..........coevvuiiiiiin., 25 74 846 22 203 5 261 717 .8 5.6
51511 Radio broadcasting ......cooviiiiiiiiiiiiiiiiiiiiiien 20 D D D e D D
515112 Radio stations 19 D D D e D D
517 Telecommunications 97 N 50 752 11 745 1 592 N N
5171 Wired telecommunications carriers ...............coooiine. 48 Q 25 750 6 032 791 Q Q
51711 Wired telecommunications carriers ...........cocoiiiiiinn 48 Q 25 750 6 032 791 Q Q
517110 Wired telecommunications carriers ............cooiueen 48 Q 25 750 6 032 791 Q Q
5172 Wireless telecommunications carriers (except satellite) ........ 33 Q D D e Q Q
51721 Wireless telecommunications carriers (except satellite) ... ... 33 Q D D e Q Q
517212 Cellular and other wireless telecommunications .......... 28 Q D D e Q Q
5175 Cable and other program distribution................oooaee. 13 Q D D e Q Q
51751 Cable and other program distribution . . 13 Q D D e Q Q
517510 Cable and other program distribution 13 Q D D e Q Q
518 Internet service providers, web search portals, and data
processing services .. 32 54 932 34 688 9 248 1 029 9.6
5182 Data processing, hosting, and related services ............... 25 50 611 33 766 8 985 996 3.1 9.2
51821 Data processing, hosting, and related services ............. 25 50 611 33 766 8 985 996 3.1 9.2
518210 Data processing, hosting, and related services ........... 25 50 611 33 766 8 985 996 3.1 9.2
Mount Sterling, KY Micropolitan Statistical Area
51 Information ....... ..ottt e 1 N 1 959 526 109 N N
Richmond, KY Micropolitan Statistical Area
51 Information 31 N 12 742 3 229 554 N N
511 Publishing industries (except Internet) ........oovviiiiiiaen. 6 D D D c D D
5111 Newspaper, periodical, book, and directory publishers......... 6 D D D c D D
512 Motion picture and sound recording industries ................... 2 N D D b N N
5121 Motion picture and video industries ... 2 N D D b N N
51213 Motion picture and video exhibition 2 D D D b D D
517 Telecommunications ........covuiiiiiiiiiiiiiiiiiiienenanns 18 N 8 087 2 152 337 N N
5172 Wireless telecommunications carriers (except satellite) ........ 10 Q D D c Q Q
51721 Wireless telecommunications carriers (except satellite) ... ... 10 Q D D c Q Q
LOUISVILLE-ELIZABETHTOWN-SCOTTSBURG, KY-IN
COMBINED STATISTICAL AREA
51 Information ....... ..ot e 516 N 422 475 112 719 11 451 N N
511 Publishing industries (except Internet) ........covvviiiiiiatn. 98 D D D D D
5111 Newspaper, periodical, book, and directory