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ENVIRONMENTAL ADVOCACY

In this edition of MarkeTips, the General Services
Administration (GSA) salutes individuals from our

past and present who have made significant contributions
to protecting and educating others about our greatest
natural resource, our environment.

At GSA’s Federal Supply Service (FSS), we place an
emphasis on providing our customers with environmentally friendly
solutions that meet their mission requirements. We accomplish this by
making available products that minimize waste, conserve natural resources,
and reduce/prevent pollution.

To help our customers find these products, we highlight them in our
catalogs and have included a number of special icons in our on-line systems,
GSA Global Supply and GSAAdvantage!® We also have a separate
publication, entitled, “Environmental Products and Services Guide”
(EPSG), which is a major source of information about the thousands of
products we offer that have recycled content, conserve energy and/or water,
or contain reduced pollutants. The EPSG also provides information about
the many environmental services we offer. Information on the availability of
the 2003-2004 edition can be found on page 12.

To further assist our customers with their environmental solutions, GSA
provides an all-encompassing environmental web site (www.gsa.gov/enviro).
This site contains not only environmental product and service information,
but also applicable laws, Executive orders, and other relevant regulations, as
well as links to other agency sites and various environmental organizations.

At GSA, we strive to provide the Federal community with quality products
and services that enable environmental compliance and encourage everyone
to do their part in protecting the environment.

Donna Bennett
Commissioner
Federal Supply Service
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