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Promoting Trade Expansion with Central Asia

Both the opening of a new bridge across the Pyanj River, which connects to highway networks in Tajikistan
and Afghanistan, and a conference on transportation infrastructure in the region highlight the importance
of trade links in Central Asia.

BY ELLEN HousE

ntil recently, the main way for “As much as the Silk Road was integral to

cargo to cross the Pyanj River from great civilizations in the past, the byways of
Nizhny Pyanj, Tajikistan, to Sher this region are again proving to be a crossroads

for commerce, peace, and stability,” remarked 1
Promoting Trade Expansion

with Central Asia

Khan Bander, Afghanistan, was by a small
ferry that ran only part of the year, and the Secretary of Commerce Carlos M. Gutierrez at

ferry was limited to carrying about 50 trucks a dedication ceremony for the new bridge on

per day. This situation should change dramat- ~ August 26, 2007. “This bridge is an important 2
ically with the completion of a new, two-lane  part of our broader commitment to develop Ensuring That
road bridge that is capable of carrying 1,000 the physical, legal, and economic infrastruc- Global Competitiveness
vehicles per day, as well as with the opening ture needed to support regional trade and Starts at Home
of major customs posts in both countries. economic activity.” 5
Participating in the dedication ceremony Creating an“Export Culture”
with Gutierrez, who was representing President in the United States
George W. Bush, were Emomali Rahmon, the
president of Tajikistan, and Hamid Karzai, the 6
Short Takes:

president of Afghanistan.

The bridge was built largely with U.S.
funds, but it also had financial and technical
support from the European Union, Japan, and
Norway. It symbolically and physically links

Central Asia and South Asia, and it will be an
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important tool for the future economic devel- L

24,

L

Left to right: Hamid Karzai, president of Afghanistan; Emomali Rahmon, president
of Tajikistan; and Carlos M. Gutierrez, secretary of commerce, walk across the Pyanj
bridge as part of a dedication ceremony on August 26, 2007. The bridge between
Tajikistan and Afghanistan is expected to expand trade links in the Central Asian
region. (U.S. Department of Commerce photo)

opment of the entire region.
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In Central Asia, inadequate transportation infra-

continued on page 4



Ensuring That Global Competitiveness Starts at Home

Admiral William G. Sutton, the Commerce Department’s newly confirmed assistant secretary for
manufacturing and services, answers questions about the role of his office in ensuring the continued
strength of U.S. industry in the world.

n August 3, 2007, before breaking for
summer recess, the Senate unanimously
confirmed Admiral William (“Woody”)
G. Sutton as the Commerce Department’s assis-
tant secretary for manufacturing and services. In
the position, Sutton will head the Manufacturing
and Services (MAS) unit of the International Trade
Administration.
Previously, Sutton served for five years as
the president of the Air-Conditioning and Refrig-
‘ ‘ eration Institute. However, MAS’s new assistant
As globalization secretary is no stranger to government service. Sut-
continues to shape ton had a distinguished 30-year career in the U.S.
Navy, retiring in 2000 with the rank of rear admiral.
international Recently, Sutton sat down with Matt Braud,
the communications director of MAS, to discuss
commerce, | see his experiences, his thoughts about U.S. competi-
U.S. global tiveness, and the role of his office.

iti ss .
competitivene Braud: How do you plan on advocating for the

starting right interests of two distinct industry sectors—manufac-
, , turing and services?
here at home. Sutton: If you think about it, they’re not that

distinct. Manufacturing and services complement
William (“Woody”) G.

Sutton, assistant secretary . .
of commerce for manufacturing ness in the global marketplace. I believe that recent

each other. Each enhances the other’s competitive-

and services advances in technology, productivity, logistics, and
financial sophistication have fully and inextricably
linked these two sectors. They have merged in a
way that enables America’s industries to compete
successfully across a wide range of businesses.
Both sectors are also critical components of

the U.S. economy. I understand the services sector

is integrated into our economy and will ensure that
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it receives appropriate consideration, focus, and re-

sources when providing input to the policy-makers.

Braud: How has your experience as a trade associa-
tion executive prepared you for this job?

Sutton: The Air-Conditioning and Refrigeration
Institute (ARI) is the trade association for a sector
that generates $30 billion a year in revenue for U.S.
manufacturers. During my tenure, I visited over 80
plants of all shapes, sizes, and levels of sophistica-
tion. Some were mom and pop operations; others
were global conglomerates. On all of these visits,

I saw one common thread: U.S manufacturers can
compete successfully with anybody, given a level
playing field.

ARI represents its members in the federal and
state regulatory processes [by] developing perfor-
mance standards and [by] administering equip-
ment certification programs. It concentrates on
other issues, including market access, intellectual
property rights, and tariffs, because its members
constantly wrestle with the increasing costs of
manufacturing and growing global competition.
Basically, the industry I represented, and the is-
sues it faces, symbolize a microcosm of what is

happening to U.S. industry at large.

Braud: How do you envision and understand the
role of the Manufacturing and Services unit?
Sutton: MAS plays a number of valuable roles in
strengthening competitiveness. Its responsibilities
as the lead advocate for the manufacturing and
services industries are critical. I picture this office

as a bridge between industry and the government.



Through the advisory committees and councils,
such as the Manufacturing Council, we give U.S. in-
dustry a prominent seat at the policy-making table.

My background with U.S. industry has given
me a true understanding of what MAS can be do-
ing in a broader sense. Every policy, regulation, or
law should be made with an eye toward competi-
tiveness. MAS, along with the other units of the
International Trade Administration, can improve
our market-driven economy and help determine
the future of globalization.

I would also like to stress that our way of doing
business, in a market-driven economy, should be
our No. 1 export. That is one of the best ways for us

to stay competitive in a global economy.

Braud: As assistant secretary, in what ways can you
draw on your experience in the Navy?

Sutton: My service in the Navy helped me develop
leadership, management, and executive skills that
carry over to this position. After 30 years in the
Navy, I learned to adapt quickly and hit the ground
running in a wide variety of leadership posts.
Furthermore, I learned that freedom of the seas
facilitates trade. Our founding fathers understood
this concept when they stated that [the United

States would] maintain a Navy.

Braud: How do you view your tasks, responsibili-
ties, and mission as assistant secretary? And what
can you do to make a difference during your term?
Sutton: I will focus the office on providing practical
and actionable input to the regulatory and policy
processes. As globalization continues to shape
international commerce, I see U.S. global competi-
tiveness starting right here at home.

We have an opportunity to decrease the pre-
mium that U.S employers pay to operate here in the
United States. My goal will be to help develop and
maintain an environment in which the smart busi-

ness decision for any U.S company will be to open

William (“Woody”) G. Sutton (right), new assistant secretary of commerce for manufacturing and services, speaks to a
meeting of manufacturers in Jackson, Michigan, on September 10, 2007. (U.S. Department of Commerce photo)

or expand an operation right here.

The voice of the U.S manufacturing and servic-
es worker must be heard. I intend to establish MAS
as the primary office for evaluating policy impacts
on the domestic and global competitiveness of
U.S. industry.

We have a highly competent staff of industry
experts and analysts who provide critical data
focused on competitiveness. Together, we can aid
Congress, industry stakeholders, and the federal
agencies with the complex issues created since the

evolution of globalization.




Promoting Trade with Central Asia

continued from page

structure and administrative barriers, such as difficult
visa and customs regimes, have long hindered the
growth of trade and foreign investment. The bridge is
but one part of ongoing U.S. work with countries in the
region to address some of those issues.

Another important event took place on May 7,
2007, when the Department of Commerce spon-
sored the Central Asia Transportation Infrastructure
Conference in Dushanbe, Tajikistan. The conference
included participants from Afghanistan, Kazakhstan,
Kyrgyzstan, Russia, Tajikistan, and the United States.

Paul Dyck, deputy assistant secretary of com-

‘ ‘ As much as the merce for Europe, opened the conference by ex-

plaining the U.S. government’s desire to expand U.S.
Silk Road was integral trade links with Central Asia while reducing trade
and investment barriers. “The number of potential

to great civilizations
beneficiaries from improved transport links is vast as

in the past, these links are critical to economic development and
the byways of this integration into the world economy,” said Dyck.
The conference brought together a diverse
region are again group of more than 80 people representing govern-

proving to be a ments, multilateral organizations, and private-sector

firms involved in the road and aviation sectors.
crossroads for Among the latter were two U.S. firms, Caterpillar and
Hoffman International, which made presentations

commerce, peace,
on their equipment and services. Other presenters

and stability. , , outlined ongoing and proposed transportation proj-
ects, shared experiences on best practices, contrib-
Secretary of Commerce uted knowledge about local and regional obstacles
Carlos M. Gutierrez to implementation, and discussed steps to increase

trade and cooperation.

Concrete Ideas and Opportunities

The May conference also sought to identify and

expand opportunities for U.S. firms to participate

in projects, to build new trade links, and to develop

cooperative ventures with local trade officials.
Attendees capitalized immediately on the new

contacts that were made. For example, the director

of the Kabul Airport and the representative of the
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Federal Aviation Administration in Kabul identified
several operational principles that could be imple-
mented in Kabul after they toured the Dushanbe
airport. Kazakh and Kyrgyz aviation officials agreed to
consult on possibilities for increasing flight frequen-
cies between Kazakhstan, Kyrgyzstan, and Tajikistan.
Also, a U.S. investor who is considering an intermodal
project in Tajikistan made some key contacts and

talked to a potential joint venture partner.

Part of Wider Effort
The Commerce Department’s May conference was
the first major U.S. government event to address
deficiencies in Central Asia’s transportation network.
It contributed to the South and Central Asian regional
economic integration initiative that was first an-
nounced by Secretary of State Condoleezza Rice in
October 2005. The initiative seeks to foster economic
development by creating new trade, transportation,
communication, and energy links. Building internal
and external transportation links is critical for sustain-
ing economic growth, expanding trade, and reducing
poverty. They are key elements of the U.S. strategy for
strengthening South and Central Asian countries.
Other regional development efforts include
the Central Asian trade and investment framework
agreement (TIFA), which held talks in Washington,
D.C., onJuly 17, 2007. A follow-up event was held
on July 18. The Commerce Department and the U.S.
Chamber of Commerce organized the event, which
brought together Central Asian trade ministers with
U.S. companies interested in the region. The event
specifically highlighted business opportunities for
U.S. firms in the transportation and energy sectors.
The Commerce Department has tentative plans for
another private-sector event to coincide with the
next round of the TIFA talks, which are scheduled to

take place in Central Asia in June 2008.

Ellen House is the Central Asia desk officer in the International
Trade Administration’s Market Access and Compliance unit.



Creating an “Export Culture”in the United States

Testifying before the U.S. Senate, Secretary of Commerce Carlos M. Gutierrez detailed strategies

that are helping U.S. companies expand in the global marketplace.

BY DAvID LEVEY

trengthening the U.S. economy, and the

role that international trade plays in it, was

the focus of recent testimony by Secretary
of Commerce Carlos M. Gutierrez to the Senate
Committee on Commerce, Science, and Transpor-
tation. When he spoke to the committee on August
1, 2007, Gutierrez noted that “trade accounted for
17 percent of world GDP [gross domestic product]
in 1986. Last year, it accounted for 29 percent. We
are trading and engaging more—but so is everyone
else. That is why we must be focused on the growth
and competitiveness of the U.S. economy.” Gutierr-
ez also referred to the role played by the Commerce
Department, and he pointed out, “One important
way in which we are strengthening our overall
economic position is by creating an export culture

in our country.

Commerce Efforts Encourage Trade Growth
Gutierrez noted a number of ways that the Depart-
ment of Commerce, and the International Trade
Administration (ITA) in particular, is working to
promote this export culture. ITA is targeting prior-
ity markets and industries with a high potential
for export growth and is focusing its efforts on
them. Those efforts include clean energy technol-
ogy trade missions to China and India in April
2007, as well as a high-level business development
mission led by Gutierrez to China in December
2006. Another mission is scheduled for Vietnam in
November 2007.

National Export Strategy
Although trade missions are important for introduc-
ing U.S. companies to new markets, they are just one

aspect of the federal government’s trade promotion

Secretary of Commerce Carlos M. Gutierrez speaks at a trade rally on Capitol Hill on September 10, 2007. He par-
ticipated with other members of the cabinet in the launch of a campaign to pass pending trade agreements and to

boost U.S. exports. (U.S. Department of Commerce photo)

efforts. Many additional resources are detailed in
National Export Strategy, the recent report of the
Trade Promotion Coordinating Committee. Those
resources include reducing trade barriers, opening
new markets, encouraging investment, and ensuring

a level playing field.

Reducing Trade Barriers with Free Trade
Agreements

Reducing trade barriers is a key component of U.S.
trade policy. One of the most effective ways to do so
is through the negotiation of free trade agreements
(FTAs). Fourteen FTAs are now in effect, and an ad-
ditional four—with Colombia, Panama, Peru, and
South Korea—are awaiting approval by Congress.
Gutierrez noted that the “agreements, if approved,
[will] provide further access to 126 million consum-
ers, with a combined GDP of $1.1 trillion.”

continued on page 10
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John Kufuor (left), president of Ghana, and Susan Schwab (right), the U.S. trade representative, at the opening of the sixth AGOA Forum in Accra, Ghana, on July

18, 2007. (U.S. Department of State photo)

U.S.-Africa Trade Is Focus of Conference

ith a theme of “As Trade Grows, Africa

Prospers: Optimizing the Benefits

under AGOA,” the sixth African Growth
and Opportunity Act (AGOA) Forum met on July
18-19, 2007, in Accra, Ghana. The meeting brought
together participants from government, non-govern-
mental organizations, and civil society. The AGOA
was signed into law in 2000, with the aim of focusing
on trade, in addition to aid, to assist development in
Sub-Saharan Africa. The law offers tangible incen-
tives for African countries to continue to open their
economies and to build free markets.

Susan C. Schwab, the U.S. trade representative,
led the U.S. delegation to the AGOA Forum. Holly
Vineyard, deputy assistant secretary for Africa, the
Middle East, and South Asia, led the Department of
Commerce’s delegation.

Vineyard spoke at a plenary session focusing

on the development of small and medium-sized

International Trade UPDATE

enterprises (SMEs). She noted that the World
Bank’s Doing Business 2007 report promised
progress in Africa, but that much work remained to
attract domestic and foreign investment. “We need
to encourage entrepreneurship and innovation, so
itis incumbent among policy-makers to shape an
enabling environment.” She specifically pointed out
the regulatory obstacles to opening a business, the
need to allow businesses to recover from failure,
and the lack of infrastructure—a problem that dis-
proportionately affects SMEs.

Other topics Vineyard addressed included
how important the telecommunications sector is in
spurring economic activity and how the Commerce
Department has been working with several African
countries to strengthen the rule of law through the de-
partment’s Commercial Law Development Program.

During the conference, Vineyard also an-
nounced a new multiyear agreement between the

U.S. Agency for International Development and the



Department of Commerce to support programming
on the protection and enforcement of intellectual
property (IP) rights in Africa. “Governments should
consider the protection and enforcement of IP
[rights] as a development tool, both in fostering
their own artists and industries as well as in attract-
ing foreign direct investment and trade,” she said.
For more information on the AGOA, visit its

Web site at www.agoa.gov.

Departing Deputy Secretary Honored

After two years as deputy secretary of commerce

and more than six years at the Department of Com-
merce, David A. Sampson left government service
on August 24, 2007, to join the Property and Casualty
Insurers Association of America. Sampson joined the
administration in 2001 after serving then-governor
George W. Bush in a variety of economic develop-
ment roles in Texas. In Washington, D.C., Sampson
led the Economic Development Administration,
which is part of the Department of Commerce, from
2001 through 2005.

When Carlos M. Gutierrez became secretary of
commerce in 2005, he asked Sampson to help him
manage the broad portfolio of the department and
to guide it during a time of great economic change.
As deputy secretary, Sampson provided oversight for
day-to-day affairs, which included human resources,
budgeting, and security matters for a department
with nearly 40,000 employees and a $6.5 billion an-
nual budget. Sampson also served on a wide variety
of boards and working groups, including the Presi-
dent’s Management Council and the Interagency
Working Group on Climate Change. In addition,
Sampson represented the Department of Commerce
both domestically and internationally by promoting
policies and programs that have kept the economy
strong, and he placed special emphasis on increas-

ing U.S. exports and enhancing competitiveness.

As aresult of Sampson’s outstanding leadership
and commitment, Gutierrez presented Sampson
with the coveted Redfield Award, which is the high-
est honor the department can give. It is named after

the first secretary of commerce, William C. Redfield.

U.S. and China Continue Exchange of Views
on Steel Trade Issues

On August 2-3, 2007, in Washington, D.C., the
Commerce Department’s Import Administration
(IA) and the Office of the U.S. Trade Representative
(USTR) co-hosted the third and largest meeting to
date of the U.S.-China Steel Dialogue. The meeting
was held under the auspices of the U.S.-China Joint
Commission on Commerce and Trade. The event
brought together a large U.S. interagency delega-
tion, including representatives from the Depart-
ments of State and Treasury, along with 29 Chinese
government and industry officials and 16 represen-
tatives from the U.S. steel industry.

The two-day agenda included Chinese and U.S.
industry presentations on developments in their re-
spective steel markets, a discussion of government
support to the U.S. and Chinese steel industries,
areview of China’s capacity reduction and export
policies, and a U.S. presentation on trade rem-
edies. The event provided a valuable opportunity
to exchange information and views and to increase
understanding on some contentious topics with
respect to U.S.-China steel trade. A fourth meeting

of the dialogue is being planned.




International Trade Calendar

Here is a selected list

of international trade
events of interest, includ-
ing ITA-sponsored events,
as well as a selection of
upcoming international
trade fairs. The U.S. and
Foreign Commercial Service
(USFCS) maintains a
comprehensive listing
of industry shows at

www.export.gov

Environmental Trade
Mission to Bulgaria,
Romania, and Turkey

Sofia, Bulgaria; Bucharest, Romania;
Istanbul, Turkey
www.buyusa.gov/environmental

This event offers a timely and cost-effec-
tive opportunity for U.S. firms to tap into
fast-growing markets for environmental
equipment, technology, and services in
the newest European Union member
countries and nearby Turkey. Recruitment
is now closed for this event. To obtain
information on future events of this
kind, go to www.export.gov and click on
“Trade Events.”

Intellectual Property Rights

in China
www.stopfakes.gov

This program is part of a continuing
series of Webinars on the protection of
intellectual property rights in China. It
is sponsored by ITA's China office and
will run from 11:00 a.m. to 12:30 p.m.
Eastern time. For more information, or

to register, send an e-mail to chinaipr@

mail.doc.gov.

Worldwide Food Expo
2007
Chicago, lllinois
www.worldwidefood.com

This show is the largest and fastest-
growing food manufacturing event in
the Western Hemisphere. Registration
is $150, but international visitors who

are members of an official delegation
sponsored by the U.S. embassy will
receive a 50 percent discount. For
more information, contact Edward
Kimmel of the USFCS, tel.: (202)
482-3640; e-mail: edward kimmel@
mail.doc.gov.

Inter Airport Europe 2007
Munich, Germany
www.interairport.com/europe

Inter Airport Europe, held every two years
in Germany, is the leading trade show

for airport equipment, technology, and
services. The 2005 event attracted more
than 500 exhibitors and more than 12,000
trade visitors. This year’s show will include
a U.S. pavilion with commercial specialists
available to meet with U.S. exhibitors to
provide market input and assistance. For
more information, contact Juergen Mueller
of the USFCS, tel.: +49 (40) 41171-313;
e-mail: juergen.mueller@mail.doc.gov.

Conference on Cross-
Border Data Flows, Data
Protection, and Privacy
Washington, D.C.
www.export.gov/safeharbor/

Under the auspices of the U.S. Department
of Commerce, the European Commission,
and the Article 29 Working Party on Data
Protection, this conference continues the
conversation on the U.S.—European Union
Safe Harbor Framework, data protection,
and the importance of cross-border data
flows to international trade. For more
information, contact Damon Greer of the
Safe Harbor Program, tel.: (202) 482-5023;
e-mail: damon.greer@mail.doc.gov.

REACH: European Union
Chemical Regulation
www.export.gov

This 90-minute Webinar will help U.S.
chemical exporters understand and com-
ply with the European Union’s new REACH
(regulatory framework for registration,
evaluation, authorization and restriction
of chemicals) requirements, which go
into effect in 2008. For more information
or to register, contact Leticia Arias of

the USFCS, tel.: (310) 235-7204, e-mail:
leticia.aria@mail.doc.gov.

27th Mexico National
Mining Convention 2007
Veracruz, Mexico
WWW.micexpos.com

This show will be a meeting place for
engineers, executives, exhibitors, tool and
machinery manufacturers, and technicians,
as well as national and foreign academics
and speakers. A U.S. pavilion will offer a
value-added package of services, including
VIP receptions, matchmaking support,
networking opportunities, and meeting
rooms. For more information, contact
Kevin Haley of the USFCS, tel.: (202) 482-
6434; e-mail: kevin.haley@mail.doc.gov.

Louisiana Gulf Coast Oil
Exposition

Lafayette, Louisiana
www.lagcoe.com

This exposition is a major trade show for
oil and gas machinery, equipment, and
services for offshore oil exploration. There
is free admission to the exhibit floor,
where approximately 340 companies will
display products and new technologies. An
international business center, with meeting
rooms, a lounge area, and interpreters, will
be provided to assist business needs. For
more information, contact Eugene Quinn
of the USFCS, tel.: (202) 482-0578; e-mail:
eugene.quinn@mail.doc.gov.

Automotive Aftermarket
Industry Week 2007

Las Vegas, Nevada
www.aapexshow.com,
www.semashow.com

This event comprises two separate events,
the Automotive Aftermarket Products
Expo (AAPEX) Show and the Specialty
Equipment Market Association (SEMA)
Show. For more information, contact
Michael Thompson of the USFCS,

tel.: (202) 482-0671; e-mail: michael.
thompson@mail.doc.gov.



Index 2007

Dubai, United Arab Emirates
www.indexexhibition.com
Manufacturers of furniture and interior-related prod-
ucts should consider participating in this event because
there is a huge demand for those products throughout
the Middle East. In 2006, this show attracted 1,575
companies and 36,994 visitors. Manufacturers of
products with U.S. content that represents 51 percent
of the value of the finished goods can participate in the
U.S. pavilion. For more information, contact Mary Lynn
Landgraf of the Office of Textiles and Apparel, tel.: (202)
482-7909; e-mail: mary-lynn.landgrafaita.doc.gov.

FIBCA 2007
Lima, Peru
www.fexpe.com

With Peru’s recent elimination of tariffs on capital
goods, FIBCA (Feria Internacional de Bienes Capital)
2007 will be an excellent opportunity for U.S.
manufacturers to make sales. There is an active
Export—Import Bank program in Peru that can help
finance purchases of capital equipment, and the
bank plans to run seminars concurrently with the
fair. For more information, contact William Corfitzen
of the USFCS, tel.: (202) 482-0584; e-mail: william.
corfitzen@mail.doc.gov.

Telemobility Forum 2007
Milan, Italy
www.telemobilityforum.com

Telemobility Forum 2007 is Italy’s most important
event devoted to satellite navigation, location-based
services, and telematics. Those technologies are rapidly
expanding in Italy, and excellent opportunities exist
for U.S. companies offering innovative products and
services. The event will include programs of special-
ized conferences and exhibits. For more information,
contact Nicoletta Postiglione of the USFCS, tel.: +39
(02) 02-6268-851; e-mail: nicoletta.postiglione@mail.
doc.gov.

September 15-
December 15

www.state.gov/r/partnerships/award/

In January 2007, Secretary of State Condoleezza Rice announced
the creation of the Benjamin Franklin Award for Public Diplomacy,
which recognizes outstanding contributions to public diplomacy.
The new award, according to the secretary, is a recognition that
“the solutions to the challenges of the 21st century are not going
to be met by government alone. They come from all sectors of
American society working together.”

The award will be presented in four categories: individuals;
corporations; academic institutions (schools, universities, etc.);
and not-for-profit organizations (non-governmental organiza-
tions, foundations, associations, etc.). Special emphasis will be
given to activities and programs that provide hope and oppor-
tunity in education, culture, and information; that empower,
educate, and inspire key audiences (such as women, students,
and educators); and that engage underserved communities and
grassroots organizations.

Nominations will be accepted from any individual or group.
Those submitting nominations need not be U.S. citizens, but all
nominees must be U.S. citizens. The nominated activity must
have taken place during 2007, and nominations will be consid-
ered only for activities that do not involve U.S. government fund-
ing. The award will be presented in spring 2008.

For more information on the Benjamin Franklin Award
for Public Diplomacy, or to obtain a nomination form, visit the
State Department’s Web site. Nominations will be accepted from
September 15 through December 15, 2007.
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‘ ‘ Many of our

trading partners,
including Asia and
the European Union,
are acting bilaterally
to engage with
each other.The
United States

cannot afford to sit

on the sidelines. , ,

Secretary of Commerce
Carlos M. Gutierrez

Creating an “Export Culture”

ITA, through its programs, plays a crucial role
in helping American firms enter and prosper in
those FTA markets. According to Gutierrez, “These
agreements open markets for U.S. goods and ser-
vices and, importantly, help export good gover-
nance, create stable markets, and reduce poverty

in emerging economies.”

Opening New Markets with Trade Promotion
Authority

To facilitate reducing trade barriers through
FTAs, Gutierrez urged Congress to grant the
president trade promotion authority (TPA).
TPA is an agreement between Congress and
the administration that allows the president to
present a negotiated agreement to Congress for
an up-or-down vote, provided that certain no-
tice and consultation requirements have been
met. The most recent extension of TPA expired
on June 30, 2007.

“Trade promotion authority [is] an essential
tool to ensure our continued export success,” said
Gutierrez. “Many of our trading partners, includ-
ing Asia and the European Union, are acting
bilaterally to engage with each other. The United

States cannot afford to sit on the sidelines.”

Encouraging Investment through Foreign
Direct Investment

Trade and investment go hand in hand. Al-
though the United States has historically been
the world’s most attractive destination for
foreign direct investment, today it faces in-
creased competition for investment dollars. In
response, the Commerce Department recently
launched the Invest in America initiative to
encourage foreign firms to invest directly in the
U.S. economy. It is, said Gutierrez, “another area

of the economy in which we are facing stepped-
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up competition and, therefore, must take on a

more aggressive, proactive posture.”

Ensuring a Level Playing Field

An important responsibility of the Commerce
Department is to ensure a level playing field for
U.S. workers and industry. As global trade barri-
ers come down, it is critical that U.S. companies
be able to compete equally with everyone else.
Accomplishing that goal entails safeguarding
companies from unfair practices by using every
available tool to enforce trade laws.

“We play by the rules, and it is only fair to
expect others to do the same,” noted Gutierrez.
“That is why, in March, I announced the Com-
merce Department’s preliminary decision to ap-
ply the U.S. antisubsidy law to imports of glossy
paper from China. ... [W]hen we find unfair
trading practices ... we will work to ensure an
equitable, level playing field.”

Gutierrez pointed out that, since fiscal year
2001, the Commerce Department had initiated
more than 620 compliance cases and had closed
more than 450 of them as part of its Trade

Agreements Compliance Program.

Protection of Intellectual Property

Another way an export culture is being created
is by ensuring full compliance with agreements
that protect intellectual property (IP) rights. IP
industries represent 40 percent of U.S. econom-
ic growth and more than one-third of the value
of all publicly traded U.S. companies, and they
employ more than 18 million Americans. The
Commerce Department has placed IP attachés
in strategic markets and is a key participant in
the Strategy Targeting Organized Piracy (STOP!),
an interagency program that pursues the ambi-

tious goal of ending trade in counterfeit goods.

ontinued on page



U.S. Export Assistance Centers

U.S. Export Assistance Centers (USEACs) are located in more than 100 cities throughout the United States. They are supported by five

federal agencies, and serve as one-stop shops that provide small and medium-sized businesses with hands-on export marketing and

trade finance support. For more information, visit the U.S. government’s export portal, www.export.gov.

ALABAMA
Birmingham: (205) 731-1331

ALASKA
Anchorage: (907) 271-6237

ARIZONA
Phoenix: (602) 640-2513
Tucson: (520) 670-5540

ARKANSAS
Little Rock: (501) 324-5794

CALIFORNIA

Bakersfield: (661) 637-0136

Fresno: (559) 227-6582

Indio/Cabazon: (760) 772-3898

Ontario: (909) 466-4134

Los Angeles (Downtown): (213) 894-4231
Los Angeles (West): (310) 235-7104
Monterey: (831) 641-9850

Newport Beach: (949) 660-1688
Oakland: (510) 273-7350

San Rafael (North Bay): (415) 485-6200
Sacramento: (916) 566-7170

San Diego: (619) 557-5395

San Francisco: (415) 705-2300

San Jose (Silicon Valley): (408) 351-3390
Ventura County: (805) 488-4844

COLORADO
Denver: (303) 844-6001

CONNECTICUT
Middletown: (860) 638-6950

DELAWARE
Served by the Philadelphia, Pennsylvania,
U.S. Export Assistance Center

DISTRICT OF COLUMBIA
Served by the Arlington, Virginia,
Export Assistance Center.

FLORIDA

(learwater: (727) 893-3738

FT. Lauderdale: (954) 356-6640
Jacksonville: (904) 232-1270
Miami: (305) 526-7425 ext. 27
Orlando: (407) 968-8122
Tallahassee: (850) 942-9635

GEORGIA
Atlanta: (404) 897-6090
Savannah: (912) 652-4204

HAWAII/PACIFIC ISLANDS
Honolulu: (808) 522-8040

IDAHO
Boise: (208) 364-7791

ILLINOIS

Chicago: (312) 353-8040
Libertyville: (847) 327-9082
Peoria: (309) 671-7815
Rockford: (815) 316-2380

INDIANA
Indianapolis: (317) 582-2300

I0WA
Des Moines: (515) 288-8614

KANSAS
Wichita: (316) 263-4067

KENTUCKY
Lexington: (859) 225-7001
Louisville: (502) 582-5066

LOUISIANA
New Orleans: (504) 589-6546
Shreveport: (318) 676-3064

MAINE
Portland: (207) 541-7430

MARYLAND
Baltimore: (410) 962-4539

MASSACHUSETTS
Boston: (617) 424-5990

MICHIGAN

Detroit: (313) 226-3650
Grand Rapids: (616) 458-3564
Pontiac: (248) 975-9600
Ypsilanti: (734) 487-0259

MINNESOTA
Minneapolis: (612) 348-1638

MISSISSIPPI
Mississippi: (601) 965-4130

MISSOURI
St. Louis: (314) 425-3302
Kansas City: (816) 421-1876

MONTANA
Missoula: (406) 542-6656

NEBRASKA
Omaha: (402) 597-0193

NEVADA
Las Vegas: (702) 388-6694
Reno: (775) 784-5203

NEW HAMPSHIRE
Portsmouth: (603) 334-6074

NEW JERSEY
Newark: (973) 645-4682
Trenton: (609) 989-2100

NEW MEXICO
Santa Fe: (505) 231-0075

NEW YORK

Buffalo: (716) 551-4191
Harlem: (212) 860-6200
Long Island: Harlem Export
Assistance Center

New York: (212) 809-2675
Rochester: (585)-263-6480
Westchester: (914) 682-6712

NORTH CAROLINA
Charlotte: (704) 333-4886
Greenshoro: (336) 333-5345
Raleigh: (919) 281-2750

NORTH DAKOTA
Fargo: (701) 239-5080

OHIO

Akron: (330) 237-1264
Cincinnati: (513) 684-2944
Cleveland: (216) 522-4750
Columbus: (614) 365-9510
Toledo: (419) 241-0683

OKLAHOMA
Oklahoma City: (405) 608-5302
Tulsa: (918) 581-7650

OREGON
Portland: (503) 326-3001

PENNSYLVANIA

Harrisburg: (717) 872-4386
Philadelphia: (215) 597-6101
Pittsburgh: (412) 644-2800

PUERTO RICO
San Juan (Guaynabo): (787) 775-1992/1974

RHODE ISLAND
Providence: (401) 528-5104

SOUTH CAROLINA

Charleston: (843) 746-3404
Columbia: (803) 738-1400
Greenville (Upstate): (864) 250-8429

SOUTH DAKOTA
Sioux Falls: (605) 330-4264

TENNESSEE

Knoxville: (865) 545-4637
Memphis: (901) 544-0930
Nashville: (615) 259-6060

TEXAS

Austin: (512) 916-5939

Fort Worth: (817) 392-2673
Houston: (281) 449-9402
Grapevine: (817) 310-3744
San Antonio: (210) 228-9878
South Texas: (956) 661-0238
West Texas: (432) 552-2490

UTAH
Salt Lake City: (801) 255-1871

VERMONT
Montpelier: (802) 828-4508

VIRGINIA
Arlington: (703) 235-0331
Richmond: (804) 771-2246

WASHINGTON

Seattle: (206) 553-5615
Spokane: (509) 353-2625
Tacoma: (206) 553-5615

WEST VIRGINIA
Charleston: (304) 347-5123
Wheeling: (304) 243-5493

WISCONSIN
Milwaukee: (414) 297-3473

WYOMING
Served by the Denver, Colorado,
Export Assistance Center



Creating an “Export Culture”

continued from page 10

Gutierrez concluded the international trade
portion of his testimony to the Senate with a
philosophy and strategy that guides the nation’s
trade policy. “While we work to ensure a level
playing field, we continue to acknowledge that
isolationism won’t protect people or protect
jobs. Our strategy is to grow exports, not limit
imports. Protectionism doesn’t protect the
economy or jobs. Only innovation, entrepre-
neurship, competition, and investment will

protect and grow jobs.”

David Levey is a writer in the Department of
Commerce’s Office of Public Affairs.
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