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Smart Growth Goals

® Support and enhance existing
communities

® Preserve natural resources and
agricultural areas

® Save on the cost of new infrastructure







Smart Growth
Not

“No Growth”
r

“Slow Growth”
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Incentives:

Before Sticks




Atrium

Apartments

Baltimore’'s
Westside
Renaissance
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Live Near
Your Work

Umiwersity of Maryland researcher Wendy Finebium, with dogs Elsa and Calli, got $3,000 in home-buying assistance for a house in College Park.

Help Is for Just Around the Corner

aryland, Some Buyers Win Grants for Staying Close to Work

$3000 GRANT
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School Construction Funding
In Millions
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Managing
Maryland's Growth

Managing g Smart
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Infill and & Tax Incentives
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24 Rural Legacy Areas designated
$137 million in RL & POS funds
20 Counties, 21 Land Trusts

After 4 Years 54,000 acres to be prptected

£.200,000 acre protgctiqn g0z

. i P RO R

» Requeésts annually exceed resources 3:1






Maryland’s
Smart Growth
Toolbox




The F

-uture

Where is Smart Growth
Headed?

* Helping Bring Smart Growth
Projects Out of the Ground

* Focusing on Transportation

» Changing the Culture by
Educating the Next Generation



The Office of Smart
Growth

* Facilitate development and
redevelopment projects In
existing neighborhoods

 Coordinate activities of State
Agencies

 Provide education & information
to the public on Smart Growth




Evalu
an

ASSIS
Proje

LOCAT ION

SERVICE AVAILABILITY AND Hjj E
EXPENDITURES

10F Y
L v il m i

i

1
|

'!-*u
‘r; .

i?-'~ \ 2

COMMUNITY CHARACTER AND n v
DESIGN




down the prices of these items, You get one of today's greatest bargains ETHYL CORPORATION resw Yoark 17, M. Y.
- |1II
Colliers Magazine, 1955 1 % |
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.1t gets cheaper
by the mile!

Photos courtesy of Dover, Kohl & Partners
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Helping
Communities
Envision

Their Future
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Transit Oriented
Development

Cultural Center
| Light Rail Station
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Smart Growth
Test for
Transportation
Projects

Was the project grandfathered in
19977 If not:

s the project within a Priority
~unding Area ?

Does the project connect Priority
-unding Areas ?

s there a reasonable alternative that is
in a Priority Funding Area ?

Does the project serve a business that
has to be located away from other
development?

Is there a significant safety need ?
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MD 97 - Brookeville

l Priority Funding Area
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Towson Business District - Before
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Providing
Transportation
Choices

Bicycling
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PERCENT
20

’i 6 Percent of Children’s Trips Made on Foot

12

Children Are
Walking
LeSaR. .
an d ore Percent of Children Who Are Overweight

Ar

Becoming

Overweight

Based on data from the Nationwide Personal Transportation Survey and the Centers for Disease Control and
Prevention.



How Households Use Each Dollar
Entertainment
Health Care 59, Péppa_rel &
5% ervices .
Utilities ° 59, Education
o 2%
% Miscellaneous
Other L 8%
Household
7% W P
Insurance &
Pensions
10% _\
Shelter
19%
Food/
14%
Transportation
18%




Transportation Spending by Income

Poor
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$0 to $11,944to $22,946to $38,205to0 $60,535 and
$11,943 $22,945 $38,204 $60,534 Greater
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Marketing
Maryland's
Quality
Of Life

=

It’s easy to take the lead when you start with all the advantages.

Maryland lan't just an address. H's access. Access fo a highly trained workforce —one of the top three in the
cauntry for PhD.s, colbage graduates, lechnical and profecsionsl workers, Access o world-renowned resaarch

facilities like the University of Maryland, the Johns Hopkine University, and the National Institutas
of Heslil, Access 1o Washinglon, DG, New York City, and e workd via thees major airports and the
Port of Baltimore. That's why the businesses that craated 50,000 new jobs last year have chosen to
st e Bight bere. Then again, mayhe they jusl cama here to play and anfoy the sighls
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Maryland’s
Future
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