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Trave Expenditures

In 2000

Ithough most of the average
A consumer’ s spending budget
is devoted to food, housing,
and transportation, consumer units
that went on tripsintheyear 2000 spent
an average of $875 in travel expenses.
Thetotal amount spent ontravel by all
consumers was roughly $32 hillion.
This article uses data from the 2000
Consumer Expenditure (CE) Interview
survey tolook at spending ontripsand
vacations by various demographic
groups.

Methodology

Travel expenditures in the CE Survey
are broken downinto five main groups:
Transportation, food, lodging, enter-
tainment, and the purchase of gifts.
Transportation expendituresincludeall
costs of traveling to and from the des-
tination, aswell astransportation costs
incurred onthetrip. All modesof trans-
portation, such asplane, boat, ship, car,
taxi, truck, motorcycle, and camper, are
considered. Food expendituresinclude
all food and alcohol consumed on the
trip. Lodging expenses encompassthe
costsfor hotels, motels, cottages, trailer
camps, and other lodging on the trip.
Entertainment expendituresinclude all
typesof entertainment, such asadmis-
sion to sporting events, parks, muse-
ums, and tours, as well as any type of
feerelated to these events. Gift expen-
ditures are the total cost of all gifts
purchased on thetrip for persons out-
side the consumer unit.

Age, income, and the composition
of the consumer unit arethe character-
isticsused inthecomparison. Thedata
are reported as both average annual
expenditures and aggregate expendi-
tures, for each of the spending groups.
The data are annual average amounts
spent during the year 2000 on all trips
and not the amount spent per trip. Av-
erage and aggregate expenditures are
given only for those consumer units
that actually reported atripin 2000. All
aggregate amountswere estimated with
weights derived from the CE Survey.
Excluded from the survey are all busi-
ness-related expendituresfor which the
consumer unit is reimbursed.

Expenditures on travel

Overall, consumer units that went on
tripsin 2000 spent an average of $352
on transportation, $204 on food, $66
on entertainment, $76 on gifts, and $177
on lodging. These figures aggregated
to about $13 billion spent on transpor-
tation, $7.6 hillion on food, $2.4 billion
on entertainment, $ 2.8 billion on gifts,
and $6.5 hillion on lodging. Out of ap-
proximately 109 million consumer units,
34 percent, or 37 million units, reported
taking atrip or vacationintheyear 2000.

Age

The highest percentage of trip takers
was posted by the group aged 45 to 54,
with 38 percent reporting a trip. The
lowest percentage was that of the
group aged 65 and older, 27 percent.
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This group, however, had the highest
average expenditures on trips of any
of the age groups. It is interesting to
notethat the group, consisting mainly
of retirees, spent an average of 4 per-
cent of itstotal average annual expen-
ditures on trips and vacations, about
twice the share spent by most of the
other age groups. However, the 65-and-
older group did not account for the
highest share of aggregate trip expen-
ditures. That distinction went to the
group aged 45 to 54, with 24 percent of
aggregate trip expenditures in 2000.
The group aged 35 to 44 spent almost
as much, followed by the 65-and-ol der
group at 19 percent, with the groups
aged 25 to 34 and 55 to 64 each ac-
counting for 15 percent. The group
aged 25 and under spent the least, ac-
counting for only 4 percent of total trip
expenditures. Except for consumer units
in the two lowest age groups, aggre-
gate expenditure shares were in pro-
portion to the population share of the

group.

Income
Fully 58 percent of consumer unitswith
reported incomes! over $50,000 took a

! The distinction between complete and
incomplete income reportersisbased, in gen-
eral, on whether the respondent provided
information on his or her major sources of
income, such as wages and saaries, self-em-
ployment income, and Social Security in-
come. In the survey, across-the-board zero
income reporting was designated as invalid,
and the consumer unit thus reporting was
categorized as an incomplete reporter.

trip or vacation in 2000, almost double
the share of consumer units with re-
ported incomes of less than $25,000.
Withmorediscretionary incomeat their
disposal, higher income consumer
unitswould be expected to spend more
on travel and trips than lower income
groups. Consumer unitsin the highest
income bracket, $75,000 or more, sig-
nificantly outspent those in all other
income groups and almost doubled the
average spending on trips and vaca-
tions of the next highest income
bracket, those reporting income rang-
ing from $50,000 to $75,000. Not sur-
prisingly, consumer unitswith reported
incomes of $75,000 or more accounted
for 41 percent of aggregate trip expen-
ditures in 2000, wheress the travel ex-
penditure of al of the other reported
income groups combined was 52 per-
cent. Theclassificationsby incomeare
based on complete reporters only,
which account for 74 percent of al of
consumer units.

Composition of the consumer
unit

A few selected types of consumer units
are included in this article: Husband-
and-wife-only consumer units, hus-
bands and wiveswith children younger
than 17, single-persons, and one-par-
ent consumer units. Forty-two percent
of husband-and-wife-only consumer
units reported taking a trip, compared
with 20 percent of single-person units.
Thirty-six percent of husband-and-wife
consumer unitswith children younger
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than 17 reported taking atrip, asdid 24
percent of one-parent consumer units.
In all, husband-and-wife consumer
units (with and without children) made
about half of aggregate trip expendi-
turesin 2000.

Overall, consumer units reporting
incomes of $35,000 or more accounted
for 76 percent of total travel expendi-
tures, while making up only 35 percent
of the population. Looking at the data
by agereveal sthat the highest spend-
ers, on average, were aged 65 and ol der,
whilethelowest were under the age of
25. Theyoungest group did not spend
much, on average, ontrips, but did have
arelatively high percentage of trip tak-
ers. By comparison, the group aged 65
and ol der had thelowest percentage of
trip takers, but spent the most money,
onaverage, ontrips. Asregardsacom-
parison of expenditure shares with
population shares, theagegroupsolder
than 35 had similar overall travel expen-
ditures and habits. The age groups 35
and under had far lower expenditure
shares compared with their population
shares. Even though single consumer
units made up 43 percent of the popu-
lation, they accounted for just 22 per-
cent of aggregate expenditures. By con-
trast, husband-and-wife consumer
units and single consumer units ac-
counted for 40 percent of the popu-
lation, but 58 percent of aggregate
expenditures.

Tables 1, 2, and 3 give an annual
summary of travel expenditures, by se-
lected categories.



Table 1. Average annual travel expenditures, by age of reference person, Consumer Expenditure Interview survey, 2000

All Age of reference person
Item consumer
units | YNder | o5 34 | 3544 | 4554 | 55-64 | 65and
25 older
Number of consumer units (thousands) .........c.cccceeeeniiene 109,367 8,306 | 18,887 23,983 | 21,874 | 14,161 | 22,155
Population share (percent) .........c.ccccceevenne. 100 8 17 22 20 13 20
Percent of group that reported a trip ....... 34 36 34 34 38 36 27
Aggregate travel expenditures (billions) ........ $32.3 $1.2 $4.7 $7.6 $7.9 $4.9 $6.0
Share of aggregate expenditures (percent) ..........ccccoeeeueenn. 100 4 15 23 24 15 19
Average annual expenditures
Total trip EXPENSES .....vecvvieieeieieiee e $875 $392 $717| $922 $973 $970 | $1,025
Transportation .... 352 170 300 374 365 383 428
Food .....ccccevennene 204 106 177 218 233 228 212
Entertainment ..... 66 33 59 74 70 72 67
GiftS .oovvrereriene 76 31 54 69 91 88 106
LOAQING + ettt 177 52 127 187 214 199 212
Table 2. Average annual travel expenditures, by pretax income, Consumer Expenditure Interview survey, 2000
Pretax income
All Incom-
Item consumer| Less [$25,000| $35,000 | $50,000 [ $75,000| plete
units than to to to or  |reporting
$25,000 | $35,000( $50,000 | $75,000 | more of
income
Number of consumer units (thousands) .........cccccoevenieennnen. 109,367 | 31,543 10,759| 12,392 | 11,337 | 15,424 | 28,067
Population share (PErcent) .........ccoceeeereeieiiirieiie e 100 29 10 11 10 14 26
Percent of group that reported atrip .........ccooeeveviieiiiiinicenee. 34 22 39 44 64 53 7
Aggregate travel expenditures (billions) ........c.ccoecvevveiieneenne. $32.3 $2.8 $2.3 $3.9 $6.5 $12.4 $4.4
Share of aggregate expenditures (percent) ........c.ccocoevvveeenns 100 9 8 13 22 41 7
Average annual expenditures
Total trip EXPENSES ...ecvveeeeereieitesie et se e eneens $875 $404 $557 $718 $886 | $1,510 | $1,077
TranSPOrtation ..........coocveveereeneenee e 352 177 221 282 358 585 475
FOOA i 204 105 139 173 208 342 212
Entertainment ... 66 26 41 50 69 120 79
GIES ettt 76 35 51 71 77 135 66
LOOGING ..ttt 177 60 106 143 175 328 245

Table 3. Average annual travel expenditures, selected types of consumer unit, Consumer Expenditure Interview survey,

2000
Husband and
All Husband wife with .
Item consumer and children Single One
units wife only younger person parent
than 17

Number of consumer units (thousands) ..........ccccceevennenne. 109,367 22,805 20,687 46,948 6,132
Population share (percent) .........cccceeveenee. 100 21 19 43 6
Percent of group that reported a trip ....... 34 42 36 20 24
Aggregate travel expenditures (billions) ........ $32.3 $10.1 $7.2 $6.5 $0.9
Share of aggregate expenditures (percent) ........c.cccoceervenne 100 34 24 22 3

Average annual expenditures
Total trip EXPENSES ....eevieiiiieciie e $875 $1,049 $957 $675 $642
Transportation .... 352 425 370 281 244
Food .....ccovvenenn. 204 244 231 149 158
Entertainment .. 66 75 85 43 56
GiftS .ovvrvreeiene " 76 81 64 85 58
LOOGING -ttt 177 225 207 118 126
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