OVERSEAS V) VISITORS
TO SELECT U.S. CITIES/HAWAIIAN ISLANDS

2006-2005
2006 2006 2005 2005 VOLUME
RANK [CITY VISITATION @ MARKET | VISITATION MARKET VISITATION %
SHARE (000) SHARE (000) CHANGE
1 New York City 28.7% 6,219 26.8% 5,810 7%
2 Los Angeles 11.6% 2,514 11.9% 2,580 -3%
3 Orlando 9.2% 1,993 9.3% 2,016 -1%
3 San Francisco 9.2% 1,993 9.8% 2,124 -6%
5 Miami 9.1% 1,972 9.6% 2,081 -5%
6 Oahu/Honolulu 8.0% 1,733 8.4% 1,821 -5%
7 Las Vegas 7.6% 1,647 8.2% 1,778 -7%
8 Chicago 4.9% 1,062 5.0% 1,084 -2%
8 Metro DC Area 4.9% 1,062 5.1% 1,106 -4%
10 Boston 4.6% 997 3.7% 802 24%
11 San Diego 3.0% 650 2.3% 499 30%
12 Atlanta 2.2% 477 2.6% 564 -15%
13 Houston 2.1% 455 ** ** n.a.
14 Anaheim 1.4% 303 1.8% 390 -22%
14 San Jose 1.9% 412 1.6% 347 19%
16 Seattle 1.5% 325 1.6% 347 -6%
Tampa/St. Petersburg ** ** 2.1% 455 n.a.
Philadelphia ** ** 2.0% 434 n.a.
Notes:

'Excludes Canada and Mexico.

%Only city destinations having a sample size of 400 or more are displayed.

For more information please contact the Office of Travel and Tourism Industries.

** Estimate not shown due to sample size fewer than 400, a new OTTI statistical policy

n/a = Estimate not available.

Note: This table shows only one of the 35 travel characteristics data reported on international arrivals to the U.S.

Additional information may be obtained for a fee. To learn more, please visit our website:

http://tinet.ita.doc.gov/research/programs/ifs/index.html

Source: U.S. Department of Commerce, ITA, Office of Travel and Tourism Industries
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