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GPO CREATIVE SERVICES

partial client list

Architect of the Capitol

Botanic Garden

Commodity Futures Trading Commission
Commission on Fine Arts

Congressional Budget Office
Department of the Air Force

Department of the Army

Department of Commerce

Department of Education

Department of Homeland Security
Department of the Interior

Department of Justice

Department of the Navy

Department of State

Environmental Protection Agency

Equal Employment Opportunity Commission
Executive Office of the President
Export-Import Bank of the United States
Federal Emergency Management Agency
Federal Energy Regulatory Commission
Government of the District of Columbia
Health and Human Services
Inter-American Foundation

Interstate Commerce Commission
Library of Congress

National Archives & Records Administration
National Defense University

National Mediation Board

Occupational Safety & Health Review Commission

Office of Independent Counsel
Office of Personnel Management
Patent and Trademark Office
Small Business Administration
Social Security Administration
Supreme Court

U.S. Commission on Civil Rights

U.S. Commission on International Religious Freedom

U.S. Department of Agriculture
U.S. Department of the Interior
U.S. Department of Labor

U.S. Holocaust Memorial Museum
U.S. House of Representatives
U.S. Marine Corps

U.S. Senate

Veterans Affairs

GPO Creative Services (CS) provides graphic design services for

Congress, the White House, and all Federal agencies. Our experienced

staff of print, Web and multimedia designers, photographers, illustrators

and printing specialists will listen, consult, guide and customize

your message. The CS studio works with the latest technology, and

projects are created for your audience, budget, and schedule guidelines.

Review our portfolio at www.gpo.gov/creativeservices/portfolio.htm,

then contact us at 202.512.2012 or creativeservices@gpo.gov.
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5. Printe aser

Paople are the backbone of any organization. That has never been more true.
than at the U.S. Government Printing Office where the employees are

among the most loyal and dedicated public servants in the Federal Government,

In the GPO’s 2005 Annual Report you il lean the details of our amazing

and progressive transformation underway through the eyes of the employees

who are at the heart of the transition from an analog to a digital world

how the GPO's
operations,

ductive, efficient

it a reality — the men and women of the GPO.

The 2005 annual report focused on the accomplishments
of employees who are leading change through innovation,
new technologies and customer service. A CD containing
a video, a multimedia version of the report and financial

reports was attached to the inside back cover.
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Photoshop collages showcasing member success stories
create an original annual report. Quotes, mission statements,
and informal portrait photos personalize each company.

A die-cut on the cover creates a window into the report

and the use of gloss and dull varnishes add to the

dimensional quality.
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www.gpo.gov/creativeservices/portfolio.htm



Images suggesting a passport were used to illustrate the

bank’s presence in the global marketplace. Photographic
illustrations were created suggesting passport pages and used

as a vehicle to highlight customer businesses.
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www.gpo.gov/creativeservices/portfolio.htm
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~USEIS Strategic Plan

Images of national monuments with real-life stories of naturalized
U.S. citizens support the USCIS mission and story. The report was
designed to follow DHS identity standards.
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www.gpo.gov/creativeservices/portfolio.htm



This large format, 500 page book is a beautiful
combination of scholarship, art, and elegant
typography. The numerous historical drawings and
photographs guide the reader through the creation

of this most significant government building.
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Images of the collection are the critical element
in this publication. Classic fonts support the
historical nature of the content and sections are

delineated through font sizes and color.
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www.gpo.gov/creativeservices/portfolio.htm



A special art and history book highlights the

U.S. Senate’s collection of graphic arts, including
political cartoons, illustrations of buildings, and

historical events.
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CHAPTER |

June 19, 1787

NOTABLE DAYS

SENATE STORIES 1787 TO 2002

A collections of stories from the Senate
archives captures the atmosphere and
character of each decade in Senate history.
The formal layout and use of traditional fonts

compliments the historical content.
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A FAILURE
OF INITIATTVE

Final Report of the Select Bipartisan Committee to Investigate
the Preparation for and Response to Hurricane Katrina
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This Congressional Committee Report was produced
in record time due to the timely nature of the
information. It was 600 pages long and included

dozens of photographs of the disaster and response.
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www.gpo.gov/creativeservices/portfolio.htm
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Ground Warrior was redesigned in a more contemporary
style to appeal to the target audience of young Marines

in combat. It is the official Marine safety publication that
promotes Marine Ground Force preservation and readiness.
The magazine is now more vibrant and includes many

articles of interest to encourage readership.
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A serious and legible style was required for this magazine
of technical, historical, and contemporary information.

A consistent hierarchy of titles, captions and sidebars helps
guide the reader through the issue, while photography and

graphics add visual impact.
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Happy Holidays at GPO p14

Typeline, GPQO’s quarterly newsletter features
articles about employees, the changes as GPO

moves into the future, and new technologies.
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This brochure opens to a poster format and illustrates
the varied programs and resources offered by the
agency. Background shapes reflects an underwater

environment and helps to organize the collage of photos.
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www.gpo.gov/creativeservices/portfolio.htm



This original design forcefully communicates

the idea that silence only promotes anti-Semitism.
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www.gpo.gov/creativeservices/portfolio.htm



A IAF SAUDA SEUS DONATARIOS

This poster was created to be used in the offices of
participating members throughout South and Central
America and the Caribbean. It features craftsman
and their products which are featured in other IAF
publications throughout the year. The posters were

produced in English, Spanish and Portuguese.
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GPO distributed a poster inviting guests to celebrate

the 4th of July and watch the fireworks from GPO’s
rooftop. Guests were given badges and directed through

the building by signage containing the poster’s images.

202.512.2012 e creativeservices@gpo.gov

www.gpo.gov/creativeservices/portfolio.htm



DigitalMedi

NHECUSE

JUNE 7 FROM 1:00 TO 4:00 @ ROOMS C613 & C628
CREATIVE SERVICES, WEB MANAI

TO BECOME DIGITA] VISIT OUR NEW SPACE & HAVE SOME FUN.

Directions to the Open House ' Use the main entrance elevators s to the sixth floor
= make two lefts mp travel through two sets of double doors = and you're there.

GU¥ BRIGHTERSMARTEREFFECTIVECOMMUNICATI

PENHTUSE

Promotional materials for the new Creative Services
space within GPO. The invitation was sent out to
current customers to invite them in to explore the
new space designed to incorporate the industrial

facility and sleek new furnishings.

promotion

202.512.2012 e creativeservices@gpo.gov

www.gpo.gov/creativeservices/portfolio.htm
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For this informational series on community benefits and rights,
single images emphasize the subject of each brochure. The bright
color palette and flowing shapes add a friendly tone without

distracting from the serious content.

202.512.2012 e creativeservices@gpo.gov

www.gpo.gov/creativeservices/portfolio.htm
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This brochure was created to promote careers in
Government service. The contemporary business and
patriotic themes emphasize the dynamic assignments
and the personally rewarding careers available to

those who also serve the country.
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Bright colors, bold shapes, and friendly images reflect
Latin America and the Caribbean in this brochure.
An informal headline font captures the light and

friendly nature of the sponsored regions.
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E VA National Center for Posttraumatic Stress Disorder

e

Veterans’
Homelessness

Contact:
[racy Sweeney, LICSW
(857) 364.4149

Brochures designed specifically for women veterans
in need of health care including those who have
become homeless or suffer from posttraumatic
stress. The mailings were accompanied by a let-
terhead and business card designed using the same
graphic elements.
202.512.2012 e creativeservices@gpo.gov

www.gpo.gov/creativeservices/portfolio.htm



“With Liberty and Justice for All”

MAKING CIVIL RIGHTS R.EAL IN AMERICA

© “With Liberty and Justice for AI”
VAKiNG CTVIL RIGHTS REKLTIAMERICA

This educational curriculum package, “With Liberty and
Justice for All: Making Civil Rights Real in America,”
was created for a National Historic Park. It includes a
CD containing lesson plan materials, 30 lesson plans,

and a guide.
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A VISION OF AMERICA

"
Inanguialiosn Corermaonies

Color-coded classically designed tickets, elegant type,
sophisticated paper and elaborate embossing styles are
appropriate for the materials developed for this historical
event. Within the ticket design are hidden security

features that do not interfer with the design.
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Using color as the main focus and the images as

accents, this folder and CD package promotes
career potential within the financial management
profession. Graphic blocks of color accent the

images and information materials enclosed.

202.512.2012 e creativeservices@gpo.gov
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NATIONAL GEODETIC SURVEY | www.ngs.noaa.gov

RATIBHAL GROBETIE

Imagery from the agency logo is woven into the
background graphics adding to the atmospheric
feel and establishing a standard look and feel for

all print and web products.
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This newsletter contains the current trade

information and is distributed online for

expediency and convenience.
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A bold, graphic style is used in the design of
the department seal. The established colors and
wave elements are used in both print and web
products. Font and color unify the identity,

creating a consistent look.
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This is an interactive CD containing video, narration and
information about the U.S. Citizenship and Immigration
Services. This b part CD contains information about the
history of the agency, what the agency is today, what the
agency does, how the process works and where to find

agency offices.
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The GPO web site was designed for usability and information
purposes without sacrificing the look and feel of the GPO
identity. Images, content and color reflected printed materials,
emphasizing four key areas GPO Inside, GPO Access,

GPO Services and GPO Vendors.
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Through specialized software and highly
skilled designers, illustrations and patterns
can become security graphics used to help

prevent fraud and forgery.
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MR. HAMMERKOP

This multimedia story, complete with games, is a tool
to help military families cope with emotional stress
during times of deployment. All concepts, script writing,
character development, lllustration, animation, sound,

and CD packaging were produced in-house.
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