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UNI TED STATES OF AMER CA
BEFCRE FEDERAL TRADE COW SSI ON

In the Matter of )
DOCKET NO G 3733
1554 CORPCRATI ON,

a corporation, and

BRAINERD L. MELLINCER 111,
i ndi vidual ly and
as an officer of 1554 Corp.

N— N N N N N

QOVPLAI NT.

The Federal Trade Comm ssion, having reason to believe that
1554 Corporation, a corporation, and Brainerd L. Mellinger, III,
individually as an officer of 1554 Corporation ("respondents"),
have viol ated the provisions of the Federal Trade Conm ssion Act,
and it appearing to the Coomssion that a proceeding by it in
respect thereof would be in the public interest, alleges:

PARAGRAPH ONE: Respondent 1554 Corporation is a California
corporation, with its office and principal place of business
| ocated at 6100 Variel Ave., Wodland HIls, CA 91367.
Respondent 1554 Corporati on has traded and done busi ness as The
Mel I'i nger Conpany.

Respondent Brainerd L. Mellinger, Ill, is president of the
corporate respondent. Individually, or in concert with others,
he formul ates, directs and controls the acts and practices of the
corporate respondent, including the acts and practices alleged in
this conplaint. Hs principal office or place of business is the
sanme as that of the corporate respondent.

PARAGRAPH TWO  Respondents have, individually or in concert
with others, created and di ssem nated adverti senents for the
Mel linger World Trade Mail Oder Plan ("Mellinger Plan"), and
have offered for sale and sold the Mellinger Plan to consuners
who respond to their advertisenents.



PARAGRAPH THREE: The acts and practices of respondents
alleged in this conplaint have been in or affecting commerce, as
"comrerce" is defined in Section 4 of the Federal Trade
Comm ssi on Act.

PARAGRAPH FOUR  Respondents' advertisenents for the
Mel l'inger World Trade Mail O der Plan include, but are not
necessarily limted to, the attached Exhibits A-D. These
advertisenments contain the follow ng statenents:

A A programlength tel evision advertisenent for the
Mel linger Plan, identified as "Mellinger's Secret
Treasures" (Exhibit A):

(1) Announcer : "How would you like to earn
substantial income right fromthe confort of your
own honme? . . . Living a luxurious lifestyle with
long-termsecurity for you and your famly."

(P. A1)
(2) Endorser : "Doesn't natter what age, what your

background is, what your education is. The sooner
you get started, the sooner you start mnaking
nmoney." (P. A2)

(3) Host: "Hs name is Brainerd Mellinger 111, and he
makes it easier than ever for people to nake
riches they' ve only dreaned of." (P. A3)

(4) Endorser : "On ny first custoner ny first day with
the Wrld Traders | made twel ve thousand dol | ar
profit." (P. A4)

(5 Host: "Brainerd, these folks are making a | ot of
nmoney, and enjoying every mnute of it." (P. Al3)

(6) Brainerd Mellinger, 11l : "If you' ve ever dreaned
of riches and living a luxurious lifestyle, give
us a call right now" (P. Al7)

(7) Endorser : "You will be successful. It's been
proven time and tinme again." (P. Al7)

(8 Endorser : "I started off with $250 that ny
husband gave nme, and | ast year | earned over
$35,000, and | didit all with the help of the
Mel I'i nger Conpany." (P. A21)



(9) Endorser : "Get involved with Mellinger, and if
you stick with themthey have the support team
there for you, they can nmake sonmething like this
possible for you." (P. A23)

(10) Endorser : "Anybody today that really wants to
work, and has the initiative to get out and try
sonmething new, this plan definitely nmakes it about
as easy as pie." (P. A25)

(11) Announcer : "Kirk may not be a rocket scientist,
but with the help of the Mellinger Wrld Trade
Pl an he has | aunched a conpany w th sky-rocketing
profits. Today is a typical business day, and
Kirk is shipping out nore than 400 hats. The
profits are all his." (P. A36)

(12) Endorser : "[Alnyone that gets involved with this
is gonnareally find [it] exciting, interesting,
and create an incone for thenselves. It's

fantastic." (P. A38)

(13) Host: "The Mellinger Plan nakes it so easy to
achi eve financial independence. Wy isn't
everyone doing it?" (P. A42)

Brainerd Mellinger, 11l : "Good question. Well --
it's just that they don't know about the Ml | inger
Plan yet. They aren't aware that this fabul ous
opportunity for success and riches is waiting for
them And that's why I'mhere today. | want to
tell everyone that they can make noney, |ike sone
of the fol ks you' ve seen on our show The

Mel i nger conpany shows you how, step by step.

And we make it sinple and fun . . . ." (P. A43)

A magazi ne advertisenent for the Mellinger Plan
(Exhibit B):

2 val uabl e New Reports Can Make You Rch! [I'll send
both to you FREE! You've seen ne on T.V.! Now I|'m
ready to help you get a fast start! D scover How to Be
| ndependent -- Be Your Oan Boss -- Make Big Money in
your own | MPCRT/ EXPCRT MAIL CRDER BUSINESS! . . . Enjoy
earni ngs probably far greater than you ever dreaned any
job coul d pay.

* * *

Joi n these successful Men and Vomen!



“Mellinger has the answers! |'mlooking at $25, 000.
year's inconme -- just 2 hours a day part-tine."
[ endor ser]

"Just one world trade transaction paid ne $5, 000
profit! Yes...followthe Mellinger Plan!" [endorser]

Mel l'inger Internet site (http://ww:.tradezone. conj
(Exhibit O:

SUCCESSFUL | NTERNATI ONAL TRADERS MEMBERS[.] HOW PLAN
BROUGHT SUCCESS TO THEM .

Havi ng troubl e sl eepi ng one night, [endorser] turned on
his TV and becane enthralled by a Ml linger

infoercial. A phone call brought himfull details
about the Mellinger Plan. "I was so inpressed with
what | saw, | imedi ately began follow ng the Mellinger
Pl an and becane a Menber of International Traders. |
began putting the Plan into practice and started
showi ng Inport products. In less than two nonths, |
had generated well over $2,000 in business." .

The Mellinger Plan provided exactly what [endorser]
needed. . . . "l would tell you this works for you
It's very good for beginners like nyself." She
reported sal es of $1200. right away and with her early
nonment um she says she is | ooking now at earnings of
$6000. a nont h!

A panphl et mailed to consunmers who request infornation
about the Mellinger Plan (Exhibit D) :

START AT HOME. .. nmake noney your very first day!

MEN & WOMEN- - V| come to your exciting, high-incone,
full-or part-time future in Inport/Export/Mail O der.
Follow the Mellinger Plan as it guides your every step.
Not hi ng has been left to chance. Each easily followed
step i s based 100% upon nmany years of successful

busi ness experi ence!

SUCCESS STARIES in Wrld Trade! Read these ACTUAL
REPCRTS of MONEY- MAKI NG .

Concentrating on inported sports equi pment, [endorser]
took in $35,000.00 the first year, devoting only a few
hours a day.



PARAGRAPH FI VE:  Through the use of the statenents contai ned
in the advertisenents and pronotional materials referred to in
PARAGRAPH FOUR, including but not limted to the advertisenents
attached as Exhibits A-D, respondents have represented, directly
or by inplication, that:

A Consumners who use the Mellinger Plan typically succeed
inreadily starting and operating profitable
busi nesses;

B. Consumners who use the Mellinger Plan typically earn
substantial income; and

C Endor senents appearing in Exhibits AA-Dreflect the
typical or ordinary experience of nenbers of the public
who have used the Mellinger Plan.

PARAGRAPH SI X Through the use of the statenents contained
in the advertisenents referred to i n PARAGRAPH FOUR, i ncl udi ng
but not necessarily limted to the adverti senents attached as
Exhibits A-D, respondents have represented, directly or by
inplication, that at the tine they nade the representations set
forth in PARAGRAPH FI VE, respondents possessed and relied upon a
reasonabl e basis that substantiated such representations.

PARAGRAPH SEVEN  In truth and in fact, at the time they
made the representations set forth i n PARAGRAPH Fl VE, respondents
did not possess and rely upon a reasonabl e basis that
substanti ated such representations. Therefore, the
representation set forth in PARAGRAPH SI X was, and is, false and
m sl eadi ng.

PARAGRAPH ElI GHT: The acts and practices of respondents as
alleged in this Conplaint constitute unfair or deceptive acts or
practices in or affecting commerce in violation of Section 5(a)
of the Federal Trade Comm ssion Act.

THEREFORE, the Federal Trade Comm ssion this fourteenth day
of April, 1997, has issued this conplaint agai nst respondents.

By the Conm ssi on.

Donald S. dark



Secretary
SEAL

[Exhibits A-D are attached to paper copies of the conplaint, but
are not available in electronic form]



