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BRANDING THE STATE

AS THE EARLY SETTLERS NEARED THE END OF THEIR
MIGRATION WEST, THEY WERE FACED WITH A DECISION.
AFTER MONTHS OF HARDSHIP THEY FINALLY APPROACHED
THE WESTERN-MOST END OF THE OREGON TRAIL, WHERE
THERE STOOD A SIGN. AN ARROW POINTING SOUTH READ
IN BRIGHT YELLOW LETTERS, ‘GOLD!” THE OTHER ARROW
POINTED NORTH AND SIMPLY SAID, “OREGON.”

OREGON. WE LOVE DREAMERS.™
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OREGON BRAND MISSION

TO BUILD OREGON’S ECONOMIC HEALTH BY APPLYING
UNIFIED BRANDING PRACTICES TO OREGON PRODUCTS,
PEOPLE AND PLACES.
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IN A COUNTRY WHERE OK IS TOO OFTEN OK, THERE
IS ALAND UP IN THE NORTHWEST CORNER OF
NORTH AMERICA CALLED OREGON WHERE PEOPLE
HAVE BIG DREAMS AND, FOR SOME REASON, SEE
NO POINT IN NOT FOLLOWING THEM.

It is a refuge for idealism. Where its still possible to grow the best
hazelnuts. Where it’s still possible to turn your idea into a multi-
million-dollar company. Where its still possible to truly enjoy
life. Where possibility is still a real possibility. And it is why this

enclave of visionaries loves dreamers so much.

OREGON. WE LOVE DREAMERS.™




OREGON BRAND BOOK

OREGON IDEALISTS

HAVING AN IDEA AND MAKING IT HAPPEN.

Tom McCall, Barbara Roberts, Gert Boyle, Bill Bowerman, Chief Joseph

Oregon is home to an inordinate number of people who not only dream big,
but make those dreams happen. Former Governor Tom McCall dreamed of a
pristine Oregon for years to come, so he left us with the Oregon Bottle Bill that

significantly reduced litter and became a model for states all across America.

University of Oregon track coach Bill Bowerman dreamed of making the
ultimate running shoe. Now, years later, his dream has become the largest

sports brand in the world.

The dreams continue today. From small entreprenuers to teachers to

writers—Oregon is full of idealists who are changing the world.
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OREGON BRAND VALUES
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GENUINE

SINCERE, HONEST, DOWN-TO-EARTH. CALL IT WHAT
YOU WANT, OREGONIANS HAVE IT IN SPADES.

VISIONARY

OREGONIANS TAKE A LONG-TERM VIEW WHEN IT
COMES TO FINDING SOLUTIONS TO PROBLEMS AND
PLANNING FOR FUTURE SUCCESS.

STEWARDSHIP

OREGONIANS HAVE A STRONG SENSE OF COMMUNITY
AND A QUIET PRIDE ABOUT THEIR STATE THAT THEY
WISH TO PASS ON TO FUTURE GENERATIONS.
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OREGON'S BUSINESS DRIVERS

THERE ARE CURRENTLY THREE BUSINESS CATEGORIES
THAT BRAND OREGON IS FOCUSING ON TO PROMOTE
ECONOMIC HEALTH IN OREGON.

1. Agriculture
2. Business Opportunities

3. Tourism
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AGRICULTURE

WHILE SOME PLACES MANAGE THEIR FARMLAND, FORESTS AND
WATERWAYS IN ORDER TO HARVEST THE MOST PRODUCT POSSIBLE,
OREGONIANS HAVE A CRAZY NOTION THAT THE FOOD THEY GROW

IS ONLY AS GOOD AS THE WATER AND THE SOIL IT COMES FROM.
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BUSINESS OPPORTUNITIES

AN UNUSUALLY HIGH NUMBER OF YOUNG CREATIVE TALENT,
A FAVORABLE BUSINESS CLIMATE AND A BALANCED LIFESTYLE
MAKE OREGON OPEN FOR BUSINESS. AS A RESULT, OREGON HAS
BECOME HOME TO COMPANIES LIKE NIKE, ADIDAS, COLUMBIA
SPORTSWEAR, INTEL AND TEKTRONIX, AND IS A LEADER IN
OPEN-SOURCE DEVELOPMENT AND NANOTECHNOLOGY.
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b OREGON BUSINESS

COME FOR A WEEK, STAY FORIVER
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TOURISM

BECAUSE OREGONIANS HAVE BIG DREAMS AND THE DESIRE AND
ABILITY TO MAKE THEM A REALITY, OREGON HAS BECOME AN
ESCAPE FROM THE EVERYDAY VACATION. IT IS A PLACE WHERE YOU
CAN HAVE GENUINE EXPERIENCES WITH DIVERSE CULTURES.

THE OREGON CHEF
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BRAND OREGON
PARTNERSHIP PHILOSOPHY

BRAND OREGON IS FUELED BY PARTNERSHIPS THAT MAKE
OUR BRANDING CAMPAIGN A SUCCESS. SO FAR WE HAVE
PARTNERED WITH THE SEAFOOD, DAIRY, WINE, HAZELNUT,
PEAR AND TOURISM COMMISSIONS, AS WELL AS THE OREGON
ECONOMIC DEVELOPMENT ASSOCIATION, TO INCREASE
EXPOSURE AND CREATE RESULTS. YOU COULD BE NEXT.

1. Your product or service should be consistent with Oregon’s

brand values.

2. Your product, service or company should have a compelling

story which somehow exemplifies “applied idealism.”

3. Your product or service should be differentiated from other

commodity products.

4. Your product or service should have available marketing funds.

CLICK HERE TO VIEW REPORTS ON THE OREGON BOUNTY
AND OREGON SEAFOOD PARTNERSHIPS.
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http://egov.oregon.gov/brandoregon/Bounty.pdf
http://egov.oregon.gov/brandoregon/seafoodSuccess.pdf
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PARTNERSHIP OPPORTUNITIES

LEARN HOW YOU CAN PARTICIPATE IN BRAND OREGON.
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SHARE YOUR OREGON 8§

TORY

IF YOU HAVE A UNIQUE OREGON STORY TO TELL,
SUBMIT IT AT WWW.MYOREGONSTORY.COM SO WE CAN

ADD IT TO OUR GROWING WEB SITE.
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THE OREGON ANGLER

THE OREGON GOURMET
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http://www.myoregonstory.com/
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USE OUR GRAPHIC STANDARDS

BRAND OREGON HAS POSTED ITS STYLE GUIDE AT
WWW.OREGON.GOV/BRANDOREGON/ SO YOU CAN MAKE
YOUR PUBLICATIONS AND MARKETING COMPATIBLE
WITH THE BRAND OREGON LOOK
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http://www.oregon.gov/brandoregon/
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BECOME PART OF OUR IDENTITY SYSTEM
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PARTICIPATE IN OUR CO-OP
MARKETING CAMPAIGN

WE CAN WORK TOGETHER TO DEVELOP AN AD AND
A MEDIA PLAN CUSTOM-MADE FOR YOUR OREGON
INDUSTRY, PRODUCT OR SERVICE.
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TO BE PART OF OUR IDENTITY SYSTEM OR
CO-OP MARKETING PROGRAM, CONTACT:

Brand Oregon
775 Summer Street, NE, Suite 200
Salem, OR 97301-1280

503-986-0050 (p)
503-581-5115 (f)

www.oregon.gov/brandoregon/

brand.oregon@state.or.us
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