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branding the state

as the early settlers neared the end of their

migration west, they were faced with a decision.

after months of hardship they finally approached

the western-most end of the oregon trail, where

there stood a sign.  an arrow pointing south read

in bright yellow letters, “gold!” the other arrow

pointed north and simply said, “oregon.”
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oregon brand mission

to build oregon’s economic health by applying

unified branding practices to oregon products,

people and places.
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applied idealism

in a country where ok is too often ok, there

is a land up in the northwest corner of

north america called oregon where people

have big dreams and, for some reason, see

no point in not following them.

It is a refuge for idealism. Where it’s still possible to grow the best 

hazelnuts. Where it’s still possible to turn your idea into a multi- 

million-dollar company. Where it’s still possible to truly enjoy 

life. Where possibility is still a real possibility. And it is why this 

enclave of visionaries loves dreamers so much.



oregon idealists

having an idea and making it happen.

Tom McCall, Barbara Roberts, Gert Boyle, Bill Bowerman, Chief Joseph

Oregon is home to an inordinate number of people who not only dream big, 

but make those dreams happen. Former Governor Tom McCall dreamed of a  

pristine Oregon for years to come, so he left us with the Oregon Bottle Bill that  

significantly reduced litter and became a model for states all across America.

University of Oregon track coach Bill Bowerman dreamed of making the  

ultimate running shoe. Now, years later, his dream has become the largest  

sports brand in the world.

The dreams continue today. From small entreprenuers to teachers to 

writers—Oregon is full of idealists who are changing the world.
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oregon brand values
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genuine

sincere, honest, down-to-earth. call it what

you want, oregonians have it in spades.

visionary

oregonians take a long-term view when it 

comes to finding solutions to problems and

planning for future success.

stewardship

oregonians have a strong sense of community

and a quiet pride about their state that they

wish to pass on to future generations.
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oregon’s business drivers

there are currently three business categories

that brand oregon is focusing on to promote

economic health in oregon.

1. Agriculture

2. Business Opportunities

3. Tourism
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agriculture

while some places manage their farmland, forests and

waterways in order to harvest the most product possible,

oregonians have a crazy notion that the food they grow

is only as good as the water and the soil it comes from.
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business opportunities

an unusually high number of young creative talent,

a favorable business climate and a balanced lifestyle

make oregon open for business.  as a result, oregon has

become home to companies like nike, adidas, columbia

sportswear, intel and tektronix, and is a leader in

open-source develoPment and nanotechnology.
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tourism

because oregonians have big dreams and the desire and

ability to make them a reality, oregon has become an

escape from the everyday vacation.  it is a place where you

can have genuine experiences with diverse cultures.
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brand oregon 
partnership philosophy

brand oregon is fueled by partnerships that make

our branding campaign a success.  so far we have

partnered with the seafood, dairy, wine, hazeLnut,

pear and tourism commissions, as well as the oregon

economic development association, to increase

exposure and create results.  you could be next.

1. Your product or service should be consistent with Oregon’s  

brand values.

2. Your product, service or company should have a compelling  

story which somehow exemplifies “applied idealism.”

3. Your product or service should be differentiated from other 

commodity products.

4. Your product or service should have available marketing funds.

click here to view reports on the oregon bounty

and oregon seafood partnerships.

http://egov.oregon.gov/brandoregon/Bounty.pdf
http://egov.oregon.gov/brandoregon/seafoodSuccess.pdf


oregon brand book

oregon. we love dreamers.tm

partnership opportunities

learn how you can participate in brand oregon.
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share your oregon story

if you have a unique oregon story to tell,

submit it at www.myoregonstory.com so we can

add it to our growing web site.

http://www.myoregonstory.com/
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use our graphic standards 

brand oregon has posted its style guide at

www.oregon.gov/brandoregon/ so you can make

your publications and marketing compatible

with the brand oregon look.

http://www.oregon.gov/brandoregon/
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become part of our identity system 
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participate in our co-op 
marketing  campaign

we can work together to develop an ad and

a media plan custom-made for your oregon

industry, product or service.
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to be part of our identity system or

co-op marketing program, contact:

Brand Oregon 

775 Summer Street, NE, Suite 200 

Salem, OR 97301–1280

503–986–0050 (p) 

503–581–5115 (f )

www.oregon.gov/brandoregon/ 

brand.oregon@state.or.us

http://www.oregon.gov/brandoregon/
mailto:brand.oregon@state.or.us

