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Site: PETR Year: 2007

Vi si on St at enent

Aside fromthe NPS mssion to preserve and protect natural and cultural resources for
t he enjoynent of future generations, PETR is aware of the need to make such resources
accessible to the visiting public. These goals have been identified through managenent
practices and policies that pertain to interpretation, cultural and natural resources
management, | aw enforcenent and facility nanagenent. From a daily operations

st andpoi nt, the achi evenent of the goals appears to be easily nmet. Froma public

rel ati ons vi ewpoi nt, however, issues emanate from standard managenent practices and
policies that require managenent to nove beyond operations standards to an ideal |evel
for achieving stronger relations with the general public. To that end, PETR is working
t owar d

1. Developing a Visitor Use Plan

a. Holding public neetings to solicit input regarding visitor uses at
Pet r ogl yph Nati onal Mnunent

2. Maki ng PETR accessible through a better trail design

a. Trail design will include inproved access points, handi capped
accessibility, and an inproved trail plan to protect resources
b. Trail design will inprove and upgrade recreational opportunities

for visitors
3. Creating interpretation prograns that | ead to relevancy to an urban popul ation
a. Addressing interpretation opportunities for younger generation, thus

buil ding a future constituency for Petroglyph National Mnument

Par k/ Superi ntendent/ Program Manager

Joseph Sanchez, Superi ntendent




Site: PETR EDUCATI ON

Cooperate with educators to provide curriculummaterials, high-quality prograns,
and park-based and online | earning.

O her Park/ Program performance goal (s)

Par ks shoul d be places for life-1ong | earning and hands-on experiences.
Children now and in the future need to go to national parks as part of their
formal educational program both to enrich and strengthen their classroom

| earning and to be in the nidst of natural and cultural history — the power
of place connects kids with know edge in a way that conputer and tel evision
screens cannot. The public expects the NPS to have the financial resources
necessary to keep rangers in the field interacting with the public, inprove
i nfrastructure, and operate parks at healthy levels. Qur school teachers
want to bring children to parks, yet are frustrated by transportation and
curriculumissues. |In that regard, PETR will strive to work with educators
to ensure opportunities are available to | earn and connect to the park

D The work described currently is supported by OFS and/ or PMS

Site: PETR EDUCATI ON

Pronmote life-long learning to connect generations through park experiences.

O her Park/ Program perfornmance goal (s)

Tri bal representatives envision partnerships to train the next generation of
i nterpreters and resource specialists for parks and tribal areas.

D The work described currently is supported by OFS and/ or PMS

Site: PETR PROFESSI ONALI SM

Mbdel what it means to work in partnership.

O her Park/ Program performance goal (s)

PETR sees an increased need for marketing for parks — ideas |ike working with
seni or centers, travel agencies and group tours. PETR will | ook for
opportunities to create partnerships between museuns in order to share museum
col l ections and establish watershed restoration partnerships with educational
i nstitutions and youth groups.

D The work described currently is supported by OFS and/ or PMS



