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Partnership Plan

Program Title:

Communication Objective(s):

Intended audiences:

Potential Partner Organizations (in priority order):

Potential Partner Roles/Tasks:

Benefits to Partners of Participation in Program:

Other Considerations (such as your organization’s constraints or policies):

Steps Planned to Approach and Engage Potential Partners:

Continued on next page...
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Negotiated Partners/Roles of Each:

Mechanisms for Communicating/Working Together:

Plans for Measuring Accomplishments:

Plans for Completing (Ending) Partnerships:


