UNITED STATES DISTRICT COURT
FOR THE EASTERN DISTRICT OF PENNSYLVANIA .

FEDERAL TRADE COMMISSION,
600 Pennsylvania Ave., N.W.
Washington, D.C. 20004,

Plaintiff,

CIVIL ACTION NO.
V.

TRANSDERMAL PRODUCTS INTERNATIONAL
MARKETING CORPORATION,

200 Rittenhouse Circle, 2 East Building

Bristol, Pennsylvania 19007,

and

COMPLAINT
WILLIAM H. NEWBAUER, :
200 Rittenhouse Circle, 2 East Building
Bristol, Pennsylvania 19007,

Defendants.

N N N N i N A e

Plaintiff, the Federal Trade Commission (“FTC” or “Commission”), through its
undersigned attorneys, alleges as follows:

1. Plaintiff brings this action under Section 13(b) of the Federal Trade Commission Act
(“FTC Act”), 15 U.S.C. § 53(b), to secure a permanent injunction, rescission of contracts,
restitution, disgorgement of ill-gotten gains, and other equitable relief against defendants
for engaging in deceptive acts or practices and disseminating false advertisements in
connection with the advertising and sale of purported weight loss products, in or affecting
commerce, in violation of Sections 5(a) and 12 of the FTC Act, 15 U.S.C. §§ 45(a) and

52.



JURISDICTION AND VENUE
This Court has subject matter jurisdiction over this matter pursuant to 15 U.S.C. §§ 45(a),
52, and 53(b), and 28 U.S.C. §§ 1331, 1337(a), and 1345.
Venue in the United States District Court for the Eastern District of Pennsylvania is
proper under 15 U.S.C. § 53(b) and 28 U.S.C; §8 1391(15) and (c).

THE PARTIES

Plaintiff, the Federal Trade Commission, is an indepéndent‘ agenéy of the United States
Government created by statute. 15 U.S.C. §§ 41-58. The Commission enforces Section‘
5(a) of the FTC Act, 15 U.S.C; § 45(a), which prohibits unfair of deceptive acts or
practices in or affecting commerce. The Commission also enforces Section 12 of the
FTC Act, 15 U.S.C. § 52, which prohibits false advertisements for food, drugs, devices,
services, or cosmetics in or affecting commerce. The Commission may, through its
attorneys, initiate federal district court proéeedings to enjoin violationé of the FTC Act
and to secure such other equitable relief, including rescission of contracts and réstitution,
and disgorgement of ill-gotten gains, as may be appropriate in each case. 15 U.S.C.
§ 53(b).
Defendant Transdermal Products International Marketing Corporation
(“Transdermal”) is a Delaware corporation with its principal office or place of business at
200 Rittenhouse Circle, 2 East Building, Bristol, Pennsylvania 19007. At all times
relevant to this complaint, acting individually or in concert with others, Transdermal has
marketed purported weight loss patches wholesale to product retailers (“trade customers”)

for resale to consumers. Transdermal transacts or has transacted business in this district.
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Defendant William H. Newbauer (‘“Newbauer”) is an officer and director of
Transdermal. At all times relevant to this complaint, acting individually.or in concert
with others, he has formulated, directed, controlled, had the authority to control, or
participated in the acts and practicés of Transdermal, including the acts or practices set
forth in this complaint. His priﬁcipal office or place \of business is the same as that of
Transdermal. Newbauer transacts or has transacted business in this district.
COMRCE
The acts and practices of defendants alleged in this complaint have been in or affecting
commerce, as "commerce" is defined in Section 4 of the FTC Act, 15 U.S.C. § 44.
DEFENDANTS’ COURSE OF CONDUCT
Since at least the mid-léQOs, defendants have advértised, offered for sale, sold, and
distributed various types of purported transdermal skin patches to trade customers. Since
about 2000, defendants’ products have included, but are not limited to, a purported
transdermal skin patch (“patch”) containing the ingredients Fucus vesiculosus (sea kelp)
(10 mg), guarana extract (2 mg), garcinia extract (2 mg), and menthol (2 mg).
Defendants have promoted the patch as effective for weight loss. ’
’l;he patch that defendants have sold to their trade customers is often branded with names
including, among others, LePatch, Revo Patch, Revo Patch PIus, Svelt Patch, Dermo
Patch, Z Patch, Elupatch, and Redu Patch. Defendants also have sold an unmarked patch
for their trade customers to sell under their own brand names. Defendants have offered
and sold the patch in “units” comprised of a one-month supply of 30 patches to trade

customers for between $3 and $6.50 per unit. Since about 2001, defendants have sold
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10.

11,

12.

approximately 381,000 units to trade customers for which defendants have billed

approximately $1.75 million. Defendants’ trade customers have resold the patch to

consumers for $15.99 to $119.00 per unit.

Through theirlf Internet website www.transdermalp roducts.com, prospectus and other
means, defendants have furnished advertising copy a:nd i)mpoﬂed substantiation materials
to their tradé customers (to whom defendants sometimes refer as their “distributors”) and
invited their trade customers to use these materials to fnafrket defendants’ patches to
consumers nationwide and abroad.

As part of its evaluation of all then marketed over-the-counter drugs for weight loss, in
1982 the Federal Food and Drug Administration (“FDA”) categorized sea kelp asa
“category III”’ ingredient, 47 Fed. Reg. 8466, 8476 (Feb. 26, 1982). This meant that the
evidence was not sufficient to categorize the ingredient as generally recognized as safe

(“GRAS”) and generally recognized as effective (“GRAE”) for weight loss. Although

1industry members were permitted to continue marketing sea kelp for weight loss, they had

to demonstrate the safety and effecti‘vehess of the ingredient to FDA to prevent FDA from
re-classifying the ingredient as neither GRAS nor GRAE (a “category II” ingredient).

In 1991, the FDA determined that sea kelp is neither GRAS nor GRAE for weight loss,
56 Fed. Reg. 37792, 37797 (Aug. 8, 1991). Acéordingly, sea kelp cannot be marketed in
the United States for weight loss without the seller successfully completing FDA’s new
drug application (“NDA”) process. In a September 2, 1998 warning letter, FDA warned
defendants that the patch is a “new drug” an(i may not be marketed in the United States

for weight loss without an approved NDA. Also, FDA’s letter stated that labeling the
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13.

product for weight loss “is false and misleading.” Despite this, defendants have

continued to market the patch for weight loss to their trade customers for resale to Us.

consumers without an approved NDA.

To induce trade customers and other consumers to purchase the patch, defendants have

disseminated, or caused to be disseminated, advertisements and other promotional

materials, including, but not necessarily limited ‘to, the attached Exhibits A through D.

These materials contain the following statements, among others:

a. “Amazing Skin Patch Melts Away Body Fat”

— the Globe with 7 million US readers

How can you enjoy losing weight and keeping it off?

In Europe one skeptical reporter writes, “To my astonishment, my bathroom
scales began to register slow but unmistakable progress. My haphazard eating and
exercise habits did not change.”

— Isabel Conway, ELAN
with 12 million European readers

Exhibit A, TRA 002863
[Print advertisement]

Dr. Marvin Kaplan reviews the tremendous success of the Svelt-PATCH™

after 6 years:

Test after test shows remarkable and consistent weight loss in country after
country — US, England, France, Germany, Italy, Japan
Over 1,000,000 people use the Svelt-PATCH™ each year.
Spreading all over the globe. Now in 32 countries.
Over 400,000 people use the Svelt-PATCH to stay slim year afier year.
Recommended by Doctors, Pharmacists and Nutritionists
Say “no” more easily. Customer surveys make it clear. Because your
energy is increased and your appetite-control has an assist, it is easier to
say no to indulging foods. And, it is easier to exercise.

Exhibit A, TRA 002863

[Print advertisement)]
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100% Guarantee

You will be thinner and happier.

We guarantee right here in writing that you will lose a maximum amount of fat,
and a minimum of precious muscle. If you are not completely satisfied, we will
send to you a complete, every cent, refund when you return the unused portion
of the product.

Traditional weight loss can be very discourdging. We insist that you take no
risk.

Why?

1. When you see the pounds melting off, you will want to tell your friends.

2. Because it is easy and risk free, and the Svelt-PATCH works for you, you
will reorder.

Exhibit A, TRA 002863
[Print advertisement]

JEAN absolutely loves the Svelt-PATCH..

¥ k%

“When I heard about a weight loss patch, I just had to have it. No more
bad tasting food. No more forgetting. After only three weeks, 8 pounds were
gone. A couple of weeks later T had so much extra energy that I started to walk
more.”

“54 pounds were gone after only four months with the Svelt-PATCH. My
cravings were almost gone. It was easier to take only a few bites of dessert and to
avoid rich snacks.”

Learn on page 2 how the Svelt-PATCH Weight-Loss Plan can help you
lose 15, 25, even more than 50 pounds in record time. Increase self confidence.
Improve your love life. Feel good inside and out.

Jean Saw Two Really Big Issues

“It was quick and easy to lose weight. That is the first issue. No more
months of fighting my own desires! Ihad more energy without feeling jittery. I
- felt different, more awake and alive. I felt naturally motivated, more motivated
than I had on any other weight loss program.”
“The other big issue is even more important to me. Keep that weight off!
And, the Patch has.”

Exhibit A, TRA 002863
[Print advertisement]
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Does the Svelt-PATCH Really ‘Melt Fat’?

Yes. Your body changes.
Your body uses (melts) existing fat to turn it into energy for you to use.
And, your body takes much of the food that it used to store as fat and uses it right
away. That is ‘faster metabolism’. It’s exciting. '
" The safe, natural herb in the patch re-sets your metabolism.

Exhibit A, TRA 002863
[Print advertisement]

How does the Svelt-PATCH™work?

It is so simple that it is exciting. Anywhere on you [sic] skin, just stick on the
patch. The natural, concentrated, herb called fucus releases continually into your
body. Unlike other products, which work for a few hours — the fucus is
constantly feeding your body, gently telling you [sic] body to process food with a
faster metabolism. So, your body burns fat even while you sleep.

Exhibit A, TRA 002864
[Print advertisement]

“The Svelt-PATCH Speeds Up The Body’s Metabolism and

Burns up Fat”
— Thomas Angelean for 7 million US readers

Forget working out, counting calories or swallowing food supplements. Consider
some of the research that proves you can lose weight easﬂy and with no diet or
exercise changes

RESEARCH PROVES IT
Scientific studies and customer surveys in US, Germany, England and country
after country show the surprising results again-and again.

In one scientific study 100 obese people participated under Dr. Kaplan s
direction. He explains, “We tested overweight men and women for 60 days,
without having them change their normal lifestyle in any way.”

' “Every one of these people were unsuccessful with a variety of diet and
weight loss plans. Over one half lost more than 20 pounds. Every one of them
~ lost weight after no more than 4 weeks.”
Exhibit A, TRA 002864
[Print advertisement]
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“18 Pounds in 4 Weeks: with Patches, without Dieting or

Exercise”
— Bunte Magazine, with 3 Million German readers, ran this
headline in a 7 page article featuring six customers and
thorough test results

Exhibit A, TRA 002864
[Print advertisement]

The average loss for men was 4.7 Ibs the first week, 15.7 Ibs the first month
and 25.1 Ibs in two months in one major study.
Exhibit A, TRA 002864
[Print advertisement]

You could be losing weight and keeping it off, right now.
“T sit around the office all day. Two months ago I had 60 pounds to lose. I
decided to try the Patch even though I thought counting calories was the only way.
I'm already down to 136 with only 14 more pounds to go.”
— Jane C. in rural Kansas
“In 6 weeks my weight dropped from 198 to my target of 183. Five of that came
off the first week. Now I keep it off with the Patch.”
—Ralph J., in Boston
“T have to look good. I work in the film industry. My weight seems to climb by
itself. Now with the Patch it is not a struggle any more.”
— Francine S. in the LA area
~ Exhibit A, TRA 002864
[Print advertisement]

European €LAN

— COVER STORY —

THE FAT PATCH

Full of scepticism I fixed it to my thigh and, armed with a supply of
chocolate bars for moral support, awaited results. As a gesture of goodwill I gave
up alcohol for the first two weeks, but filled the void with sweets and puddings. I
drank the recommended eight glasses of water a day but otherwise my haphazard
eating and exercise habits did not change.

Too [sic] my astonishment, my bathroom scales began to register a slow
but unmistakable progress. After two months I had shed 9 kg and there was visibly
less flab in my thighs and upper arms where it is usually most stubborn. As with
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any weight reduction method the loss rate varied from a peak of 2 kg in the first
week to just 0.5 kg in week seven.

Such a simple remedy after so many years of research and experiment
sounds too good to be true, so what are the catches?

Although the patch has been slowly percolating through Europe in the last
six months, no medical research has been done this side of the Atlantic.

- “There was no need,” said Paul Bone of Promades, the distributors in
Belgium where over 80,000 patches have been sold in six months. “Fucus is
registered as a food additive and a category Il ingredient for weight control
products by the US Food and Drug Administration (FDA), and that for me is as
good as the Bible.”

The only claimed proof that the drug has any effect comes from its
manufacturer. Transdermal Products points to trials it organised [sic] in the US,
during which 100 overweight men and women tried out the patch over 60 days
without any radical alteration to their lifestyle. All had spent years on fruitless
weight-loss programmes and all admitted that it was lack of willpower that had let
them down. |

“A quarter had no faith in the patch, but most emerged from the trial on
average 10kg lighter,” said Newbauer. “Since then we began selling them in tens
of thousands.”

Exhibit B, TRA 002865-6
[Reprint of news article]

TRANSDERMAL PRODUCTS INTERNATIONAL
MARKETING CORP.

Home

C ok ok ok

Potential distributors have an opportunity for a highly successful and profitable
product line. Support from Transdermal Products Marketing Corporation with
custom manufacturing and marketing can often help a new distributor become
profitable.

%k ok

Weight Control Patch

This pioneer weight loss patch contains 100% fucus vesiculosus as its active
ingredient, “which has long been recognized as a remedy for obesity.” Per
maximum results the patch should be used in conjunction with a sensible, daily
exercise program, water intake (at least eight glass [sic] every day) and a balanced
- nutritional diet. By following this program the user is virtually guaranteed success
in his or her weight loss objectives. The weight control patch practically
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eliminates hunger pangs and other symptoms generally associated with weight
reduction. One patch per day, with all-natural ingredient, is a completely safe and
effective way for controlling weight. The patch is painless and harmless. The
patch goes to work automatically while the user lives a normal life.

Exhibit C, TRA 00016, 00020
[Website]

WEIGHT CONTROL PATCH:

The company’s original product was the transdermal weight loss patch.
Transdermal Products International Marketing Corporation was the first weight
control patch in the market where the ingredients were blended into the adhesives
allowing timed release of ingredients all day. This original patch contained 100%
fucus Vesiculosus. The predominant reason for the success of this patch is that “it
works while you wear it, all day, every day.” Undoubtedly the most convenient,
effective weight control product ever devised.

* ok ok

The weight control patch practically eliminates hunger pangs and other symptoms
generally associated with weight reduction. One patch per day, with its all-natural
ingredient, is a completely safe and effective way for controlling weight.
Application is simple. The patch is placed on the wrist or arm or some other
smooth part of the body just like a first aid strip. The special formula is absorbed
immediately into the skin and goes right into the bloodstream where it goes to
work at once. The user will eat less, feel full, and quickly loose weight.

Exhibit D, TRA 00080
[Prospectus]

CONSIDER TRANSDERMAL PRODUCTS INTERNATIONAL
MARKETING CORPORATION '

We are here to help our distributors. By talking with distributors that are already
very successful with our products, we have a lot to share. You can receive
marketing materials used in other countries from us. We can even provide where
you have permission to reuse the materials with no additional work.

Exhibit D, TRA 00093
[Prospectus]
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14.

15.

16.

In promoting the patch t-o defendants’ trade customers, defendants have provided them
with purported substantiation materials including an alleged weight loss study‘by Mérvin
Kaplan, Ph.D., and/or a summary of the results of that study prepared by defendants (both
referred to as .'th'e 2000 Kaplan study,” attached as Exhibit E). According to the purported
2000 Kaplan study protocol, the patch was allegedly\adr;linistered to 100 male and female
adult subjects between June 2000 énd October 2000. The study did not include a control
group. Under the heading “Effectiveness,” the 2000 K;aplan study states: “At the
conclusion of the 60-day period the investigator reports a mean weight loss of all
participants of 13.02% of Easeline average weight.” Exhibit E at TRA 001646.
Defendants havé relied upon the 2000 Kaplan study to substantiate the advertising
described in Paragraph 13 above, and defendants’ trade customers have relied on the
Kaplan study to substantiate their owﬁ advg:rtising.
The 2000 Kaplan study’s entire text, protocol, patieﬁt description and results (except for
such things as the study date, some recommended diets and the product description) are a
verbatim copy of a report for a study purportedly conducted in 1991-92 on a differently
formulated patch (“1991 Kaplan study”). The 1991 Kaplan study is attached as Exhibit F.
DEFENDANTS’ VIOLATIONS OF THE FTC ACT
Section 5(a) of the FTC Act, 15 U.S.C. § 45(a), prohibits unfair or deceptive acts or
practices in or affecting commerce. Section 12(a) of the FTC Act, 15 U.S.C. § 52(a),
prohibits the dissemination of any false advertisement in or affecting commerce for the
purpose of inducing, or which is likely to induce, the purchase of food, drugs, devices,

services, or cosmetics. For purposes of Section 12 of the FTC Act, 15 U.S.C. § 52,
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Transdermal’s purported weight loss patch is either a “drug” or “device” as defined in
Section 15 of the FTC Act, 15 U.S.C. § 55. As set forth below, defendants have engaged
and are continuing to engage in such unlawful practices in the marketing and sale of
purported weight loss patches.
| COUNT I
False Claims
17.  Paragraphs 1-16 are incorporated herein by reference. ;
18.  Through the means described in Paragraph 13 above, defendants have represented,

expressly or by implication, that:

a. The patch causes substantial weight loss;

b. The patch causes substantial weight loss without reducing calorieé or increasing
exercise;

c. The patch safely enables users to lose more than three pounds per week for a

peﬁod of more than four weeks;

d. The patch causes permanent weight loss;

e. Scientific research demonstrates that the patch causes substantial weight loss; and

f. FDA has approved sea kelp (Fucus vesiculosus), the principal ingredient in the
patch, as effective for controlling weight.

19.  Intruth and in fact:
a. The patch does not cause substantial weight loss;
b. The patch does not cause substantial weight loss without reducing calories or

increasing exercise;
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20.

21.

22.

C. The patch does not safely enable users to lose more than three pounds per week for

a period of more than four weeks;

d. The patch does not cause permanent weight loss;

e. Scienfiﬁc research does not demonstrate that the patch causes substantial weight
loss; and

f FDA has not approved sea kelp (F ucus vesiculosus) as effective for controlling
weight. |

Therefore, defendants’ representations set forth in Paragraph 18 above are false or
misleading and constitute deceptive acts or practices, and the making of false
advertisements, in or affecting commerce, in violation of Sections 5(a) and 12 of the FTC
Act, 15U.S.C. §§ 45(a) and 52.
COUNT II
Unsubstantiﬁted Claims

Paragraphs 1-16 are incorporated herein by reference.
Through the means described in Paragraph 13 above, defendants have represented,
expressly or by implication, that:
a. The patch causes weight loss; and
b. The patch “melts away” or burns body fat by taking food that the body 'would

otherwise store and using it right away.
Defendants did not possess and rely upon a reasonable basis that substantiated Athe
representations set forth in Paragraph 21 above at the time the repreéentations were made.

Therefore, defendants’ making of the representations set forth in Paragraph 21 constitutes
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23.

24.

25.

26.

27.

- a deceptive act or practice, and the making of false advertisements, in or affecting

commerce, in violation of Sections 5(a) and 12 of the FTC Act, 15 U.S.C. §§ 45(a) and 52.
COUNT III

Means and Instrumentalities
Paragraphs 1-16 are incorporated herein by reference\. .
Defendants have provided to their trade customers the advertising and promotional
materials referred to in Paragraph 13, and the purporte& substantiation materials referred to
in Paragraph 14, containing false and misleading fepresentations, as described above.
By providing to their trade customers these advertising, promotional and substantiation

materials, defendants have provided them with the means and instrumentalities for the

- commission of deceptive acts or practices. Therefore, defendants’ practices, as described

in Paragraph 24, constitute deceptive acts or practices, and the making of false
advertisements, in violation of Sections 5(#) and 12 of the Federal Trade Commission Act,
15 U.S.C. §§ 45(a) and 52.
CONSUMER INJURY

Consumers throughout the United States have suffered and continue to suffer substantial
monetary loss and other injury as a result of défendants’ unlawful acts or practices. In
addition, defendants have been unjustly enriched as a result of their unlawful acts or
practices. Absent injunctive rélief by this Court, defendants are likely to continue to injure
consumers, reap unjust enrichment, and harm the public interest.

THIS COURT’S POWER TO GRANT RELIEF

Section 13(b) of the FTC Act, 15 U.S.C. § 53(b), empowers this Court to grant injunctive
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and such other relief as the Court may deem appropriate to halt and redress violations of

the FTC Act. The Court, in the exercise of ifs equitable jurisdiction, may award other

ancillary relief, including, but not limited to, rescission of contracts and restitution, and the

disgorgement:o.f ill-gotten gains, to prevent and remedy injury caused by defendants’ law

violations. M

PRAYER FOR RELIEF

WHEREFORE, Plaintiff Federal Trade Commission, l;uiSuant to Section 13(b) of the FTC
Act, 15 U.S.C. § 53(b), and the Court’s own equitable powers, requests that this Court:

(1) Temporarily, preliminarily and permanently enjoin defendants from violating Sections
5(a) and 12 of the FTC Act, as alleged herein, including committing such violations in connection
with the offering for sale, sale, or distribution of food, drugs, dietary supplements, devices,
cosmetics, or.other products, services, Or programs;

(2) Award such equitable relief as the Court finds necessary to redress injury to
consumers resulting from defendan‘;s’ violations of the FTC Act, including, but not limited to,
rescission of contracts and restitution, and the disgorgement of ill-gotten gains; and

(3) Award Plaintiff the costs of bringing this action and such other equitable relief as the
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Court may determine to be just and proper.

Dated: /;2 VYO[oP\ QCZZ

Respectfully submitted,

WILLIAM E. KOVACIC
General Counsel

Oém Al

}LEMUEL W. DOWDY

JOEL N. BREWER

Division of Enforcement
Bureau of Consumer Protection
Federal Trade Commission

600 Pennsylvania Avenue, N.W.
Washington, D.C. 20580

(202) 326-2981 (telephone)
(202) 326- 2558 (facsimile)
Attorneys for Plaintiff

Page 16 of 16



Exhibit A



LOSE WEIGHT EASILY - Save money.

How can you
enjoy losing
weight and

keeping it off?

In Europe one skeptical
reporter writes, “To my
astonishment, my bath-
roomt scales began to regis-
ter slow but unmistakable
progress. My haphazard
eating and exercise habits
did not change.”

—- Isabel Conway, ELAN

with 12 million European readers

The Svelt-PATCH
helps me keep my
weight off.

Learn in this ad low Jean lost 54 pounds and casily keeps it off.

Dr. Marvin Kaplan reviews the tremendous

suceess of the Svelt-PATCH™ after 6 vears:

+ Test after test shows remarkable and constsient weight loss in country
siter country - US, England, Franee, Germany, laly, lapun

s Qver LOOO,000 people use the Svelt-PATCH™ gach year.

o Spresding all over the globe. Now in 32 couniries.

» Over 400,(KX) people use the Sveli-PATCH 1o stay s year siter yeur

o Recommended by Doctors, Pharmacists and Nutritionists

« Say “ro” more easily, Customer surveys make It cloar. Because your

energy is increased and your appetiic-control hos an assist, it is easicr

to say no o indulging foods, And, it is casier 1o exercise,

Is the vnce-a-doy Svelt-PATCH™ really s0 unique’ And does it give the
promiseil resulis? Read om (o see what customers and sulies show, 1o

kearn how the Sveli-PATCH works,

jE AN absolutely loves the
. % Svelt-PATCH. Living
outside of Chicago, she has a very
busy schedule. Jean explains.
“Losing weight was very diffi-
cult for me. And T felt tived all the
timie. [ did not feel like § ever could
really completely wake up. [ tried
many diets and weight loss pro-
srams. Bven if it worked, my
weight just went gy back up.”
“When 1 heard zshout a weight

loss patchy, I just had to have it. No -

~more bad tasting food. No more
lorgetting. After only three weeks,
& pounds were gone, A couple of
weeks later [ had so much exua
caergy that {started o walk more,”
“34 pounds were gone after only
four months with the Swelt-

PATCH. My cravings were almost
gone. It was easicr to tuke only a
few bites of dessent and tor avoid
rich snacks.”

Lear s pige 2 how the Sveli-
PATUH Warght-Loss Plan canhelp
s doye 15 280 pven nwore 1han
SH potds e recond e increase
seltvontidence hinprove your Tove
lte s Feel pood msade and ot

Jean S8aw Two Really -

Big Issues

“It was quick and gasy to lose
weight. That is the frst issue. No
morte months of fighting my own
desires! I had mowe energy without
feeling jirtery. I felt different, mom
awake and alive. [ felt naturnlly

motivated, more motivated than
[ had on any other weight loss
program.”

“The other big issue is even more
important w e, Keep that weight
aff! And, the Patch has.”

“My cousin in Italy was the timst
0 tell me about the patch. You
should have seen her before: Now
she hus kept slim. for three years.
When the weight goes up, the patch
goes back oo, Tt is that simple.”

Justeall

§00-299.2993

anv e Lo trs the
Svel-PNTOH risk-free.

Motivation is Critical
'No! Don’t eat that conkie,” Do vou
fight your own desires?

Stop! Make it eusier, ruch easi-
er. Just let the patch help to change
your body.

When your body has a [aster
metabolism and more energy, your
whole life changes and becomes
aasier.

Does the Svelt-PATCH
Really ‘Melt Fat’?

Yes. Your body changes.

Your body uses {melis) existing
{at to turn il inte energy for you 1o
use. And, your body takes much of

T

HIas

uarantee
You will be thinner

and happier.
f We gunrardee right here in 5
writing thot yon will Jove n [
et amount of fat and a

WA minimum of precious muscle

1f you are not campletely sutis- §

fiet, we will send to you o

complete, wvery cenl, relund

when vou return the unused
portien of the praduct,

Truditionat weight loss can b

very discouraging. We insis

thut youw take o risk.

Why?

L When ysu see the pounds
melting «ff. you will want tn
tell yonr Erivnds.

2, Becanse it is ensy wnd visk
free, and the Svelt-PATOH
works for you, you will
reorder:

the food that it used 10 store as fut
and uses it gght away. That is
‘faster metabolism'. fU's exciting:
The safe, nawral herb in the
patch re-sets your metabolism.

3 affects from the Svel.
PATCH

1. Barm fat. Your body burus [
rather than storing it. No change
is necessary in what you eat ot
how much you cxercise.

. More energy. The extra energy
from the patch helps you be mure
maotivated and improves you life.

3. Less appetite. Don’t struggle

anymore 0 push food away. With

the patch you just wos'l want it.

“Transtformt your body and vour
life with the gentle, safe sea herb
called fucus. Working in your body
night and day, the SvekPATCH™™
does the work for you.

How long does it take?

We called cusiomers. 94% lost
welght, Many lose several pounds
in the first week. By the third week
over 85% arc fosing weight steadily.

L3

A Major Discovery: Fucus

For over {00 years a few well-
informed Buropaan herbalists
helped their patents lose weight
with this Gad-send. Then ia the
19605 it started o get recognized
world wide.

The major affect comes from a
gentle amount of jodine which (5
ane of the components of fucus. It
cominually encourages your body
to speed up the metabolism,

Read on, The patch supports
waight loss in many ways.

Copywght & 1996 by Sealt-PATCIL Intemuuronal, Ine. (MPDRTANT NOTICE: If you have anv hzaith ismes, plzase see yaur dostor hefors baginning this ot any weiyht ivss plan. Yoo and not Svelt-PATCH jnwmational are
responsibie for muking your swn diagnasss of daterasinstinn of whether o use Svat-PATCH. Do not use it if you we pragaant, diabetic or have a thyrud condition. Your guaranige is for up to 20 weeks of Foduet. As the

Systern describos: susulls vary, dnnk plenty of water: o 1 best and snfest to lowe weight slowly. 1 to 4 pounds per weok is typical. Svelt-PATCH i o edemauik and under license from Transde
PATCI s sald by the Compary using, and several reletonicss here wefate o, multiphe brand names including LoPzich and athers. At the request of castonwrs yunted hete, mames have been changed.

mal Preducts, Tne, The Svlt:

TRA 002863



T AME DVels
' PATCH
is easy

and safe

Susan B: A 22 year old administrative
asvistant from eastern Pennasylvania
lost 109 pounds

How does the
Svelt-PATCH™
work?

It is so simpie that it is exciting.
Anywhere on you skin, just stick
on the patch. The natural, concen-
trated, herb called fucus reicases
continually into your body. Unlike
other products, which work for a
few hours — the fucus is constant-
ly feeding your body. gently telling
you body to process food with a
fuster metabolism. So, your body
bumns fut even while you sleep.

“The Svell-PATCH
Speeds Up The
Body’s Metabolism
And Burns Up Fat”

with Patches, without
Dieting or Exercise”

= BUNTE Magazine, with 3 Million German readers,
ran this headline in a 7 page article featuring
six customers and thorough test resultS

Scientific Analysis of Fucus

Consider what we learn from

advanced instruments that identi-

fied what is in the natural sea herh
called fucus.

d Stimalates and balances meta-
balism. .

o Safely atimulate, even balance the
metabolism primarily from iodine.
Also from potassium and magne-
sinm.

G’ Controls your appetite Potassium,
magnesium, Vitamins B and C all
help. Your food is absorbed and
used beter.

W Stay slim through balance and con-
trol of metabolism,

W MNouriskes your muscles while vou
lose weight from potassium, sili-
con, sodium, calcium und thizmin.

W Helps remove toxins with iron.

W Fights water retention with potas-
sium,

Reduces cholesterol with niucin.
W Cus fatigue with vitamin C.

Are there any drawbacks?

Although the Svelt-PATCH™ gives
you fust and effective results, it is
pot for everyone. If you are preg-
nant, talk to your doctor before
using it.

Though many lose significant
weight the first week, some take up
to three wecks for their body to
accept the gentle change and stan
losing weight.

If you are in good health, it poses
no risks, It helps your body to work
benter. .

Obtain long-lasting results with
the Svelt-PATCH: withour medica-
tion or straiming exercise.

The average loss for men was
4.7 Ibs the first week, 15.7 Ibs
the first month and 25.1 1bs in
two months in one major study.

Your risk-free home trial —
Do not risk 1 cent

Your formal guarantee is right here
in the Coupon below. You have it in
writing. Call now 800-299-2993
any time 24 hours per day, 7 days a
week to order your trial. Even call
in the middle of the night!

Only read this if you do NOT
want the Svelt-PATCH™

We love skeptics. Really. Because
you are a person who must prove it -
to yourself. You have tried other
weight loss plans that failed.

Lasdedioaudbet aand BOR o B2 N _ | 73

“I sit around the office alt day. Two [

months a0 | had 60 pounds to losa. |

decidad 10 try the Patch even though |
. thought counting calories was the o
. {'m.alraady down to 136 wi

aniy 14 more pounds to po.”

. =Jana C. in rural Kansas
“In 6 wesks my weight dropped from
198 to my target of 183, Five of that

cama off the first week. Mow | kesp it
off with the Patch,”

. -Raiph J.. in Boston
“I have ta lobk good. | work in the film
industry. My weight seama to climb by
ksm.wow with the Patch it Is not a

struggie any more.”

\ ~Francing . in the LA ay

- BUSH OHDERS -
Call BOO-59PATCH
| between 9 am and 3 pm Eastemn |

| card or by using “checks-by- 1
phone.’ You'll receive it guaranteed |
| in 5 business days. ‘

This one works for 94% of our
customers, and you will get an
every cent refund if you retm it.

We love you for another reason,
too. Once you see yourself geling
slimmer, you are very likely to sell
your friends on the paich,

Just call us any time. Ask
questions.

Order now and get FREE:
“Weight Loss Research”

Order by next Thursday and leamn
how to slim up even fasicr with

the Svelt-PATCH™. You'll get

“Weight Loss Research” This

booklet (a $9.95 value) shows you

not only the resuits of Svelt-

PATCH research but also research

about other weight loss plans.

O 2 G o e R P o e i G . O ) P e R B WS T T T R OB O B N

Coupon for your 90-day risk-free trial offer,
with no obligation to buy.

vy
g. g

;{4

Please -send me the risk-free at-home trial shipment of the

~Thomas Asgaian ter 7 milliea US rsaders "-"’ YES Svelti-PATCH™, If, for any reason, [ am oot 100% satisfied with the
Forget working 1 results, [ will return the unused portion 10 you within 90 days. You agree right here
out, counting in writing that, without asking any questions- about why you will send a check 10 me
calories or swal- for the full amount made out in my name, This written, formal guaraniee means that
lowing food I have no obligation 10 buy the Svelt-PATCH shipment that you send to me. Pleasc
supplements. £ send 1o me (in an unmarked wrapper) the amount that [ have sciected helow.
Cansider some NOE T RANT + SHIP $
of the research m{'t? E‘;svgmr 3 %g?& PRODUCT & HANDLE usm'AL Pm&ﬁm
' that proves you O 4t B pounds 2 weeks (15 patches) Us $23.85 +83 US 32605 (caw s38.00)
can lose weight easily and with no T 8to15 pounds & waeks {30 patches US $38.95 734 US_$42.95  (caw se0o0)
diet or exercise changes. O 15t0 25 pounds 8 weeks {60 patches US $58.95 +3$6 US  §64.95 (caw s92.90)
RESEARCH PROVES IT 0 25t0 35 pounds 12 weeks (80 patches Us §78.95 +38 US_ $86G5 _ (cawsizd.50)
ianti i . I3 45to 55 pounds 16 weeks (120 patches US $98.95 + §$10 US_$100.95  (cAw 5156.90)
fg;inggicusst}xggm:yvmggg:é Sa‘,',rd TJ 651075 pounds 20 weaks (150 paiches) —US S118.95 —$12 US $13085  (cAN$185.90)

country after country show the sur-
prising results again and again.

in one scientific.study 100 obese
peaple participated under Dr.
Kaplan's direction. He explains, “We
tested overweight men and women
for 60 days, without having them
change their normal lifestyle in any
way."

“Every one of these people wers
unsuccessful with a variety of diet
and weight loss plans. Over one half
lost more than 20 pounds. Every one
of them lost weight after no more
than 4 waeks.”

IMPORTANT: !t you mail your order, on your envelope please use 52 cents postage or 2 stamps. PLEASE PRINT CLEAALY.
[ Please inciude my FREE BONUS. | am completing this order before 11 p.m. next Thursday.
O My payment is by: ClICheck (allow 6 weeks) CMoney order (4 weeks) ClICredit Card (2 weeks)
[IvisA 1 MASTER CARD Card No. Expires: Manth
{1 would fike shipment with payment on delivery (C,0.0.). When the product cames to me | will pay an
extra $7.00 tor C.0.D. and nsurance charges. Avaifabla only for shipments to US straat (nat PQ) addresses,

O Miss O Mrs. CIMs. 0 Mr.

Year

FIAST NAME LAST NAME

STREET ADDRESS

SITYTOWN ZIP CODE

ey Svel=PATCH RiskeFree

Call Toll-Free 24 Hours Per Day

Sveli-PATCH International, Inc.
5925 Airport Road, Suite 200-W
Misgissauga, Ontario, Canada L4V IW1

 800-299-2993

. U A T T T S TR WA L TN M e L TR N W o S T e S o Ou e P G Y OR ER %  n
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4 ¢éLAN Diary

tt's party tima baneath Paris; top judges come out in favour
of Garmany's dope smokers; Mosoow's child thiaves

Andractti ot-a graat fakan patiot

Cannas Fim Fastival: the good, the bad and the surprising

Pono rolis out

s

TOVGN PEGE PHOTOIRARY CREIXTE: ET ARCHVE. DRDOEMAN. SCEMCE PHOTD LESMY, CAMERR FRETS |

TRAMIRIONLD, KIATM A, MY ININE, HETWORS,

SLAN i3 o regimered trademntic of The Eoropean Limited

R T S

6 Cinema ‘
Richard Mayne regorts from the Cannas Fim Festival
8 Festivals
Hundreds of festivals will be heppening across the
continant &l summer long. We look at some of the lass
i wall-kpown calebrations of Ewropean culture
1@ Theatre FORGET the jfaw clamps and lat- * * 2 more prinless way is to step up
Barin'g anowal dramafest shows radical new playwrights uce leaves; disters are now being  Thousands of slimmers - the production of thyroxin ard so
told that the future lies in‘a Sem o easure 8 more buraing up
11 Pop. square patch of sticky plaster.  Bre using a.naw way of - “s“u‘."'“”:‘:s o
Hhaled, the Paris-based king of Algadan pap, talks aboist his ing £0 e?ﬂ,mnwgmxme' - losing weight without mﬂyﬁkm%wmmm
v wen ad A blek:ldmngemhd;:t I '.IsabelConway Az 2 Mle-) .nbe.lflh
" . weight drop . : a lile-long member of the
12 Music oL No axhaustive calorie-cousting tried It too. Additional blame tron Inctabolism achool
. N . . xessions are required; i dieters, I decided w0
The world's best young opsra singers gathar in Austria for WMCG for best resulta is & reporting by Anna Time it 2.8o. Most peopl D“T
Placide Domingo's compatition to find his 1 ] ble diet and eight giasses of the patch on tiveir wrist
. water a day. 1863 and creams and gels g asa d then
13 HEdﬂscuver ﬁ'ﬂe weekend The Svelt iaunched in the  ing the axbstance have been in wse  move it to a less conapicuous
. . US, arrived last month in Spain  since the 10608 to help break as they grow w
Special offer - take your partnar ree t0 tay in @ iy hote! nd suppliers are having diffi down cellulite externally. However,  Full of scepticism 1 fixed it to
in meeting . The fact that the patch is 2 new concept. The my thigh and, armed with &
17 Books no Europnn:phydchnmye; dmgesao ‘i:tnhmbedm , ‘I:I'g of chocolate bars for moral mup-
- : treatroent, at 3 courae port, mwalted resuits. As o -gestare
G“‘?“W“".“‘“Mimmdpo:wmm avallable without prescription, 3 of goodwill I gave up aloohol for
politics, reviews Dacis Mack Smith's blography of GU88DDS | shows just bow far peoplaare pre.  Although the effect it is credited  the fimt, two weeks, but filled the
Ssazziny, the unsung archilact of madam Kaly pered to go to shift subborn kilos.  with seems , the pro-  void with aweets and puddings. [
- The promises on the packaging are  cess is apparently The ges-  drank the recommended eight
19 Travel Sertainly ir W to the over. qoed exiract s moleculariy clznoth er 3 day but ocher.
- . - weight ¢ failed more nde adhesive in Gmg w nxard eatl d
Denmark’s casties open their ¢oor to guests convertionsl methods. Those who  doses. When stuck Lo any hair-free mnrhl;lpnﬂdnnt o
20 vaeﬂ . follow the instnuctions correctly part of the body, it releases 0.075 Too my sstonishment, my beth-
: are supposed to iose up to ten  microgrammes of jodine into the room scaies began to register a
Windy City walke tall: Chicago is roing out the red carpet kilos in toro months ~ and {t i bioodstream over o 12 to 16-hour - slow but unmistakable progress
for wisitors on the ave of tha Word Cup foothall finals daimed the weight should stay off  period, stimulsting the thyroid After two months | had shed kg
: 50 long a3 a sensibie regime is B § and there way visibly bess Qlab in
22 Gastrongmy intained. Mo, b the ‘This is arhere calorie-beaed ay thighs and upper anms swhere it
: b patch is worn day and night you can come unstuck. No matter how  is wsualiy most stubborn. As with
S e e N | e the mariet 1 oo i wots ahih I pour metabolisn 18 gk s acied foan & pesk of 253
has 4 es, won't your ate a
pust atter dubious alimming aids but thix is 2 not burning the caloties you do i the first week o just 0.5kg in
24 Fashion : revoluti y bredkthrough,” and many would-be wesk seven,
. enthosed William . presi- super-waifs are thwarted by an Such a simpie remedy after so
An axhioiion of kimonas in Paris revasls the continuity dul}sotmmdmm‘ duct Inc, ineflicient thyroid gland. The thy- mumormmmbem-
betwean traditional and utira-modam Japaness design 2 US manufacturer which spe- produces thyroxin, & ion - mest too 1o be true,
perty T magie prediont in con-  trols the mestolien by clminat.  AIthough the paten has
e magic ingredient is con- i iminat- tho e patch been
25 Pr ¢ . tained in Fucus vesiculosus, a ses  ing chalesterol and 'fj‘““"‘i“‘ |
. intarnational jet-cetters arg flacking to a d-up M kelp found off the Britany coast. the body's distribution of fat. in the last six months, no
i One way of activating laxy thy- h has been done this side of
27 Last Word gasuwmmn the Atiantic. s P
es o brave mce @ future  “There was no need,”
Angthar Country; Language; of egg whites and ultra-dean ateak. of Promades, the di
Games; Eyewitness What the diet patch is sald o doin  in Belgium where over 80,000

The Thraa Qraces: the
today b

Rubsneaque ideal of beauty has
for £

y a sy Y

SOMRE two-ihinds

of Eurcpesns
- hurvs fried o oss weight In the

rmmmmmm
Sact to fat, wrins Tessa

ELAN 20 - 26 Mav 1954 . Tha Eurmann
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FROM STOUT TO
SLIM WITHOUT

DIETING

patehes have been sold in mix
months, “Furws iy registered 28 o
food additive and 2 category Il
ingredient. foy weight control prod-
wets by the 08 Faod and DRrug
Asiminigtration {FD4|, and that for
me 12 a8 good as the Bibde,”

The only clnimed proof that the
tirug has any effoct comaes feow its
manufacturer. Transdermal Pro-
ducts points io trials it organised
In the £S, duning which 100 over-
weight men add women tried out
the pateli over G0 days without any
radival alleraton to their lifestyle.
All kad spent years on fruitiess
weight-loss progrommes and ali
admitted that it was Iack af will-
power that had let them down:

A& quarter had no faith in the
pateh, but mast emerged Irnm the
trial on average 10Ky lighter,” said
Wenbaucr. “Since then we began
selling them in tens of thousands,”

But those haleyon rinys sre aver.
When some retml companies sup-
pliesd by Transidennal Products
rande claims about ity efficney, the
FDA investigated. 16 ruled that if
the Fucus pesicnles extract is
used in patch form. which means it
enirrs the blnodstroman directly, it
must be re-registered as a “new
drug”. This is an official category
for extstiing drugs presented in
new form of dosage,

"Befnre a new drug can bhe
approved jt has to undergo chinicaf
tegls o prove that it's safe and
thut @ works,” said Kon Shelin of
the FDA, “We withdrew the parch
from the market & conple of venrs
Ao and since then the manufac-
turer hns not come back to us to
offer the necesxary dats” - a tech-
nicality, nsists Nenbauer, nat an
indictment of his creation.

The Belgian distributor, Pom-
ades, admits that it is unaware of

R, 3

%g

SIVMPLE?

this development but says it will
not. step plans Lo targel dieftere
across Enrope and in the Far East,

Weight-watching organisations
Iave greeted the Svelt Pateh with
suspicion and medical experts
worliwhie have aquestioned the
safuety of the method,

“I'd like to see whether the
sctive (ngredients can be absorbed
through the skin without heing
altered or deactivated and what
level of increnzes of thyrogia it
canses,” sald Dv Johr Stevenson,
consultsnt endocrinologist at Lon-
don's Wynn Instilute for Metabolic
Research. “Your thyreid produces
the amount of thyroxin that is
right for your body, Too much is
dangeraus and can cause an
increased heartheat or angina.”

Neubauer insists that there is no
danger of this: “The shsorption of
the jodine remains constnt how-
ever many patehes you wear, T
have 16 on my arm this very
minute Lo test the adhesive.”

Expert hostility is, Paul Bone
says, only to be expected, “The
wadical world is notonously hos-
tile towards slimnung praducts, Its
understandably cenzervative vimy
is that the only way to lnse waight
i by eatng leas, period,”

Patches as a way of supplymg
remedies ate vansforming medicnl
trentment. As the drug is absorbed
directly into the blood, doses can
be smailer than w pills where up
te 85 per ceni of e substance 1%
absorbed by the digestive sysrem.

At the moment the jury is out.
While the more stringent Amer-
icans are shying away from the
unknowm, portly Europeans seem
less concerned ahout possible
medicnl riska, After all, a sticky
plaster i3 infinitely easier than a
regular work-out in the gym.

think you aren’t

and values, and these shangs
from one coumry 1o another
even within Eurape,” says
sptdemiclogist Jakob Soideit
wha i3 writing a book on
Europcmw ond their waight,
e Seidal e
0. says L]
mm the uvcmga mmht, %0
ovarweight peopis are the
lcss :nlf-combom The
fervant dicters aee found in
northern Europa. with the
Germans in the lead. More
than 70 par cent of German
woman recently dieted;
compared with 58 per cant of
italtans,

Rational eating habits
obviously piay a pan, says
Saideii, with the high carbo.
hydrats Meciteraneon dist
favouring o sliimmer siihouaiis
than thr trlerich northarn diet.
8ut the very tendency te put
o weigh! oiton leads io
unnalurat oating and more
extreme dieting fabils, which
mny : tain why the British

i5ta found that
gitts ote more reguisr
mznln omﬁ rarefy rezaried o

special diets, whide (hair
heavier British sounterpants
anacked and starved by furns.

!nggabnmp&s::’ngw
proof, people 0058
differsnt methods,

mmun !I\ruqmrteru of
rench slimmers put ‘?he oi' raim
(n minaral vater.

method, and Danes and the
Outch do not even gel tha
opportunity: such methods are
avallable only an 3 doctor's
pfescﬂmlon.

Whatover the swareness or
techniqus, the sad trulh le that
mosl will not sutieve
their | Accgrding o
Seidell, this is becauss mast
woight-loes mathods do nod
includle & prychological
alement ig prevent relanse,

Adebons! research
4y Sara Qbndee

TRt W
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Svelt Patch- it relnases a maweed mgredien! into ﬂta broodsirem fo a—pead the metabolism
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Company Profile

w Produts  Transdermal Products International Marketing Corporation is
- Feedback an experienced manufacturer and marketer of transdermal
Advertisements patches utilizing all-natural, non-prescription, over-the-

counter ingredients.

In over 30 countries our distributors are selling profitable all-
natural health products. Transdermal Products International
Marketing Corporation's products are typically very different
from what consumers can get elsewhere. Users experience
visible, significant and pleasing results.

Potential distributors have an opportunity for a highly
successful and profitable product line. Support from
Transdermal Products International Marketing Corporation
with custom manufacturing and marketing can often help a
new distributor become profitable.

All of Transdermal Products International Marketing
Corporation's products are over-the-counter and are geared
to aid weight loss, control smoking and aid male potency.
The term "Drug" is used by the United States to describe an
active ingredient whether prescription or non-prescription.
We are careful to refrain from using the word drug in

- connection with our all-natural active ingredients.

Transdermal Products International Marketing Corporation is

hitp://www.transdermalproducts.com/ 4 A 10/8/2003
' TRA 00016



registered with the Department of Health and Human
Services, the Public Health Service and the Food and Drug
Administration as a manufacturer of products the are all-
natural and that contain no prescription drugs as active
ingredients.

Transdermal Products International Marketing Corporation
conforms to all requirements of good practice of
manufacturing and quality control (GMP) of products to be
sold or distributed for export. Transdermal Products
International Marketing Corporation's manufacturing plant in
which the products are produced, is subject to governmental

" inspections at suitable intervals and are in accordance with
applicable provisions of the health and Safety Code of the

- State of Pennsylvania, and the Food and Drug Administration
in the United States of America. |

History

-The incorporators recognized the need for a safe and
effective remedy to help people lose weight and stop
smoking. Prior to the incorporation, company principles
began the research and development phase of operations in

November 1988. We contracted with Marvin Kaplan Ph.D., a
well known, published biochemist, nutritionist and :
homeopathic specialist and practitioner. Dr. Kaplan
developed a propiertary formula designed specifically for
transdermal application. Dr. Kaplan's formula needed to be
molecularly bonded to an adhesive in order to release the
ingredients in time release sequence directly proportional to
the surface of the patch. This was accomplished by Dr.
Kaplan utilizing independent research & development
facilities.

Initial prototypes and tests showed very effective results. Not
only was it safe and effective, the ingredients were all-natural
and the product provided an almost effortless aid for weight
loss and assisting smokers kick their habit. With successful
prototypes, Transdermal Products International Marketing
Corporation was incorporated and a marketing program was

http://www.transdermalproducts.com/ ‘ ; ' 10/8/2003
' TRA 00017



established. Management objectives were to provide
products that are highly profitable for distributors and that
could generate substantial revenue. By giving the distributors
the option for private label or to leverage their association
with Transdermal Products International Marketing
Corporation, distributors have strong control over thelr
business and their margins.

Transdermal Products International Marketing Corporation
private labeled and began by selling to established, successful
companies engaged in direct marketing throughout the
world. The company maintains its corporate offices in Bristol,
Pennsylvania, a suburb of Philadelphia, Pennsylvania, U.S.A.

In 1989 the company recorded gross sales far in excess of it's

~ business plan with its weight control patch and continued to
grow each year. In 1991, Transdermal Products International
Marketing Corporation introduced the anti-smoking patches
which proceeded the nicotine patch. In 1996 the "Male
Potency Patch" was introduced.

Since incorporation, in over 30 countries our distributors are
selling profitable all-natural transdermal patch products from
Transdermal Products International Marketing Corporation.

A List Of Our Products

Contact Information

Telephone
215-785-5480

FAX | .

. 215-788-2800

Postal address .
200 Rittenhouse Circle, 2 East Building, Bl‘lStOl PA
19007

Electronic mail
General Information:
tpimcusa@transdermalproducts.com

hitp://www.transdermalproducts.com/ 10/8/2003
TRA 00018 -



gsnyder@transdermalproducts.com

_bnewbauer@transdermalproducts.com

wmgood@transdermalproducts.com

You are visitor number 1 6255 today.

[ Home ] [ Products ][ Feedback ][ Advertiséments‘]

[ g
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MARKETING CORP

i TRANSDERMAL
| W rPROI:ucrs INTERNATIONAL

Home Products .. . Feedback - Advertisements

Products

Weight Control Patch

is pioneer weight loss patch contains 100% fiicus vesiculosus
as its active ingredient, "which has fong been recognized as a
remedy for obesity." Per maximum results the patch should be
used in conjunction with a sensible, daily exercise program, water
intake (at least eight glass every day) and a balanced nutritional
diet. By following this program the user is virtually guaranteed
success in his or her weight loss objectives. The weight control
patch practically eliminates hunger pangs and other symptoms
generally associated with weight reduction. One patch per day,
with all-natural ingredient, is a completely safe and effective way
for controlling weight. The patch is painless and harmless. The
patch goes to work automatically while the user lives a normal
life. ‘ : :

Anti-Smoking Patch

{Mhe anti-smoking patch was created specifically to help smokers
quit smoking. Our patch contains Lobelia Inflata, a natural

{herb. v o S

||Our anti-smoking patch is-not habit forming, contains no
nicotine, and will have positively no effect on the taste of
anything the user eats or drinks. It is Absolutely harmiess in
[relation to the heart rate, blood pressure or gastrointestinal

http://www.transdermalproducts.com/servo1.htm A 10/8/2003
' o TRA 00020
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Fucus Vesiculosus Transdermal Patch Pfﬁtocol 9109

TITLE

INVESTIGATOR

STUDY SITE
STUDY DATES

REPORT ORIGIN

STUDY OBJECTIVE

STUDY
MEDICATION

AND DOSAGE

S§TUDY
DESIGN

SELECTION
CRITERIA

EFFICACY STUDY PROTOCOL 9109

An Evaluation of Fucus Vesiculosus (5 mg) in
the Treatment for Obesity

Marvin Kaplan PhD.

160 Rittenhouse Circle
Bristol, Pennsylvania 19007

September 1991 - January 1992

Transdermal Products, Inc.
160 Rittenhouse Circle
Bristol, Pennsylvania 19007

To evaluate the effectiveness in weight
reduction of a Fucus Vesiculosus in a
sustained controlled release patch formula, in
subjects having exogenous obesity.

Active Ingredient: Fucus Vesiculosus
Formulation: 5 mg's sustained release

= patch

Dosage: ' One patch daily

Route: Transdermal

Lot No. - 910823~0

‘Manufacturer: Transdermal Products, Inc.

160 Rittenhouse Circle
B Bristol,vPA 19007

To determine the average amount of body weight
loss over a sixty day period for both men and
women who were highly motivated and agreeing
to follow a well balanced diet while wearing
one Fucus V. 5 mg. patch per day. The

- subjects were evaluated for effectiveness at
"one week intervals for the first thirty days

and then ten day intervals for the next thirty
days. : ‘

100 male and femalé subjects between the ages
of 19 - 67 years of age, whose body weight was

‘between 17 - 163 pounds in excess of normal as

determined from the Metropolitan Life
Insurance Co. body weight charts, were
admitted to the study. .

TRA 002530



Fucus Vesiculosus Transdermal Patch Protocol 9109

STUDY
VARIABLES

STATISTICAL
METHODS

RESULTS

Effectiveness:

Pri.’mari bedy weight was zrecorded by the
investigator and evaluated the first and last
“weligh in*" for  each participant 4in the
program.

Secondary - Each participart recorded their
own progress on the instruction sheets that

" accompanied the proposed balanced diet.

Demographic and background variables were
compared to obtain participants representing
all occupational groups; labor, blue collar,
white collar, - executives, plus homemakers
(working and non-working mothers)

Participants:
73% White 62 Women
20% African American 38 Men
6% Hispanic
100% 100 People

all part;c;pants had attested to trying many
and varied diets and weight loss programs over
a period of one or more years. Approximately
25% expressed ‘skepticism about the
effectiveness of a “patch® to lose weight.

Women Men

7 Days 3.04% 2.35%
14 Days 4.87% 4.18%
21 Days 6.35% 5.92%

. 30 Days 7.92% 7.79%
40 Days 9.66% 8.95%
50 Days 11.71% 11.54%
60 Days 13.59% 12.46%
Age Range ( In Years) 19 to 64 22 to 67
Average Age 37 35
OverWeight Range )

* in Pounds 17 to 163 21 to 148
Average OverWeight 54 Lbs. 52 Lbs.
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Fudus Vesiculosus Transdermal Patch Protocol 9109 } 3

Effectiveness:

At the first postbaseline evaluation (after 7
days of wearing the patch) the overall mean
weight loss for the participants was 2.69% of
baseline. . Each subsequent -postbaseline
evaluation reported by the participants
produced a constant decrease in their baseline
weight. . At the end of 30 days the mean
postbaseline weight loss for the participants
was 7.85% body weight. At the conclusicn of
the 60 day period the investigator reports a
mean weight loss of all participants of 13.02%
of baseline average weight. .

Safety:

Side effects experienced by only 2 persons
consisted of mild skin irritation when wearing
the patch on the inside of the upper arm. The
same subjects did not repeat this side effect
after alternating the placement of the patch.
No other side effects were reported.

CONCLUSIONS The efficacy of the Fucus Vesiculosus Weight
Control Patch was 100%. All participants lost
weight while wearing the patch for the full 60
days. Those with the least amount of body
weight to lose, continued to wear the patch to
maintain their desired body weight. The most
significant weight loss was 71 pounds by one
highly motivated individual who followed the
vletter of the plan", ate properly, consumed
8, B8-ounce glasses of water per day, walked
daily and participated in a 'structured and
supervised exercise program. :
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Sex
{M/F)
Female
Female
Male
Female

Famale
Female

Male -

Female
_Male
Female
Female
Male
Male
Male

' Female

Female
Famale

Male
Female

" Females -

Female
‘Male
Female
Male
Male
Femala
Male

Female

Female
Male
Female
Male

j Female
‘Male

Female
Male
Male

Female
Male

Female

Female
Male
Male

Female

Female

‘Female

Male

Femals -

Male
Female

Efficacy Study Body Waight Loss 9109

: B?gin' - -End Total % of
Body Weight Weight Weight Body wt.
Race Frame (Pounds) (Pounds) Loss Loss
White Medium . 197 - 168 29 0.147 -
White Small - 141 C 124 17 . 0.124
White Small 178 = - 163 . 15 0.0833
Black Large 225 . 181 . 44 0.197
White = ILarge - 181 - 129 22 0.1466
White Medium 171 - 140 31 0.1822
White Large 217 - - 181 36 0.1659
Black Medium 162 137 25 0.155
‘White = Small 213 191 22 0.1033
White Large 160 . - 133 27 0.171
Hispanic Medium 136 = 113 23 0.166
White Large 249 213 36 - 0.1459
White Medium 212 197 ' 15 0.0693
White Large 335 = 275 60 0.179%
Black Large 331 - . 260 71 0.214
White Small 122 - 113 9 0.0748
White Medium 150 128 22 0.1466
Black Medium 212 195 17 0.0791
White Largs 171 - - 133 38 0.225.
White Small 141 - 128 - --13-  0.0896:
White Medium 161 . 141 20  0.1252.
White ' Large 221 183 38 0.1701.
-Black .  Large 160 140 20 0.1252
White Large 252 229 23 0.0907.
_White Small 199 . 167 .. .32, 0.1585..
White Medium 175 143 32 0.1822"
White Medium 162 - 145 17 0.1037
White Small 124 118 6 0.0468
-Black = Laxrge 164 145 19 0.1168
Hispanic' Medium 223 191 32 0,1455
White Medium 144 127 17 0.1l68
Black Large 190 171 19 0.0989
White Small 146 @ 133 13 0.0896
White Large 242 | 206 36  0.1503
White Small - 116 104 12 0.1008
White Medium 190 - 174 16 0.0833
White Large 294 245 .49 0.1659
Black  Large 232 186 46 0.197
- White ' Medium - 170 152 18 * 0.1033
Black Small 174 147 27 0.155
White Small - 147 136 11 . 0.0748
White Large 211 180 31 0.1459
Black Small 138 128 10 0.0693
Hispanic Small 111 - 99 127 0.1058
White Medium 171 144 27 0.1579
White Lardge 191 151 40 0.211
Black " Large 185 152 33 0.1799%
White Medium 147 124 23 0.1579
White Medium 141 130 11 0.0791
Small 180 159 .21 0.,1138

White
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Begin End Total % of

Sex Body Weight Weight Weight Body Wt.
Subject (M/F) Race Frame (Pounds) (Pounds) Loss Loss
51 Female Black Large 225 - 178 47 0.211
52 Male White  Large = 223 185 38 0.1701
53 Male White  Medium 173 157 16 0.0907
54 Female- Black Small 119 113 6 0.0468
55 Female White Large 191 148 43 0.225
56 Female White Medium 149 124 25 0.166
57 Male White Large 186 157 29 0.1585
58 Female Hispanic Small 178 159 19 0.1058
59 Female White Small 135 127 8 .0.0608
60 Female White Large 176 141 35 0.197
61 Male White Medium 192 172 20 0.1037
62 Female Black Medium - 144 133 11 0.0748
63 Female White Large 139 115 . 24 0.171
64 Female White Small 138 124 14 0.1008
65 Female White Large 160 124 . 36 0.225
66 Male White Medium 175 150 25 0.1455
67 Female White Small 114 109 5 0.0468
68 Female White Large 143 121 22 0.155
69 Female Black Medium 153 136 17 0.1139
70 Famala Black Large 136 120 16 0.1168
71 Male Hispanic Small 149 139 10 0.0693
72 Female White Medium 144 121 23 0.1579
73 - Male White Large 194 159 35 0.1799
74 Female White Medium - 149 132 17 0.1139
75 Female White Medium 149 124 25 0.171
76 . Female Black Large 171 146 25 0.147
77 Male White Small 154 153 , 1 0.0082
78 Female White Large 142 124 18 0.1248
79 Female White Large 160 137 23 0.1466
80 Male White Large 274 ~ 208 66 0.241
81 Female White Small 139 122 17 0.1252
82 Male White Small 138 124 14 0.0989
83 Female White: Large 164 147. 17 0.1008
84 Female Black Large 202 175 27 0.1322
85 Male White Large 191 162 29 0.1503
86 Female White Small 147 138 9 0.0608
87 Female White Large 191 170 - 21 0.11
88 Female White Small 133 125 8 0.0608
89 Male Black  Medium 183 168 15 0.0833
90 Female White Large 145 138 : 7 0.047
- 91 Male White Large 247 223 24 0.0959
92 - Male Hispanic Large 200 179 21 - 0.1033
93 Female White Large 164 - 144 20 0.1248
94 Mals ‘White Large 215 - 190 25 0.1159
95 Female White Large © 169 ©1583 16 0.097
96 Female White Small 123 116 7 0.0608
97 - Male Black Medium 140 130 10 0.0691
98 Femlas White  Medium 175 168 : 7 0.04
99 Female White Large 232 206 26 0.111
100 Male White Medium 183 171 : 12 0.063
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WEIGHT RANGE BY WEIGHT AND FRAME (POUNDS)

MEN '
DESIRABLE WEIGHT HEIGHT 15%-45% OVERWEIGHT
Smal Mecum Large * SmsliFrame - AMedum Frame Large Frame'
Fu‘mc Frama Frame Inches 180 45% 5% 45% 5% o
e . 128 132 8t 13t 165 140 125 151 -
117 129 134 g2 s | 170 ) 144 181 183 194
120 124 138 (L] 138 174 1wy s 189 200
12 131 142 141 17d 131 100 1e3 208
125 14 77 88 144 18¢ 4 0 18 200
130 138 148 | @8 19, 189 158 200 171 218
134 w2 154 (.14 154 194 163 208 177 223
138 148 158 (] 158 200 13 212 101 29
142 150 162 1] 163 208 s 218 128 238
148 154 188 70 167 210 77 poa] 190 229
147 158 wo | " 213 ez 229 198 27
153 182 174 72 178 22 w7 238 20t 2c2
158 167 10 ) 181 = 182 22, 208 20t
182 172 184 " 188 238 158 21y 212 287
163 7 129 75 190 241 o 257 217" 274
WOMEN
DESIRABLE WEIGHT - HEIGHT 15%45% OVERWEIGHT '
Smat Mecwm.  Lape Smal Frama - Medesn Frame * Largs Framas
Framw Fiams Feame inches 15% 45% . 5% 45% 15% 459%
LT 100 10 | 88 108 1 116 ws 127 163
96 3 13 5 1 139 W 10, 18
99 108 ne - 58 117 77 122 154 133 1es
10t 108 118 g e 146 24 157 .18 "7t
104 1 12t . 69 120 15t 12 181 139 78
w07 14 f2¢ 1 13 155 3t s 143 19
10 18 128 62 128 160 ‘138 a7 188
113 121 132 ] 130 184 139 73 151 191
us 12 133 “ | 13 s ws W 1S e
129 ‘t20 138 8s 138 174 us 17, 160 . 202
124 T am 1“3 &3 143 0 183 Lo 184 207
123 w1y W o7 147 188 128 199 169 213
133 141 ETC cs 1ss 191 162 204 s 220
134 143 158 9 87 197 167 210 179 228
140 149 e % | w 23 w28 185 232
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GENERAL GUIDELINES

_Other noncaloric beverages 1include tap water,

%. Eo;fa lower fathinta%e, omit 1 pat ?argarine. - (
. Coffee and tea should be served without added sugar. (Sugar substitutes m
be used {n_ moderation.) il
seltzer, club soda, mineral water and diet soda.
3. Extra vegetables, raw or cooked, may be added to the diet. These make good
be?we?hmexl snacks since they are filling, high {in fiber and very low in
Cl Ol' ES- - :
4. Fish, poultry or lean meat should be broiled, roasted or otherwise prepared
5 without added fat.

Whole fruits are preferable to fruif jutces. Fruit may be omitted from lunch
and/or dinner and eaten as a snack between meals. Use no more than 3 to 4
servings of fruit each day. :

VEGETABLE- LIST

A1l vegetables should be fresh, frozen canned without added sugar. Each can be
substituted, cup for cup, for any other vegetable on this list.

Asparagus Chicory Onions

Bean Sprouts . Collards Radishes

Beets Cucumbers Spinach

Broccolf Eggplant String Beans

Brussels Sprouts Escarole Tomatoes

Cabbage : Green Peppers Turnips _

Carrots - Kale Turnip Greens

Cauliflower Lettuce Zucchini (Summer Squash)

Celery Mushrooms ,
FRUIT LIST

A1l fruit should be fresh, frozen or canned without sugar. The amount specificed
for each fruit constitutes one serviqg.

. App‘ell....?’@......@’.l..l sma“

" Apple JuitBecocecsssescssaled cup
Applesauce, unsweetened...1/2 cup
ApricotSecesssccecsesaccesel medium
Blﬂanaoooo'oo.oontao'ooooccollz Sllllﬂ
RaspberrieScesssesosseacesl/2 CUP
BlueberriesSecceccccccnaceal/2 CUP
Strawberr{eS.ecssccscsccese3/4 Cup
Canteloup&eeecsoccscasssal/d small
cherriESQﬂ.I...l.‘....'...lu ma]l
Figs' ﬁ‘GSh-u..o-....u..J. te
* Grapefruftecccscscsccaccssl/2
‘Grapefruit Jufctieeesesasal/2 cup

GrGPGSC-.cococcoﬁooiz

_Honeydew Melon.....1/8 medium
* "Mang0icesesescaaassl/2 small

Orangeicececcecscssl small
Orange Juice.s.....1/2 cup
PaPaY2ccacccanceaaaadl/d CUp
Peach."...........l MEdium
Pear..".“.....'..ll.sma]]
Pineapple Chunks...1/2 cup

'P]UM.....-..;.-...Z lﬂedfum

Prunes, dried......2 medium

Tangerine.ecseasss.l medium

Hatermelonesesseesel cup diced or
: 1/2 small slice
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WHOLE GRATIN LIST

Bread, whole grain - 1 slice
Cereals, whole grain (wheat, ocat or rye) = 1/2 cup
Crackers, whole grain (wheat, rye, oat, rice) - 3-4 squares
White potato, baked or bofled - 1 small
Rice, brown or long grain - 1/2 cup cooked
Vegetables: . . :

Corn - 1/3 cup ‘

Peas.- 1/2 cup
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High Fiber Diet - dpproximately 1200, Calories
Daily Diet Patternm

Breskfast

Citrug fruit =1 serving R

Wholo grain- = = 2 slices bresd or 1 cup whola grais cereal
Skim mille = = = 1 cup (8 oz,)

Docal coffee or weak taa

Lunch ,
lsguras, cooked = = = = 1/2 cup, or low-fac cottage cheese - & oz (1/2 cup)

oar
Fish oF chicken = = = 2 oz,
#lsafly vegetable salad « 1 to 2
" Oil-free salad dressing (cptional) =~ '
Yhols grain e = o« = = = 1 slice bread or 3-L crackers
Saft RArgarine= = « « « 1 tsp, or 1 pat
#Fresh or water pack fruite 1 serving .
Dacaf coffee, wsak tea, or other noncaloric baverage

Dinner
=~ ]

Fishy poultry, o lean meat = L oz.
#VegatabDles = = o = o= = « = 2 cups

Whols grald = = = = = = w = = ] 3lice bread, or baked car beiled potato = 1 smyg’
MUt s e v e w e www el t0 2 servings _
Decaf caffee, weak toa, or otber noncalaric beaverage

Snack

Whole grain = = = 1 slice bread, 2 rice cakes, 3-L crackers, or 1 small pita ¢
Soft margarine- = 1 tsp. er 1 pat . . :
Skiz =dlk or low fat yogurt

# Consult vegetabls and frult lists for manu ideas and suggestions

tess 10
Notes 1~ For a lower fat intaks, oxit 1 pat margarins,

- se and taa should be served without added sugar, (Sugar substitut
2 g:g-rbe used in moderation.) Other noncaloric bceer;.gag ﬁs::luda tap wa
seltzer, club scda, mineral water, and dist soda, ‘
* 3 Extra vegatables, raw or cooked, may bs added to the diet. These make
good between-meal snacks since they are £41ling, high in fibder, and

alories. .  ° A
ke TES%, *pouliry or lash mest should be broilad, roasted, or otharwise

5 g{,gg:"i“ thout ;‘:E‘E'Egrﬁﬁia to fruit juices, Frult may be cmltted Ire
Junch and/or dinner and eaten 23 a snack botween meals. Use no mors
than 3L servings of Iruit eacn daye. .
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VEGETABIE LIST

m vegetables should be fresh, {rozen, or canned without added sugar, Each -
| can be subatituted, cup for cup, for any other vegetable on tt’d.‘s 1ist,:

- s oom P WP G G P G G P OF GE b OGN 0 e S N an O OF OGN GP WP G O ON OO G e on O 0N o B S e a9

-

Asparagus ) Chicery "Ordons

Bsan Sprouts Collards ' Radishas

Beets Cucunbars Spinach

Brocsold - Eggplant . o String Beans |

Brusssls Sprouts Escarple * Tonatoes '

Cabbage QOreen peppers Turnips
_,gan'at; . ﬁ: m Creens
. Caulifloxer uce ucehind (Su=er s
Celery Mushroces . ) ( qash)

~ FRUIT LIST

411 fruit ahould be fresh, frozen or cannsd without iugar. Ths gmount
:ﬁeci.fied for sach frult constitutes ons serving.

lpplﬁcoooo-ooooocoocoooooo 1 :nall GX'EP!S"..“-..... 12
1??1' mcalO.l.OOQOOO..O. 1/3 cup Bamyd" ﬂﬂlbn.,.. 1/8 madium
-Apple:a.uce, unswsetensdeee 1/2 cup umzaoooooooooocoo 1/2 small
*PdGOtSQooooooooooooooooc 2 pedium Ol‘l,l-ﬂglou......... 1 amal1

" BanAN2esessecccessssscsssase 1/2 small Qrangs Mca'!ooooo 1/2 cup

' Ra:pban‘iea.-..u."u.... 1/2 cup yxpW“""'...... J/h cup
Blu:be-rrie:.........,...-.. 1/2 cup P.ﬂcno.ooo-......, 1 meditx
Strn:er:ie:.u.......-.u i;t cup P‘uot-ioooOo--o.o 1/333:1
CanteloUptesssccescscsssee _’mn .Fiﬂﬂm 8 chunks,, 1/2
cmrﬁﬂgfooooooooooooooooc A0 szzll leoooooooo..... 2 mm
Flgs, {reshecesssvenassces & ’ . Prunes, drisd,.... 2 mediim
Ora;afmt.....--.....".. 1/2 ‘ Tmzﬁ,rm..du..n 1 medivm
Grapefruit mc.gooo--ooooo'llz cup . “tmnoooooo.c l Ctl'p diced or

. ) 1/2 small slic
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Sample: Dav 1

Breafast

Orange = 1 small
Datmeal = 1 cup
Skim milk « 1 cup
Coffee

Lunch

Chick peas - 1/2 cup

Tossed ?rcen salad = 1 cup

Diet (oli-free) dressing - 2 tbsp
Whole rye crackers - 4

Margarine - 1 pat

Unsweetened baked apple - 1 small
Noncaloric beverage

Dinner

‘Broiled halibut -.4 oz
Steamed broccoli = 1 cup
Stewed tomatoes - 1 cup
Baked potato - 1 small
Banana - 1 small
Noncaloric beverage

Snack
Rice cakes - 2

‘Margarine = 1 pat
Skim milk = 1 cup
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Samole: Gav 2

Breakfast

Grapefruit sections - 1/2 cup
Wheatena or oat bran - 1 cup
Skim milk = 1 eup
Coffes

Lunch

Water-pack tuna - 2 oz’
Tossed salad = 2 cups
Diet (oil-free) dressing = 2 tbsp
Rice cakes - 2

Margarine - 1 pat

Tangerine = 1 medium

Noncaleric beverage

Dinner

Veal chop - 4 oz,

Brussels sprouts - 1 cup

Mixed vegetables - 1 cup

Whole wheat bread = 1 sifice -
Unsweetened sliced peaches - 1/2 cup
Noncaloric beverage

Snack
Pita round = 1 small

HMargarine - 1 pat
Skim milk = 1 cup
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Sample: Dav 3

Breakfast

Orange = 1 small

Whele grain flakes - 1 cup
(e.g. Hutrigrain)

Skim milk = 1 cup

Coffec

Lunch L

Lentil soup = 1 cup
Hixg? salad ~ 1 cup ‘
ettuee, tomatoes, green pepper, cucumber,

Diet (0il=free) dressing - 2 tbsg ) » celery)
Whole wheat bread - 1 slice
Margarine = 1 pat
Pear = 1 small

Noncaloric beverage

Dinner

Lean beef patty ~ 4 oz -
Steamed mushrooms and onfons - 1 cup
String beans = 1 cup

Parsleyed potato - 1 small
Applesauce, unsweetened - 1/2 cup
Noncaloric beverage

Snack
Rye bread = 1 slice

Margarine = 1 pat
Skim milk - 1 cup
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Samplo Day L

Breakfast

Orapefruit ssctions - 1/2 cup
Yhoatena e = « « = = 1 cup
Skn mlll = = = =« = = 1 cup
Caffaen

Lunch

Watar=pack tuna = o = = w = 2 oz,
Tossed 3alad~ = « w = = = « 2 cups
Plot (oll-free) draessing- = 2 Tbap.
Rj,cg c*g:-------c--z
”ug“’.ﬂ. ---------;Pgs
ngadnu B e e e 30 oB o8 &0 08 1 mdiu

Yienecalaric boverage

£

Dinner
T

Brussels sprouts = = = = w = ) cup
Uixed vogetablos = = « w e = ) cud
Yhola wheat bread o w w = w» ] alics
Unswestansd sliced peaches - 1/2 cup
Noncaloric beverags

Snacle

pita round = = 1 small
Yargarina - = 1 pat
Sidn milk == 1 cup
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