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FINAL REPORT
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Overview

A 6-week, Web-based marketing campaign was conducted for the Centers for Dis-
ease Control and Prevention (CDC), Division of Cancer Prevention and Control’s
(DCPC) new breast cancer Web site. The campaign was timed to coincide with the
United States’ National Breast Cancer Awareness Month (October). The campaign
goals were to promote the CDC’s new breast cancer Web site, which went live on
September 28, 2006, and to drive traffic to the site where people could:

e |earn about early detection and screening (including mammography),
¢ find local resources for free and low cost mammography services, and
¢ learn about breast cancer statistics that are available through CDC.

The campaign involved keyword marketing on Google and Yahoo! and a banner ad
on WebMD. The Google campaign was activated by Information Ventures, Inc. (I1VI)
on Sunday, October 1, 2006. The Yahoo! campaign started on Tuesday, October 3,
2006. Both campaigns were turned off by IVI staff at midnight on Saturday, No-
vember 11, 2006. The banner ad campaign on WebMD ran for 1 week starting mid-
night, Sunday, October 15, 2006 and ending at midnight, Saturday, October 21,
2006. The WebMD campaign involved banner ads on the WebMD site and on
WebMD'’s partner sites.

Definitions

Keyword marketing is the process of paying search engines like Google and Yahoo!
to display an ad related to a search term (keyword) on their search results pages. A
keyword marketing campaign is composed of a carefully researched set of key-
words, prepared ad copy, and destination Web pages for each ad. Web searchers
who click on an ad are directed to the associated Web page. Each time an ad is dis-
played on a search results page, it is considered to be an impression and each time
an ad is clicked on, it is considered to be a click-through to the destination Web

page.

A banner ad is a graphical ad displayed on a Web page.

Methods

Keyword lists and ads customized for Google and Yahoo! were developed by IVI in
collaboration with CDC and Northrop Grumman after the new breast cancer Web
pages were finalized and campaign goals and campaign target pages were deter-
mined. During the process of finalizing the new Web pages, VI was responsible for
developing metatag content for the Web page keywords, titles, and description
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elements with input from the Northrop Grumman Web team and CDC subject mat-
ter experts. These metatags were used as a starting point for developing the key-
word lists and ad copy for the Google and Yahoo! campaigns. The steps followed for
identification of keyword metatag content and campaign keyword lists are outlined
in Appendix I. To facilitate campaign management, ads and keywords were grouped
into topical sets referred to as ad groups; a single ad group has one destination
Web page, but multiple ad groups may have the same destination. A list of the final
9 Google ad groups, 5 destination URLs, 29 ads, and 135 keywords is given in Ap-
pendix Il. The Yahoo! campaign management system does not include ad grouping.
The keyword set for Google included misspellings to account for the inaccuracy of
search term entry (mamogram, brest, etc.), but the Yahoo! system automatically
includes misspellings for each term and thus misspellings were not included in the
keyword list for Yahoo! (11 ads and 74 unique keywords for Yahoo!).

Post-campaign reports from Google, Yahoo!, and WebMD were used to document
the number of ad impressions, number of clicks (click-through to CDC Web page),
and cost per click, with breakdown by ad groups and keywords (Table | & Appendix
111). Omniture SiteCatalyst reporting was used post-campaign to evaluate Web site
traffic during and after the campaign. Before the campaign, the Web site did not
exist in its current form and precampaign Web site traffic data is thus not available.
Omniture reports generated for the five target pages were page summaries, refer-
ring domains, and next page.

Five specific pages in the new Breast Cancer Web site were targeted as destination
pages for the ads:

. Screening for Breast Cancer:
http://www.cdc.gov/cancer/breast/basic_info/screening.htm

« Breast Cancer Statistics:
http://www.cdc.gov/cancer/breast/statistics/index.htm

. Risk of Breast Cancer by Age:
http://www.cdc.gov/cancer/breast/statistics/age.htm

« Comparing Breast Cancer in Different U.S. States:
http://www.cdc.gov/cancer/breast/statistics/state.htm

« Comparing Breast Cancer by Race and Ethnicity:
http://www.cdc.gov/cancer/breast/statistics/race.htm
[ads and keywords referring to this Web page were canceled during the
campaign due to lack of activity]

The budget for the 6-week keyword campaign was $10,000, split evenly between
Google and Yahoo! In addition, the 7-day WebMD banner ad campaign during Octo-
ber had a budget of $3,000.

Results

Together, the campaigns on Google and Yahoo! provided 1,658,130 impressions of
the various breast cancer related text ads (Fig. | & Il; Table I) and 16,123 click-
throughs on those ads to the CDC breast cancer Web site (Fig. Ill, 1V, & V). These
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totals include impressions and click-throughs from both sponsored searches and
content matches on Google and Yahoo! partner sites (Fig. 11 & 1V; Table I). The
overall click-through rate (CTR — number clicks per number of impressions) for the
Google and Yahoo! ads together was 1 percent. However, certain combinations of
keywords and ads (referred to as ad groups in Google) had much higher click-
through rates. For example, among those with significant numbers of impressions,
“free mammograms” and “breast cancer statistics” had click through rates of 13.8%
and 14.6%, respectively (Appendix II1).

Google and Yahoo! ads were distributed among their own search results pages
(sponsored search), as well as on pages of their content partners such as AOL, New
York Times, CNN.com, ask.com, iVillage and other major Web sites (content
match). Content partner ads are pushed to users based on general topic matching,
not exact keyword matching. Overall, for Google plus Yahoo!, 40% of the impres-
sions were on search results Web pages and 60% of the impressions were on con-
tent partner Web sites (Fig. Ill, 1V, & V). The CTR was 2.1% overall for sponsored
search results and 0.2 percent for partner content matches (Table ). Note that
click throughs on Yahoo! content partner ads were essentially nil (only 99 total) for
reasons that remain to be determined.

The 7-day WebMD banner ad campaign added an additional 394 click-throughs
from 333,820 banner ad impressions, a CTR of 0.12% (Table I1).

Including both the keyword and banner ad campaigns, the campaign garnered
1,991,950 impressions of the ads and 16,517 click-throughs on those ads to the
CDC breast cancer Web site. Significantly, almost 2 million people were exposed to
text or banner ad messages concerning breast cancer and approximately 1%
clicked on the ads and visited DCPC’s Breast Cancer Web site (Table I).

As of the end of the campaign, the actual expenditure for Google was $4,993.38,
averaging $0.47 per click; the actual expenditure for Yahoo! was $4,281.89, aver-
aging $0.76 cents per click. Total expenditure for Google and Yahoo! was, there-
fore, $9,275.27; or $724.30 under the planned budget. Including WebMD, the total
breast cancer Web site promotion cost was $12,275.27. Overall, the average cost
per click was $0.57 for the 16,517 clicks received (Table | & Table II; Fig. VII).

Position of the text ads on search result and content partner Web pages is counted
from the top of a Web page, where there may be several text ads, then down the
right side of a Web page (see Appendices VII and VIII). On Google search results
pages, the average position of the ads was 3.6 (essentially at the first position on
the right); and on Google content partner pages, the average position was 3.9; the
overall position was 3.8 for Google. On Yahoo! search results pages, the average
position of the ads was 5 (essentially the second position on the right); and on Ya-
hoo! content partner pages, the average position was 2; the overall average posi-
tion was 3.7 for Yahoo! (see Table | & Fig. VI).

Individual keywords varied widely in their productivity, that is, in the number of
click-throughs for ads associated with each keyword. The most productive keyword
in the Google campaign was “breast cancer facts,” which accounted for 1,031 of the



Marketing Campaign on Google, Yahoo!, and WebMD
for the CDC Breast Cancer Web Site 2006

10,518 clicks received for all 135 keywords during the Google campaign, or 9.8% of
the total. The other top keywords for Google were “free mammograms” (1,016
clicks; 9.7%), “statistics breast cancer” (939 clicks; 8.9%), and “mammogram”
(773 clicks; 7.3%). Together, these top four keywords accounted for 35.7% of all
click-throughs in the Google campaign. (See Appendix Ill: Campaign Summary —
Google Ad Report and Appendices IV & V: Google Ad Group and Keyword Reports).
The most productive keyword of the 74 keywords in the Yahoo! campaign was
“breast cancer,” which accounted for 2,300 of the 5,605 clicks received for all key-
words during the Yahoo! campaign, or 41% of the total. The other top keywords for
Yahoo! were “women’s health” (873 clicks; 16%), “free mammogram” (594 clicks;
11%), and “mammogram” (571 clicks; 10%). Together, these top four keywords
accounted for 77% of all click-throughs in the Yahoo! campaign. (See Appendix VI:
Campaign Summary — Yahoo! keyword Report).

When looking at ad groups targeting individual pages (see Tables Ill & V), on
Google, ads related to breast cancer screening received 255,918 impressions and
5,852 clicks, resulting in a CTR of 2.3%, and ads related explicitly to mammograms
received 119,061 impressions and 2,160 clicks, for a CTR of 1.8%. When ads men-
tioned free or low cost screening, out of 54,409 impressions there were 2,495 clicks
for a CTR of 4.6%. In comparison, ads not related to screening, the second most
popular group was general breast cancer facts (e.g. “Get the Facts on Breast Can-
cer”) which got 3,994 clicks for 234,004 impressions or a click-through rate of
1.7%. During the campaign, pages related to statistics received the fewest clicks;
“breast cancer statistics for your state” got 30 clicks for 52,875 impressions for a
click-through rate of 0.057%; “breast cancer diagnosis incidence” got 305 clicks for
37,023 impressions for a click-through rate of 0.82%; “breast cancer trends” got 19
clicks for 62,042 impressions for a click-through rate of 0.031%; “breast cancer risk
by age” got 310 clicks for 117,175 impressions for a click-through rate of 0.26%;
and “breast cancer statistics for men” got 8 clicks for 6,251 impressions for a click-
through rate of 0.13% (Appendix Il). Similar results were seen for Yahoo! where
“free screening,” “free mammogram,” and the general term “breast cancer” had the
highest click-through rates (Appendix I11). Clearly, ads related to screening, mam-
mograms, and general facts resulted in a higher click-through rate than ads related
to other breast cancer topics during the campaign. As discussed later below, this
result was reversed after the campaign ended.

To determine whether the campaign brought an increase in traffic to the breast
cancer Web site compared to normal traffic, IVl conducted an analysis using Omni-
ture SiteCatalyst reporting to compare the 6 week campaign period, 1 October to
11 November 2006, to the 6 week period immediately after the campaign, 12 No-
vember to 23 December 2006 (Tables 11l & V). It was not possible to do a compari-
son to the time period prior to the campaign because the Breast Cancer Web site
was new as of the start of the campaign. Greater depth of analysis with Omniture
will be possible for future campaigns when certain Omniture tracking code is im-
plemented on the breast cancer Web site; such analysis might reveal specific Web
site navigation patterns for visitors who had searched on individual keywords.
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Omniture reports gave total page visits to the five campaign destination Web pages
during the campaign and for the following 6 week period. Reports from Google, Ya-
hoo! and WebMD provided the total number of click-throughs to the destination
Web pages during the campaign. Strikingly, 51.6% of the visitors to the screening
for breast cancer Web page during the campaign arrived there as a result of clicking
on a text or banner ad: 11,179 click-throughs out of 21,659 total page visits. The
breast cancer statistics page also saw a significant 36.4% of visitors due to click-
throughs on text ads: 4,964 click-throughs out of 13,639 total page visits. Click-
through visitors to the risk of cancer by age Web page represented 11.1% of total
visitors: 316 click-throughs out of 2,856 total visitors. Traffic to the remaining two
destination Web pages was not significantly impacted by the campaign: 0.9% and
1.6% of visitors were click throughs for the race and ethnicity statistics and state
statistics Web pages. (Table I11).

During the campaign, search engines accounted for approximately 55% of the Web
traffic to the five campaign pages, while 30.3% came from clicks from other Web
pages both on the CDC Breast Cancer site and on other sites (Table V). Of the re-
ferring Web sites, while Google and Yahoo! accounted for the vast majority of refer-
rals, referrals also came from approximately 50 other sites such as about.com,
aol.com, msn.com, webmd.com, ask.com, gsa.gov, nih.gov, etc. In the 6-week pe-
riod after the campaign, 61.2% of the Web traffic came from search engines and
14.8% came from links from other pages (Table V).

One of the campaign goals was to steer visitors to information on how to get
screened for breast cancer. By far, the largest numbers of visitors to the breast
cancer Web site were brought in by the advertisement for “free mammograms”
which brought visitors to the Breast Cancer Screening page, the most heavily
viewed page on the breast cancer Web site during the campaign. During the cam-
paign 2,793 visitors (15.2%) to the “Screening for Breast Cancer” page clicked on
the link to “call your local program” and this was the most frequently clicked link on
the screening page. In the 6 weeks after the campaign, the number of visitors to
the screening page who clicked on the link to “call your local program” fell to 90
(4.3%) and this became the seventh most frequently clicked link on the screening

page.

Notably, overall visits from individuals who typed or bookmarked the Breast Cancer
site pages and were returning increased from 14.7% during the campaign to 24.0%
after the campaign, suggesting that visitors during the campaign may have re-
turned after the campaign ended for additional information (Table V).

During the 6-week follow-up period, the “Breast Cancer Statistics” page received
the highest number of visits, 4,191 visits, which was a 64% decrease from the
13,639 visits during the campaign. The “Screening for Breast Cancer” page received
2,500 visits during the 6-week follow-up period, which was a decline of 88% from
the 21,659 visits during the campaign (Table I11). Thus, the statistics Web page re-
tained considerably more traffic after the campaign ended than did the breast can-
cer screening Web page. Visitors with an immediate need to get information on
screening may have satisfied that need with their first visit, whereas visitors with
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an interest in statistics may have had more long-term needs. Clearly the campaign
succeeded in bringing in large numbers of visitors who were interested in breast
cancer screening during the campaign.

Conclusions

During the 6 weeks of the Breast Cancer Web site marketing campaign, the target
pages received significantly more page views than during the 6 weeks after the
campaign (see Tables Il & V). This is surmised to be due to three reasons: (1) the
Breast Cancer keyword campaign brought a large number of viewers to the Breast
Cancer Web site; (2) the Breast Cancer keyword campaign took place during Octo-
ber, which was officially designated Breast Cancer Awareness Month, so that many
more people were looking for breast cancer information than normal; (3) the 6
week period after the campaign included the Thanksgiving holiday and the days
immediately preceding Christmas, two time periods when people may search less
for health information.

We note that keyword marketing, which provides links for people who are specifi-
cally looking for Web pages related to the marketing campaign, such as on Google
or Yahoo!, is different from the pushed content of a randomly appearing banner ad,
such as on WebMD and its partner sites. The lower click-through rate for the banner
ads than for the text ads may be explained by this point. Individuals viewing ads
on Google and Yahoo! are viewing ads placed on the Web page in response to a
search for a specific related term. Viewers of ads on WebMD are viewing ads
which, although health-related, may not be as closely related to the viewers’ needs
of the moment. The higher click-through rate for the banner ad on the main
WebMD site than for the external, or partner, sites (see Table Il), may be explain-
able by the fact that, according to WebMD publicity materials, although 70% of
WebMD users are female and 72% of them are between the ages of 25 and 54
years and thus are in the range for receiving a mammogram reminder message,
the WebMD users also have a median household income of approximately $60,000
and, thus, may already be aware of the need for regular breast screening. Users on
the external/partner sites most likely skew towards a more typical Internet user
and thus include more individuals with lower incomes and more need for health
messaging.

On Google and Yahoo! the campaign brought in large numbers of users who were
motivated to learn about breast cancer. After the campaign about 24% of the visi-
tors who previously viewed the breast cancer Web site had bookmarked the site
and returned for additional information.

The campaign made a significant contribution to steering visitors to resources for
obtaining mammograms, a goal of the campaign. One indicator of the success of
the campaign is the very large number of visitors to the screening for breast cancer
page during the campaign who clicked on the link to find their local program for ob-
taining a free or low-cost mammogram compared to the number who clicked on the
link after the campaign ended. Note that the link to find a local program also in-
cludes a toll-free phone number, so visitors do not necessarily proceed to the find a
program Web page.
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After the campaign ended, more visitors looking for information about breast cance
statistics returned for additional information than did visitors looking for screening
information. We surmise that the arrival of Breast Cancer Month and the publicity
it engendered concerning getting screened led women to search for information on
screening. The campaign’s ads led women to get that information from the CDC’s

6

r

Breast Cancer Web site. Once that need was satisfied and the publicity surrounding

Breast Cancer Month ended, visitors were less likely to be looking for screening in-
formation as much as other information about breast cancer. Clearly the campaign
succeeded in bringing in large numbers of visitors who were interested in breast
cancer screening during the campaign.

The ad impressions in themselves are promotional tools that may increase aware-

ness of the breast cancer screening message. Even those people who did not click
on the ads may have been influenced to think of screening for themselves and for

their loved ones, having seen the message. We are pleased with having been able
to expose almost 2 million Internet searchers to important messages about breast
cancer, especially the messages that encouraged women to get mammograms.

& o6
Figures and tables are followed by these appendices:
Appendix I: Breast Cancer Web Site Keyword Metatag Content Development
Appendix Il: Ad Groups, Destination URLs, and Final Keyword Lists
Appendix I1l: Campaign Summary — Google Ad Report
Appendix 1V: Campaign Summary - Google Ad Group Report
Appendix V: Campaign Summary — Google Keyword Report
Appendix VI: Campaign Summary — Yahoo! Keyword Report
Appendix VII: Screenshots — Google
Appendix VIII: Screenshots — Yahoo!
Appendix IX: Screenshots — WebMD
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Figure 1V.
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TABLES
Table 1. Campaign Summary Results.

Average Impressions Clicks Click- Ave Cost Total Cost
Position Through per Click
Rate
Google
Overall 3.8 765,288 10,518 1.4% $0.47  $4,993.38
Content 3.9 612,579 2,111 0.3% 0.43 905.08
Search 3.6 152,709 8,407 5.5% 0.49 4,088.30
Yahoo!
Overall 3.7 892,842 5,605 0.6% $0.76  $4,281.89
Content 2.0 388,686 99 0.0% 0.51 50.54
Search 5.0 504,156 5,506 1.1% 0.76 4,231.35
Google +
Yahoo!
Overall — 1,658,130 16,123 1.0% $0.57  $9,275.27
Content - 1,001,265 2,210 0.2%
Search — 656,865 13,913 2.1%
WebMD
Overall — 333,820 394 0.12% $7.61  $3,000.00
Overall* 1,991,950 16,517 0.8% $0.74 $12,275.27
Note:

Average Position counts ads at top of page then on right side.
Content = Appearance of ads on content partner pages.
Search = Appearance of ads on search result pages.

*Qverall indicates results for keyword plus banner ad channels

Table 1l1. Campaign Summary for WebMD & Affiliated Sites.

Impressions Clicks Click Rate
WebMD Core Site 190,542 138 0.07%
WebMD Network External 111,045 212 0.19%
eMedicineHealth 18,518 30 0.16%
AOL Service Health Guide 11,916 11 0.09%
WebMD Mini-brands 1,201 2 0.17%
AOL Network Health Guides 405 0 0.00%
OnHealth 188 1 0.53%
(Unknown/Other Site) 5 0 0.00%
Total 333,820 394 0.12%

p. 12



Marketing Campaign on Google, Yahoo!, and WebMD
for the CDC Breast Cancer Web Site 2006

Table 111. Page Visits to Destination Pages for 6 Weeks during and 6 Weeks
after the Campaign.

- 1 October to 11 November 2006

Total
page
visits

Click-throughs
from Google Cam-
paign & Percent of

Total Page Visits

Click-throughs
from Yahoo! Cam-
paign & Percent of

Total Page Visits

Click-throughs
from WebMD Cam-
paign & Percent of

Total Page Visits

Total Campaign
Click-throughs &
Percent of Total Page
Visits

12 Nov to

23

Dec

2006
Total page

Vi

sits

Screening for
Breast Cancer

21,659 5,852 27.0% 4,933 22.8% 394 1.8% 11,179 51.6% 2,500

Breast Cancer 31.6% 657

Statistics

13,639 4,307 4.8% - - 4,964 36.4% 4,191

Comparing 19 0.7% 6 0.2% - - 25 0.9%

Breast Cancer by
Race and Ethnic-

ity

2,674 1,651

Comparing 2,009 30 1.5% 3 0.1% - - 33 1.6% 955

Breast Cancer in
Various U.S.
States

Risk of Breast
Cancer by Age

2,856 310 10.9% 6 0.2% - - 316 11.1% 1,004

All Target Pages 42,837 10,518 24.6% 5,605 13.1% 394 0.9% 16,517 38.6% 10,301

Cost Per Click $0.47 $0.76 $7.61 $0.74

Table data derived from Omniture SiteCatalyst reports for total visits, Google and Yahoo! campaign reporting, plus
campaign results provided by WebMD.

per Ad Group.

Table IV. Google Campaign Summar

Ad Group Impressions Clicks Click Rate
BreastScreen 82,448 1,197 1.45%
BreastScreenMammogram 119,061 2,160 1.81%
BreastScreenFree 54,409 2,495 4.59%

Total Screening 255,918 5,852 2.29%
BreastStats 234,004 3,994 1.71%
BreastStatsIncidence 37,023 305 0.82%
BreastStatsMale 6,251 8 0.13%
BreastStatsTrends 62,042 19 0.03%
BreastStatsState 52,875 30 0.06%
BreastStatsAge 117,175 310 0.26%

Total Statistics 509,370 4,666 0.929%6
Total 765,288 10,518 1.37%

p. 13
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Table V. Page View Data and Sources of Page Visits to Five Target Pages

Web Page

Page

Views

1 October to 11 November 2006

Time
Spent
(min)

Search
Engine
Referrals

(Campaign Period)

Referrals

Typed or

Page

from other Bookmarked] Views

pages or
Web sites

Time
Spent
(min)

for 6 Weeks during the Campaign and for 6 Weeks after the Campaign
12 November to 23 December 2006

Search
Engine
Referrals

Referrals
from
other

pages or

Web sites

Typed or
Bookmarked

Screening for Breast 21,659 1.4 41.1% 39.2% 19.7% 2,500 1.6 81.8% 5.9% 12.3%
Cancer
Breast Cancer 13,639 1.7 78.1% 12.8% 9.1% 4,191 1.7 55.6% 13.5% 31.0%
Statistics
Comparing Breast 2,674 1.6 66.2% 22.5% 11.3% 1,651 2.0 43.0% 38.8% 18.2%
Cancer by Race and
Ethnicity
Comparing Breast 2,009 1.4 60.6% 22.4% 17.0% 955 1.7 54.7% 6.3% 39.1%
Cancer in Various U.S.
States
Risk of Breast Cancer 2,856 1.3 35.5% 59.8% 4.7% 1,004 1.6 69.4% 11.1% 19.4%
by Age
Total | 42,837 10,301
Overall Time Spent 1.5 1.7
Overall Percent 55.0% 30.3% 14.7% 61.2% 14.8% 24.0%

Referrals

Table data derived from Omniture SiteCatalyst reports.

p. 14
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APPENDICES

Appendix I. Breast Cancer Web Site Keyword Metatag Content
Development

IVI staff developed keyword and title metatag content for the new breast cancer
Web site, as per CDC/DCPC request. The following are the steps taken by IVI senior
information specialists in performing this task.

1.

Reviewed the content of the new breast cancer Web site, assigned a title and
keywords for each page based on IVI's expert knowledge of the subject.

The keywords were then refined and expanded using a number of resources as

follows.

2. Reviewed keyword terms used for the current National Breast and Cervical
Cancer Early Detection Program Web site.

3. Reviewed CDC Search Terms (Top 1000 queries) for relevant terms.

4. Reviewed the results of the analysis of CDC breast cancer search terms for
August 2005, as provided by Jeanie Barker.

5. Used Google AdWords Keyword Tool to identify useful terms relevant to
breast cancer and mammograms (Keyword Variations).

6. Used Google AdWords Keyword Tool to identify terms currently used by other
organization Web sites such as the American Cancer Society (Site-Related
Key).

7. Used Yahoo! Overture Keyword Selector Tool to identify useful terms relevant
to breast cancer and mammograms.

8. Searched through AOL leaked database using two sites (aoldb.unwieldy.net
and aolsearchdatabase.com).

9. Used Ask.com Sponsored Listings Keyword Tool to identify useful terms rele-

vant to breast cancer and mammograms.
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Appendix Il. Ad Groups, Destination URLs, and Final Keyword Lists

BreastScreen
http://www.cdc.gov/cancer/breast/
basic_info/screening.htm

breast and cervical cancer screening
breast cancer

breast cancer detection
breast cancer early detection
breast cancer information
breast cancer screening
breast cancer screening program
breast cancer test

breast exam

breast screening

breast self exam

breast test

breast x-ray

brest cancer

brest cancer detection

brest cancer screening

brest cancer screening program
brest cancer test

brest exam

brest screening

brest self exam

brest test

brest x-ray

cancer screening

clinical breast exam

clinical brest exam

detecting breast cancer
detecting brest cancer
detection of breast cancer
detection of brest cancer
elder health

health screening

screening for breast cancer
screening for brest cancer
senior health

test for breast cancer

test for brest cancer
womens health

BreastScreenMammogram
http://www.cdc.gov/cancer/breast/
basic_info/screening.htm

breast cancer mammogram
breast cancer mamogram
breast mammogram

brest cancer mammogram

brest cancer mamogram
mammogram
mamogram

BreastScreenFree
http://www.cdc.gov/cancer/breast/
basic_info/screening.htm

free breast cancer screening
free mammograms

free mamogram

low cost mammogram

BreastStats
http://www.cdc.qov/cancer/breast/
statistics/index.htm

breast cancer data

breast cancer death

breast cancer death rate
breast cancer dying

breast cancer fact and figure
breast cancer facts

breast cancer life expectancy
breast cancer mortality
breast cancer mortality rate
breast cancer screening rates
breast cancer statistics
breast cancer survival rate
brest cancer data

brest cancer death rate
brest cancer facts

brest cancer incidence

brest cancer mortality

brest cancer mortality rate
brest cancer statistics

facts about breast cancer
facts about brest cancer
facts on breast cancer

facts on brest cancer

male breast cancer and statistics
male breast cancer rate
mortality breast cancer
mortality brest cancer
statistics about breast cancer
statistics about brest cancer
statistics breast cancer
statistics brest cancer
statistics for breast cancer
statistics for brest cancer
statistics on breast cancer


http://www.cdc.gov/cancer/breast/%20basic_info/screening.htm
http://www.cdc.gov/cancer/breast/%20basic_info/screening.htm
http://www.cdc.gov/cancer/breast/%20basic_info/screening.htm
http://www.cdc.gov/cancer/breast/%20basic_info/screening.htm
http://www.cdc.gov/cancer/breast/basic_info/screening.htm
http://www.cdc.gov/cancer/breast/basic_info/screening.htm
http://www.cdc.gov/cancer/breast/%20statistics/index.htm
http://www.cdc.gov/cancer/breast/%20statistics/index.htm

statistics on brest cancer
surviving breast cancer

BreastStatsState
http://www.cdc.gov/cancer/breast/
statistics/state.htm

breast cancer rates by state
breast cancer risk by state
breast cancer state

breast cancer statistics by state

BreastStatslncidence
http://www.cdc.qov/cancer/breast/
statistics/index.htm

breast cancer incidence
breast cancer incidence rate
breast cancer rate

brest cancer incidence rate
brest cancer rate

incidence of breast cancer
rate of breast cancer

rate of brest cancer

BreastStatsTrends [ad group was discontin-
ued during campaign]
http://www.cdc.gov/cancer/breast/
statistics/index.htm

breast cancer african american
breast cancer asian

Marketing Campaign on Google, Yahoo!, and WebMD
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breast cancer black

breast cancer by ethnic group
breast cancer by race

breast cancer ethnic data
breast cancer hispanic

breast cancer latino

breast cancer race data
breast cancer white

BreastStatsAge
http://www.cdc.gov/cancer/breast/
statistics/age.htm

breast cancer age group
breast cancer data age

breast cancer data by age
breast cancer elderly

breast cancer rate age

breast cancer rate by age
breast cancer risk age

breast cancer risk by age
breast cancer statistics by age

BreastStatsMale
http://www.cdc.gov/cancer/breast/ statis-
tics/index.htm

male breast cancer incidence
male brest cancer incidence
male brest cancer rate


http://www.cdc.gov/cancer/breast/%20statistics/state.htm
http://www.cdc.gov/cancer/breast/%20statistics/state.htm
http://www.cdc.gov/cancer/breast/%20statistics/index.htm
http://www.cdc.gov/cancer/breast/%20statistics/index.htm
http://www.cdc.gov/cancer/breast/statistics/index.htm
http://www.cdc.gov/cancer/breast/statistics/index.htm
http://www.cdc.gov/cancer/breast/statistics/age.htm
http://www.cdc.gov/cancer/breast/statistics/age.htm
http://www.cdc.gov/cancer/breast/statistics/index.htm
http://www.cdc.gov/cancer/breast/statistics/index.htm

Appendix I11. Campaign Summary - Google Ad Report

Ad Group

BreastScreenFree

BreastScreenFree

BreastScreenFree

BreastScreenFree

BreastScreenFree

BreastScreenFree

BreastScreenFree

Ad Preview

Breast Cancer Screening
You May Qualify for Free or

Low-Cost Mammograms. Learn More.

www.CDC.gov/Cancer/Breast

Breast Cancer Screening
You May Qualify for Free or

Low-Cost Mammograms. Learn More.

www.CDC.gov/Cancer/Breast

Breast Cancer Screening
Find Out About Mammograms
for Low-Income Women.
www.CDC.gov/Cancer/Breast

Breast Cancer Screening
Find Out About Mammograms
for Low-Income Women.
www.CDC.gov/Cancer/Breast

Free/Low-Cost Mammogram
Can Save Your Life!

Find Out if You Qualify.
www.CDC.gov/Cancer/Breast

Free/Low-Cost Mammogram
Can Save Your Life!

Find Out if You Qualify.
www.CDC.gov/Cancer/Breast

Mammograms Save Lives

If You're 40 or Older, Get One Now!
Low-Cost Mammograms Available.

www.CDC.gov/Cancer/Breast

1 Click-Through Rate
2 Cost Per Click

Ad Distribu-
tion

Content Only

Search Only

Content Only

Search Only

Content Only

Search Only

Content Only

Destination URL
(http://www.cdc.gov/cancer/breast/)

/basic_info/screening.htm

/basic_info/screening.htm

/basic_info/screening.htm

/basic_info/screening.htm

/basic_info/screening.htm

/basic_info/screening.htm

/basic_info/screening.htm
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Impres-
sions

2,259

630

6,737

2,738

19,433

5,894

3,565

Clicks

42

77

54

353

291

996

44

CTR*

1.9%

12.2%

0.8%

12.9%

1.5%

16.9%

1.2%

Avg
CPC?

$0.50

$0.43

$0.32

$0.38

$0.34

$0.38

$0.38

Cost

$21.08

$32.73

$17.49

$134.99

$100.25

$377.36

$16.88

Avg
Posi-
tion

3.5

1.6

1.8

1.5

2.0

1.5

2.0


http://www.cdc.gov/cancer/breast/basic_info/screening.htm
http://www.cdc.gov/cancer/breast/basic_info/screening.htm
http://www.cdc.gov/cancer/breast/basic_info/screening.htm
http://www.cdc.gov/cancer/breast/basic_info/screening.htm
http://www.cdc.gov/cancer/breast/basic_info/screening.htm
http://www.cdc.gov/cancer/breast/basic_info/screening.htm
http://www.cdc.gov/cancer/breast/basic_info/screening.htm
http://www.cdc.gov/cancer/breast/basic_info/screening.htm
http://www.cdc.gov/cancer/breast/basic_info/screening.htm
http://www.cdc.gov/cancer/breast/basic_info/screening.htm
http://www.cdc.gov/cancer/breast/basic_info/screening.htm
http://www.cdc.gov/cancer/breast/basic_info/screening.htm
http://www.cdc.gov/cancer/breast/basic_info/screening.htm
http://www.cdc.gov/cancer/breast/basic_info/screening.htm

Ad Group

BreastScreenFree

BreastScreenFree

BreastScreenFree

BreastScreen

BreastScreen

BreastScreen

BreastScreen

BreastScreen

Ad Preview

Mammograms Save Lives

If You're 40 or Older, Get One Now!
Low-Cost Mammograms Available.
www.CDC.gov/Cancer/Breast

Find Breast Cancer

Find Out if You Qualify for a
Free or Low-Cost Mammogram.
www.CDC.gov/Cancer/Breast

Find Breast Cancer

Find Out if You Qualify for a
Free or Low-Cost Mammogram.
www.CDC.gov/Cancer/Breast

Breast Cancer Screening
Mammograms Could Save Your Life!
Get the Facts Now.
www.CDC.gov/Cancer/Breast

Breast Cancer Screening
Mammograms Could Save Your Life!
Get the Facts Now.
www.CDC.gov/Cancer/Breast

Mammograms

Breast Cancer Screening Could
Save Your Life! Get the Facts.
www.CDC.gov/Cancer/Breast

Mammograms

Breast Cancer Screening Could
Save Your Life! Get the Facts.
www.CDC.gov/Cancer/Breast

Breast Cancer Screening
Mammograms and Breast Exams
Could Save Your Life!l Learn More.
www.CDC.gov/Cancer/Breast

Ad Distribu-

tion

Search Only

Content Only

Search Only

Content Only

Search Only

Content Only

Search Only

Content Only

Destination URL
(http://www.cdc.gov/cancer/breast/)

/basic_info/screening.htm

/basic_info/screening.htm

/basic_info/screening.htm

/basic_info/screening.htm

/basic_info/screening.htm

/basic_info/screening.htm

/basic_info/screening.htm

/basic_info/screening.htm

Marketing Campaign on Google, Yahoo!, and WebMD
for the CDC Breast Cancer Web Site 2006

Impres-
sions

2,289

7,833

3,031

4,909

4,840

768

5,666

629

Clicks

243

45

350

77

101

CTR*

10.6%

0.6%

11.5%

0.0%

1.6%

0.4%

1.8%

0.0%

Avg
CPC?

$0.39

$0.31

$0.38

$0.00

$0.52

$1.02

$0.50

$0.00

Cost

$95.31

$13.82

$131.48

$0.00

$40.35

$3.05

$50.96

$0.00

Avg
Posi-
tion

1.5

1.6

1.5

2.3

4.0

55

4.2

5.0


http://www.cdc.gov/cancer/breast/basic_info/screening.htm
http://www.cdc.gov/cancer/breast/basic_info/screening.htm
http://www.cdc.gov/cancer/breast/basic_info/screening.htm
http://www.cdc.gov/cancer/breast/basic_info/screening.htm
http://www.cdc.gov/cancer/breast/basic_info/screening.htm
http://www.cdc.gov/cancer/breast/basic_info/screening.htm
http://www.cdc.gov/cancer/breast/basic_info/screening.htm
http://www.cdc.gov/cancer/breast/basic_info/screening.htm
http://www.cdc.gov/cancer/breast/basic_info/screening.htm
http://www.cdc.gov/cancer/breast/basic_info/screening.htm
http://www.cdc.gov/cancer/breast/basic_info/screening.htm
http://www.cdc.gov/cancer/breast/basic_info/screening.htm
http://www.cdc.gov/cancer/breast/basic_info/screening.htm
http://www.cdc.gov/cancer/breast/basic_info/screening.htm
http://www.cdc.gov/cancer/breast/basic_info/screening.htm
http://www.cdc.gov/cancer/breast/basic_info/screening.htm

Ad Group

BreastScreen

BreastScreen

BreastScreen

BreastScreen

BreastScreen

BreastScreen

BreastScreen

BreastStats

Ad Preview

Breast Cancer Screening
Mammograms and Breast Exams
Could Save Your Life! Learn More.
www.CDC.gov/Cancer/Breast

Screening Saves Lives

Screening Can Find Breast Cancer
In Its Early Stages. Learn More.
www.CDC.gov/Cancer/Breast

Screening Saves Lives

Screening Can Find Breast Cancer
In Its Early Stages. Learn More.
www.CDC.gov/Cancer/Breast

Breast Cancer Screening

If You Are Aged 40 or Older,
Get Screened Now. Learn More.
www.CDC.gov/Cancer/Breast

Breast Cancer Screening

If You Are Aged 40 or Older,
Get Screened Now. Learn More.
www.CDC.gov/Cancer/Breast

Screening Saves Lives

Screening Can Find Breast Cancer
in Its Early Stages. Learn More.
www.CDC.gov/Cancer/Breast

Screening Saves Lives

Screening Can Find Breast Cancer
in Its Early Stages. Learn More.
www.CDC.gov/Cancer/Breast

Breast Cancer Statistics
A Leading Cause of Cancer Death

In Women In the U.S. Get the Facts.

www.CDC.gov/Cancer/Breast

Ad Distribu-

tion

Search Only

Content Only

Search Only

Content Only

Search Only

Content Only

Search Only

Content Only

Destination URL
(http://www.cdc.gov/cancer/breast/)

/basic_info/screening.htm

/basic_info/screening.htm

/basic_info/screening.htm

/basic_info/screening.htm

/basic_info/screening.htm

/basic_info/screening.htm

/basic_info/screening.htm

/statistics/index.htm
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Impres-

sions

5,904

101

109

6,953

31,726

3,739

17,104

34,253

Clicks

112

593

297

20

CTR*

1.9%

1.0%

1.8%

0.1%

1.9%

0.1%

1.7%

0.1%

Avg
CPC?

$0.54

$0.84

$0.38

$0.66

$0.44

$0.60

$0.48

$0.51

Cost

$60.96

$0.84

$0.76

$5.32

$258.41

$1.81

$141.95

$10.16

Avg
Posi-
tion

4.1

3.3

4.6

5.5

5.0

5.6

4.8

3.7


http://www.cdc.gov/cancer/breast/basic_info/screening.htm
http://www.cdc.gov/cancer/breast/basic_info/screening.htm
http://www.cdc.gov/cancer/breast/basic_info/screening.htm
http://www.cdc.gov/cancer/breast/basic_info/screening.htm
http://www.cdc.gov/cancer/breast/basic_info/screening.htm
http://www.cdc.gov/cancer/breast/basic_info/screening.htm
http://www.cdc.gov/cancer/breast/basic_info/screening.htm
http://www.cdc.gov/cancer/breast/basic_info/screening.htm
http://www.cdc.gov/cancer/breast/basic_info/screening.htm
http://www.cdc.gov/cancer/breast/basic_info/screening.htm
http://www.cdc.gov/cancer/breast/basic_info/screening.htm
http://www.cdc.gov/cancer/breast/basic_info/screening.htm
http://www.cdc.gov/cancer/breast/basic_info/screening.htm
http://www.cdc.gov/cancer/breast/basic_info/screening.htm
http://www.cdc.gov/cancer/breast/statistics/index.htm
http://www.cdc.gov/cancer/breast/statistics/index.htm

Ad Group

BreastStats

BreastStats

BreastStats

BreastStats

BreastStats

BreastStats

BreastStats

BreastStats

Ad Preview

Breast Cancer Statistics

A Leading Cause of Cancer Death
In Women In the U.S. Get the Facts.

www.CDC.gov/Cancer/Breast

Breast Cancer

Key Statistics on Breast Cancer
Get the Numbers.
www.CDC.gov/Cancer/Breast

Breast Cancer

Key Statistics on Breast Cancer
Get the Numbers.
www.CDC.gov/Cancer/Breast

Breast Cancer Facts

Key Statistics on Breast Cancer
Get the Facts.
www.CDC.gov/Cancer/Breast

Breast Cancer Facts

Key Statistics on Breast Cancer
Get the Facts.
www.CDC.gov/Cancer/Breast

Get Breast Cancer Facts
Statistics by Race and Ethnicity,
Age, State, and Education Level.
www.CDC.gov/Cancer/Breast

Get Breast Cancer Facts
Statistics by Race and Ethnicity,
Age, State, and Education Level.
www.CDC.gov/Cancer/Breast

Breast Cancer Statistics

Get Breast Cancer Facts and Figures

for the U.S.
www.CDC.gov/Cancer/Breast

Ad Distribu-

tion

Search Only

Content Only

Search Only

Content Only

Search Only

Content Only

Search Only

Content Only

Destination URL

(http://www.cdc.gov/cancer/breast/)

/statistics/index.htm

/statistics/index.htm

/statistics/index.htm

/statistics/index.htm

/statistics/index.htm

/statistics/index.htm

/statistics/index.htm

/statistics/index.htm
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Impres-

sions

1,360

7,028

2,905

68,649

15,364

18,923

5,237

44,852

Clicks

136

151

42

1,643

14

401

31

CTR*

10.0%

0.1%

5.2%

0.1%

10.7%

0.1%

7.7%

0.1%

Avg
CPC?

$0.61

$0.70

$0.55

$0.68

$0.60

$0.98

$0.59

$0.65

Cost

$82.65

$5.61

$82.77

$28.43

$979.15

$13.70

$234.94

$20.13

Avg
Posi-
tion

3.1

4.8

3.5

4.6

2.8

4.3

3.0

4.4


http://www.cdc.gov/cancer/breast/statistics/index.htm
http://www.cdc.gov/cancer/breast/statistics/index.htm
http://www.cdc.gov/cancer/breast/statistics/index.htm
http://www.cdc.gov/cancer/breast/statistics/index.htm
http://www.cdc.gov/cancer/breast/statistics/index.htm
http://www.cdc.gov/cancer/breast/statistics/index.htm
http://www.cdc.gov/cancer/breast/statistics/index.htm
http://www.cdc.gov/cancer/breast/statistics/index.htm
http://www.cdc.gov/cancer/breast/statistics/index.htm
http://www.cdc.gov/cancer/breast/statistics/index.htm
http://www.cdc.gov/cancer/breast/statistics/index.htm
http://www.cdc.gov/cancer/breast/statistics/index.htm
http://www.cdc.gov/cancer/breast/statistics/index.htm
http://www.cdc.gov/cancer/breast/statistics/index.htm
http://www.cdc.gov/cancer/breast/statistics/index.htm
http://www.cdc.gov/cancer/breast/statistics/index.htm

Ad Group

BreastStats

BreastStats

BreastStats

BreastStatsState

BreastStatsState

BreastStatsState

BreastStatsState

BreastStatsState

Ad Preview

Breast Cancer Statistics

Get Breast Cancer Facts and Figures
for the U.S.
www.CDC.gov/Cancer/Breast

Breast Cancer Data

Get Breast Cancer Facts and Figures
for the U.S.
www.CDC.gov/Cancer/Breast

Breast Cancer Data

Get Breast Cancer Facts and Figures
for the U.S.
www.CDC.gov/Cancer/Breast

Breast Cancer Statistics

Get Breast Cancer Statistics
For Your State.
www.CDC.gov/Cancer/Breast

Breast Cancer Deaths

Get Breast Cancer Statistics
for Your State.
www.CDC.gov/Cancer/Breast

Breast Cancer Deaths

Get Breast Cancer Statistics
for Your State.
www.CDC.gov/Cancer/Breast

Breast Cancer Incidence

Get Breast Cancer Statistics
for Your State.
www.CDC.gov/Cancer/Breast

Breast Cancer Incidence

Get Breast Cancer Statistics
for Your State.
www.CDC.gov/Cancer/Breast

Ad Distribu-

tion

Search Only

Content Only

Search Only

Content Only

Content Only

Search Only

Content Only

Search Only

Destination URL

(http://www.cdc.gov/cancer/breast/)

/statistics/index.htm

/statistics/index.htm

/statistics/index.htm

/statistics/state.htm

/statistics/state.htm

/statistics/state.htm

/statistics/state.htm

/statistics/state.htm
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Impres-

sions

9,081

20,101

6,251

15

7,362

17

15,996

13

Clicks

1,050

491

CTR*

11.6%

0.0%

7.9%

0.0%

0.0%

0.0%

0.1%

7.7%

Avg
CPC?

$0.60

$0.71

$0.60

$0.00

$0.42

$0.00

$0.52

$0.10

Cost

$625.03

$4.98

$296.34

$0.00

$0.42

$0.00

$4.18

$0.10

Avg
Posi-
tion

2.7

4.3

3.0

6.5

5.4

2.5

4.4

2.5


http://www.cdc.gov/cancer/breast/statistics/index.htm
http://www.cdc.gov/cancer/breast/statistics/index.htm
http://www.cdc.gov/cancer/breast/statistics/index.htm
http://www.cdc.gov/cancer/breast/statistics/index.htm
http://www.cdc.gov/cancer/breast/statistics/index.htm
http://www.cdc.gov/cancer/breast/statistics/index.htm
http://www.cdc.gov/cancer/breast/statistics/state.htm
http://www.cdc.gov/cancer/breast/statistics/state.htm
http://www.cdc.gov/cancer/breast/statistics/state.htm
http://www.cdc.gov/cancer/breast/statistics/state.htm
http://www.cdc.gov/cancer/breast/statistics/state.htm
http://www.cdc.gov/cancer/breast/statistics/state.htm
http://www.cdc.gov/cancer/breast/statistics/state.htm
http://www.cdc.gov/cancer/breast/statistics/state.htm
http://www.cdc.gov/cancer/breast/statistics/state.htm
http://www.cdc.gov/cancer/breast/statistics/state.htm
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o S Avg
. Ad Distribu- | Destination URL Impres- . 1 Avg :
() (e A P tion (http://www.cdc.gov/cancer/breast/) sions eS| Uk CPC? (s P?if)lr_l

Breast Cancer Statistics
Get Breast Cancer Statistics .
BreastStatsState for Your State Content Only | /statistics/state.htm 16,567 13| 0.1%  $0.48 $6.21 4.5

www.CDC.gov/Cancer/Breast

Breast Cancer Statistics
BreastStatsState Get Breast Cancer Statistics Search Only | /statistics/state.htm 19 2,/10.5%  $0.66 $1.32 2.8
for Your State.

www.CDC.gov/Cancer/Breast

Breast Cancer Rates
BreastStatsState g?tY%ffZiizncer Statistics Content Only | /statistics/state.htm 12,866 5 0.0% $0.52 $2.60 4.3

www.CDC.gov/Cancer/Breast

Breast Cancer Rates
BreastStatsState Get Breast Cancer Statistics Search Only | /statistics/state.htm 20 0 0.0% $0.00 $0.00 2.8
for Your State.

www.CDC.gov/Cancer/Breast

Facts About Breast Cancer

Find Out How Many Women Are
Diagnosed with Breast Cancer.
www.CDC.gov/Cancer/Breast

BreastStatsIncidence Content Only | /statistics/index.htm 6,987 11| 0.2% | $0.55 $6.09 4.0

Facts About Breast Cancer

Find Out How Many Women Are
Diagnosed with Breast Cancer.
www.CDC.gov/Cancer/Breast

BreastStatsIncidence Search Only | /statistics/index.htm 144 8| 5.6% | $0.45 $3.57 2.0

Breast Cancer Rate

Find Out How Many Women Are
Diagnosed with Breast Cancer.
www.CDC.gov/Cancer/Breast

BreastStatslIncidence Content Only | /statistics/index.htm 7,617 5| 0.1% | $0.75 $3.76 4.0

Breast Cancer Rate

Find Out How Many Women Are
Diagnosed with Breast Cancer.
www.CDC.gov/Cancer/Breast

BreastStatsIncidence Search Only | /statistics/index.htm 726 58| 8.0%  $0.37 $21.22 2.1


http://www.cdc.gov/cancer/breast/statistics/state.htm
http://www.cdc.gov/cancer/breast/statistics/state.htm
http://www.cdc.gov/cancer/breast/statistics/state.htm
http://www.cdc.gov/cancer/breast/statistics/state.htm
http://www.cdc.gov/cancer/breast/statistics/state.htm
http://www.cdc.gov/cancer/breast/statistics/state.htm
http://www.cdc.gov/cancer/breast/statistics/state.htm
http://www.cdc.gov/cancer/breast/statistics/state.htm
http://www.cdc.gov/cancer/breast/statistics/index.htm
http://www.cdc.gov/cancer/breast/statistics/index.htm
http://www.cdc.gov/cancer/breast/statistics/index.htm
http://www.cdc.gov/cancer/breast/statistics/index.htm
http://www.cdc.gov/cancer/breast/statistics/index.htm
http://www.cdc.gov/cancer/breast/statistics/index.htm
http://www.cdc.gov/cancer/breast/statistics/index.htm
http://www.cdc.gov/cancer/breast/statistics/index.htm

Ad Group

BreastStatsincidence

BreastStatsincidence

BreastStatsincidence

BreastStatsincidence

BreastStatsIncidence

BreastStatslIncidence

BreastStatsTrends

BreastStatsTrends

Ad Preview

Male Breast Cancer

Find Out How Many Men Are Diagnosed
With or Die From Breast Cancer.
www.CDC.gov/Cancer/Breast

Male Breast Cancer

Find Out How Many Men Are Diagnosed
With or Die From Breast Cancer.
www.CDC.gov/Cancer/Breast

Facts On Breast Cancer

How Many Women Are Diagnosed With
Breast Cancer In The US Each Year?
www.CDC.gov/Cancer/Breast

Facts On Breast Cancer

How Many Women Are Diagnosed With
Breast Cancer In The US Each Year?
www.CDC.gov/Cancer/Breast

Facts On Breast Cancer

How Many Women Are Diagnosed With
Breast Cancer in the US Each Year?
www.CDC.gov/Cancer/Breast

Facts On Breast Cancer

How Many Women Are Diagnosed With
Breast Cancer in the US Each Year?
www.CDC.gov/Cancer/Breast

Breast Cancer Trends

Get Breast Cancer Statistics By
Race and Ethnic Group.
www.CDC.gov/Cancer/Breast

Breast Cancer Trends

Get Breast Cancer Statistics By
Race and Ethnic Group.
www.CDC.gov/Cancer/Breast

Ad Distribu-

tion

Content Only

Search Only

Content Only

Search Only

Content Only

Search Only

Content Only

Search Only

Destination URL
(http://www.cdc.gov/cancer/breast/)

/statistics/index.htm

/statistics/index.htm

/statistics/index.htm

/statistics/index.htm

/statistics/index.htm

/statistics/index.htm

/statistics/race.htm

/statistics/race.htm

Marketing Campaign on Google, Yahoo!, and WebMD

Impres-

sions

31

67

12

18,453

2,977

61,909

133

for the CDC Breast Cancer Web Site 2006

Av Avg

Clicks CTR! 9 Cost  Posi-
CPC :

tion

0 0.0%  $0.00 $0.00 3.3

1 1.5% $1.61 $1.61 1.9

0 0.0%  $0.00 $0.00 2.2

111.1%  $1.86 $1.86 3.4

21 0.1%  $0.50  $10.42 4.1

200 6.7% $0.40  $79.33 2.1

13 0.0%  $0.26 $3.42 3.6

6 4.5%  $0.33 $1.98 1.8
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Ad Group

BreastStatsAge

BreastStatsAge

BreastStatsAge

BreastStatsAge

BreastStatsMale

BreastStatsMale

BreastScreenMammo-
gram

BreastScreenMammo-
gram

Ad Preview

Breast Cancer Risk

Get Statistics On Breast Cancer
Risk For Your Age Group.
www.CDC.gov/Cancer/Breast

Breast Cancer Risk

Get Statistics On Breast Cancer
Risk For Your Age Group.
www.CDC.gov/Cancer/Breast

Breast Cancer By Age

Get Statistics on Breast Cancer
Risk for Your Age Group.
www.CDC.gov/Cancer/Breast

Breast Cancer By Age

Get Statistics on Breast Cancer
Risk for Your Age Group.
www.CDC.gov/Cancer/Breast

Male Breast Cancer

Find Out How Many Men Are Diagnosed
With or Die From Breast Cancer.
www.CDC.gov/Cancer/Breast

Male Breast Cancer

Find Out How Many Men Are Diagnosed
With or Die From Breast Cancer.
www.CDC.gov/Cancer/Breast

Breast Cancer Screening
Mammograms Could Save Your Life!
Get the Facts Now.
www.CDC.gov/Cancer/Breast/

Breast Cancer Screening
Mammograms Could Save Your Life!
Get the Facts Now.
www.CDC.gov/Cancer/Breast/

Ad Distribu- | Destination URL
tion (http://www.cdc.gov/cancer/breast/)

Content Only | /statistics/age.htm

Search Only | /statistics/age.htm

Content Only | /statistics/age.htm

Search Only | /statistics/age.htm

Content Only | /statistics/index.htm

Search Only | /statistics/index.htm

Content Only | /basic_info/screening.htm

Search Only |/basic_info/screening.htm

Marketing Campaign on Google, Yahoo!, and WebMD
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Impres-
sions

26,773

125

89,763

514

6,236

15

11,206

3,330

Clicks

39

212

54

122

116

CTR*

0.1%

4.0%

0.2%

10.5%

0.1%

6.7%

1.1%

3.5%

Avg
CPC?

$0.52

$0.31

$0.50

$0.41

$0.62

$0.52

$0.43

$0.36

Cost

$20.41

$1.57

$105.82

$22.04

$4.36

$0.52

$52.02

$41.72

Avg
Posi-
tion

3.6

2.0

3.6

1.9

5.9

1.3

3.6

3.0
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Ad Group

BreastScreenMammo-
gram

BreastScreenMammo-
gram

BreastScreenMammo-
gram

BreastScreenMammo-
gram

BreastScreenMammo-
gram

BreastScreenMammo-
gram

Totals and Overall Averages

1 CTR: Click-Through Rate
2 CPC: Cost per Click

Ad Preview

Mammograms

Breast Cancer Screening Could
Save Your Life! Get the Facts.

www.CDC.gov/Cancer/Breast/

Mammograms

Breast Cancer Screening Could
Save Your Life! Get the Facts.

www.CDC.gov/Cancer/Breast/

Breast Cancer Screening
Mammograms Could Save Your Life!
Get the Facts Now.
www.CDC.gov/Cancer/Breast/

Breast Cancer Screening
Mammograms Could Save Your Life!
Get the Facts Now.
www.CDC.gov/Cancer/Breast/

Breast Cancer Screening

A Mammogram Could Save Your Life!
Get the Facts Now.
www.CDC.gov/Cancer/Breast/

Breast Cancer Screening

A Mammogram Could Save Your Life!
Get the Facts Now.
www.CDC.gov/Cancer/Breast/

Ad Distribu- | Destination URL
tion (http://www.cdc.gov/cancer/breast/)

Content Only | /basic_info/screening.htm

Search Only |/basic_info/screening.htm

Content Only | /basic_info/screening.htm

Search Only |/basic_info/screening.htm

Content Only | /basic_info/screening.htm

Search Only |/basic_info/screening.htm

Marketing Campaign on Google, Yahoo!, and WebMD
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Impres-
sions

33,061

6,736

32

25

46,961

17,710

765,288

Clicks

488

242

553

637

10,518

CTR*

1.5%

3.6%

0.0%

8.0%

1.2%

3.6%

1.4%

Avg
CPC?

$0.41

$0.35

$0.00

$0.54

$0.40

$0.31

Cost

$199.94

$84.21

$0.00

$1.08

$221.88

$200.03

$0.47  $4,993.38

Avg
Posi-
tion

3.4

3.7

3.1

2.2

3.4

3.0

3.8
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Appendix IV. Campaign Summary - Google Ad Group Report
Ad Distribu- Total Total Avg

Ad Group tion Avg Position | Impressions | Clicks CTR* CcPc? Cost

BreastStatsState Content Only 4.5 52,806 27 0.10% $0.50 $13.41
BreastStatsTrends Content Only 3.6 61,909 13 0.00% $0.26 $3.42
BreastStatsMale Content Only 5.9 6,236 7 0.10% $0.62 $4.36
BreastScreen Search Only 4.7 65,349 1,182 1.80% $0.47 $553.39
BreastStatsState Search Only 2.7 69 3 4.30% $0.47 $1.42
BreastStatsTrends Search Only 1.8 133 6 4.50% $0.33 $1.98
BreastStatsMale Search Only 1.3 15 1 6.70% $0.52 $0.52
BreastScreenFree Content Only 2 39,827 476 1.20% $0.36 $169.52
BreastStats Content Only 4.4 193,806 122 0.10% $0.68 $83.01
BreastStatslncidence Content Only 4 33,100 37 0.10% $0.55 $20.27
BreastStatsAge Content Only 3.6 116,536 251 0.20% $0.50 $126.23
BreastScreenMammogram Content Only 3.5 91,260 1,163 1.30% $0.41 $473.84
BreastScreenFree Search Only 1.5 14,582 2,019 13.80% $0.38 $771.87
BreastStats Search Only 2.9 40,198 3,872 9.60% $0.59 $2,300.88
BreastStatslIncidence Search Only 2.1 3,923 268 6.80% $0.40 $107.59
BreastStatsAge Search Only 1.9 639 59 9.20% $0.40 $23.61
BreastScreenMammogram Search Only 3.2 27,801 997 3.60% $0.33 $327.04
BreastScreen Content Only 4.6 17,099 15 0.10% $0.73 $11.02
Totals & Overall Averages 3.8 765,288 10,518 1.40% $0.47 $4,993.38

! Click-Through Rate
2 Cost Per Click
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Appendix V. Campaign Summary - Google Keyword Report

Marketing Campaign on Google, Yahoo!, and WebMD
for the CDC Breast Cancer Web Site 2006

Ad Group Keyword Max Impressions Clicks CTR? Avg CPC? Cost Avg Posi-
CPC? tion
Target URL: http://www.cdc.gov/cancer/breast/basic_info/screening.htm
BreastScreenFree free breast cancer screening | $0.71 363 75 | 20.66% $0.49 $36.49 2.4
BreastScreenFree free mammogram $0.85 5478 723 | 13.20% $0.38 $278.27 1.6
BreastScreenFree free mammograms $0.85 7379 1016 | 13.77% $0.38 $384.08 1.4
BreastScreenFree free mamogram $0.71 856 103 | 12.03% $0.31 $31.43 1.6
BreastScreenFree low cost mammogram $0.71 489 98 | 20.04% $0.41 $39.78 1.9
BreastScreenFree low cost mamogram $0.71 17 4 | 23.53% $0.46 $1.82 2.2
BreastScreen breast and cervical cancer $0.71 5 1| 20.00% $0.06 $0.06 1
screening
BreastScreen breast cancer $0.70 14734 119 0.81% $0.78 $92.57 8.5
BreastScreen breast cancer detection $0.68 59 1 1.69% $0.66 $0.66 3.6
BreastScreen breast cancer detection $0.70 519 0.96% $0.70 $3.49 7.3
BreastScreen breast cancer early detec- $0.55 473 1 0.21% $0.53 $0.53 5.8
tion
BreastScreen breast cancer early detec- $0.60 698 17 2.44% $0.37 $6.37 3.5
tion
BreastScreen breast cancer information $0.77 2406 35 1.45% $0.70 $24.52 5.7
BreastScreen breast cancer mammo- 151 7 4.64% $0.45 $3.13 1.8
gram?®
BreastScreen breast cancer mamogram?® 7 0 0.00% $0.00 $0.00 1.7
BreastScreen breast cancer screening $0.63 2032 95 4.68% $0.45 $43.05 2.2
BreastScreen breast cancer screening $0.79 689 42 6.10% $0.64 $27.04 4.4
BreastScreen breast cancer screening $0.71 4 0 0.00% $0.00 $0.00 2.2
program
BreastScreen breast cancer test $0.56 1527 32 2.10% $0.45 $14.34 4.2
BreastScreen breast exam $0.66 8775 243 2.77% $0.29 $70.12 2
BreastScreen breast mammogram?® 70 2 2.86% $0.10 $0.19 2.6
BreastScreen breast screening $0.71 2525 126 4.99% $0.44 $55.01 2
BreastScreen breast self exam $0.60 2768 52 1.88% $0.43 $22.22 2.2
BreastScreen breast self-exam $0.71 4113 55 1.34% $0.55 $30.21 2.8
BreastScreen breast test $0.71 2290 46 2.01% $0.25 $11.58 2

! Click-Through Rate
2 Cost Per Click
3 Deleted
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BreastScreen breast x-ray $0.71 576 6 1.04% $0.34 $2.05 1.6
BreastScreen brest cancer $0.81 2445 23 0.94% $0.79 $18.06 5.2
BreastScreen brest cancer detection $0.71 3 0.00% $0.00 $0.00 6.3
BreastScreen brest cancer screening $0.71 6 1| 16.67% $0.49 $0.49 3.7
BreastScreen brest cancer screening pro- $0.71 0 0] 0.00% $0.00 $0.00 0
ram
BreastScreen grest cancer test $0.71 3 0 0.00% $0.00 $0.00 4.7
BreastScreen brest exam $0.49 85 6 7.06% $0.34 $2.03 2.1
BreastScreen brest screening $0.71 2 0 0.00% $0.00 $0.00 1
BreastScreen brest self exam $0.71 51 1 1.96% $0.72 $0.72 2.5
BreastScreen brest self-exam $0.71 32 0] 0.00% $0.00 $0.00 3.2
BreastScreen brest test $0.71 19 1 5.26% $0.15 $0.15 1.6
BreastScreen brest x-ray $0.71 1 0 0.00% $0.00 $0.00 3
BreastScreen cancer screening $0.63 3567 47 1.32% $0.47 $21.95 2.9
BreastScreen clinical breast exam $0.47 871 15 1.72% $0.46 $6.89 1.7
BreastScreen clinical brest exam $0.71 0 0 0.00% $0.00 $0.00 0
BreastScreen detecting breast cancer $0.57 215 2 0.93% $0.22 $0.45 5
BreastScreen detecting brest cancer $0.71 4 0 0.00% $0.00 $0.00 5.8
BreastScreen detection of breast cancer $0.71 31 1 3.23% $0.69 $0.69 4.2
BreastScreen detection of brest cancer $0.71 0 0] 0.00% $0.00 $0.00 0
BreastScreen elder health $0.40 688 0] 0.00% $0.00 $0.00 4.7
BreastScreen health screening $0.55 1229 8 0.65% $0.94 $7.48 3.9
BreastScreen mammogram?® 4307 140 3.25% $0.40 $56.29 3.2
BreastScreen mamogram® 656 29 4.42% $0.44 $12.69 3.1
BreastScreen screening for breast cancer $0.71 40 2 5.00% $0.18 $0.36 2.4
BreastScreen screening for breast cancer® 1 0 0.00% $0.00 $0.00 6
BreastScreen screening for brest cancer $0.71 1 0 0.00% $0.00 $0.00 5
BreastScreen senior health $0.71 341 0 0.00% $0.00 $0.00 10.1
BreastScreen test for breast cancer $0.71 45 4 8.89% $0.56 $2.25 4
BreastScreen test for brest cancer $0.71 2 0] 0.00% $0.00 $0.00 3.5
BreastScreen womens health $0.63 6283 17 0.27% $0.93 $15.75 7.3
Target URL: http://www.cdc.gov/cancer/breast/statistics/index.htm
BreastStats breast cancer data $0.47 46 4 8.70% $0.23 $0.92 2.3
BreastStats breast cancer data $0.75 411 31 7.54% $0.40 $12.46 1.7
BreastStats breast cancer death $0.84 1271 94 7.40% $0.28 $26.12 1.7
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BreastStats breast cancer death rate $0.71 258 29 | 11.24% $0.35 $10.04 1.5
BreastStats breast cancer dying $0.71 26 0 0.00% $0.00 $0.00 1.2
BreastStats breast cancer fact and fig- $0.71 1 0 0.00% $0.00 $0.00 5
ure
BreastStats breast cancer facts $0.85 11999 1031 8.59% $0.76 $786.29 3.3
BreastStats breast cancer life expec- $0.71 433 30 6.93% $0.47 $14.20 2.8
tancy
BreastStats breast cancer mortality $0.85 827 88 | 10.64% $0.45 $39.75 1.7
BreastStats breast cancer mortality rate $0.71 345 33 9.57% $0.29 $9.67 1.5
BreastStats breast cancer screening $0.71 9 0 0.00% $0.00 $0.00 1.7
rates
BreastStats breast cancer statistics $0.84 2274 293 | 12.88% $0.53 $156.34 2.1
BreastStats breast cancer statistics $0.85 4346 633 | 14.57% $0.74 $466.27 3.2
BreastStats breast cancer survival rate $0.62 5419 497 9.17% $0.50 $250.16 1.9
BreastStats brest cancer data $0.71 0 0 0.00% $0.00 $0.00 0
BreastStats brest cancer death rate $0.71 0 0 0.00% $0.00 $0.00 0
BreastStats brest cancer facts $0.71 24 0 0.00% $0.00 $0.00 3.8
BreastStats brest cancer incidence $0.71 0 0 0.00% $0.00 $0.00 0
BreastStats brest cancer mortality $0.71 0 0.00% $0.00 $0.00 0
BreastStats brest cancer mortality rate $0.71 1 1 100.00 $0.51 $0.51 1
%
BreastStats brest cancer statistics $0.71 2 0 0.00% $0.00 $0.00 4.5
BreastStats facts about breast cancer $0.77 739 85 | 11.50% $0.64 $54.14 3.3
BreastStats facts about breast cancer® 14 1 7.14% $0.70 $0.70 6.1
BreastStats facts about brest cancer $0.71 11 0] 0.00% $0.00 $0.00 3.5
BreastStats facts on breast cancer $0.71 248 22 8.87% $0.55 $12.19 3.8
BreastStats facts on breast cancer® 2 2 100.00 $1.93 $3.86 3
%
BreastStats facts on brest cancer $0.71 4 0 0.00% $0.00 $0.00 6.5
BreastStats male breast cancer and $0.71 0 0 0.00% $0.00 $0.00 0
statistics
BreastStats male breast cancer rate $0.71 17 1 5.88% $0.52 $0.52 1.9
BreastStats mortality breast cancer $0.71 3 0 0.00% $0.00 $0.00 1.3
BreastStats mortality brest cancer $0.71 0 0 0.00% $0.00 $0.00 0
BreastStats statistics about breast can- $0.71 67 7 | 10.45% $0.53 $3.70 3.5
cer
BreastStats stagistics about breast can- 2 0 0.00% $0.00 $0.00 7
cer
BreastStats statistics about brest cancer | $0.71 1 0 0.00% $0.00 $0.00 3
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BreastStats statistics breast cancer $0.71 10517 939 8.93% $0.45 $425.91 3.1
BreastStats statistics brest cancer $0.71 20 1 5.00% $0.59 $0.59 3.3
BreastStats statistics for breast cancer $0.71 80 11 | 13.75% $0.31 $3.38 4.2
BreastStats statistics for brest cancer $0.71 1 0 0.00% $0.00 $0.00 3
BreastStats statistics on breast cancer $0.71 244 8 3.28% $0.40 $3.17 5
BreastStats statistics on breast cancer® 3 0 0.00% $0.00 $0.00 4.7
BreastStats statistics on brest cancer $0.71 2 0.00% $0.00 $0.00 7
BreastStats surviving breast cancer $0.59 531 31 5.84% $0.64 $19.99 2.6
BreastStatsState breast cancer rates by state $0.71 8 0 0.00% $0.00 $0.00 2.8
BreastStatsState breast cancer risk by state $0.71 1 0 0.00% $0.00 $0.00 4
BreastStatsState breast cancer state $0.71 42 1 2.38% $0.10 $0.10 2.2
BreastStatsState breast cancer statistics by $0.71 18 2| 11.11% $0.66 $1.32 3.8

state
BreastStatslncidence breast cancer incidence $0.20 1003 65 6.48% $0.39 $25.50 2.3
BreastStatsIncidence breast cancer incidence rate | $0.71 64 7 | 10.94% $0.27 $1.91 1.7
BreastStatsIncidence breast cancer rate $0.55 2000 119 5.95% $0.42 $49.86 2.1
BreastStatslIncidence brest cancer incidence rate $0.51 0 0 0.00% $0.00 $0.00 0
BreastStatsIncidence brest cancer rate $0.71 1 0 0.00% $0.00 $0.00 3
BreastStatsIncidence incidence of breast cancer $0.71 565 60 | 10.62% $0.37 $22.26 2
BreastStatsIncidence mr;tle breast cancer inciden- 5 0 0.00% $0.00 $0.00 1.6

ce
BreastStatsIncidence rate of breast cancer $0.71 284 17 5.99% $0.47 $8.06 2.1
BreastStatslIncidence rate of brest cancer $0.71 1 0 0.00% $0.00 $0.00

Target URL: http://www.cdc.gov/cancer/breast/statistics/race.htm

BreastStatsTrends breast cancer african ameri- | $0.82 103 4 3.88% $0.28 $1.11 1.8

can
BreastStatsTrends breast cancer asian $0.61 9 1| 11.11% $0.46 $0.46 1.3
BreastStatsTrends breast cancer black $0.61 12 1 8.33% $0.41 $0.41 2
BreastStatsTrends breast cancer by ethnic $0.61 0 0 0.00% $0.00 $0.00 0

rou

BreastStatsTrends greast cancer by race $0.61 0 0 0.00% $0.00 $0.00 0
BreastStatsTrends breast cancer ethnic data $0.05 0 0 0.00% $0.00 $0.00 0
BreastStatsTrends breast cancer hispanic $0.61 2 0 0.00% $0.00 $0.00 2
BreastStatsTrends breast cancer latino $0.61 1 0 0.00% $0.00 $0.00 1
BreastStatsTrends breast cancer race data $0.61 0 0 0.00% $0.00 $0.00 0
BreastStatsTrends breast cancer white $0.61 6 0 0.00% $0.00 $0.00 2.2
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Target URL: http://www.cdc.gov/cancer/breast/statistics/age.htm

BreastStatsAge breast cancer age group $0.71 15 2 | 13.33% $0.24 $0.48 1.9
BreastStatsAge breast cancer data age $0.71 1 0 0.00% $0.00 $0.00 1
BreastStatsAge breast cancer data by age $0.71 0 0 0.00% $0.00 $0.00 0
BreastStatsAge breast cancer elderly $0.71 468 26 5.56% $0.38 $9.96 1.9
BreastStatsAge breast cancer rate age $0.71 2 1| 50.00% $0.20 $0.20 1
BreastStatsAge breast cancer rate by age $0.71 2 50.00% $0.65 $0.65 1
BreastStatsAge breast cancer risk age $0.71 103 16 | 15.53% $0.38 $6.04 1.4
BreastStatsAge breast cancer risk by age $0.71 21 5| 23.81% $0.49 $2.44 1.9
BreastStatsAge breast cancer statistics by $0.71 27 8 | 29.63% $0.48 $3.84 2.9

age

Target URL: http://www.cdc.gov/cancer/breast/statistics/screening.htm

BreastStatsScreening mammogram by education $0.05 0 0 0.00% $0.00 $0.00 0

level
BreastStatsScreening mammogram by ethnicity $0.51 0 0 0.00% $0.00 $0.00 0
BreastStatsScreening mammogram by race $0.51 0 0 0.00% $0.00 $0.00 0
BreastStatsScreening mammogram by state $0.51 0 0 0.00% $0.00 $0.00 0
BreastStatsScreening mammogram statistics $1.27 0 0] 0.00% $0.00 $0.00 0
BreastStatsScreening mammography statistics $0.18 0 0 0.00% $0.00 $0.00 0
BreastStatsScreening mammography trends $0.51 0 0 0.00% $0.00 $0.00 0
BreastStatsMale male breast cancer inci- $0.71 15 1 6.67% $0.52 $0.52 1.3

dence
BreastStatsMale male brest cancer incidence $0.71 0 0 0.00% $0.00 $0.00 0
BreastStatsMale male brest cancer rate $0.71 0 0] 0.00% $0.00 $0.00 0

Target URL: http://www.cdc.gov/cancer/breast/basic_info/screening.htm

BreastScreenMammogram | breast cancer mammogram $0.79 1581 55 3.48% $0.47 $26.01 2.3
BreastScreenMammogram | breast cancer mamogram $0.71 27 0 0.00% $0.00 $0.00 2.6
BreastScreenMammogram | breast mammogram $0.81 360 17 4.72% $0.44 $7.55 2.5
BreastScreenMammogram | brest cancer mammogram $0.71 3 0 0.00% $0.00 $0.00 2
BreastScreenMammogram | brest cancer mamogram $0.71 1 0] 0.00% $0.00 $0.00 4
BreastScreenMammogram | mammogram $0.48 22378 773 3.45% $0.31 $241.08 3.3
BreastScreenMammogram | mamogram $0.82 3451 152 4.40% $0.34 $52.40 3.2
Totals and Overall Averages: 765288 10518 1.37% $0.47 | $4,993.38 3.8
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Appendix V1. Campaigd

n Summary - Yahoo Keyword Report

Marketing Campaign on Google, Yahoo!, and WebMD

for the CDC Breast Cancer Web Site 2006

Avg Total Total Total Cost
From Date To Date Keyword Position | Impressions Clicks CTR* Avg Bid $ $ cpc?
10/20/2006 11/11/2006 | breast and cervical cancer screening 3 72 0 0 $0.10 0 0
10/3/2006 11/11/2006 | breast cancer 7 248,986 2,300 0.9% $0.93 $2,936.31 $1.27
10/3/2006 | 11/11/2006 | breast cancer african american 2 258 4 1.6% $0.11 $0.40 $0.10
10/19/2006 | 11/10/2006 | breast cancer age group 6 58 3 5.2% $0.10 $0.30 $0.10
10/21/2006 11/11/2006 | breast cancer asian 2 52 0 0 $0.10 0 0
10/3/2006 | 11/11/2006 | breast cancer black 6 104 1 1% $0.11 $0.10 $0.10
10/18/2006 11/11/2006 | breast cancer by ethnic group 2 176 0 0 $0.10 0 0
10/22/2006 | 11/10/2006 | breast cancer by race 4 73 0 0 $0.10 0 0
10/19/2006 | 11/10/2006 | breast cancer data 2 18 1 5.6% $0.10 $0.10 $0.10
10/3/2006 11/10/2006 | breast cancer death 2 99 12 12.1% $0.18 $2.61 $0.21
10/18/2006 11/9/2006 | breast cancer death rate 1 33 6 18.2% $0.10 $0.60 $0.10
10/3/2006 | 10/19/2006 | breast cancer detection 5 223 17 7.6% $0.70 $19.08 $1.12
10/7/2006 | 11/11/2006 | breast cancer dying 4 230 2 0.9% $0.10 $0.20 $0.10
10/3/2006 | 11/11/2006 | breast cancer early detection 3 371 13 3.5% $0.15 $1.93 $0.14
10/8/2006 | 11/11/2006 | breast cancer elderly 2 155 1 0.6% $0.10 $0.10 $0.10
10/26/2006 11/9/2006 | breast cancer ethnic data 3 15 0 0 $0.10 0 0
10/3/2006 | 11/11/2006 | breast cancer fact 4 3,436 137 4% $0.57 $103.38 $0.75
10/3/2006 | 11/11/2006 | breast cancer fact and figure 2 138 6 4.3% $0.10 $0.60 $0.10
10/19/2006 | 11/10/2006 | breast cancer hispanic 2 30 1 3.3% $0.10 $0.10 $0.10
10/3/2006 | 11/11/2006 | breast cancer incidence 2 345 15 4.3% $0.14 $1.87 $0.12
10/18/2006 | 11/11/2006 | breast cancer incidence rate 2 24 1 4.2% $0.10 $0.10 $0.10
10/3/2006 | 11/11/2006 | breast cancer information 3 30,949 89 0.3% $0.79 $126.87 $1.42
10/18/2006 | 11/11/2006 | breast cancer latino 1 6 0 0 $0.10 0 0
10/4/2006 | 11/11/2006 | breast cancer life expectancy 5 134 8 6% $0.10 $0.80 $0.10
10/3/2006 | 11/11/2006 | breast cancer mammogram 2 372 14 3.8% $0.17 $2.26 $0.16
10/9/2006 11/11/2006 | breast cancer mortality 2 79 7 8.9% $0.10 $0.71 $0.10
10/3/2006 | 11/11/2006 | breast cancer mortality rate 2 209 6 2.9% $0.10 $0.60 $0.10
10/18/2006 11/9/2006 | breast cancer race data 3 12 0 0 $0.10 0 0
10/3/2006 | 10/19/2006 | breast cancer rate 3 158 3 1.9% $0.12 $0.33 $0.11
10/24/2006 11/10/2006 | breast cancer rate age 3 18 0 0 $0.10 0 0
! Click-Through Rate
2 Cost Per Click
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Avg Total Total Total Cost
From Date To Date Keyword Position | Impressions Clicks CTR* Avg Bid $ $ cpc?
10/26/2006 10/27/2006 | breast cancer rate by age 1 2 0 ] $0.10 0 0
10/27/2006 | 11/11/2006 | breast cancer rate by state 2 33 0 0 $0.10 0 0
10/18/2006 11/6/2006 | breast cancer risk age 2 11 1 9.1% $0.10 $0.10 $0.10
10/21/2006 11/9/2006 | breast cancer risk by age 3 27 1 3.7% $0.10 $0.10 $0.10
11/9/2006 11/9/2006 | breast cancer risk by state 1 1 0 0 $0.10 0 0
10/3/2006 | 10/19/2006 | breast cancer screening 4 338 23 6.8% $0.83 $21.28 $0.92
10/25/2006 11/2/2006 | breast cancer screening program 1 6 0 $0.10 0 0
10/30/2006 11/8/2006 | breast cancer screening rate 1 3 33.3% $0.10 $0.10 $0.10
10/26/2006 11/11/2006 | breast cancer state 4 51 0 $0.10 0 0
10/3/2006 | 10/19/2006 | breast cancer statistics 2 1,000 133 13.3% $0.19 $26.45 $0.19
10/18/2006 | 11/11/2006 | breast cancer statistics by age 3 74 0 0 $0.10 0 0
10/28/2006 | 11/11/2006 | breast cancer statistics by state 2 356 3 0.8% $0.10 $0.30 $0.10
10/3/2006 | 11/11/2006 | breast cancer survival rate 3 2,153 124 5.8% $0.17 $19.53 $0.15
10/3/2006 11/11/2006 | breast cancer test 3 1,165 6 0.5% $0.42 $3.50 $0.58
10/20/2006 | 11/10/2006 | breast cancer white 6 17 o o $0.10 0 $0
10/3/2006 | 11/11/2006 | breast exam 2 8,469 125 1.5% $0.24 $33.42 $0.26
10/3/2006 | 11/11/2006 | breast mammogram 2 385 25 6.5% $0.20 $6.18 $0.24
10/3/2006 11/11/2006 | breast screening 1 755 50 6.6% $0.14 $7.06 $0.14
10/3/2006 11/11/2006 | breast self exam 3 4,407 59 1.3% $0.29 $16.75 $0.28
10/3/2006 | 11/11/2006 | breast test 2 568 3 0.5% $0.10 $0.30 $0.10
10/3/2006 | 11/11/2006 | breast x ray 5 793 8 1% $0.10 $0.80 $0.10
10/3/2006 | 11/11/2006 | cancer screening 3 2,258 16 0.7% $0.30 $6.65 $0.41
10/3/2006 11/11/2006 | clinical breast exam 2 173 0 0 $0.14 0 0
10/3/2006 | 11/11/2006 | detecting breast cancer 1 300 10 3.3% $0.14 $1.42 $0.14
10/20/2006 | 11/11/2006 | detection of breast cancer 5 620 11 1.8% $0.39 $3.77 $0.34
10/3/2006 | 11/11/2006 | elder health 2 2,104 1 0 $0.12 $0.16 $0.16
10/20/2006 | 10/20/2006 | fact on breast cancer 3 73 5.5% $1.01 $4.82 $1.20
10/3/2006 | 11/10/2006 | free breast cancer screening 1 64 13 20.3% $0.11 $1.30 $0.10
10/3/2006 | 11/11/2006 | free mammogram 2 3,635 594 16.3% $0.11 $68.13 $0.11
10/3/2006 | 11/11/2006 | health screening 2 5,773 41 0.7% $0.40 $20.07 $0.48
10/18/2006 | 10/19/2006 | incidence of breast cancer 2 7 0 0 $0.13 0 0
10/19/2006 | 11/11/2006 | low cost mammogram 2 248 22 8.9% $0.10 $2.20 $0.10
10/4/2006 11/9/2006 | male breast cancer and statistics 2 84 1 1.2% $0.10 $0.10 $0.10
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Avg Total Total Total Cost

From Date To Date Keyword Position | Impressions Clicks CTR* Avg Bid $ $ cpc?
10/29/2006 | 11/11/2006 | male breast cancer incidence 2 11 0 0 $0.10 0 0
10/22/2006 11/11/2006 | male breast cancer rate 20 0 0 $0.10 [¢] 0
10/3/2006 | 11/11/2006 | mammogram 1 14,697 571 3.9% $0.17 $105.91 $0.18
10/18/2006 10/18/2006 | mortality breast cancer 1 2 0 0 $0.10 0 0
10/20/2006 | 11/11/2006 | rate of breast cancer 5 381 4 1% $0.10 $0.40 $0.10
10/20/2006 | 11/11/2006 | screening for breast cancer 4 937 43 4.6% $0.57 $25.94 $0.60
10/3/2006 | 11/11/2006 | senior health 3 22,262 6 0 $0.54 $4.20 $0.70
10/20/2006 | 11/11/2006 | statistics about breast cancer 3 2,210 182 8.2% $0.20 $38.05 $0.20
10/3/2006 | 11/11/2006 | surviving breast cancer 4 190 4 2.1% $0.20 $0.57 $0.14
10/18/2006 | 10/19/2006 | test for breast cancer 4 47 0 0 $0.64 0 0
10/3/2006 11/11/2006 | womens health 3 529,299 873 0.2% $0.52 $662.98 $0.75
Totals and Overall Averages 4 892,842 5,605 0.6% $0.63 | $4,281.89 $0.76

1 CTR: Click-Through Rate

2 CPC: Cost per Click
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Appendix VII. Screenshots - Google
Google Search

Keyword: “cancer screening”

CDC Sponsored Ad Position: #1

10/4/06 9:51 AM

h - Mozilla Firefox

Marketing Campaign on Google, Yahoo!, and WebMD
for the CDC Breast Cancer Web Site 2006

File Edit Wiew Go Bookmarks Tools Help

@-2-8C R0 D & |G npm

.google.comysearch?hs =wl6&hl=en&r =&dient=firefox-a&rls=org.mozilla%:32 V| |G1,breast cancer facts |

D Best of the Web | | Channel Guide | | Customize Links

FedEx Tracking D Free Hotmail D Internet Explorer Mews | | InternetStart | | RealPlayer D Windows

|| nphic08-06.pdf (application/pdf Cbject) . Google AdWords: Campaign Management

Web |mages Video News [Maps mores
|cancer screening

Google

| cancer screening - Google Search

| X

mitch@infoventures.com | Search History | My Account | Sign out  #%

—
Screening Saves Lives

www.COC.goviCancer/Breast

Screening Can Find Breast Cancer in ltz Early Stages. Learn More.

News res creening - vi

Breath test cancer boost - The Age - 23 hours age
Calls for breast screening review - ic SouthLondon.co.uk - Oct 2, 2006

Lack of staff fatal for breast cancer patient - Independent Online - 4 hours ago

Refine results for cancer screening:

Treatment Tests/diagnosis For patients From medical authorities
Symptoms Causesirisk factors  For health professionale  Afternative medicine

NHS Cancer Screening Programmes

NHE Cancer Screening Programmes: Breast Screening, Cervical Screening, Bowel Cancer
Screening and Prostate Cancer Risk Management.

¢ cancerscreening.nhs.uk/ - 10k - Cached - Similar pages

MNHS Cervical Screening Programme

Welcome to the MHS Cervical Screening Programme, preventing cancer by detecting and treating
pre-cancerous changes.

cancerscreening.nhs. uk/cervicall - 23k - Cached - Similar pages

Screening and Testing to Detect Cancer - National Cancer Institute
Information on screening and testing for various cancers.
y cancer.govicancertopics/screening - 29k - Cached - Similar pages

Cancer Screening Overview - National Cancer Insfitute

Information about measuring the effectiveness of cancer screening testz and about weighing
the strength of the evidence obtained from cancer screening ...
www.cancer.govicancerinfo/pdg/screening/overview - 50k - Cached - Simiar pages

Cancer Screening Guidelines - March 15, 2001 - American Family ...

Enr hraast nancar erraanino in wnman anss S0 tn I0_clinical hraast  Tahls 1 sommarizes

Find: @ Find Next @ Find Previous [=] Highlightall [] Match case

Resultz 1 - 10 of about 29,500,000 for cancer screening. (0.37 seconds)

Sponsored Link Sponsored Links

Goldsboro Oncology
Research, Pain Control & Treatment
of Cancer. 3 Offices. Call Uz Today

Cancer screening
Enlarged Prostate: Symptoms, Factzs
Treatments and More

The Amas® Test -
The antibody test for cancer;
Prostate, breast and other cancers.

Cancer screening

Looking for info on ?
Learn about all types of cancer.

Preventive Tests

Learn about common blood tests
medical exams and procedures

Ve spreventivemedicing.com

Cancer screening

Find the right answers about
cancer screening.
W ealthline.com

UCSF Cancer Risk Program
Dees cancer run in your family? '

Done
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Marketing Campaign on Google, Yahoo!, and WebMD
for the CDC Breast Cancer Web Site 2006

Google Search

Keyword: “mammogram”

CDC Sponsored Ad Position: #5
10/4/06 9:51 AM

©) mammogram - Google Search - Mozilla Firefox

Eile Edit View Go Bookmarks Tools Help
<:5' - Ep - @ ': e @ C & | http: ffwww.google.com/search?hs =d8l&hl =en&ir =&dient= V| |@,breastcancer facts |

D Best of the Web [ | Channel Guide | | Customize Links FedEx Tracking D Free Hotmail D Internet Explorer Mews || Internet Start »

®

| |1 nphic03-06.pdf (applicationfpdf Object) || Google Adwords: Campaign Management | mammeogram - Google Search | 5
WWeb mﬁges Mideo™ Hews r-‘ﬂES more » ~
Advanced Search B
GO (-nge |mammog|am | [ Seahy Preferences
Web Resultz 1 - 10 of about 2,220,000 for mammogram [definition]. (0.08 =econds)
Mammogram Information Sponsored Links Sponsored Links

www.cancer.org  Screening Guidelines & More. Find the Answers You Need, Here.

Digital Mammography

Mammogram Information Fuji CR for Mammography has been

wiww.breastcancerorg  Mammograms show calcifications, fibreadenomas, cysts-and cancer. approved for uze in the U.5.
woww fujimed.com

Mammography ) ) )

A mammography exam, called a mammogram, iz used to aid in the diagnusis of . Imaging Medical Solutions

I."Iammograms are used as a screening tool to detect earty breast cancer in . “our Fuji digital mammography

w.radiologyinfo.org/enfinfo.cfm?pg=mammo - 38k - Cached - Similar Hagee & film dlstrlbuttlr in SULIth Florida
WO D alzplutions.com

The Breast Cancer Site

Founded to help offer free mammegrams to underprivileged women nationwide. With a simple, Screening Saves Lives
daily "click” visitors help provide mammograms to those in nesd. Screening Can Find Breast Cancer
www thebreastcancersite.com/ - Similar pages in t= Early Stages Learn Maore.
Mammography
A mammography exam, called a mammogram, iz used a2 a screening tool to detect ... American
Cancer Society: Mammograms and other Breast Imaging Procedures .. WU Dezign Medical Technologies, Inc
ww e x-rayinfo. comiensin fo. cfm?pg=mammo - 35k - Cached - Similar pages Mammography Software and Services
www ndrmti.com
Mammogram - Cancer information on MedicineMet.com
Information on many different cancers includes symptoms, cancer detection and prevention, and Breast Cancer Treatment
treatment options. Effective, No Tissue Removal
www. medicinenet. commammogram/article.htm - 48k - Cached - Similar pages Alln One Week
Cetme.com
MedlinePlus Interactive Tutorials. Mammogram
Mammogram. Start Tutorial. Starts multimedia presentation with questions. Requires Flazh Mammogram
Player. Download Flazh. download button for flazh player. .. Get free reportz on mammography
ww v nim.nit. go nm=d||n=pluza‘tut0rlala;mammogramahtmmdq htm - 5k - Cached - Similar pages centers. See FOA warning letters.

The mammogram

Thiz page tells vou about mammograms used in breast cancer =creening. You can =croll down Breast Cancer Info
the page to read all the information here. F!'ee breast cancer II'I_fu
www . cancerhelp.org. ukihelp/idefault asp?page=3302 - 19k - Cached - Similar pages Find what you're locking for!
www TheBreastGuide.com "
Find: @ Find Next @ Find Previous [=] Highlightall [ ] Match case
Done




Marketing Campaign on Google, Yahoo!, and WebMD
for the CDC Breast Cancer Web Site 2006

Google Search

Keyword: “breast cancer Asian”
CDC Sponsored Ad Position: #1
10/5/2006 3:16pm

©3 breast cancer asian - Google Search - Mozilla Firefox

File Edit View Go Bookmarks Tools Help
<:5| - B § ' ';i?J =S @ EI |.§;| | http: ffwww.google.com/search?hs =szs&hl=en&lr =&dient=fire V| HQ,'u:er african american|
D Best of the Web | | Channel Guide | | Customize Links FedEx Tracking D Free Hotmail D Internet Explorer News [ | Internet Start =

| Google AdWords: Campaign Management | breast cancer asian - Google Search |
rs

mitchi@infoventures.com | Search History | My Account | Sign cut
Web |mages Video® Mews lMaps mores

GO (_nge |breast cancer asian |[ Search ] w

Web Resultz 1 - 10 of about 4,340,000 for breast cancer asian. (0.15 seconds)

ACS . Breast Cancer Rates On The Rise Among Asian Americans
Breast cancer rates amoeng Asian Americans have traditionalty been lower than .. The ratez of
breast cancer among =ome women of Asian-American dezcent, ..

Sponsored Links

Breast Cancer Trends
Get Breast Cancer Statigtics By
Race and Ethnic Group.

NWS_1_1x_Breast_Cancer_Rates_On_The_Rize_Among_Asian_Americans.asp - 27k -
Cached - Similar pages

ICC - Asian Americans & Cancer

Houn F. Breast cancer in Asian Americans. Presented at the First Annual Conference of ..
Migration patternz and breast cancer rizk in Asian American wemen. ..
iccnetwork.crg/cancerfacte/cfz3 him - 30k - Cached - Similar pages

EithnolMed: Breast Cancer in Asian Women

Breast Cancer in Asian Women. Denize Little, Author .. (1993) determined that Asian-American
women born in the West had a breast cancer rizk 80% higher ...

ethnomed org/clin_topicefasian_br_cancer himl - 16k - Cached - Similar pages

Research Page: Case-Confrol Study of Breast Cancer in Asian ...
An egual number of Asian Americans without breast cancer, matched to cases on age,
ethnicity, ... Breast Cancer among Asian Americans & Pacific lzlanders. ..
www.cborp.org/rezearch/PageGrant.azp?grant_id=63 - 23k - Cached - Similar pages

Research Page: South Asian Women with Breast Cancer: What are ...
Increasing numbers of South Asian women arg diagnosed with breast cancer sach year,;
however no previous studies have aszessed the peychosocial and ..

w .cherp orgirezearch/PageGrant agp?grant_id=4029 - 22k - Cached - Similar pages

BBC NEWS | Health | UK Asians' low breast cancer risk

Researchers found nearly a third fewer women in the south Asian community in England and
Walez develop breast cancer than ameng all ether ethnic groups. ..
news.bbc.co.ukM/hilheatth/4441507 8tm - 35k - Cached - Similar pages

Dhafoaoctranane and Braast Cansaar

Dane
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Marketing Campaign on Google, Yahoo!, and WebMD

Google Search

Keyword: “breast cancer screening”
CDC Sponsored Ad Position: #4
10/6/2006 12:20pm

©) breast cancer screening - Google Search - Mozilla Firefox

Elle Edit Wew Go Bookmarks Tools Help

@--gOo0Rz B & |G htto:/

r.google.com/search?hs=tP¥&hl=en&lr=aclient=firefox- * | @,niosh hhe

D Best of the Web | | Channel Guide | | Customize Links

VWeb |mages ‘\.l‘itleclkIE Hews Maps more s
GO (_nge |breastcancerscreen|ng |[ Search M

FedEx Tracking D Free Hotmail D Internet Explorer News | | Internet Start

Search for in* & Highlight MCBI PubMed Gene MNucleotide My NCBI | Clear Uninstal

Sign in

Web

MNews results for breast cancer screening - view o
%, Matural Anti-viral Enzvme Helps Keep Cancer Cells Alive ... -
ago
Breast cancer can be detected early - Arizona Republic - 15 hours ago
Breath test cancer boost - Sydney Morning Herald - Oct 4, 2006

stories
Science Daily (prezs release) - 12 minutes

Refine results for breast cancer screening:

Treatment Tests/diagnosiz For patients From medical authorities
Symptoms Causes/rizk factors  For health professionals  Afternative medicing

Breast Cancer Screening
Breast Cancer and Genstic Screening. Breast Cancer Awarensss Emblem ...
mozt recent dizcoveries in thig field involve breast cancer. ...

el gov/Education/ELSVscreening-main.html - 4k - Cached -

Some of the

W Similar pages

Breast Cancer Screening - National Cancer Insfitute
Expert-reviewed in furmatiun sU mmary about tests uged tu detect or 2Creen fur breast cancer.

- Similar pages

Breast Cancer Screening and Testing - National Cancer Institute
Metheds of cancer detection, including information about new imaging technologies, tumor
markers, and biopsy procedures.

wwW W .cancer.govicancertopics/screening/breast - 31k - Cached - Similar pages

ACS © Updated Breast Cancer Screening Guidelines Released
Older women, women with sericus health problems, and those at increazed risk for breast
cancer will gat mure speciﬂc al:l\.fice abuut breast cancer screening .

1_1A_Updat=d_Ereast_Cﬁncer_Screer1|r|g_CuidEIin&z_REI&ﬁa&d.asp 35k -

Cached - Similar pages

ACS - Can Breast Cancer Be Found Early?

Rezultz 1 - 10 of about 12,400,000 for breast cancer screening. (0,18 =econdz)

Sponsored Links

1-4 Breast Cancer Stage
Learn about breast cancer stages
on the GEMZAR website from Lilly.

Breast cancer screening
Optienz & resources for vour
patients through MNCl triale at NIH
BethesdaTrials. Cancer.gov

Digital Mammography

nl’clmen 2 Imaglng in "ufestchester NY

Screening Saves Lives
Screening Can Find Breast Cancer
in = Earty Stages Learn More.

& come back?
One test measures yuur rlsk

Will your D

Breast Cancer Screening
Advanced Breast Cancer Treatment
Wisit Here for Treatment Options
www sesk-your-options.info

Breast Cancer Screening

M

Done

for the CDC Breast Cancer Web Site 2006
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Google Search

Keyword: “breast cancer African American”
CDC Sponsored Ad Position: #1

10/6/2006 12:20pm

¥ breast cancer african american - Google Search - Mozilla Firefox

File Edit View Go Bookmarks Tools Help
@ -5 - @ I ';B' = @ [T @ | http: /fwww .google.comfsearch?g=+++%:09+breast+cancer - V| “Q,'ncer african american|

D Best of the Web | | Channel Guide | | Customize Links FedEx Tracking D Free Hotmail D Internet Explorer News | | Internet Start »

| Google AdWards: Campaign Management | breast cancer african american - Goo... | %

mitch@infoventures.com | Search History | My Account | Sign out | #%

Web Images Video"®"' MNews Maps mores

GO (_)8 le | breast cancer african american | [ Search ] W
V Results 1- 000 for breast cancer african american. (0.05 ssconds)

Breast Cancer Trends
www.COC.gow/Cancer/Breast

ed Link Spoensored Links

Get Breast Cancer Statistics By Race and Ethnic Group.

Info
east cancer african american - Viey ioiacete=Tres Expert advice on freatment options
-2, Study includes free health services for African-Americans on .. - Detroit Free Press - 3 hours ago Get member support for coping.
Lifestyle affects rigk of cancer - Arizona Republic - Oct 2, 2008 v EverydayHeatth.com

African American Women:
April 15, 2004 study shows delayed
diagnosis, treatment lower survival

2 A MNafional African-American Breast Cancer Survivorship Organization
A Mational African-American Breast Cancer Survivorzhip QOrganization.
www sistersnetworkine.orgl - 6k - Cached - Similar pages

NPR - Breast Cancer Differences in African-American Women

Recent studies suggest breast cancer iz biclogically different in African-American women
compared to other groups. The implications of recent research ...

www . npr.orgitemplates/story/story. php?storyld=4540683 - Similar pages

Answers To Your Questions
Read the latest rezearch about
Breast cancer african american

ACS - Statistics for 2006
The American Cancer Society tracks cancer cccurence, including the number of deaths, ..
Provides estimates of new breast cancer cases and deaths for 2005, ..

ACS - What Are the Risk Factors for Breast Cancer?

Race: White woemen are glighthy more likely to develop breast cancer than are
African-American women. African-American women are more likely to die of this ...
ancer.org/docroot/CRIcontent/CRIL

2 4 2% _What_are_the_risk_factors_for_breast cancer_5.asp - 57k - Cached - Similar pages

Breast Cancer
The poorer outcomes with regard to breast cancer in African American women have besn
higtorically attributed to the more advanced stage of disease at the ...

Done
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Google Search

Keyword: “facts about breast cancer”
CDC Sponsored Ad Position: #6
10/21/2006
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Google Search

Keyword: “breast cancer mammograms”
CDC Sponsored Ad Position: #2
10/21/2006
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Google ad on ScienceDaily
Keyword: “facts on breast cancer”
CDC Sponsored Ad Position: #5
11/3/2006 8:32am
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Google ad on ScienceDaily
Keyword: “breast cancer screening”
CDC Sponsored Ad Position: #4
11/3/2006 8:32am

"+ mammograms - Google Search - Opera

File Edit View Bookmarks Widgets Feeds Tools Help
] New tab ammogra M
= ._, ”~ http:fjwww.google. comfcustom?domains=ScienceDaily. com&g=mammaagra = = 60
Whst is this psge?
powered by
mammagrams Search Gor ,3Ic
Google SafeSearch is ON Search the Web (@) Search ScienceDaily.com
Ads by Google
South Jersey Radiology
sjra.com Complete Radiology Imaging Serices MRI, CT Scan, PET scan, Ultrasound
Mammograms at Kennedy
www.KennedyHealth.org Early Diagnosis of Breast Cancer Top Healthcare In Your Meighborhood
Digital Mamrnrznqra[)h\,r Exams
| usew-SmTTeastRadiology.com Doctors Detect & Diagnose Breast Can : Mare Accurate. —]
Breast Cancer Screening
waw.COC gov/Cancer/Breast/ A Mammogram Could Save Your Life! Get the Facts Now.
Web RESTits—t 1WWWcmfornmcgmms with Safesearch on. (0.20 seconds)
powered by
ScienceDaily: Mammograms Reduce Breast Cancer Deaths, But Increase ... Google
A new review of studies offers good news and bad news for wormen faced with the decision
about whether to get reqular mammograms.
www_sciencedaily com/freleases/2006/10/061018150522 htm - Similar pages
ScienceDaily: How Often Should Women Get Mammograms?
Researchers at Dana-Farber Cancer Institute in Boston have devised a mathematical tool that
predicts how the frequency of mammograms affects the number of ...
www_sciencedaily com/freleases/2005/02/050223162751 htm - Similar pages
ScienceDaily: Women With Mental Disorders Less Likely To Have ...
Wormen with mental disorders are less likely to have screening mammeograms than women
without mental illness, although the nature of the mental illness does ...
www_sciencedaily com/freleases/2006/10/061026185101.htm - Similar pages
ScienceDaily: Study: Mammogram education is vital
COX-2 selective inhibitor is a form of Non-steroidal anti-inflammatory drug (NSAID) that directly
targets COX-2, an enzyme responsible for inflammation and.
www.sciencedaily_com/fupifindex php?eed=Science& article=UPI-1-20061026-15385600-bc- L
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Google ad in USA Today

Keyword: “facts about breast cancer”
CDC Sponsored Ad Position: #1
10/22/2006 11:00 pm
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Appendix VIIl. Screenshots — Yahoo!
Yahoo! Search

Keyword: “breast cancer mammograms”
CDC Sponsored Ad Position: #7

10/21/2006
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Yahoo! Search

Keyword: “womens health”
CDC Sponsored Ad Position: #4
11/1/2006
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Yahoo! Search

Keyword: “breast cancer”

CDC Sponsored Ad Position: #7
11/1/2006
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Yahoo! Search

Keyword: “breast cancer facts”
CDC Sponsored Ad Position: #3
11/1/2006
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Yahoo! Search

Keyword: “breast cancer”

CDC Sponsored Ad Position: #9
11/8/2006
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Yahoo! Search

Keyword: “breast cancer screening rates”
CDC Sponsored Ad Position: #1
11/8/2006
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Yahoo! Search

Keyword: “breast cancer incidence”
CDC Sponsored Ad Position: #1
11/8/2006
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Yahoo! Search

Keyword: “womens health”
CDC Sponsored Ad Position: #3
11/8/2006
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Yahoo! Search

Keyword: “breast cancer screening”
CDC Sponsored Ad Position: #4
11/8/2006
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Yahoo! Search

Keyword: “breast cancer detection”
CDC Sponsored Ad Position: #7
11/8/2006
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Yahoo! Search

Keyword: “rate of breast cancer”
CDC Sponsored Ad Position: #1
11/8/2006



Marketing Campaign on Google, Yahoo!, and WebMD
for the CDC Breast Cancer Web Site 2006

Yahoo! Search

Keyword: “breast cancer African American”
CDC Sponsored Ad Position: #1

11/8/2006
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Yahoo! Search

Keyword: “breast cancer death”
CDC Sponsored Ad Position: #1
11/8/2006
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Yahoo! Search

Keyword: “senior health”

CDC Sponsored Ad Position: #3
11/8/2006
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Yahoo! Search

Keyword: “breast cancer rate”
CDC Sponsored Ad Position: #1
11/8/2006
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Appendix IX. Screenshots - WebMD

The first frame of the two-frame animated gif appears as follows:

SAVE YOUR LIFE! 1454

FERCHEALTHIER: PEOPLE

Screen Shot from the WebMD home page, October 16, 2006
The second frame of the animated gif image is illustrated.
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Another example of the CDC/DCPC breast cancer banner ad on WebMD follows:

The ad rotated throughout all of the WebMD content pages for the week.

p. 62
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