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The posts that contributed to this story have
further details about their respective markets.
Exporters with questions about a particular re-
gion are encouraged to contact them for details.

EAS’ Office of Agricultural Affairs Office in
the American Embassy in Canberra, Australia.
Tel.: (011-61-2) 6214-5854; Fax: (011-61-
2) 6273-1656; E-mail:
AgCanberra@fas.usda.gov.

FAS’ Office of Agricultural Affairs Office in
Tokyo, Japan.Tel.: (011-81-3) 3224-5102;
Fax:(011-81-3) 3589-0793; E-mail:
AgTokyo(@fas.usda.gov

FAS’ Office of Agricultural Affairs Office in
the American Embassy, Seoul, Korea; Tel. :
(011-82-2) 397-4297, Fax: (011-82-2)738-
7147; E-mail: agseoul@fas.usda.gov

FAS’ Office of Agricultural Affairs Office in
the American Embassy in Wellington, New
Zealand. Tel.: (011-64-4) 4722-068; Fax:
(011-64-4)4730-772; E- mail:
agwellington(@fas.usda.gov.

FAS’ Office of Agricultural Affairs Office in
the American Embassy in Manila, The Philip-

pines.Tel.: (011-63-2) 887-1137 or 4970;
Fax: (011-63-2) 887-1268; E-mail:
agmanila@fas.usda.gov

FAS’ Office of Agricultural Affairs Office in
the American Embassy in Hanoi, Vietnam. Tel.:
(011-84-4) 831-4580, ext. 105/106; Fax:
(011-84-4) 831-4573; E-mail:
AgHanoi(@fas.usda.gov



