


YouthYouth

Presenter�
Presentation Notes�
Primarily school-based 

Provides foundation of match for cost of Network

Clear guidelines re school eligibility

We have been challenged to strengthen linkage to moms/parents�



Moms Moms 

Enhanced Enhanced 
efforts to efforts to 
reach momsreach moms

Presenter�
Presentation Notes�
Photo comes from Loving Your Family Feeding Their Future that we have incorporated into our programming.�



Older AdultsOlder Adults

Chef CharlesChef Charles

Presenter�
Presentation Notes�
How many networks serve older adults?�



Social Marketing CampaignsSocial Marketing Campaigns

WhatWhat’’s new with Pick a better snack?s new with Pick a better snack?
Incorporating emotionalIncorporating emotional--based based 
messaging into new lowmessaging into new low--fat milk fat milk 
campaigncampaign
Social marketing team Social marketing team 
Collaboration with CDCCollaboration with CDC



YouthYouth

Presenter�
Presentation Notes�
PABS was rolled out at the turn of the century – keeps evolving. Activity became better integrated once state received a grant from CDC to prevent overweight and obesity. They incorporated PABS into their community pilot intervention.



Desire among partners to expand marketing efforts to include milk. Logo had to be approved by USDA to include Power Panther. �



KK--5 lessons5 lessons

Presenter�
Presentation Notes�
Four lessons each month of the school year. Focus on fruits and Vary Your Veggies are most commonly taught. 



Extend the activities are provided for core classes (math, reading, etc.) �



KK--5 lessons5 lessons

Presenter�
Presentation Notes�
Incorporated MyPyramid lessons – didn’t create new ones but incorporated existing resources.�



Presenter�
Presentation Notes�
Committed to share what is developed with FSNE funds.�



Presenter�
Presentation Notes�
The templates for PABS campaign (created before & ACT) are accessible on-line, including editable files.�





Presenter�
Presentation Notes�
Nutrition and PA bingo cards for 12 months in English and Spanish. Used with classroom lessons.�



Presenter�
Presentation Notes�
First version had snacking ideas



This is second version incorporating Eat Smart. Play Hard.�



Score Cards Score Cards 

Presenter�
Presentation Notes�
Process evaluation  - older elementary kids thought the bingo cards were childish. Created score cards – they actually get a score.  Incorporated look of VERB campaign from CDC. �



Midwest Dairy Council Grant

Creating Healthy Milk Messages for Iowa

Presenter�
Presentation Notes�
77% of children ages 9-19 do not meet the current recommendations of three daily servings of milk and milk products.

Dairy Council has been a long-term Network partner waiting to see if we would ever move beyond fruits and vegetables. New Dietary Guidelines, FSNE Guiding Principles and changes in WIC food package motivated us to move from contemplation to preparation.  

First partner effort was to create a set of lessons for elementary schools that incorporated information and messages about lowfat milk.

�



Presenter�
Presentation Notes�
Graphic created to go along with lessons. Be Strong message goes well with Power Panther and Play Hard message - supports similar messages about powerful bones. Lowfat is not a part of the key message but shown in graphics. Not really a campaign yet.

It doesn’t always take a lot of money to test messages. Recently we went to a Boys and Girls Club located at an elementary school to conduct informal focus groups with kids.

Being strong and able to run fast for a long time = healthy (per kids)

�



K-5

Lessons

Presenter�
Presentation Notes�
Lessons were piloted last spring but we’re hoping for more widespread use among our community contractors this year.  



Our pre-post survey data indicate that most kids already know about the relationship of milk to bone development and we may need to adjust content of lessons.�



Presenter�
Presentation Notes�
Dairy Council wants to reach moms as much as FSNE does. Worked with WIC on a family milk tracker. Got permission to use 1% or less, Yes! Because we knew there was significant confusion around the meaning of “lowfat.”



Use in 3rd grade to connect with parents�



Older AdultsOlder Adults

Presenter�
Presentation Notes�


Congregate meal program 

Newsletter

Instructor Guide

Food tasting

PA demonstration

Incorporated PABS (after testing)

Address barriers to FS participation





�



Presenter�
Presentation Notes�
Recycle/update every three years.

Including more on milk and calcium rich foods.

Last year picked up information from Georgia and the great work Dr. Johnson does in Georgia around calcium. This year incorporating more information on the DASH diet.�



Presenter�
Presentation Notes�
Keep consistent with Pick a better….�



Bringing 
back Chef 
Charles 
BINGO

Presenter�
Presentation Notes�


Note Iowa Dept. Public Health has a license for Fruits & Veggies: More Matters



Our local contractors will be offered a training on use of the campaign�



Moms Moms 

InIn--Home Home 
Family Night Family Night 
OutOut
RetailRetail



Moms Moms 

InIn--Home Home 
Loving Your Family Feeding Their Loving Your Family Feeding Their 
Future Future (USDA Food Stamp Program)(USDA Food Stamp Program)

Touching Hearts Touching Minds Touching Hearts Touching Minds 
(Massachusetts WIC (Massachusetts WIC –– Pam McCarthy)Pam McCarthy)



Moms Moms 

Family Night Family Night 
OutOut
Loving Your Loving Your 
Family Feeding Family Feeding 
Their Future & Eat Their Future & Eat 
Smart. Play Hard.Smart. Play Hard.



Moms Moms ––  Retail PilotRetail Pilot

Presenter�
Presentation Notes�
For 2008 pilot involves qualifying stores in Des Moines. 

How does a store qualify?

Using team approach

Minimum cost for food tasting (10 dollars to reach 100 people in 1 ½ hours) 

�



Presenter�
Presentation Notes�
Connect to low-cost option

Coordinate with parent newsletter and recipes based on featured frt/veg in retail signage 

Stores responsive – need to visit in person to get going

Tracking sales of promoted items

“We have this at our school.”

Hy-Vee contacted us – interest in school wellness; employing RDs in their stores �



Retail posters are 
available on-line



WhatWhat’’s new with PABS?s new with PABS?

Graphic CD and editable files now Graphic CD and editable files now 
downloadable from Web with downloadable from Web with 
passwordpassword

www.idph.state.idph.state.ia.us/www.idph.state.idph.state.ia.us/
 pickabettersnackpickabettersnack

http://www.idph.state.idph.state.ia.us/


WhatWhat’’s new with PABS?s new with PABS?

States can adapt to their needs (FSNE, States can adapt to their needs (FSNE, 
WIC, SNAP)WIC, SNAP)
Work with Katie Bogue, social Work with Katie Bogue, social 
marketing coordinator marketing coordinator 
Check Web for new materials (parent Check Web for new materials (parent 
newsletters, retail pointnewsletters, retail point--ofof--sale sale 
materials, working on new PA posters)     materials, working on new PA posters)     



Food Assistance Office

Presenter�
Presentation Notes�
Pilot education in county Food Assistance offices�



Used by 
Nebraska’s 
Community 
Nutrition 
Partnership 
Council 
(SNAP)





Social Marketing CampaignsSocial Marketing Campaigns

Incorporating emotionalIncorporating emotional--based based 
messaging into new lowmessaging into new low--fat milk fat milk 
campaign (SNAP initiative)campaign (SNAP initiative)
WIC exampleWIC example

Presenter�
Presentation Notes�
Partnered with Dairy Council to conduct focus groups with low-income moms of school-age kids.



Iowa Dept. Public Health (WIC, FSNE Network) and Department of Education (Team Nutrition, CACFP, school meals) working together to create consistent messaging. Incorporate success of Touching Hearts Touching Minds.�





Who do they believe?Who do they believe?

Presenter�
Presentation Notes�
Use of pediatrician as spokesperson was based on results of focus group work (who they believe)



This pediatrician has a radio show in Iowa



Confusion around low-fat (may be more specific in final wording i.e. 1% and fat-free�



EvaluationEvaluation

Elevating the quality of our Elevating the quality of our 
evaluation planevaluation plan
Example Example –– use of theoretical use of theoretical 
constructs across surveysconstructs across surveys



Theoretical Constructs ‘08 

Awareness 
Knowledge 

Preference/Exposure 
Self-efficacy 

Social Influence 
Consumption

Presenter�
Presentation Notes�
Youth surveys�



Improvements 

- Parent surveys matched   
to classroom (3rd grade) 
- On-line data collection 
- Classroom observations 
- Educator interviews

Presenter�
Presentation Notes�
More effort to remove bias in classroom selection (classroom is unit of measure)



Paired surveys are used. First attempt to match parent survey to child (only third grade)

Outside evaluator hired to conduct classroom observation and interviews�



Parent 2007 
n=1343…wow! 

Awareness 
Use of materials 

Knowledge 
Offering



Parent 2008 

Awareness/Use 
Knowledge 
Availability 

Offering 
Role-modeling 

(added milk questions)



In-Home and
Family Night Out 

GOOOAAAL!

Presenter�
Presentation Notes�
Using goal setting to evaluate (pilot effort)�
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