lowa Nutrition Network

PROMOTING HEALTHY LIFESTYLES






Presenter�
Presentation Notes�
Primarily school-based 

Provides foundation of match for cost of Network

Clear guidelines re school eligibility

We have been challenged to strengthen linkage to moms/parents�


mEnhanced
etforts to
reach moms
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Presentation Notes�
Photo comes from Loving Your Family Feeding Their Future that we have incorporated into our programming.�


Older Adults
m(Chef Chatles
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Presentation Notes�
How many networks serve older adults?�


Social Marketing Campaigns

m What’s new with Pick a better snack?

B [ncorporating emotional-based
messaging into new low-fat milk
Campaign

m Social marketing team

m Collaboration with CDC






Presenter�
Presentation Notes�
PABS was rolled out at the turn of the century – keeps evolving. Activity became better integrated once state received a grant from CDC to prevent overweight and obesity. They incorporated PABS into their community pilot intervention.



Desire among partners to expand marketing efforts to include milk. Logo had to be approved by USDA to include Power Panther. �


K-5 lessons
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Presentation Notes�
Four lessons each month of the school year. Focus on fruits and Vary Your Veggies are most commonly taught. 



Extend the activities are provided for core classes (math, reading, etc.) �


K-5 lessons

Decembar - Lazson Flan Grades K-|
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Teacher's Reference

mr PYRAMID

§ Lesson 1:
Exploring MyPyramid for Kids

Getting Started:
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Presentation Notes�
Incorporated MyPyramid lessons – didn’t create new ones but incorporated existing resources.�


OoTeacher Page

Pick a better snack™ & ACT LESSONS

Monthly Pick a better snack™ & Act lessons are available for teachers in kindergarten
through 5th grades. Each month has three core lessons: Focus on Fruits, Vary your
Vegetables and Physical Activity. A fourth lesson was developed around three supporting
topics: MyPyramid for Kids, Eat Smart. Play Hard™. and colorful fruits and vegetables.

Lessons encourage the use of monthly Pick a better snack™ & Act BINGO cards (score
cards for older children) that encourage experiential learning and engage parents and
families. Reproducible masters of classroom activities are provided along with
suggestions for education activities relating to specific curricular areas.

Advancing Health

Through the
Generations

Monthly bilingual parent newsletters, to be sent home with parents, empower families to
eat more fruits and vegetables and to be active.

Monthly Pick a Better Snack Lessons for grades Kindergarten through 5th
. September
October
November
December
- January
February
. March
. April
May
Youth BINGO Cards (K-3rd grade)

Parent Newsletters (K-5th grade)

Milk Lessons


Presenter�
Presentation Notes�
Committed to share what is developed with FSNE funds.�


Pick a better snock&

Social Marketing Campaign

An effective social marketing campaign must focus first, and continually, on the target customer. In the case of
Pick a Better Snack, the campaign serves two customers - community coalitions that deliver the campaign, and
the target audience for which the behavior of increasing consumptions of fruits and vegetables is intended.
o Dept of
Pk "Fw(*}ﬂ
. Newspaper Articles
. Radio Public Service Announcements

. Grocery Store Materials

Files
Advancing Health
Through the Sample/Preview Available Files

Generations Description Download Format {Click on the format to download a copy)

B&W Single Logo
B&W Logosheet

B&W w/ Team Nutrition
) B&W wy Team Nutrition Logosheet
z
s @ Color Single Logo
Color Logosheet
Color wf Team Nutrition
Colar w/ Team Nutrition Logosheet

Pick o better snock

Logos (in TIFF Format)

Apple
Berry
Broccoli
Kiwi
Tomato

Bookmarks Bookmark Back

CURTIFICATE of ACHITVEMENT

Certificate of
Achievement
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Presentation Notes�
The templates for PABS campaign (created before & ACT) are accessible on-line, including editable files.�


[Pick a botter

Sample Card wi its
Sample Card with Veggi
Blank Cards

Color Envelope

B&W Envelope

Color Letterhead
2rhead

Stationary

Black & White Images




Pick a better
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'Pick a better snack” & ACT” puede ayudarte a disfrutar més frutas y verduras. Completa la tarjeta
marcando con una cruz en los cuadros de frutas, verduras o de actividades flsicas que ya hayas
probado. Lograras un "bingo™ cuando completas una linea diagonal, horizontal o verticalmente.

Mombre

ha jugado Snack and ACT este mes.

% Platano

¥ Champifidnes
¥ Papa

% Manzana

El Programa de Asistencia de Comida
ofrece asistencia relacicnada a la nutricidn
para gente con bajos ingresos. Te puede
ayudar a comprar comida nutritiva para
una mejor dieta.

Liama 1-877-YES-FOOD (1-B77-937-3663)
para mas informacién,

www.idph. state.la.us/pickabettersnack

e

MyPyrami{ig

STEFS T0 4 HEALTHIET YO

wiww MyPyramiclgov

Tha Pick a better snack” campaign was developed by lawa
Hulitian Natwark pariners using funds e USDA's Faad
Starng and Team Nuirifon Programe. Addtfional suppord was
provided by hie Canters for Disease Conkol and Prevenian
and lowa Siale Universily Exlension.
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Nutrition and PA bingo cards for 12 months in English and Spanish. Used with classroom lessons.�


Eat Smart. Play Hard.™

jReceta facil para la diversion familiar!

Receta para la comida familiar:
Licuado de naranja

Porcidn: 1 taza

4 porciones

Fuente: Servicio de Extensidn Cooperativa de
lowa State University

Lavar. Rebanar. Comer.

Ingredientes:

+ 1 12 tazas de leche sin grasa

+» Lata (12 onzas) de concentrado de jugo
de naranja congelado, suavizado

+ 1 12 tazas de agua

+ 1 42 cucharaditas de vainilla (opcicnal)

Instrucciones:

Vertir la leche en un tazdn grande.
Agregar los otros ingredientes.
Utilizando un batidor de huevos manual,
mezcla bien hasta que la mezcla quede
espumosa. Senvir,

£ Qué tan fdcil es eso?

Informackin mut rime ntal por porcidn:

b cabertas, 1 % cdarias de grasa, menes de 1 g de grasatodal, | meg oo esteol,
S g prodeine, 45 g carlbobd dratos, menes de 1 g de fitwa, 51 mg de sedio
Fuente: Tools of the Trade CTr

Los nifios pueden:

= Medir y poner la leche en el tazdn.

= Agregar el jugo de naranja y agua al tazdn.
= Servir en tazas para tomar.

Colorear Tu Camino:

Los licuados v batidos son una manera rApida y facil
de desayunarte o como bocadille al medicdla de un
dia ocupado. Fruta congelada o concentrado de jugo
congelado puede combinarse con leche, yogurt o
cualjuier otra cosa que te gusta. Prueba nuevos
sabores para tener algo de variedad.

www.idph.state. la.us/pickabettersnack

Como iniciar la
convarsacion an

la comida:

Tu hijo esté aprendiendo
acerca de MiPiramide,

&l sisiema nadonsl

de orientacddn aimenticia
del Deparamento de
Agricultura de los Esiados
Unidos (LIS DA por sus
sglas en inghés). Hay una
Bustracitn de la pirdmide
en la pare de enfrents
de esta tfajeta. Los
grupos alimenticios se
represantan por rayas

de distinlos colores.
Preginisls & fu hjo cuslss
grupos afimenticios son
representados por los
cobones nojo y venda.

Rz pion o mjo = frutas ¥
Wele = Verduras

Cémo iniciar la
conversacion an

la comida:
MiPFiramide fene
ascaleras que van hacla
amba de lado zquisrdo
dela pirémids qus
animan a s adultos y
los nifios & comer
inieligentaments y jugar
fuerte. jCudlss son
alpmnas manefas de

lza cusles tu familia
pusde eatar aciva —ain
cuando haca frio afuera?
i De cudniss mansras
distintas puede una
persona bajar de una
lomita cublerta con
nizve hasta abajo?

j60 minutos de juego diariamente!

jHolal Yo soy Power Panther.”
Vean conmige.

Hacer 60 minutos de actividad fasica
diariamente de cualguier forma

puede ayudara mantener a los nifios
sanos. Durante los meses de invierna,
los nifios pasan mucho tiempo adentro.
Al escoger actividades bajo techo, escoge las
que ofreceran algin tipo de actividad fisica.
El boliche, patinar o caminar en el centro
comercial son opciones més activas que ver
una pellcula.

Los meses invemales son una buena época para
balancear el tiempo frente a la pantalla (TV, juegos
de video, computadora) con tiempo para jugar. Fija
Iimites en el tiempo total que tu hijo pasa frente ala
pantalla (La Academia Americana de Pediatria
recomienda no méds de una o dos horas de ver la
television diariamente.)

Selecciona a un miembro de la familia para ser
*entrenador del dia.” El o ella puede escoger cual
juego jugard la familia (jugar a la pelota, pasearse
en trineo o hacer un maratén de baile). El miembro
de la familia puede inventar su propio juego, con sus
propias reglas. jA ver quien puede ser la persona
més creatival

www.fns.usda.govieatsmartplayhardkids
Eat Smart. Play Hand™ 5 the Unibed States Department of Agricultume (LSDA), Food and Nutition Serdce's
FME) Carnp aign 80 promicss Fesalty sating ard encourags physcal sctvty ik childnen and familes.
Power Fanthar B f MeSsanger for B campaign
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Presentation Notes�
First version had snacking ideas



This is second version incorporating Eat Smart. Play Hard.�


Score Cards
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Presentation Notes�
Process evaluation  - older elementary kids thought the bingo cards were childish. Created score cards – they actually get a score.  Incorporated look of VERB campaign from CDC. �


Midwest Dairy Council Grant

Creating Healthy Milk Messages for lowa



Presenter�
Presentation Notes�
77% of children ages 9-19 do not meet the current recommendations of three daily servings of milk and milk products.

Dairy Council has been a long-term Network partner waiting to see if we would ever move beyond fruits and vegetables. New Dietary Guidelines, FSNE Guiding Principles and changes in WIC food package motivated us to move from contemplation to preparation.  

First partner effort was to create a set of lessons for elementary schools that incorporated information and messages about lowfat milk.

�




Presenter�
Presentation Notes�
Graphic created to go along with lessons. Be Strong message goes well with Power Panther and Play Hard message - supports similar messages about powerful bones. Lowfat is not a part of the key message but shown in graphics. Not really a campaign yet.

It doesn’t always take a lot of money to test messages. Recently we went to a Boys and Girls Club located at an elementary school to conduct informal focus groups with kids.

Being strong and able to run fast for a long time = healthy (per kids)

�


K-5

Lessons

KIHDERGARTIEN = LEREBDHN 2

He Derong | St o cankiimerieh fecaa

EE Gr:::wlnt '

ol
= Dpackrin sl b skl o oo whp e badas
el mminikand ik prdetn

Eliadaly Fded
a4 sk pitesrs o
= T S b e by Ml p Baleririo
rinkcecn Hhad borsa s cadciurs for
strangih ol prowth, Bostati e shew whas
bemin bok s, ek porpoms o how frap
Fres Py coaca i - | e sl inl
B T priad s P ER @ Nge-roan)
= " el by AL A B o Bl
§revimg wharn bl cbthea o eegEr B He
carsecil iz changing bady wih saling
bty bl
= Ao M O e by Jeom Mlasala
Frotcg aephy shas e cheichsn can do sl
s agetmmilia T,

1. Flobmrs sl s sbabeics ared plodars. o wath
irecieched | w busond

EOre plec oF kg e o RS E grosdh
N b T T g ST o e v eter
parai

A Flohmras <f o re B o] il prodecis
irecisdid s basond

B

= ek stederi § thay reeetarwhal kisdy ol kede
o e o B el M ede il cecomis il
sirretare M oul, Sod oree, ey
SPEia, b o) Pt piovarar e e
AW

Lasme

1. I o ety fopie by mek ng ths chiicken 3
P B T By B [ O B O Mk EEE
sl by ol da s bad ey coaldn't desrtas
ey habdae Tall e riuciends et Thup e
i gt g 1w = L reand b e mss iz wee
tea sl He oo img !

2 Tl i o hikcirgrs bl b Prod iy b B Brma
ol aes rmacis seith il el o o i Ralp e
areey. Fape al tee eveed ol orm gt

& o e piohes of 8 seeleion e e potam of
tath g thal bosen anad e raed the
s in ik o el B pred 0t o o e
rirceg

4. Fuad aed dnoums the bk poe s asleio

Bt

A. Hww i children Pl e Bora in e s aed
in g Ak Heern i pastndd Heap Jon't hae e
st Cam ey rnlT G thee B o bald
EhingT

E M chiidran ol Hair 1ol bora: dalc whol
i e Faspee i Hesir bl H By cicie'i
Fanes Hiy hard Eces.

& Howe e childre fesl their ribe. R plsin sl thak
rita pacieci hair basr snd g

4, Rhsasues wach o bld haighd oo Lege plecs A
P baprer] i e sl A2 poa rasm e iharn, sl
syt il pacciscd fes growing Boras b ek fvcae,
Wi i i naree oo e chaet ba maly rad B
<y W Ao i B ot bEghl m e
hiichen w Bl paohuaddy bt s P ig B

Fom i iy ol o e €m0 o o ot o0 e s e o S omgos o 9 i 1 = i irmn iame wos w5 S Ml i e o ey e

LT EA TR S



Presenter�
Presentation Notes�
Lessons were piloted last spring but we’re hoping for more widespread use among our community contractors this year.  



Our pre-post survey data indicate that most kids already know about the relationship of milk to bone development and we may need to adjust content of lessons.�


BE A 3-A-DAY oF DAIRY™

SUPERSTAR!!

MoMNDAY TUESDAY WEDMESDAY THURSDAY FRIDAY SUNDAY ‘
-
"
L}
u
u
n
"
|}
"
u
"
"
L}
[
u
n
"
|}
"
[
"
1

QEEEEEEEEEEEEEEEEEEEEEEENEENEEEEN
GET YOUR 3 CUPS EVERYDAY!

A OME CUP EQUIVALENT =
—

Check a ¥ each time a family member enjoys ane
portion of milk, cheese, or yogurt, Be sure to add up
to 3-A-Day of Dairy™ everyday and remember to
choose low-fat or fat-free most often.

"y .
\ a5l EUF

1 Cur 1w OZ. 1 cupr
MILK CHEESE YWOSURT

*C=ildran ages I-8 can enjoy three child-zze portons
1o add up 1o 2 cugs (Boz) per day.

Any combination of milk, cheeze, or yoguet can count towards
your Z-z-Day of Dairy™
+Be sure to choose low-fat or fat free most often*

www.midwestda PYLCoiH

Tuaded e Midwesi Daiey Dol in cocpuration wity e lows Dgarmed o aa ¢ Heabh Satdon
Hetwch aad o bowi Frad Dmshifance g ram

| 7T ¥ERFOOD {1277.937. 3583 www.2aday.org
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Presentation Notes�
Dairy Council wants to reach moms as much as FSNE does. Worked with WIC on a family milk tracker. Got permission to use 1% or less, Yes! Because we knew there was significant confusion around the meaning of “lowfat.”



Use in 3rd grade to connect with parents�


Older Adults



Presenter�
Presentation Notes�


Congregate meal program 

Newsletter

Instructor Guide

Food tasting

PA demonstration

Incorporated PABS (after testing)

Address barriers to FS participation





�


Lalcium
Srner

we must get it from the foods we eat or the supplements we take.

Calcinm Rich Foods

Our bodies do not manufacture calcium. This means

MMilk. vogurt and cheese are some of the best sources of calcium. It 1s
good to remember that the low-fat versions of these calcium rich foods
are just as good rich in calcium as the high fat versions. In fact skim or
fat-free malk has the same amount of calcium as an eight ounce serv-
ing of whole malk and low-fat vogurt has even more calcium than malk
ounce for ounce. Let's do a comparison. Each of the following will
provide 300 mg of calcium for vou. While dairv products are the easi-
est for calcium there are other foods that contribute.

One 8-ounce glass of low-fat milk
1 ¥ ounce of cheddar cheese

One cup low-fat vogurt

300mg Two cups 1% cottage cheese
5 = 1/3 cup nonfat dry milk powder

Calcium 1 ¥2 cup cooked turnip greens

Seven cups broccoli
Four ounces sardines or salmon with bones
One cup tofu made with calcium

(Source- NOAHnetr, Universitv of Georgia)



Presenter�
Presentation Notes�
Recycle/update every three years.

Including more on milk and calcium rich foods.

Last year picked up information from Georgia and the great work Dr. Johnson does in Georgia around calcium. This year incorporating more information on the DASH diet.�


Ohdl ORAnLa R

Pick a better Yogurt
Yo is 2 mwment danse food that meets 2 wide vanety
of zeastiona] needs. Yogort 15 also ax excallent sose
of calcram. Some yoguris coztam up fo 35 permant of
the Fecommended Caily Infaks (EDT) for calomm
Miost siandard sarving sires of yogurt comtus slighthy
mors calcrem thez do equivalent servings of mulk.
Yomar! is low in f2t and high in cartain svinerals axd as-
semtial vitamins, imcluding nibodsim B2, vicimin B12,
phosphorows 2nd potassrem. Yogant also contams ache
cultiras fzat can enhence mmumity and promote bowal
bealty It 1z avzilable m 2 vamety of fat kevals, from
nontat and low-fat to yogurt mads with whels mulk. In
rddition to erSng yogur there are meny meative ways
0 159 VOEI a5  substitoie m food preparbom.
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Keep consistent with Pick a better….�


Bringing
back Chef
Charles
BINGO
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Presentation Notes�


Note Iowa Dept. Public Health has a license for Fruits & Veggies: More Matters



Our local contractors will be offered a training on use of the campaign�


EIn-Home
mamily Night
Out
mRetail



Moms

mln-Home
Loving Your Family Feeding Their

Future (USDA Food Stamp Program)

Touching Hearts Touching Minds

(Massachusetts WIC — Pam McCarthy)




Moms

mamily Night
Out

Loving Your
Family Feeding
Their Future & Eat

Smart. Play Hard.




Moms — Retail Pilot

(how easy is that")

Pick o better snock & ACT
@qh. \:.. B RS


Presenter�
Presentation Notes�
For 2008 pilot involves qualifying stores in Des Moines. 

How does a store qualify?

Using team approach

Minimum cost for food tasting (10 dollars to reach 100 people in 1 ½ hours) 

�
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Connect to low-cost option

Coordinate with parent newsletter and recipes based on featured frt/veg in retail signage 

Stores responsive – need to visit in person to get going

Tracking sales of promoted items

“We have this at our school.”

Hy-Vee contacted us – interest in school wellness; employing RDs in their stores �


Retail posters are
availlable on-line

Ready-To-
Serve Snacks.

| BRIV i

. (how easy is that?)

L -
ol

S

oo i, moe, i
S, Ol S




What’s new with PABS?

m Graphic CD and editable files now
downloadable from Web with
password

www.idph.state.idph.state.ia.us/

pickabettersnack



http://www.idph.state.idph.state.ia.us/

What’s new with PABS?

m States can adapt to their needs (FSNE,

WIC,

SNAP)

m Work with Katie Bogue, social
marketing coordinator

m Chec]

< Web for new materials (parent

News.

etters, retail point-of-sale

materials, working on new PA posters)




Food Assistance Office

Have snack. The Original
Will travel. Snack Pack.
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Presentation Notes�
Pilot education in county Food Assistance offices�


The
Original
Snack
P ki

(how easy is that?)

Used by
Nebraska'’s
Community
Nutrition
Partnership

Councill
(SNAP)




Add More Colors

Add more colorful vegetables and fruits to your salads

[green peppers, brocooll, shredded carrots, tomatoes, raisins,
apples, what else???)

Choose a mixture of leafy greens for your salads. Darker
green, leafy vegetables (like spinach or leaf or romaine
lertuce) make your salads healthier.

And they look so good?

Add canned fruit to cut-up fresh fruit.

To your plate of food, add a few slices of apple, mandarin
oranges, strawberries.

ICSTATE
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Pick a better snack

=HER=0=F

Fruits
They're sweet or tart. 3nd

Crunchy or soft. Vegetables
Big or small. Fresh, canned, dried

or frozen. Theyre easy to serve.

And even easier to eat.

Fruits and veggies-they make a

better snack. And you'll love ‘em!




Social Marketing Campaigns

B [ncorporating emotional-based
messaging into new low-fat milk

campaign (SNAP initiative)

m WIC example



Presenter�
Presentation Notes�
Partnered with Dairy Council to conduct focus groups with low-income moms of school-age kids.



Iowa Dept. Public Health (WIC, FSNE Network) and Department of Education (Team Nutrition, CACFP, school meals) working together to create consistent messaging. Incorporate success of Touching Hearts Touching Minds.�


and I love you foo

Have your child drink whole milk
untill age two. I vour child is two
ar alder, serve P oor fal-fres milk




Who do they believe?

LOW FAT MILK:

Build strong bodies tor a healthy tomorrow

AS A MOM AND PEDIATRICIAN, LOW FAT MILK
I5 ONE OF MY FAVORITE FOODS.

For crae-yiar ohls, whole meli is the right choice. Liske ggoweng
h chellies euind i i []-Fad gl ok peipt greiwth and |||-||||
dirvidepanl.

Stastyg 42w bwo, kids can |-|r Heear Farrily o evgyesnk bowr fist and

a-Frde: il |uu|||. ezl apal sk

FEEL GOOD ABOUT D Jaswit A. Grirve, WD)
LOW FAT MILK!


Presenter�
Presentation Notes�
Use of pediatrician as spokesperson was based on results of focus group work (who they believe)



This pediatrician has a radio show in Iowa



Confusion around low-fat (may be more specific in final wording i.e. 1% and fat-free�


Evaluation

m Flevating the quality of our
evaluation plan

m Hxample — use of theoretical
CONStructs across Surveys
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Theoretical Constructs ‘08

Awareness
Knowledge
Preference/Exposure
Self-efficacy
Social Influence
Consumption


Presenter�
Presentation Notes�
Youth surveys�


®

w - Parent surveys matched
dé to classroom (3" grade)
- On-line data collection

Improvements

- Classroom observations
%\ - Educator interviews

Fick a bette

FR=0=


Presenter�
Presentation Notes�
More effort to remove bias in classroom selection (classroom is unit of measure)



Paired surveys are used. First attempt to match parent survey to child (only third grade)

Outside evaluator hired to conduct classroom observation and interviews�


Parent 2007

1=1343..wow!

Awareness
Use of materials
Knowledge
Offering



Parent 2008

Awareness/Use
Knowledge
Avallability
Offering

Role-modeling
(added milk questions)



In-Home and
Family Night Out

GOOOAAAL!



Presenter�
Presentation Notes�
Using goal setting to evaluate (pilot effort)�
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