The Community Nutrition Education (CNE) Logic Model, Version 2 — Overview

Individual, Family, Household Level

Inputs Outputs Outcomes - Impact
Activities Participation Short Term Medium Term Long Term
Individuals ...

Core area interventions

| People involved

Direct

Gain awareness,
knowledge and skills

Incorporate skills,
change behaviors

Experience decreased
risk factors for health
problems

Active learning
process with an educator
or interactive media

Individuals, families, or
households engaged in
the learning process

Diet Quality and Physical Activity Indicator Examples

Financial resources

Planning processes/
Methods of
needs assessment

Materials

People -

State level
relationships
(Responsibility and
accountability)
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Integrated efforts
(State Nutrition Action
Plans - SNAP)

Ind

rect

Plan menus/choose
foods using Food
Guidance System

Eat nearer to Food
Guidance System
recommendations

Decreased chronic
disease risk factors

Distribution of information
or resources to increase
public awareness or
knowledge

Individuals, families, or
households that receive
distributed information

Food Security Indicator Exam

ples

Identify emergency
food sources

Enroll in non-emer-
gency food programs

Decreased household
food insecurity

Food Safety Indicator Examples

Social Marketing Campaign

Disciplined, consumer-
focused, research-based
process via multiple
communication channels
designed to influence
voluntary behavior

Specific sector of the
population identified to
participate in the
campaign

Able to practice
personal hygiene,
such as hand washing

Increase practice of
personal hygiene,
such as hand washing

Decreased illness due
to food contamination

Shopping Behavior/Food Resource Management Indicator Examples

List available food
resources

Use at least one
beneficial shopping
technique

Reduced reliance on
others for food

Institution, Organization, Community Level

Agency partners...

Strategies used to
develop local
partnerships, identify
opportunities, and
eliminate barriers to
nutrition education
within/across local
organizations

Local institutions/
organizations involved in
the partnership and/or
social marketing
campaign

Gain awareness

Indicators show:
Involvement of
community groups in
actions to address

Commit to change

Indicators show:
Community group
actions to adopt plans
addressing core areas

Solve community
problems

Indicators show:
Improvements in core
areas reflected by
community action

Policy makers...

Social Structures, Policies and/or Practices Level

Efforts to
create/revise social
systems and public
policies related to
core areas

Universities, government
or non-profit agencies,
private sector, and
governing/licensing
boards involved in efforts
to effect change
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Assumptions

e

Identify and define
issues

Indicators show:
Identification of
issues related to core
areas

Work toward needed
changes

Indicators show:
Evidence of action
taken to address
changes needed in
core areas

Revise/adopt laws,
policies and practices
that support sustained
improvements

Indicators show:

Evidence of change in
law, policy or practice

related to core areas

' External Factor

S
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Evaluation

Focus - Collect Data - Analyze and Interpret - Report

The goal of
community nutrition
education is to provide
educational programs
and social marketing
activities that increase
the likelihood of people
making healthy food
choices consistent with
the most recent dietary
advice as reflected in the
Dietary Guidelines for
Americans and the Food
Guidance System, with
special attention to
people with limited
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