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. The Census Bureau of the Department of Commerce‘i announced tfod'ay that advance estimates of U.S. retail sales for
September adjusted for seasonal, holiday, and trading-day differences, but not for price changes, were $188.4 billion, an

increase of 0.6 percent {+1.3%) from the previous month and were 8.1 percent (£2.0%
Total sales in the third quarter were 7. 5 percent (+1.8%) above the same quarter a year

} above the same month a year ago.
ago. The July to August 19894

percent change was revised from +0.8 percent (=1, 3%) as published in the August advance, to +1.1 percent {£0.4%).

Durable goods were up 14.2 percent from the prevrous year. Bmldlng materials were up 14.2 percent from September 1993
’while automotwe dealers and furniture were up 14.8 percent and 14.6 percent, respectively, in the same period.

‘ Nondurable goods were up 4.4 percent from September 1993. General merchandlse stores were up 6.2 percent from the
previous year while food stores and gasolme statlons were up 3.9 percent and 8.4 percent, respectively, in the same penod,

The advance est/mates are based on a small subsample of the Bureaus full retail sales samp/e Est/mates from the advance
and the subsequent full survey cah dlffer because of the earlier repon‘mg in the advance and because of sampling vanab///ty

present in both surveys

i

The Advance Monthly Retail Sales Report for October is scheduled to be released November 15 1994 at 8:30 a.m.

ES‘TIMATED MONTHLY RETAIL ‘SAuzs* |
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Address inquiries concerning thrs report to Ronald Piencykoski, Servnces Dlvrston Bureau of the Census Washlngton, D.C. 20233
Telephone {301) 763-5294 or (301) 763-7561. »

‘This report is available the day of issue through the Department of Commerce’s online Economic Bull

i

etin Board. For informatlon call (202) 482-

1986. The data are also available through the Census Bureau’s online information service - CENDATA. CENDATA is available from Dialog

lnformatron Serv‘lces INC. (1- -800-334-2564) and CompuServe (1-800-848- 81 99). The CENDATA s
2074} can provide content information and general guidance. .

taff at the Bureau of the Census: (301(763-



Table 1. Estimated Monthly Retail Sales, By Kind of Business

57

58

(Sales in millions of dollars) ; .
‘ Not adjusted Adjusted!
: o 1994 ' 1993 1994 , 1993
SIC Kind of business -
code juiy . Sept. Sept? Aug. Jjuly Sept
' final adv. prel fmal
Retail trade, total 185,918 | 193,634} 18,6,‘058 1710591 177,104 | 1884261 187311 185,287 | 174328 | 174,365
Total (excl. auto group)... 140,986 14’7,214‘ 141,971 1323521 137,035 144‘,904 144,043 143,1’1’2‘ 136,407 | 135769
_ Durable goods. total. i 76292 | 78716 74247 | e6130| esars| 7s037| va0av| 7masos| 65726 ) 66425
52 Building mat., hardware, garden , ‘ ; - V ; 1
, supply, and mabde home dealers....... 11,879 12,184 11,512 10,252 10,422 - 11,025 10,730 9,801 9,655
5213 Building mat. and supply steres . (% 90801 8530 7,536 7,743 8,043 1 7,882 7.076 6,982
525 ; Hardware stores....... e v 1,188 1,213 1,065 1,087 1,166 1,141 1,086 1,081
_ 55ex.554 | Automotive dealers... . 46,420 | 44087 38,707 | 40,069 432681 421751 37,901 385%
551,25, Motor vehicle and mrsceﬁaneous : - ‘ - ~ ;
6,7,9 automotive dealers... i 42,788 140,589 35462 36,681 39,951 388781 34767 35406
551 Mator vehicle (franchlsed) - 38,133 36,1711 32127 33,1191 (NA), (NA) (NA) (NA)
553 Auto and home supply stbres........ 36321 34981 3245 331881 3317 3297 3,154 3190
Furniture, home furnishings, and o ; ' . ; ;
equipment stores............ - 10,910 | 10,325 9,299 | 9.,380: 10,870} 10,543 9,621 9,532
571 o Furniture and home furnlshrngs ........ 5,516 5,204 4,798 4,903 5309 5220 4876 4,831
5722314 Household appliance, radio, TV - . -
and computer stores.... 4,403 4,140 3,682 3,675 4468 4,220 3,884 3,812
5722 Household appliance stores. 922 944 829 909 )1 MA) . (NA) (NA) (NAJ
Nondurable goods, total .. | 109626 | 112918 ] 111,811 104929 | 108626 113,389 113,064 112782 | 108602 107,940
53  General merchandise group stores....... 21 842 23,436 21,7571 20651 21eisl] 23 996‘ 238841 2318511 22604) 22456
531 ~ Dept. stores (ex. leased depts) . 18,055 16,579 155781 16571 | 18,330 18,319 17,100 ¢ 16926 é
531 Dept. stores (in. leased depts)’ 18,504 1 160401 17045 18,805 18,791 17,588 17,411 M
533 Variety stores......coooornenis 473 546 | 581 . 494 497 599 613
53‘9 - Misc, general mdse. stores... -4 908 | 4,527 1 4686 5,060 5,035 | 4,905 4917
54 Food stores.......... 34,448 032 | 32200 32806 3847 | 3e17{ 31263 | 32730
541 Grocery stores. 32,475 33,063 30,503 30,989 131,901 31,700 30,842 | 30927
554 Gasoline service stations. ..o 11,801 125271 12177 109151 11,637 11653 114771 10861] 1089%
56 ' Apparel and accessory StOres.......... , 55121 82591 seer| 91se 89521 8905| soia| 8746
561 Men's and boys’ clothing | . - .
, and furmshmgs SIOPeS. i 742 713 636 616 831 831 700 696 .
5623 Women’s clothing, specralty . . . - ; o o . '
stores... 3,097 2,754 3,197 3,206 3,088 3,013 3,316 3,271
565 Family dothmg stores 3 067; : 2,702 2,603 2,825 (NA) (NA) (NA) (NA)
566 Shoe stores 1,751 1,440 1,525 1,753 1,484 1,521 1,498 1,487
 Eating and drinking places............... 18591 | 19694| 20166| 17702] 18924 18722 18544 18989| 18008| 17,769
591 . Drug and proprlerary stores....~.~.~...,.,.... - 6,691 6,905 6,653 6,406 ,6,510 7,043 7,(524 6,966 6,765 1 6,718 '
59 Liquor stores @l 17 1893 1669 1743 1] a7sel g7 1737 1,740
5961 " i B 2,497 2,161 22781  2004| ™ 2,691 2658 2341 2,239
53,56,57 ™| 50581 46281 44,382 | 46,636 (*)| 50470} 49,98] 47492 47179
594 o , ; ‘ ,
*Adrfance estimates are rrot available from’thé subsample panel for these kinds of business.
NA Notavailable, Revised. ' ’
Data are concurrently ad;usted for seasonal vananons, hohday, and. tradmg-day differences, but not for price changes Concurrent seasonal adjustment uses all available
unadjusted estimates as input to the X-11 program and the factars derived from the program are used in calculating all seasonally. ad;usted data shown in this pubhcatxon Factors
and explanatory material are contained in the Monthly Retail Trade Report, BR-94-08. . :
advance estimates are based on early repomng by a small subsample of the full survey panel. All other estimates are based on the full sample. .
0 .
3|ncludes data for leased departments operated within department stores Data for this: line not included:in broader kind-of business totals. Ty

SGAF represents stores which specialize in department store types of merch’anduse (general merchandise, appare!, furniture, and miscellaneous
 shopping goods stores), : ;

Note: Totals include data for kinds ofjbusin/ess‘ not shown separately.



_ Table 2. Percent Change in Estimated Monthly Retail Sales, by Kind of- Busir@ess |

(Adjusted for seasonal variations, holiday, and trading-day differences, but not for price changes)

Percent change

july 1994

, ; ; ‘ Sept. 1994 Aug 1994 | through
[e Kind of business _ advance from-— _preliminary from= Sept 1994 from-
ggde . . - - - — - s -
. . ; : | Apr. 1994 July 1993
Aug. 1994 Sept. 1993 | July 1994 Aug. 1993 | through through
prelim. final : final final June 1994 Sept. 1993
Retail trade, total..;...,.,t....,.. - ) ' - : ,‘ . , . . ' ; k . ‘ 475
Total (excl. automotive group)..... 0. ‘ L6 ' £0. 6. ~ . . +60
Durable goods, totali.coi Pl +14. . 04 8 L o4 1 4129
52 | Building materials, hardware, garden -
- supply, and mobile home dealers... +13.8
55 ex. 554 Automotive dealers... G +126
551,2,5, Motor vehicie and mrscelianeous auto- . | , . - .
67,9 motivedealers ... .o i i ; 1 . +12. 0 P 4133
57 Furniture, home fumrshmgs and equment ' ‘ ‘ , .
SIOTES ..ot . +1 . . . . . +13.6
Nondurable goods, tofal........... 103 k 4 L. a0 . | +46
53\ General merchandise gmup stores.... 2 ~ . 46, . +6.4
531 Dept. stores (ex. leased dept.). . . ; | . . +83
531 Dept. stores (in. leased dept. )’ L / . 1, 0 . (NAL
54 . Food stores. . B . ' 7 o . - 1 +35
541 Grocgry stores, e ] 0. ; . 0 . 3 +0. +372
554 . ‘Gasoli‘ne service stations........... . +1. ‘ +8. . ‘ ~ - +62
56 Apparel and accessory stores - it . .5 . . +0.7
58 ;, Eating and drinking places.. . “ + 1 4. 2 - +4 9 . 454

591 . Drug and proprietary stores... - 0. V a0 0. +4, . 437
NA Not available.

’lncludes data for leased departments obérated within departmem sigres. Data for this line not included in broader kind-of-business totals.
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: Sample Design and Reliability of Data
Tﬁé ‘advance estimates are based on,k'a small subsample of the Bureau’s fkuﬂ‘ retail sales sample. Estimates from the advance and the subsequent full
survey can differ because of the earlier reporting in the advance and because of sampling variability present in both surveys.

Percentage differences between advance and full sample preliminary estimates of month-o-month percentage change in seasonally adj usted total retail
store sales have ranged from approximately - 1.0 percent to +1.3 percent with the average of the absolute differences about 0.4 percent for the past 12
__months. For individual kind-of-business groups, these differences tend to be higher. Sampling variability of and revisions to advance-to-preliminary
estimates are shown in table 4 below. . . : ' , » .
Preliminary estimates for August 1994 and final estimates for July 1994 based on the full sample are published later this month in the Monthly Retail
Trade Report for August (BR-94-08). The complete report will provide sales estimates in greater detail and will present a description of revisions and.
_the techniques used in developing the estimates. - ,_ - ‘ »

The margin of sampling error, as used on page 1, indicates a range about the estimate which corresponds to a 90 percent confidence interval. If for
_example, the estimate is up 0.8 percent and the margin of sampling errot is 1.2 percentage points above or below the estimate, then the indicated

_ rangeis-0.4 percentto +2.0 percent. |fthe range contains 0, it is uncertain whether there was an increase or decrease. The Monthly Retail Trade

Reporn includes explanations of confidence intervals and sampling ya‘ri‘ability along with additional measures of sampling variability. ‘

Table 3. Sampling Variability of and Revision to Advance-to-Preliminary Estimate

Estimated Coefficient of variation
in percent of the

e

Preliminary-to-final
. percent change
Ratio Ratio of minus the
SIC ~ ' Advance-to- to same current Advance-o-preliminary
code Kind of business . preliminary month quarter percent change
: ' ayear 1 to prey. , a

ratip

ago quarter

Avg. of
absolute
diff,

- Median

§

| Median

. Retail trade, total......ooo.

Total (excl. auto)..........

Duréble goods, total....

| | 0s
52 - ), . o a1 | 2 4 | a2 2. i 14
55ex.554 | Automotive dealers..ini ' ' ' 1.1
551,25, Motor vehicle and misc.
6,79 automotive dealers............. 11
57 Furniture, home furn,, and :
quIpMent SOres. ..ot 3.6 3.4 1.5
Nondurable goods, total......ii.ii.... 0.4 08 .08 0.3
53 General merch. group, totali i 0.2 0.4 03 02
531 Dept. stores (ex. leased depts.)........ 0.0 0.2 0.0 02
54 Food stores........ 0.6 1.0 0.9 03
54 Grocery stores 09 0.8 09 0.2
554 Gasoline service stations............ 0.5 1.9 18 08
56 Apparel and accessory stores. 0.8 3.4 28 1.1
58 _ Eating and drinking places..... 0.8 2.0 4.0 1.0
591 04 18 1.5 06

Drug and proprietary stores...

'The rla'ng‘es of sampl‘in,g &‘ariability shown are based on sajes estimates not ‘adjusi‘e‘d for séasonal variation, holiday, and trading-day differences for the data k ]
months of April 1993 - March 1994, » - , - : o . ,

,’The ranges shown for the retail-trade total are based on sales estimates adjusted for seasonal variations, holiday, qnd‘trad;ing-day dif‘fer‘e‘nces‘ for the 12-month
period, September 1993 - August 1994. The ranges for all other fotals and kinds of business are based on the period April 1993 - Feb}ruary‘ 1994,

Note: Coefficients of variation for the ratio of current quarter to current quarter a-year-ago estimates are approximately the same as those for the ratio of
current quarter to previous guarter. See appendix B, Reliability of Data in the Monthly Retail Trade Report for a discussion of the measures of sampling
variability. . ' S . . - -




