Table 5

Cotton Production, Supply and Distribution by Country
MY 2002/2003
(1,000 480 Ib Bales)

Beg. Stocks Production Imports  Total Supply Use Loss Exports End. Stocks
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Greece 895 1,900 20 2,815 720 50 1,350 695

Guinea 6 37 0 43 0 0 37 6

Honduras 3 4 12 19 15 0 0 4

Hungal 22 0 70 92 70 1 0 21

Indonesia 548 55 2,400 3,003 2,400 50 15 538

Ira 19 30 70 119 100 0 0 19

Israel 31 80 5 116 5 0 85 26

Japan 209 0 1,000 1,209 1,000 0 0 209

Kenya 25 20 40 85 55 0 15 15

Korea; Republic of 434 1 1,600 2,035 1,600 0 20 415

Latvia 14 0 100 114 15 0 85 14

Lithuania 10 0 100 110 50 0 50 10

Malawi 13 30 0 43 10 0 20 13

Mali 297 875 0 1,172 20 0 900 252

Mexico 667 190 1,900 2,757 2,100 25 50 582
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Moldova; Republic of 9 0 6 15 10 0 0 5

Mozambique 35 5 40

Nicaragua 2 0 12 2

Nigeria 4 5 624
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Pakistan 12,121

Paragua 446

Philippines 25!

Portugal 673
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Russian Federation 2,022
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Yemen 4 65 0 69 25 35 9

Zaire 5 15 15 35 30 0 0 5

Zimbabwe 151 550 0 701 130 15 400 156

World Total 46,641 89,413 31,120 167,174 96,745 -156 30,848 39,737

* Loss for countries outside the Unitd States reflects cotton lost or destroyed while in the marketing channel. For the United States, loss reflects the difference between stocks as
reported by the Bureau of the Census and implict stocks based on supply plus total use. A negative "loss" is a positive number.
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