Table 6

Cotton Production, Supply and Distribution by Country
MY 2003/2004
(1,000 480 Ib Bales)
3eq. Stocks Production

Imports End. Stocks

Total Supply Loss Exports

Albania 26 42 0

Angola 5 14 0
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Armenia; Republic of 1 2
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Austria
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Bahrain
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Belarus

Benin

Brazil

Burkina

Cambodia 1 0 6

Canada 95 0 470

Chad 103 225 0 328 15

China; Peoples Republic of 8,884 22,300 8,832 40,016 32,000

Congo; Democratic Rep of th 5 15 15 35 30
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Denmark 1 1
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Ecuador 62 70

El Salvador

[

[0}
o

Ethiopia

France 0

Ghana 25

Guatemala 3

Haiti 5 13 10

Hong Kong 0 389 280

India 13.800 18.186 13.500

Iran 520 715 500

Ireland 0 2 1

Italy 0

Kazakhstan; Republic of

Korea; Democratic Peoples R

Kyrayzstan; Republic of

Lebanon 3 0 10 13 10 0 0 3

Madaaascar

Malaysia
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Table 6

Cotton Production, Supply and Distribution by Country
MY 2003/2004
(1,000 480 |b Bales)

3eg. Stocks Production Imports  Total Supply Exports End. Stocks

Mauritius 0 80 89 0 19

Moldova; Republic of 0 9 14 0 4

Mozambigue 153 5 188 140 38

Nicaragua 10 0 12 9 2

Nigeria 415 70 629 90 129

Pakistan 7,750 11,855

Paraguay 505 605

Philippines 3 201

Portugal 1 491

Russian Federation 0 1,697
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Taiwan 0 1,493
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Tanzania; United Republic of 235 377
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Turkey 4,100 0
Turkmenistan 3 90 0 134 35 0 50 39
Uganda 80 125 0 205 20 0 105 80
Ukaine 9 0 50 5 4 0 5 09
United Kinadom 11 0 75 86 75 0 1 10
United States 5385 18255 45 23685 6480 69 13750 3506
Uruguay 5 0 10 15 10 0 0 5
\Uzbekistan; Republicof 93 4100 5 5008 120 0 2950 898
Venezuela 28 60 56 144 115 0 0 29
Viewam 18 49 485 e 55 0 0 122
Yemen 9 65 0 74 25 0 40 9
Zimbabwe 121 500 0 621 130 15 300 176
World Total 38,125 95,085 33,959 167,169 98,563 -64 33,053 35,617

* Loss for countries outside the Unitd States reflects cotton lost or destroyed while in the marketing channel. For the United States, loss reflects the difference between stocks as
reported by the Bureau of the Census and implict stocks based on supply plus total use. A negative "loss" is a positive number.
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