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This report presents the results of a CPI user survey-
study conducted by the Bureau of Labor Statistics (BLS)
in 1996.  Staff members of the Bureau’s Consumer Price
Index program conducted this CPI User Survey; and
Thomas Mosimann, based upon the team efforts of Bryan
Richardson, Claire Gallagher, Henry Ostman, Gary
Gregson, and Thomas Mosimann, prepared this report.
Margaret Jones of the Office of Publications and Special
Studies designed the cover.

The Office of Management and Budget approved this

Preface

survey-study, which was authorized by Public Law 29
U.S.C.2.

Material in this publication is in the public domain and,
with appropriate credit, may be reproduced without per-
mission.  This information is available to sensory impaired
individuals upon request: Voice phone: (202) 606-7828;
TDD phone: (202) 606-5897; TDD message referral phone:
1-800-326-2577.  For additional information, call Thomas
Mosimann at (202) 606-6974, ext. 235 (e-mail:
Mosimann_T@bls.gov).
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Background

Responses
The 1996 CPI User Survey was conducted between March

and July 1996.  Questionnaires were sent out to over 2600
CPI users.  About 1200 responses were received for a re-
sponse rate of over 40 percent.  (For more information on
response rates of this survey-study, refer to the appendix at
the back of this booklet.)

User g roups
Respondents to the CPI User Survey fit into eight differ-

CPI Detailed Report  readers 7,900 on The CPI Detailed Report is the most comprehensive report of the CPI.  It
mailing list is a monthly periodical available on a subscription basis.

U.S. summary data news 28,000 on The summary data news release is a free, monthly, two-page

release readers mailing list publication containing some of the most popular indexes.

Regional or local release readers 88,000 on BLS regional offices produce news releases that are designed for users
readers mailing list of their region, featuring information on cities in the region.

Quickline recording callers 1,500 monthly The CPI Quickline is a 2 ½-minute recording with CPI information for
callers the U.S. and Washington, DC.  A touch-tone telephone is not needed.

Telephone callers 32,000 monthly Staff members are available to answer questions directly, via telephone
callers in the Washington office and in the regional offices.

Fax recipients 2,300 monthly CPI information is available via fax, either from an automated system or
recipients from a personal request to a staff member.

Personal (U.S. P ostal 4,200 monthly CPI information is mailed to users upon request.
Service) mail recipients recipients

Internet users not available CPI information is available through the Internet at http://stats.bls.gov.
This information is free and available at the scheduled release time.

User g roup Group size Definition of core product or service

ent groups defined according to the methods they use to get
CPI information.  (The eight user groups designated by these
methods are listed in the table below, along with estimates
of the number of users in each group.)  Each user group
received a slightly different questionnaire.  Each of these
eight questionnaires included a section designed specifi-
cally for its user group, while the rest of the questionnaire
was identical to those for all the other groups. Estimates of
group size were developed in 1995, and the sizes of the
groups differ significantly. (The sizes for each group have
since changed.)
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Results of the 1996 CPI User Survey show that CPI users
who responded registered a high level of satisfaction with
CPI products and services.

The following set of charts, tables, and text summarizes
the results of the 1996 CPI User Survey.  Information col-
lected in the survey-study was summarized for all respon-
dents and for each specific user group.

The response percentages per question are based on
the percent answering that particular question.  Response
rates for the survey by group are provided in the appen-
dix.

Survey-study results

Interpreting the results

The separate questionnaires for each group were intended
to be independent, so the results from each group represent
the respondents for that group alone.  The responses for
each group were not adjusted to represent the total number
of users in each group.  Therefore, caution should be exer-
cised when using the combined results from all respondents.
These overall results do not represent all CPI information
users but only the combined total of all persons who re-
sponded to the survey.
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As chart 1 shows, respondents from each of the user groups
surveyed gave high satisfaction ratings in response to the
question, “Overall, how satisfied are you with Consumer
Price Index products and services?”  On a scale of 1 to 5,
where 1 equaled “Very satisfied,” 2 equaled “Somewhat

Overall CPI satisf action by user g roup

satisfied,” 3 equaled “Neutral,” etc., within-group averages
ranged between 1 and 2 for all groups.  The two respondent
groups registering the highest levels of overall satisfaction—
each with a level of 1.3—were telephone callers and fax
recipients.

Chart 1.  Overall satisfaction with CPI products and services by 
               user group, 1996
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This chart compares user priorities with user satisfaction.
The top right quadrant includes factors where users reported
a high priority and are satisfied with what they receive.
The bottom right box is where there is also high reported
satisfaction, higher in fact than the priority given to the
factor.  The top left quadrant shows factors to be concerned
with—factors that have high priority and low satisfaction.
The bottom left box shows factors with low priority and
low satisfaction.

Factors rated in this chart and in subsequent charts are
ones that BLS considers to be vital to customer service.
For each, the factors were selected with service for that par-

ticular CPI user group in mind.  Other  factors could have
been selected, but the ones that were chosen, including fac-
tors rated by respondents as less important, were thought
by BLS to provide the best assessment of service to our
customers.

All four factors were rated highly on the satisfaction scale
by the group of all respondents while the importance var-
ied for each factor. "Applicability of information" was rated
the most important factor and also the one with which re-
spondents were most satisfied.  "Timeliness of release," the
third most important of four factors, received the lowest
satisfaction ratings.

User priorities and satisfaction, all respondents

High Priority -
Low Satisf action

Most
important

High Priority -
High Satisfaction

Applicability of
information

Ease of
comprehension

Timeliness
of release

No preliminary data.
CPI final as published
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important

Very
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Somewhat
dissatisfied Neutral

Somewhat
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Very
satisfied

Chart 2. All respondents, importance vs. satisf action with
char acteristics of CPI  infor mation, 1996
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Table 1.  Satisf action and impor tance of CPI infor mation character istics by CPI user g roup, aver age rating, 1996

CPI respondent group

All respondents
       Satisfaction .................................................................................... 1.5 1.7 2.2 1.8
       Importance .................................................................................... 1.7 2.4 2.7 3.2

CPI Detailed Report readers
       Satisfaction .................................................................................... 1.7 1.9 2.8 1.9
       Importance .................................................................................... 1.9 2.4 2.4 3.3

U.S. summary d ata news release readers
       Satisfaction .................................................................................... 1.6 1.6 2.0 1.6
       Importance .................................................................................... 1.9 2.2 2.8 3.2

Regional or local release readers
       Satisfaction .................................................................................... 1.5 1.6 2.0 1.5
       Importance .................................................................................... 1.6 2.3 2.9 3.2

CPI Quic kline recording callers
       Satisfaction .................................................................................... 1.4 1.6 2.2 1.7
       Importance .................................................................................... 1.8 2.4 2.6 3.2

Telephone callers
       Satisfaction .................................................................................... 1.4 1.7 2.1 1.7
       Importance .................................................................................... 1.6 2.4 2.8 3.2

FAX recipients
       Satisfaction .................................................................................... 1.4 1.6 2.2 1.8
       Importance .................................................................................... 1.6 2.3 2.8 3.3

U.S. mail recipients
       Satisfaction .................................................................................... 1.5 1.6 2.1 1.6
       Importance .................................................................................... 1.7 2.3 2.8 3.1

Internet users
       Satisfaction .................................................................................... 2.0 1.9 2.0 2.0
       Importance .................................................................................... 1.8 2.3 2.5 3.3

Ease of
comprehension

Applicability Timeliness No preliminary
data

Note: Satisfaction ratings represent average satisfaction scores
for each category and group.  In calculating these averages, Very sat-
isfied counted as 1, Somewhat satisfied as 2, Neutral as 3, Somewhat

dissatisfied as 4, and Very dissatisfied as 5.
Also, importance ratings represent the average for each category

and group where 1 is the most important and 4 the least.

Ratings for satisfaction and importance of characteristics
of the CPI were similar across respondents of different user
groups.  Most of the group ratings fell between “satisfied”
and “very satisfied” (between 1 and 2).  The highest (worst)
rating of any factor was given by CPI Detailed Report read-
ers to the timeliness of the CPI, but was still on the satisfied
portion of the scale, between “neutral” and “satisfied.”  All
respondent groups, except Internet users, were more satis-

fied with the other three factors than with the timeliness of
the CPI.

For every group except Detailed Report readers, the ap-
plicability of data to the user’s needs was most important,
followed by the ease of comprehension, the timeliness, and
lastly the CPI practice of not publishing preliminary data.
Detailed Report readers gave greater importance to timeli-
ness than to ease of comprehension.

Satisfaction and impor tance of CPI ser vice factors by user g roup
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The CPI is used for many purposes.  Survey participants
were asked to identify all their uses for CPI data, as well as
their single most important use.  The results are presented
in chart 3.  Table 2 shows the same information for each of
the user groups, as well as for all respondents.

Measuring general inflation was the most common use
of CPI information for the combined group of all respon-
dents, as well as for all individual groups except Quickline
callers and telephone callers.

Escalating payments was the most common primary use
among all respondents.  It was also the most common pri-
mary use among five out of the eight specific user groups.

Detailed Report respondents were more likely than per-
sons from other user groups to use the CPI for four of the
six purposes listed.  The purposes for which other group
respondents were more likely to use the CPI were: escalating
payments (Quickline and telephone callers were most likely)
and deflating other series (fax recipients were most likely).

The CPI program provides a great deal of information.
To be able to improve specific areas of customer service,
the user survey asked what types of CPI information people
use.  Chart 4 shows percentages of use for different types of
information by all respondents.

The CPI-U is by far the most commonly used type of
CPI information available.  Eighty-six percent of all re-
spondents use the CPI-U, while 45 percent use the next-
highest type, the CPI-W.  One additional type of informa-

Table 2.  Uses and pr imary uses of CPI infor mation by CPI user g roup, 1996, in percent

All respondents ........................................ Use 62 48 44 35 31 12
Primary use 27 37 11 11 10 2

CPI Detailed Report readers ................... Use 78 42 54 53 38 14
Primary use 35 23 11 17 8 2

U.S. summary data news release ............ Use 73 45 49 41 29 7
  readers .................................................. Primary use 40 36 9 12 8 1
Regional or local release readers ............ Use 61 54 52 33 34 3

Primary use 22 51 11 6 9 3
CPI Quickline recording callers ............... Use 54 57 39 19 28 11

Primary use 25 45 9 7 12 3
Telephone callers .................................... Use 55 57 35 35 34 12

Primary use 22 44 11 13 12 2
FAX recipients ......................................... Use 58 48 44 33 35 15

Primary use 22 37 11 12 12 2
U.S. mail recipients .................................. Use 58 48 26 28 25 8

Primary use 24 44 8 9 11 2
Internet users .......................................... Use 60 23 53 33 18 14

Primary use 31 11 18 11 6 6

Note:  Due to rounding, primary use totals do not always add to 100 percent.

Use and aw areness of CPI products and ser vices

CPI respondent group
Measure
general
inflation

Accounting
purposes

Escalate
payments

Make
projections

and forecasts

Measure
specific price

trends

Deflate
other series

tion—average price information—is used by more than 10
percent of respondents.

User awareness of CPI information is also crucial to pro-
viding good customer service, and the Bureau is committed
to increasing this awareness of its information products and
services.

Ninety-five percent of all respondents reported being
aware of “consumer price indexes.”  That percentage is
nearly three times as large as the next highest awareness
totals of 37 percent for both average prices and seasonal
factors.  After these two, there is another large gap before
awareness of variances is reported at 13 percent.

One interesting observation is that while a fair number
of respondents were aware of both seasonal factors and
average prices (37 percent for each), only 8 percent used
seasonal factors.  In contrast, 23 percent used average
prices.

More respondents were aware of the CPI Detailed
Report than any other CPI information source.  The second
most widely known source was another printed and mailed
source of information, the U.S. summary data news release.
Among the sources listed here, the Bureau’s automated fax
system was known to only 9 percent of respondents (ex-
cluding respondents from the fax sample list), the smallest
percentage reported.

The availability of CPI information on the Internet was
known to just 17 percent of non-Internet respondents.
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Chart 3.  Uses of CPI information, all respondents, 1996
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Chart 5.  Awareness of CPI information available, all 
respondents, 1996
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The following section presents information provided by re-
spondents from specific user groups.  The respondent groups
are:

CPI Detailed Report readers
U.S. summary data news release readers
Regional and local release readers
CPI Quickline recording callers
Telephone callers
Fax recipients
Personal U.S. mail recipients
Internet users

A service improvement chart is shown for each group,
comparing user priorities with user satisfaction.  Also in-
cluded is a brief narrative describing some of the major
findings about respondents from that group.

Results from respondents of specific user g roups

Measured in each group’s customer service chart are the
four or five factors that BLS felt best reflected the quality of
customer service for that group.  There is some overlap
among the factors. For example, timeliness is a factor for
five of the eight groups.

The service improvement charts that follow on subse-
quent pages compare user priorities with user satisfaction.
The top right quadrant shows factors where users reported
a high priority and are satisfied with what they receive.
The bottom right box is where there is also high reported
satisfaction—higher, in fact, than is necessary given the
priority assigned to the factor.  The bottom left quadrant
shows factors with low priority and low satisfaction.  The
top left box shows factors that are of concern—factors that
have high priority and low satisfaction.
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The CPI Detailed Report is, as the name implies, the single
most comprehensive source of CPI data and methodology
statements.  It includes the complete set of CPI index and
average price data released during the month, as well as
selected historical data.  It is the formal release vehicle for
announcements of CPI methodology changes and the an-
nual publication of the CPI variance estimates and response
rates.  The Detailed Report is distributed to approximately
8,000 users each month on a paid subscription basis.

CPI Detailed Report respondents are satisfied with the
CPI’s products and services, but they reported a lower level
of satisfaction than did respondents from all groups com-
bined.  (See table 3.)  While 86 percent of Detailed Report
respondents were on the satisfied portion of the scale con-
cerning overall CPI satisfaction as compared with 92 per-
cent of all respondents, only 44 percent were “very satis-
fied,” compared with 63 percent for all respondents.

CPI Detailed Report respondents are satisfied with the
overall quality of the CPI Detailed Report and with spe-
cific characteristics of the report.  Eighty-five percent of
these respondents reported that they were “somewhat satis-
fied” or “very satisfied” with the overall quality of the CPI
Detailed Report and 12 percent were “neutral.”  None of

CPI Detailed Report readers

Table 3.  Satisfaction with the CPI and the CPI Detailed Report , all respondents and CPI Detailed Report respondents, in percent

Overall, how satisfied are you with Consumer Price Index
  products and ser vices?
      All respondents ........................................................................... 0 1 6 29 63
      CPI Detailed Report readers ...................................................... 1 2 10 42 44

How satisfied are you with the overall quality
  of the CPI Detailed Report?
      CPI Detailed Report readers ...................................................... 1 2 12 31 54

Note:  Due to rounding, totals do not always add to 100 percent.

the specific factors of the CPI Detailed Report scored as
high as its overall rating of the CPI Detailed Report.

 The four rating factors selected specifically for evalua-
tion by CPI Detailed Report readers were: Timeliness, ease
of locating information, historical information included, and
usefulness of articles/explanations.  Because the CPI De-
tailed Report is a publication that is printed and then deliv-
ered through the mail, it takes longer to arrive than other
sources of information.  It is by design the CPI’s most com-
plete publication and, thus, may be more complex than other
sources for some readers to use.

CPI Detailed Report readers ranked timeliness as the
most important factor.  They also registered their lowest
level of satisfaction with this factor.  The other three rating
factors of the CPI Detailed Report received higher satis-
faction ratings than timeliness but were ranked as less im-
portant.  Usefulness of articles/explanations ranked as the
least important factor even though the inclusion of this type
of information is a unique feature of the CPI Detailed Re-
port.  Forty percent of CPI Detailed Report respondents
were “neutral” about the usefulness of unique feature of the
CPI Detailed Report articles/explanations included in the
Detailed Report.

Question and group Very
dissatisfied

Somewhat
dissatisfied Neutral

Somewhat
satisfied

Very
satisfied
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High Priority -
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Historical data
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Chart 7. Importance vs. satisfaction with characteristics of the CPI
Detailed Report , by Detailed Report  readers, 1996
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The U.S. summary data news release is a monthly, two-
page release that contains many of the most popular in-
dexes and percent changes.  It includes all items data for
the U.S. city average, for individual metropolitan areas, and
for the four regions, and also includes some detailed in-
dexes at the U.S. level.  The summary data news release is
mailed free of charge to a list of approximately 28,000 people
shortly after the CPI release.  Besides several tables of data,
the release includes a brief explanation of the CPI, impor-
tant policy announcements about the CPI, and a short tex-
tual analysis of the most recent month’s price movements.

Summary data news release respondents are satisfied with
the CPI’s products and services.  They reported levels of
satisfaction nearly identical to those of all groups combined.
(See table 4.)  Ninety-two percent of U.S. summary data
news release respondents were on the satisfied portion of
the scale concerning overall CPI satisfaction—the same
percentage as the group of all respondents.

Summary news respondents are satisfied with the over-
all quality of the U.S. summary data news release and with
specific characteristics of the release.  Ninety-two percent
of these respondents reported that they were “somewhat

Table 4.  Satisfaction with the CPI and with the summary data news release, all respondents and summary data respondents,

in percent

Overall, how satisfied are you with Consumer Price
  Index products and ser vices?
      All respondents ........................................................................... 0 1 6 29 63
      U.S. summary data news release readers .................................. 0 1 8 30 62

How satisfied are you with the overall quality of the
  summary data news release?
      U.S. summary data news release readers .................................. 0 0 8 21 71

Note:  Due to rounding, totals do not always add to 100 percent.

satisfied” or “very satisfied” with the overall quality of the
release, with the remaining 8 percent reporting being neu-
tral.

The five rating factors selected specifically for evalua-
tion by U.S. summary news release readers were: Clarity/
readability, indexes included, ease of getting on or off the
mailing list, timeliness, and the regular receipt of monthly
copies.  Since the summary data news release must be printed
and delivered through the mail, it takes longer to arrive
than most other sources of CPI data.  This source is most
beneficial to users who either do not need the information
right away or who need hard-copy documentation.

Summary news respondents ranked the regular receipt
of monthly copies as the most important factor and also the
factor that they were most satisfied with.  The second-most
important factor was the clarity/readability of the release.
The timeliness of the release was the fourth (of five) most
important factor and recorded 13 percent dissatisfied re-
sponses.  By far, the least important factor of the summary
data news release was the ease of getting on/off the mailing
list. There was minimal dissatisfaction with this factor (3
percent).

U.S. summary data news release readers

Question and group Very
dissatisfied

Somewhat
dissatisfied Neutral

Somewhat
satisfied

Very
satisfied
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Chart 8. Importance vs. satisfaction with characteristics of the U.S.
summary data news release by summary readers, 1996
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The Bureau of Labor Statistics has regional offices in eight
cities across the United States.  These regions produce and
mail out a number of news releases designed to meet the
needs of their users.  Types of releases vary from region to
region.  Some releases are lengthy, while others are as com-
pact as a postcard.  Approximately 88,000 people receive
news releases through the mail from BLS regional offices.

Recipients of regional or local releases who responded
to the survey expressed satisfaction with the CPI’s products
and services.  They reported levels of satisfaction very close
to, and slightly higher than, those of all groups combined.
(See table 5.)  Ninety-six percent of regional or local re-
lease respondents were on the satisfied portion of the scale
concerning overall CPI satisfaction, while none were on
the negative side.

Regional or local news release respondents also expressed
high levels of satisfaction with the overall quality of the
regional or local releases that they receive and with spe-
cific characteristics of the releases.  Ninety percent of re-
gional or local release respondents reported that they were
“somewhat satisfied” or “very satisfied” with the overall
quality of their releases.  Only 1 percent responded on the

Regional or local release readers

Table 5.  Satisfaction with the CPI and with regional and local releases, all respondents and regional and local release readers,

in percent

Overall, how satisfied are you with Consumer Price Index
  products and ser vices?
      All respondents ........................................................................... 0 1 6 29 63
      Regional and local release readers ............................................ 0 0 3 34 63

How satisfied are you with the overall quality of the regional
  or local release you receive?
      Regional and local release readers ............................................ 0 1 9 24 66

Note:  Due to rounding, totals do not always add to 100 percent.

negative side of the scale.
The four rating factors selected specifically for evalua-

tion by regional or local release readers were: Clarity/read-
ability, indexes included, ease of getting on or off the mail-
ing list, and timeliness.  As with the CPI Detailed Report
and the U.S. summary data news release, local releases are
printed and mailed.  Thus, local releases are unable to pro-
vide information as quickly as other sources of CPI data.
Additionally, they often focus on supplying information for
one particular city or region.

Regional or local release respondents reported impor-
tance rankings and satisfaction ratings similar to those of
summary data news respondents.  The four characteristics
that both of the groups evaluated were ranked in the same
order of importance: Clarity/readability first, followed by
the indexes included, timeliness, and lastly, the ease of get-
ting on or off the mailing list.  (Regional or local respon-
dents did not evaluate the regular receipt of monthly copies
since some releases are bi-monthly.)  The satisfaction rat-
ings of the two groups were similar as well, with clarity/
readability receiving the highest ratings and timeliness—
although still high—the lowest.

Question and group Very
dissatisfied

Somewhat
dissatisfied

Neutral
Somewhat
satisfied

Very
satisfied
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Chart 9. Importance vs. satisfaction with characteristics of regional
or local news releases, by regional and local release readers, 1996
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The CPI Quickline is a relatively short (two and one-half
minutes) recording featuring price information on the
United States as a whole and on the Washington, DC area.
Quickline includes the All Items indexes and percent
changes for these two areas.  This service does not require
a touch-tone telephone and is accessible 24 hours a day.
Approximately 1500 people access information via
Quickline each month.

Like other groups, Quickline recording callers who re-
sponded to the survey are satisfied with the CPI’s products
and services.  Levels of satisfaction reported by Quickline
callers were similar to those of all groups combined.  (See
table 6.)  Ninety-two percent of Quickline caller respon-
dents were on the satisfied portion of the scale concerning
overall CPI satisfaction—the same percentage as all respon-
dents reflected.  Nine percent of Quickline respondents said
they were neutral, while none were dissatisfied.

Quickline caller respondents are satisfied with the over-
all quality of the Quickline recording service.  Ninety-two
percent reported that they were “somewhat satisfied” or
“very satisfied” with the overall quality of Quickline.  Two

Table 6.  Satisfaction with the CPI and with the Quickline recording, all respondents and Quickline callers, in percent

Overall, how satisfied are you with Consumer Price Index
  products and ser vices?
      All respondents ........................................................................... 0 1 6 29 63
      Quickline callers ......................................................................... 0 0 9 26 66

How satisfied are you with the overall quality of the
  Quic kline recording?
      Quickline callers ......................................................................... 0 2 7 23 69

Note:  Due to rounding, totals do not always add to 100 percent.

CPI Quic kline recording callers

percent reported being somewhat dissatisfied.
The CPI Quickline had the following four factors evalu-

ated on the survey by callers: 24-hour availability, direct
access to CPI information, indexes included on the record-
ing, and pace of the message on the recording.  The
Quickline is not nearly the most complete source of CPI
information, but it is timely and simple.  It is readily avail-
able at any time and is just a phone call away.  Addition-
ally, Quickline requires no special computer or fax equip-
ment.  It is most useful for persons who need a limited
amount of information quickly and do not need a hard copy.

Quickline respondents ranked the direct access to CPI
information as the most important factor of Quickline by a
wide margin.  They are also slightly more satisfied with
this factor than with any other.  The other three factors
were closely grouped—both on the satisfaction scale as well
as on the importance scale.  The factor, indexes included
on the recording, was rated slightly more important than
the other two factors. The 24-hour availability was given
slightly higher satisfaction ratings than indexes included
and pace of recording.

Question and group Very
dissatisfied

Very
satisfied

Somewhat
dissatisfied Neutral

Somewhat
satisfied
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Chart 10. Importance vs. satisfaction with character istics of the
Quickline recording by Quickline recording callers, 1996
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Approximately 32,000 people call CPI offices in Washington
or in the regions each month to get information over the
phone.  Professional staff members are available to answer
telephone requests and can provide detailed information,
general information, and technical assistance. These staff
members have the latest available data and will furnish as
much information as reasonably possible to do verbally over
the phone.  (Analysts may also send out faxes or mailings,
but this group of survey respondents includes only those
persons who get information verbally over the telephone.
Users who telephone and then get data via fax or through
the mail are included in those groups.)

Telephone callers who responded are roughly as satis-
fied with the CPI’s products and services as are users from
other groups.  The reported levels of satisfaction for the
telephone callers group are very close to those of all the
groups combined.  (See table 7.)  Ninety-three percent of
telephone caller respondents were on the satisfied portion
of the scale concerning overall CPI satisfaction, compared
with 92 percent for all respondents combined.

Almost all telephone callers who responded to the sur-
vey are satisfied with the overall quality of the service they
receive by telephone.  Ninety-four percent of telephone caller

Table 7.  Satisfaction with the CPI and with voice telephone calls to a CPI office for information, all respondents and telephone caller s, in
percent

Overall, how satisfied are you with Consumer Price Index
  products and ser vices?
      All respondents ........................................................................... 0 1 6 29 63
      Telephone callers ........................................................................ 0 2 5 16 77

How satisfied are you with the overall quality of y our voice
  telephone calls to a CPI office for infor mation?
      Telephone callers ........................................................................ 1 1 4 17 77

Note:  Due to rounding, totals do not always add to 100 percent.

respondents reported that they were “somewhat satisfied”
or “very satisfied” with the overall quality of their calls for
information.  They are also satisfied with the four aspects
of information calls that were measured.  All the individual
aspects of information calls received similar high scores.

Telephone callers who responded to the survey rated the
following four factors: Knowledge of the analyst, profes-
sionalism of the analyst, the fact that callers interact with a
real person, and the extent to which the information given
corresponds to the request.  Telephone calls can be a very
quick and useful method to get information.  While phone
calls are not the best way to get lots of data, calling is one of
the easiest ways to get clarification or have data explained.
Analysts have access to vast quantities of information, both
current and archival, and can give personal attention that
is not available via fax, a recorded message, or the Internet.
Telephone callers ranked having the response match the
request as the most important factor of information calls.
The professionalism of the analyst was ranked as the least
important of the four.  All the individual factors were rated
closely in terms of satisfaction with service provided.  Each
factor received ratings of “satisfied” or “very satisfied” from
over 90 percent of telephone caller respondents.

Telephone callers

Somewhat
satisfied

NeutralSomewhat
dissatisfied

Question and group Very
dissatisfied

Very
satisfied
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Chart 11. Importance vs. satisfaction with character istics of
information received via voice telephone call, by telephone
callers, 1996
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Many CPI data users get information via fax transmission
by either having a BLS employee personally fax them a
response or by having an automated fax system operated by
the Bureau send out a fax.  Requests for faxes can be done
in several ways.  Persons can make telephone calls and re-
quest a fax, or they can send requests via the Internet.  They
can also call fax-on-demand automated systems that im-
mediately fax out the requested information.  Approximately
2,300 people get CPI information via fax each month.

CPI users who receive information via fax and responded
to the survey are satisfied with the CPI’s products and ser-
vices.  They reported levels of satisfaction slightly higher
than those of all the groups combined.  (See table 8.) Con-
cerning overall CPI satisfaction, 98 percent of CPI fax user
respondents were on the satisfied portion of the scale—
higher than the 92 percent of all respondents combined.
One issue that many fax recipients seem concerned with is
timeliness, with 66 percent responding as being satisfied
and 10 percent being dissatisfied with the release of CPI
data.

Fax recipients who responded are satisfied with the over-

Fax recipients

Table 8.  Satisfaction with the CPI and with the receipt of CPI information via fax, all respondents and fax recipients, in percent

Overall, how satisfied are you with Consumer Price Index
  products and ser vices?
      All respondents ........................................................................... 0 1 6 29 63
      Fax recipients ............................................................................. 0 0 2 28 70

How satisfied are you with the receipt of CPI infor mation
  via fax?
      Fax recipients ............................................................................. 0 1 3 17 79

Note:  Due to rounding, totals do not always add to 100 percent.

all quality of the CPI service and information that they re-
ceive via fax.  Ninety-six percent of fax respondents re-
ported that they were “somewhat satisfied” or “very satis-
fied” with the overall quality of their receipt of information
via fax.

 The four factors evaluated by fax recipients were: Ease
of making a request, time between requesting information
and receiving a fax, extent to which the information given
corresponds to the request, and clarity/readability.  Acquir-
ing information by fax is one of the quickest ways to get
CPI data.  It allows a user to get more information than is
feasible verbally over the phone.  It is also possible to get a
wide variety of information via fax—from press releases
and textual fact sheets to tables of indexes.

Fax recipients ranked having the response match the
request as the most important factor.  They rated clarity/
readability as the least important.  All factors for receiving
information via fax received high satisfaction ratings.  Each
factor received over 90 percent satisfied responses with
having the response match the request receiving a slightly
higher percentage than the others.

 Question and group Very
dissatisfied

Very
satisfied

Somewhat
satisfied

Somewhat
dissatisfied

Neutral
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Chart 12. Importance vs. satisfaction with character istics of
information received via fax recipients, 1996
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Approximately 4,200 people receive CPI information
through the mail each month.  Some of these users receive
information through the mail after making a telephone or
written request.  Often, constituent letters are forwarded to
CPI staff from members of Congress, the White House, or
the Secretary of Labor’s office.  Occasionally, CPI users
need to obtain copies of historical tables certified by the
Bureau, which requires sending out paper copies.  Requests
vary from simple press releases and tables to larger pack-
ages, which may include many tables, fact sheets, articles,
and publications.  Some requests require letters be signed
by high-level Bureau officials while some need only the
appropriate materials inserted into an envelope and mailed.

Personal mail recipients who responded to the survey
are approximately as satisfied with the CPI’s products and
services as are all respondents.  (See table 9.)  Ninety-three
percent of personal mail respondents were on the satisfied
portion of the scale concerning overall CPI satisfaction—
nearly the same percentage as all respondents reflected.

Personal mail respondents are satisfied with the overall
quality of receiving information through the mail, although
not quite as satisfied as other groups are with their primary

U.S. Postal Service (personal mail) recipients

method of receiving data.  Eighty-five percent of personal
mail respondents reported that they were “somewhat satis-
fied” or “very satisfied” with the overall quality of their
receipt of information through the mail.  Two of the spe-
cific factors of personal mail scored higher than the overall
rating of 85 percent, and 2 scored lower.

The four rating factors evaluated by personal mail re-
spondents were clarity, timeliness, ease of making your re-
quest, and the extent to which the information received
matches the request.  Receiving information through the
mail takes longer than many other methods, especially if
signed letters are required.  However, this method allows
thorough and personal responses with complete documen-
tation to questions.  Mail is perhaps most useful to persons
who do not have access to a fax machine or the Internet.

Personal mail recipients who responded ranked clarity
and having the response match the request as the two most
important factors.  They also registered higher levels of
satisfaction with these factors than with the others. The
other two factors, timeliness and ease of making a request,
were ranked as less important and received lower satisfac-
tion ratings.

Table 9.  Satisfaction with the CPI and with the CPI infor mation received through the mail, all respondents and U.S. Postal Service mail
recipients, in percent

Overall, how satisfied are you with Consumer Price Index
  products and ser vices?
      All respondents ........................................................................... 0 1 6 29 63
      U.S.P.S. mail recipients ............................................................... 1 1 5 26 67

How satisfied are you with the overall quality of the CPI
  information received through the mail?
      U.S.P.S. mail recipients ............................................................... 1 5 9 8 77

Note:  Due to rounding, totals do not always add to 100 percent.

Question and group Very
dissatisfied

Somewhat
dissatisfied Neutral

Somewhat
satisfied

Very
satisfied
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Chart 13. Importance vs. satisfaction with character istics of
information received via personal mail, by personal mail recipients,
1996
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Many people use the Internet to access CPI information.
The CPI program has a homepage on the BLS Web site.
Most of the CPI information available through other sources
is also available through the Internet.  CPI data can be ac-
cessed free of charge, 24 hours a day.  Data are updated
monthly at the time of release.  Information can be viewed
and printed or can be downloaded in electronic form.  By
using the CPI homepage and subsequent Web pages as
sources, a tremendous amount of information is available
in just a few moments to anyone with Internet access.

Internet users who responded to the CPI survey reported
satisfaction with the CPI’s products and services.  The total
percentage of Internet respondents on the satisfied side of
the scale is nearly identical to that of all respondents, al-
though Internet users reported more “satisfied” marks and
fewer “very satisfied” marks than all respondents.  (See
table 10.)  Ninety-one percent of Internet user respondents
were on the satisfied portion of the scale concerning overall
CPI satisfaction and 48 percent of those were “very satisfied.”

Internet respondents are satisfied with the overall qual-
ity of the CPI information services they receive through the
Internet, as 86 percent of Internet respondents reported that
they were either “somewhat satisfied” or “very satisfied.”

Internet users

Seven percent were neutral, and 7 percent were dissatisfied
with the overall information services they receive through
the Internet.

Internet respondents evaluated the following 4 factors
of receiving information through the Internet: Ease of get-
ting information, usefulness of CPI text provided, the abil-
ity to get data electronically, and the 24-hour availability.
The Internet allows for quick retrieval of large quantities of
information. Included on the CPI homepage are announce-
ments and technical fact sheets about the CPI.  It also al-
lows for the printing, downloading, or both of a wide vari-
ety of CPI information, at any time of the day or night. For
persons comfortable with “surfing” or using the Internet, it
is a convenient way to get virtually all of the CPI data they
need.

Internet users who responded ranked the ease of getting
information as the most important factor.  They also gave
this factor their lowest level of satisfaction.  Seventy-six
percent of Internet respondents were satisfied with the ease
of getting CPI information while 19 percent were dissatis-
fied.  The 24-hour availability received the highest satis-
faction marks and was ranked as the third most important
factor.

Table 10.  Satisfaction with the CPI and with CPI information acquired via the Internet, all respondents and Internet users, in percent

Overall, how satisfied are you with Consumer Price Index
  products and ser vices?
      All respondents .......................................................................... 0 1 6 29 63
      Internet users ............................................................................ 1 3 4 43 48

How satisfied are you with the overall quality of CPI
  information acquired via the Inter net?
      Internet users ............................................................................ 1 6 7 33 53

Note:  Due to rounding, totals do not always add to 100 percent.

Question and group Very
dissatisfied

Somewhat
dissatisfied

Somewhat
satisfied

Very
satisfiedNeutral
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Chart 14. Importance vs. satisfaction with character istics of
information received via inter net, by internet users, 1996
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This section contains responses to specific questions from
the questionnaires.  Included are responses from the com-
bined total of all user groups followed by responses from
each individual group.

Responses are presented in the format of the ques-
tionnaires themselves.  That is, the way readers of this
publication see the responses is in the format that re-
spondents to the survey saw the questions. (Note: The

Responses to specific questions in the surve y-study

automated fax system used by the Bureau is now called
BLS Ready Facts.)

Only responses to questions 5 through 15 are represented
for the all group totals.  Questions 1 through 4 were spe-
cific to individual user groups and thus those responses were
not combined for all of the groups.

For individual user groups, responses to all questions (1
to 15) are presented.



Overall respondents

Overall respondents
(Responses to questions are shown in percent, unless otherwise indicated.)

5. Overall, how satisfied are you with Consumer Price
Index products and services?

Very
satisfied

Somewhat
satisfied

Neutral Somewhat
dissatisfied

Very
dissatisfied

63 29 6 1 0

6.  How satisfied are you with the following characteristics of the CPI?
Very

satisfied
Somewhat
satisfied

Neutral Somewhat
dissatisfied

Very
dissatisfied

The applicability of CPI information to my specific data
needs

61 31 6 3 0

The ease of comprehension of CPI information 48 37 11 2 1

The time between the release of data and the end of the
month they represent

30 34 21 12 2

The CPI practice of not publishing preliminary data; that
is, CPI data are final when initially published

53 22 23 2 1

7. Please rank, from most important to least important, the following characteristics of CPI information.
Use 1 to indicate the most important, 2 to indicate the next most important
...  Please use each number only one time.

 Rank
(1 to 4)
Avg. rank

The applicability of CPI information to my specific data needs __1.7__

The ease of comprehension of CPI information __2.4__

The time between the release of data and the end of the month they represent __2.7__

The CPI practice of not publishing preliminary data; that is, CPI data are final when
initially published

__3.2__

8.  What do you use CPI data for?
   (mark ALL that apply)

9.  What is your primary use of CPI data?
(mark only ONE)

62 27 Measure general inflation
48 37 Escalate payments
44 11 Perform projections or forecasts
35 11 Measure price trends for specific items
31 10 Accounting purposes
12 2 Deflate other series
15 8 Other_________________________

10.  Which types of CPI information do you use?   (mark ALL that apply)
86   Consumer Price Index for All Urban Consumers (CPI-U)
45   Consumer Price Index for Urban Wage Earners and Clerical Workers (CPI-W)
23   Average Prices
 9    Educational materials (e.g., fact sheets, articles, methodology announcements)
 8    Seasonal factors
 6    Variances
 1    Response rates
 6    Other



Overall respondents

11.  How often do you use CPI information?   (mark only ONE)
51    Each month or more frequently
 8     Once every 2 months
23    Once every 3 to 6 months
16    Once a year
 2     Less than once a year

12.  For what time frames do you compare indexes or percent changes?   (mark ALL that apply)
29   1 month
 4    2 months
20   Quarterly
12   6 months
59   12 months
57   Annual average to annual average
 6    Semiannual average to semiannual average
30   Current period to base period
 3    Other
 1    Don’t use indexes or percent changes

13.  Which type of indexes or percent changes do you use?   (mark only ONE)
41   Both seasonally adjusted and unadjusted
28   Only unadjusted
20   Only seasonally adjusted
11   Don’t use indexes or percent changes

 
 
14.  Which index items do you use in which areas?
        (mark ALL that apply)

   Item Groups

U.S. City
Average

Region
(e.g. South,
Northeast,..)

Metropolitan
Areas

(e.g. Dallas,
Chicago,...)

Population
size classes
(e.g. Size
class A,...)

Region-pop
size class

(e.g. West
A-sized,...)

All items 65 25 31  6  6

Major group (The major groups are Food and beverages,
Housing, Apparel and upkeep, Transportation, Medical
care, Entertainment, and Other goods and services)

30 15 13  3  4

Commodity and service group (for examples of C&S group
indexes, see attached colored sheet)

17  9  7  2  3

Special indexes (for examples of Special indexes, see attached
colored sheet)

16  8  7  2  2

Detailed indexes (for examples of Detailed indexes, see attached
colored sheet)

19  9  8  3  3

Average price data for food 12  7 n. a. n. a. n. a.

Average price data for energy 13  8  5  2  2

15.  Which of the following CPI products and services did you know about before you got this questionnaire?
   (mark ALL that apply)

95 Consumer Price Indexes 49 CPI Detailed Report
37 Average Prices 35 U.S. CPI Summary Data News Release
37 Seasonal adjustment factors 33 CPI Quickline Recording (202 606-6994)
13 Variances 20 CPI Information Staff
 5 Response rates 14 FAXSTAT automated FAX system
 9
10

Fact sheets on topics of common interest

Methodology announcements

20 Internet availability of data and press releases
(stats.bls.gov)

20 World Wide Web home page (http://stats.bls.gov)



CPI Detailed Report readers

CPI Detailed Report readers
(Responses to questions are shown in percent, unless otherwise indicated.)

1.  How do you get CPI
information?
(mark ALL that apply)

2.  Which of these sources
is most useful to you?
 (mark only ONE) **

100 72 CPI Detailed Report
45  7 U.S. Summary Data News Release
22  8 Regional or local release
 9  3 CPI Quickline Recording [(202) 606-6994]
18  5 Telephone

    7 *     2 * Via FAX, after I telephone, mail, or FAX in a request
* * Via FAX, using an automated FAX system
 1  1 Via U.S. mail, after I telephone, mail, or FAX in a request
17  3 Monthly Labor Review
16  4 Internet (e.g., World Wide Web, Gopher, ...)
 8  3 Other

*  The 7 and 2 figures represent both faxes sent after personal requests and those using an automated fax system.
**  Please  note that some responses included more than one source as being the most useful and thus this column does not sum to 100.

3.  How satisfied are you with the following aspects of the CPI Detailed Report ?
Very

satisfied
Somewhat
satisfied

Neutral Somewhat
dissatisfied

Very
dissatisfied

The overall quality of the CPI Detailed Report 54 31 12  2  1

The amount of time between release date and receipt of the
CPI Detailed Report

13 24 31 21 10

The time periods included in historical tables published in
the CPI Detailed Report

35 34 26  4  1

The usefulness of articles/explanations included in the
CPI Detailed Report

28 30 40  2  1

The ease of locating desired information in the CPI
Detailed Report

28 37 25  9  1

4.  Please rank, from most important to least important, the following aspects of the CPI Detailed Report .
Use 1 to indicate the most important, 2 to indicate the next most important ...
Please use each number only one time.

 Rank
(1 to 4)
Avg. rank

The amount of time between release date and receipt of the CPI Detailed Report _2.0__

The time periods included in historical tables published in the CPI Detailed Report _2.5__

The usefulness of articles/explanations included in the  CPI Detailed Report _3.3__

The ease of locating desired information in the CPI Detailed Report _2.3__



CPI Detailed Report readers

5. Overall, how satisfied are you with Consumer
Price Index products and services?

Very
satisfied

Somewhat
satisfied

Neutral Somewhat
dissatisfied

Very
dissatisfied

44 42 10  2  1

6.  How satisfied are you with the following characteristics of the CPI?
Very

satisfied
Somewhat
satisfied

Neutral Somewhat
dissatisfied

Very
dissatisfied

The applicability of CPI information to my specific data
needs

48 40  8  2  2

The ease of comprehension of CPI information 34 46 15  4  1

The time between the release of data and the end of the
month they represent

15 32 21 23 10

The CPI practice of not publishing preliminary data; that
is, CPI data are final when initially published

43 23 31  2  1

7. Please rank, from most important to least important, the following characteristics of CPI information.
Use 1 to indicate the most important, 2 to indicate the next most important ...
Please use each number only one time.

 Rank
(1 to 4)
Avg. rank

The applicability of CPI information to my specific data needs __1.9__

The ease of comprehension of CPI information __2.5__

The time between the release of data and the end of the month they represent __2.4__

The CPI practice of not publishing preliminary data; that is, CPI data are final when
initially published

__3.3__

8.  What do you use CPI data for?
   (mark ALL that apply)

9.  What is your primary use of CPI data?
(mark only ONE)   *

78 35 Measure general inflation
42 23 Escalate payments
54 11 Perform projections or forecasts
53 17 Measure price trends for specific items
38  8 Accounting purposes
14  2 Deflate other series
16  8 Other

* Please note that some responses included more than one use as being the primary use and thus this column does not sum to 100.

10.  Which types of CPI information do you use?   (mark ALL that apply)
93   Consumer Price Index for All Urban Consumers (CPI-U)
53   Consumer Price Index for Urban Wage Earners and Clerical Workers (CPI-W)
35   Average Prices
12    Educational materials (e.g., fact sheets, articles, methodology announcements)
11    Seasonal factors
11    Variances
 4    Response rates
 8    Other

11.  How often do you use CPI information?   (mark only ONE)
60    Each month or more frequently
10     Once every 2 months
23    Once every 3 to 6 months
 7    Once a year
 0     Less than once a year



CPI Detailed Report readers

12.  For what time frames do you compare indexes or percent changes?   (mark ALL that apply)
31   1 month
 7    2 months
23   Quarterly
13   6 months
56   12 months
64   Annual average to annual average
 9    Semiannual average to semiannual average
32   Current period to base period
 4    Other
 1    Don’t use indexes or percent changes

13.  Which type of indexes or percent changes do you use?   (mark only ONE)
46   Both seasonally adjusted and unadjusted
26   Only unadjusted
20   Only seasonally adjusted
  8   Don’t use indexes or percent changes

 
 
14.  Which index items do you use in which areas?
        (mark ALL that apply)

   Item Groups

U.S. City
Average

Region
(e.g. South,
Northeast,..)

Metropolitan
Areas

(e.g. Dallas,
Chicago,...)

Population
size classes
(e.g. Size
class A,...)

Region-pop
size class

(e.g. West
A-sized,...)

All items 78 34 39  9 11

Major group (The major groups are Food and beverages,
Housing, Apparel and upkeep, Transportation, Medical
care, Entertainment, and Other goods and services)

49 26 25  8  9

Commodity and service group (for examples of C&S group
indexes, see attached colored sheet)

25 16 10  5  6

Special indexes (for examples of Special indexes, see attached
colored sheet)

24 14 14  5  6

Detailed indexes (for examples of Detailed indexes, see attached
colored sheet)

34 18 18  7  9

Average price data for food 17  9 n. a. n. a. n. a.

Average price data for energy 18 10  6  2  4

15.  Which of the following CPI products and services did you know about before you got this questionnaire?
   (mark ALL that apply)

94 Consumer Price Indexes 94 CPI Detailed Report
51 Average Prices 33 U.S. CPI Summary Data News Release
49 Seasonal adjustment factors 20 CPI Quickline Recording (202 606-6994)
21 Variances 13 CPI Information Staff
10 Response rates   7 FAXSTAT automated FAX system
12

15

Fact sheets on topics of common interest

Methodology announcements

24 Internet availability of data and press releases
(stats.bls.gov)

24 World Wide Web home page (http://stats.bls.gov)



U.S. summary data news release recipients

U.S. summary data news release recipients
(Responses to questions are shown in percent, unless otherwise indicated.)

1.  How do you get CPI
information?
(mark ALL that apply)

2.  Which of these sources
is most useful to you?
 (mark only ONE) *

26 16 CPI Detailed Report
100 71 U.S. Summary Data News Release
11  7 Regional or local release
12  6 CPI Quickline Recording [(202) 606-6994]
 6  3 Telephone
 0  0 Via FAX, after I telephone, mail, or FAX in a request
 0  0 Via FAX, using an automated FAX system
 2  1 Via U.S. mail, after I telephone, mail, or FAX in a request
 8  1 Monthly Labor Review
 8  2 Internet (e.g., World Wide Web, Gopher, ...)
 2  1 Other

*  Please note that some responses included more than one source as being the most useful and thus this column does not sum to 100.

3.  How satisfied are you with the following aspects of the Summary Data News Release?
Very

satisfied
Somewhat
satisfied

Neutral Somewhat
dissatisfied

Very
dissatisfied

The overall quality of the Summary Data News Release 71 21 8 0 0

The clarity/readability of the Summary Data News Release 58 27 11 3 1

The group of indexes included 55 27 15 3 0

The ease of getting on or off the mailing list or of having
your name or address changed

45 13 38 2 1

The amount of time between release date and receipt of the
Summary Data News Release

37 30 20 10 3

The regular receipt of a copy each and every month 77 12 9 1 2

4.  Please rank, from most important to least important, the following aspects of the Summary Data News Release.
Use 1 to indicate the most important, 2 to indicate the next most important …
Please use each number only one time.

 Rank
(1 to 5)
Avg. rank

The clarity/readability of the Summary Data News Release _2.3__

The group of indexes included _2.9__

The ease of getting on or off the mailing list or of having your name or address changed _4.6__

The amount of time between release date and receipt of the Summary Data News Release _3.1__

The regular receipt of a copy each and every month _2.2__



U.S. summary data news release recipients

5.  Overall, how satisfied are you with Consumer
Price Index products and services?

Very
satisfied

Somewhat
satisfied

Neutral Somewhat
dissatisfied

Very
dissatisfied

62 30 8 1 0

6.  How satisfied are you with the following characteristics of the CPI?
Very

satisfied
Somewhat
satisfied

Neutral Somewhat
dissatisfied

Very
dissatisfied

The applicability of CPI information to my specific data
needs

56 33 7 3 0

The ease of comprehension of CPI information 55 35 9 2 0

The time between the release of data and the end of the
month they represent

35 37 23 5 1

The CPI practice of not publishing preliminary data; that
is, CPI data are final when initially published

57 23 20 0 0

7. Please rank, from most important to least important, the following characteristics of CPI information.
Use 1 to indicate the most important, 2 to indicate the next most important ...
Please use each number only one time.

 Rank
(1 to 4)
Avg. rank

The applicability of CPI information to my specific data needs __1.8__

The ease of comprehension of CPI information __2.2__

The time between the release of data and the end of the month they represent __2.8__

The CPI practice of not publishing preliminary data; that is, CPI data are final when
initially published

__3.2__

8.  What do you use CPI data for?
   (mark ALL that apply)

9.  What is your primary use of CPI data?
(mark only ONE)  *

73 40 Measure general inflation
45 36 Escalate payments
49   9 Perform projections or forecasts
41 12 Measure price trends for specific items
29   8 Accounting purposes
  7   1 Deflate other series
12   3 Other

* Please note that some responses included more than one use as being the primary use and thus this column does not sum to 100.

10.  Which types of CPI information do you use?   (mark ALL that apply)
87   Consumer Price Index for All Urban Consumers (CPI-U)
54   Consumer Price Index for Urban Wage Earners and Clerical Workers (CPI-W)
34   Average Prices
13    Educational materials (e.g., fact sheets, articles, methodology announcements)
  8    Seasonal factors
  8    Variances
  2    Response rates
  3    Other

11.  How often do you use CPI information?   (mark only ONE)
53    Each month or more frequently
10     Once every 2 months
26    Once every 3 to 6 months
  7    Once a year
  3     Less than once a year



U.S. summary data news release recipients

12.  For what time frames do you compare indexes or percent changes?   (mark ALL that apply)
36   1 month
  8    2 months
29   Quarterly
20   6 months
63   12 months
52   Annual average to annual average
  8    Semiannual average to semiannual average
29   Current period to base period
  3    Other
  2    Don’t use indexes or percent changes

13.  Which type of indexes or percent changes do you use?   (mark only ONE)
49   Both seasonally adjusted and unadjusted
25   Only unadjusted
17   Only seasonally adjusted
  9   Don’t use indexes or percent changes

 
 
14.  Which index items do you use in which areas?
        (mark ALL that apply)

   Item Groups

U.S. City
Average

Region
(e.g. South,
Northeast,..)

Metropolitan
Areas

(e.g. Dallas,
Chicago,...)

Population
size classes
(e.g. Size
class A,...)

Region-pop
size class

(e.g. West
A-sized,...)

All items 82 42 25 13 12

Major group (The major groups are Food and beverages,
Housing, Apparel and upkeep, Transportation, Medical
care, Entertainment, and Other goods and services)

39 24 13  8  8

Commodity and service group (for examples of C&S group
indexes, see attached colored sheet)

23 14  8  6  7

Special indexes (for examples of Special indexes, see attached
colored sheet)

16 11  5  4  3

Detailed indexes (for examples of Detailed indexes, see attached
colored sheet)

21 10  6  6  6

Average price data for food 18 11 n. a. n. a. n. a.

Average price data for energy 21 13  4  5  5

15.  Which of the following CPI products  and  services did you know about before you got this questionnaire?
   (mark ALL that apply)

96 Consumer Price Indexes 49 CPI Detailed Report
46 Average Prices 54 U.S. CPI Summary Data News Release
41 Seasonal adjustment factors 17 CPI Quickline Recording (202 606-6994)
16 Variances  7 CPI Information Staff
 5 Response rates  4 FAXSTAT automated FAX system
 7

 6

Fact sheets on topics of common interest

Methodology announcements

11 Internet availability of data and press releases
(stats.bls.gov)

10 World Wide Web home page (http://stats.bls.gov)



Regional or local release recipients

Regional or local release recipients
(Responses to questions are shown in percent, unless otherwise indicated.)

1.  How do you get CPI
information?
(mark ALL that apply)

2.  Which of these sources
is most useful to you?
 (mark only ONE) **

25 15 CPI Detailed Report
16 17 U.S. Summary Data News Release
100 63 Regional or local release
12  2 CPI Quickline Recording [(202) 606-6994]
12  4 Telephone
 5 *  2 * Via FAX, after I telephone, mail, or FAX in a request
* * Via FAX, using an automated FAX system
 1  0 Via U.S. mail, after I telephone, mail, or FAX in a request
 6  0 Monthly Labor Review
 7  0 Internet (e.g., World Wide Web, Gopher, ...)
 7  8 Other

*  The 5 and 2 figures represent both faxes sent after personal requests and those using an automated fax system.
** Please note that some responses included more than one source as being the most useful and thus this column does not sum to 100.

3.  How satisfied are you with the following aspects of the regional or local release you receive?
Very

satisfied
Somewhat
satisfied

Neutral Somewhat
dissatisfied

Very
dissatisfied

The overall quality of the regional or local release 66 24 9 1 0

The clarity/readability of the regional or local release 68 21 12 0 0

The group of indexes included 61 21 16 1 0

The ease of getting on or off the mailing list or of having
your name or address changed

57 8 32 3 0

The amount of time between release date and receipt of the
regional or local release

39 38 15 8 0

4.  Please rank, from most important to least important, the following aspects of regional or local release you
receive.

Use 1 to indicate the most important, 2 to indicate the next most important ...
Please use each number only one time.

 Rank
(1 to 4)
Avg. rank

The clarity/readability of the regional or local release _1.8__

The group of indexes included _2.2__

The ease of getting on or off the mailing list or of having your name or address changed _3.6__

The amount of time between release date and receipt of the regional or local release _2.5__

5. Overall, how satisfied are you with Consumer
Price Index products and services?

Very
satisfied

Somewhat
satisfied

Neutral Somewhat
dissatisfied

Very
dissatisfied

63 33 3 0 0

6.  How satisfied are you with the following characteristics of the CPI?
Very

satisfied
Somewhat
satisfied

Neutral Somewhat
dissatisfied

Very
dissatisfied

The applicability of CPI information to my specific data
needs

59 35 5 2 0

The ease of comprehension of CPI information 51 38 11 0 0



Regional or local release recipients

The time between the release of data and the end of the
month they represent

39 38 11 12 0

The CPI practice of not publishing preliminary data; that
is, CPI data are final when initially published

63 23 14 0 0

7. Please rank, from most important to least important, the following characteristics of CPI information.
Use 1 to indicate the most important, 2 to indicate the next most important ...
Please use each number only one time.

 Rank
(1 to 4)
Avg. rank

The applicability of CPI information to my specific data needs __1.6__

The ease of comprehension of CPI information __2.3__

The time between the release of data and the end of the month they represent __2.9__

The CPI practice of not publishing preliminary data; that is, CPI data are final when
initially published

__3.2__

8.  What do you use CPI data for?
   (mark ALL that apply)

9.  What is your primary use of CPI data?
(mark only ONE) *

61 22 Measure general inflation
54 51 Escalate payments
52 11 Perform projections or forecasts
33  6 Measure price trends for specific items
34  9 Accounting purposes
 3  3 Deflate other series
 9  6 Other

* Please note that some responses included more than one use as being the primary use and thus this column does not sum to 100.

10.  Which types of CPI information do you use?   (mark ALL that apply)
97   Consumer Price Index for All Urban Consumers (CPI-U)
45   Consumer Price Index for Urban Wage Earners and Clerical Workers (CPI-W)
16   Average Prices
10    Educational materials (e.g., fact sheets, articles, methodology announcements)
 3    Seasonal factors
 9    Variances
 0    Response rates
 4    Other

11.  How often do you use CPI information?   (mark only ONE)
58    Each month or more frequently
 9     Once every 2 months
22    Once every 3 to 6 months
10    Once a year
 1     Less than once a year



Regional or local release recipients

12.  For what time frames do you compare indexes or percent changes?   (mark ALL that apply)
30   1 month
 4    2 months
23   Quarterly
14   6 months
67   12 months
54   Annual average to annual average
 1    Semiannual average to semiannual average
36   Current period to base period
 1    Other
 3    Don’t use indexes or percent changes

13.  Which type of indexes or percent changes do you use?   (mark only ONE)
43   Both seasonally adjusted and unadjusted
27   Only unadjusted
19   Only seasonally adjusted
11   Don’t use indexes or percent changes

14.  Which index items do you use in which areas?
        (mark ALL that apply)

   Item Groups

U.S. City
Average

Region
(e.g. South,
Northeast,..)

Metropolitan
Areas

(e.g. Dallas,
Chicago,...)

Population
size classes
(e.g. Size
class A,...)

Region-pop
size class

(e.g. West
A-sized,...)

All items 68 35 42  8 11

Major group (The major groups are Food and beverages,
Housing, Apparel and upkeep, Transportation, Medical
care, Entertainment, and Other goods and services)

25 17  9  3  3

Commodity and service group (for examples of C&S group
indexes, see attached colored sheet)

18 11  6  3  3

Special indexes (for examples of Special indexes, see attached
colored sheet)

 8  3  2  0  0

Detailed indexes (for examples of Detailed indexes, see attached
colored sheet)

 9  5  1  0  0

Average price data for food  9  9 n. a. n. a. n. a.

Average price data for energy 14 12  5  1  1

15.  Which of the following CPI products  and  services did you know about before you got this questionnaire?
   (mark ALL that apply)

99 Consumer Price Indexes 35 CPI Detailed Report
29 Average Prices 32 U.S. CPI Summary Data News Release
28 Seasonal adjustment factors 18 CPI Quickline Recording (202 606-6994)
10 Variances  9 CPI Information Staff
 3 Response rates 15 FAXSTAT automated FAX system
10

 7

Fact sheets on topics of common interest

Methodology announcements

10 Internet availability of data and press releases
(stats.bls.gov)

10 World Wide Web home page (http://stats.bls.gov)



CPI Quickline callers

CPI Quickline callers
(Responses to questions are shown in percent, unless otherwise indicated.)

1.  How do you get CPI
information?
(mark ALL that apply)

2.  Which of these sources
is most useful to you?
 (mark only ONE) **

23 10 CPI Detailed Report
23 12 U.S. Summary Data News Release
 9  3 Regional or local release

100 66 CPI Quickline Recording [(202) 606-6994]
21 10 Telephone
 6  4 Via FAX, after I telephone, mail, or FAX in a request
* * Via FAX, using an automated FAX system
 3  0 Via U.S. mail, after I telephone, mail, or FAX in a request
 4  1 Monthly Labor Review
10  6 Internet (e.g., World Wide Web, Gopher, ...)
 6  2 Other

*  The 6 and 4 figures represent both faxes sent after personal requests and those using an automated fax system.
**  Please note that some responses included more than one source as being the most useful and thus this column does not sum to 100.

3.  How satisfied are you with the following aspects of the Quickline recording?
Very

satisfied
Somewhat
satisfied

Neutral Somewhat
dissatisfied

Very
dissatisfied

The overall quality of the Quickline recording 69 23  7  2  0

The 24-hour availability 77  8 15  0  0

The direct access to CPI information 79 15  5  1  0

The group of indexes on the recording 59 18 20  3  0

The pace of the message on the recording 58 24 15  4  0

4.  Please rank, from most important to least important, the following aspects of the Quickline recording.
Use 1 to indicate the most important, 2 to indicate the next most important ...
Please use each number only one time.

 Rank
(1 to 4)
Avg. rank

The 24-hour availability _2.8__

The direct access to CPI information _1.3__

The group of indexes on the recording _2.7__

The pace of the message on the recording _2.8__

5. Overall, how satisfied are you with Consumer
Price Index products and services?

Very
satisfied

Somewhat
satisfied

Neutral Somewhat
dissatisfied

Very
dissatisfied

66 26  9  0  0



CPI Quickline callers

6.  How satisfied are you with the following characteristics of the CPI?
Very

satisfied
Somewhat
satisfied

Neutral Somewhat
dissatisfied

Very
dissatisfied

The applicability of CPI information to my specific data
needs

67 26  4  3  0

The ease of comprehension of CPI information 52 35 11  1  0

The time between the release of data and the end of the
month they represent

30 33 20 16  1

The CPI practice of not publishing preliminary data; that
is, CPI data are final when initially published

58 18 20  3  1

7. Please rank, from most important to least important, the following characteristics of CPI information.
Use 1 to indicate the most important, 2 to indicate the next most important ...
Please use each number only one time.

 Rank
(1 to 4)
Avg. rank

The applicability of CPI information to my specific data needs __1.8__

The ease of comprehension of CPI information __2.4__

The time between the release of data and the end of the month they represent __2.6__

The CPI practice of not publishing preliminary data; that is, CPI data are final when
initially published

__3.2__

8.  What do you use CPI data for?
   (mark ALL that apply)

9.  What is your primary use of CPI data?
(mark only ONE) *

54 25 Measure general inflation
57 45 Escalate payments
39  9 Perform projections or forecasts
19  7 Measure price trends for specific items
28 12 Accounting purposes
11  3 Deflate other series
10  5 Other

* Please note that some responses included more than one use as being the primary use and thus this column does not sum to 100.

10.  Which types of CPI information do you use?   (mark ALL that apply)
86   Consumer Price Index for All Urban Consumers (CPI-U)
45   Consumer Price Index for Urban Wage Earners and Clerical Workers (CPI-W)
 8   Average Prices
 5    Educational materials (e.g., fact sheets, articles, methodology announcements)
 3    Seasonal factors
 1    Variances
 1    Response rates
 5    Other

11.  How often do you use CPI information?   (mark only ONE)
66    Each month or more frequently
 6     Once every 2 months
14    Once every 3 to 6 months
13    Once a year
 1     Less than once a year



CPI Quickline callers

12.  For what time frames do you compare indexes or percent changes?   (mark ALL that apply)
31   1 month
 4    2 months
14   Quarterly
 9   6 months
61   12 months
51   Annual average to annual average
 2    Semiannual average to semiannual average
27   Current period to base period
 3    Other
 1    Don’t use indexes or percent changes

13.  Which type of indexes or percent changes do you use?   (mark only ONE)
33   Both seasonally adjusted and unadjusted
34   Only unadjusted
22   Only seasonally adjusted
11   Don’t use indexes or percent changes

14.  Which index items do you use in which areas?
        (mark ALL that apply)

   Item Groups

U.S. City
Average

Region
(e.g. South,
Northeast,..)

Metropolitan
Areas

(e.g. Dallas,
Chicago,...)

Population
size classes
(e.g. Size
class A,...)

Region-pop
size class

(e.g. West
A-sized,...)

All items 83 14 37  2  2

Major group (The major groups are Food and beverages,
Housing, Apparel and upkeep, Transportation, Medical
care, Entertainment, and Other goods and services)

19  8  9  3  2

Commodity and service group (for examples of C&S group
indexes, see attached colored sheet)

 9  4  4  1  1

Special indexes (for examples of Special indexes, see attached
colored sheet)

10  4  4  2  1

Detailed indexes (for examples of Detailed indexes, see attached
colored sheet)

11  6  5  2  1

Average price data for food  6  2 n. a. n. a. n. a.

Average price data for energy  9  3  3  1  1

15.  Which of the following CPI products  and  services did you know about before you got this questionnaire?
   (mark ALL that apply)

95 Consumer Price Indexes 37 CPI Detailed Report
27 Average Prices 36 U.S. CPI Summary Data News Release
38 Seasonal adjustment factors 79 CPI Quickline Recording (202 606-6994)
 8 Variances 24 CPI Information Staff
 2 Response rates  7 FAXSTAT automated FAX system
 5

 5

Fact sheets on topics of common interest

Methodology announcements

15 Internet availability of data and press releases
(stats.bls.gov)

13 World Wide Web home page (http://stats.bls.gov)



Telephone callers

Telephone callers
(Responses to questions are shown in percent, unless otherwise indicated.)

1.  How do you get CPI
information?
(mark ALL that apply)

2.  Which of these sources
is most useful to you?
 (mark only ONE) **

19 15 CPI Detailed Report
17  8 U.S. Summary Data News Release
16  9 Regional or local release
19 11 CPI Quickline Recording [(202) 606-6994]
100 51 Telephone
15 12 Via FAX, after I telephone, mail, or FAX in a request
* * Via FAX, using an automated FAX system
 8  5 Via U.S. mail, after I telephone, mail, or FAX in a request
 7  3 Monthly Labor Review
 9  4 Internet (e.g., World Wide Web, Gopher, ...)
 7  2 Other

*  The 15 and 12 figures represent both faxes sent after personal requests and those using an automated fax system.
**  Please note that some responses included more than one source as being the most useful and thus this column does not sum to 100.

3.  How satisfied are you with the following aspects of your telephone call(s) for information or assistance to the
CPI office?

Very
satisfied

Somewhat
satisfied

Neutral Somewhat
dissatisfied

Very
dissatisfied

The overall quality of our response(s) to your telephone
call(s)

77 17  4  1  1

The knowledge of the CPI analyst providing you the
information

74 20  6  1  0

The professionalism of the CPI analyst providing you the
information

74 17  8  1  0

The fact that you interact with a person to get information 83  9  7  0  1

The extent to which the information that you receive
corresponds to what you request

86 11  2  1  1

4.  Please rank, from most important to least important, the following aspects of your telephone call(s) for
information or assistance to the CPI office.

Use 1 to indicate the most important, 2 to indicate the next most important ...
Please use each number only one time.

 Rank
(1 to 4)
Avg. rank

The knowledge of the CPI analyst providing you the information _2.3__

The professionalism of the CPI analyst providing you the information _3.0__

The fact that you interact with a person to get information _2.7__

The extent to which the information that you receive corresponds to what you request _1.9__

5. Overall, how satisfied are you with Consumer
Price Index products and services?

Very
satisfied

Somewhat
satisfied

Neutral Somewhat
dissatisfied

Very
dissatisfied

77 16  5  2  0



Telephone callers

6.  How satisfied are you with the following characteristics of the CPI?
Very

satisfied
Somewhat
satisfied

Neutral Somewhat
dissatisfied

Very
dissatisfied

The applicability of CPI information to my specific data
needs

66 29  4  1  0

The ease of comprehension of CPI information 45 39 14  3  0

The time between the release of data and the end of the
month they represent

32 35 22 11  1

The CPI practice of not publishing preliminary data; that
is, CPI data are final when initially published

52 26 21  1  0

7. Please rank, from most important to least important, the following characteristics of CPI information.
Use 1 to indicate the most important, 2 to indicate the next most important ...
Please use each number only one time.

 Rank
(1 to 4)
Avg rank

The applicability of CPI information to my specific data needs __1.6__

The ease of comprehension of CPI information __2.4__

The time between the release of data and the end of the month they represent __2.8__

The CPI practice of not publishing preliminary data; that is, CPI data are final when
initially published

__3.3__

8.  What do you use CPI data for?
   (mark ALL that apply)

9.  What is your primary use of CPI data?
(mark only ONE) *

55 22 Measure general inflation
57 44 Escalate payments
35 11 Perform projections or forecasts
35 13 Measure price trends for specific items
34 12 Accounting purposes
12  2 Deflate other series
10  5 Other

* Please note that some responses included more than one use as being the primary use and thus this column does not sum to 100.

10.  Which types of CPI information do you use?   (mark ALL that apply)
83   Consumer Price Index for All Urban Consumers (CPI-U)
42   Consumer Price Index for Urban Wage Earners and Clerical Workers (CPI-W)
21   Average Prices
 6    Educational materials (e.g., fact sheets, articles, methodology announcements)
 6    Seasonal factors
 5    Variances
 0    Response rates
 7    Other

11.  How often do you use CPI information?   (mark only ONE)
47    Each month or more frequently
 5     Once every 2 months
23    Once every 3 to 6 months
22    Once a year
 4     Less than once a year



Telephone callers

12.  For what time frames do you compare indexes or percent changes?   (mark ALL that apply)
28   1 month
 3    2 months
15   Quarterly
12   6 months
63   12 months
58   Annual average to annual average
 5    Semiannual average to semiannual average
30   Current period to base period
 2    Other
 1    Don’t use indexes or percent changes

13.  Which type of indexes or percent changes do you use?   (mark only ONE)
36   Both seasonally adjusted and unadjusted
27   Only unadjusted
20   Only seasonally adjusted
17   Don’t use indexes or percent changes

 
14.  Which index items do you use in which areas?
        (mark ALL that apply)

   Item Groups

U.S. City
Average

Region
(e.g. South,
Northeast,..)

Metropolitan
Areas

(e.g. Dallas,
Chicago,...)

Population
size classes
(e.g. Size
class A,...)

Region-pop
size class

(e.g. West
A-sized,...)

All items 66 19 35  4  4

Major group (The major groups are Food and beverages,
Housing, Apparel and upkeep, Transportation, Medical
care, Entertainment, and Other goods and services)

30 11 14  2  3

Commodity and service group (for examples of C&S group
indexes, see attached colored sheet)

12  4  4  1  1

Special indexes (for examples of Special indexes, see attached
colored sheet)

13  4  5  2  1

Detailed indexes (for examples of Detailed indexes, see attached
colored sheet)

18  3  6  1  1

Average price data for food 10  4 n. a. n. a. n. a.

Average price data for energy 11  4  2  1  0

15.  Which of the following CPI products  and  services did you know about before you got this questionnaire?
   (mark ALL that apply)

97 Consumer Price Indexes 36 CPI Detailed Report
30 Average Prices 28 U.S. CPI Summary Data News Release
27 Seasonal adjustment factors 29 CPI Quickline Recording (202 606-6994)
 8 Variances 29 CPI Information Staff
 7 Response rates 13 FAXSTAT automated FAX system
 6

 9

Fact sheets on topics of common interest

Methodology announcements

13 Internet availability of data and press releases
(stats.bls.gov)

14 World Wide Web home page (http://stats.bls.gov)



Fax recipients

Fax recipients
(Responses to questions are shown in percent, unless otherwise indicated.)

1.  How do you get CPI
information?
(mark ALL that apply)

2.  Which of these sources
is most useful to you?
 (mark only ONE) *

23 10 CPI Detailed Report
19  7 U.S. Summary Data News Release
14  6 Regional or local release
16  5 CPI Quickline Recording [(202) 606-6994]
36 14 Telephone
63 39 Via FAX, after I telephone, mail, or FAX in a request
22 23 Via FAX, using an automated FAX system
22 - Via FAX, neither method specified
 9  1 Via U.S. mail, after I telephone, mail, or FAX in a request
 6  0 Monthly Labor Review
15  8 Internet (e.g., World Wide Web, Gopher, ...)
10  6 Other

*  Please note that some responses included more than one source as being the most useful and thus this column does not sum to 100.

3.  How satisfied are you with the following aspects of your receipt of CPI information via FAX transmission?
Very

satisfied
Somewhat
satisfied

Neutral Somewhat
dissatisfied

Very
dissatisfied

The overall quality of your receipt of CPI information
via FAX

79 17 3 1 0

The ease of making your request 76 20 2 2 0

The extent to which the information that you receive
corresponds to what you request

83 15 1 0 0

The amount of time between requesting information and
receiving a FAX

74 17 6 2 0

The clarity/readability of information received 68 25 4 3 0

4.  Please rank, from most important to least important, the following aspects of your receipt of CPI information via
FAX transmission.

Use 1 to indicate the most important, 2 to indicate the next most important ...
Please use each number only one time.

 Rank
(1 to 4)
Avg. rank

The ease of making your request _2.6__

The extent to which the information that you receive corresponds to what you request _2.0__

The amount of time between requesting information and receiving a FAX _2.6__

The clarity/readability of information received _2.8__

5. Overall, how satisfied are you with Consumer
Price Index products and services?

Very
satisfied

Somewhat
satisfied

Neutral Somewhat
dissatisfied

Very
dissatisfied

70 28 2 0 0



Fax recipients

6.  How satisfied are you with the following characteristics of the CPI?
Very

satisfied
Somewhat
satisfied

Neutral Somewhat
dissatisfied

Very
dissatisfied

The applicability of CPI information to my specific data
needs

70 26 3 1 0

The ease of comprehension of CPI information 54 36 10 0 0

The time between the release of data and the end of the
month they represent

29 37 24 9 1

The CPI practice of not publishing preliminary data; that
is, CPI data are final when initially published

51 21 25 3 0

7. Please rank, from most important to least important, the following characteristics of CPI information.
Use 1 to indicate the most important, 2 to indicate the next most important ...
Please use each number only one time.

 Rank
(1 to 4)
Avg rank

The applicability of CPI information to my specific data needs __1.6__

The ease of comprehension of CPI information __2.3__

The time between the release of data and the end of the month they represent __2.8__

The CPI practice of not publishing preliminary data; that is, CPI data are final when
initially published

__3.3__

8.  What do you use CPI data for?
   (mark ALL that apply)

9.  What is your primary use of CPI data?
(mark only ONE) *

58 22 Measure general inflation
48 37 Escalate payments
44 11 Perform projections or forecasts
33 12 Measure price trends for specific items
35 12 Accounting purposes
15  2 Deflate other series
17 11 Other

* Please note that some responses included more than one use as being the primary use and thus this column does not sum to 100.

10.  Which types of CPI information do you use?   (mark ALL that apply)
83   Consumer Price Index for All Urban Consumers (CPI-U)
41   Consumer Price Index for Urban Wage Earners and Clerical Workers (CPI-W)
20   Average Prices
 7    Educational materials (e.g., fact sheets, articles, methodology announcements)
11    Seasonal factors
 5    Variances
 2    Response rates
 9    Other

11.  How often do you use CPI information?   (mark only ONE)
38    Each month or more frequently
10     Once every 2 months
26    Once every 3 to 6 months
25    Once a year
 1     Less than once a year



Fax recipients

12.  For what time frames do you compare indexes or percent changes?   (mark ALL that apply)
25   1 month
 2    2 months
16   Quarterly
 8   6 months
58   12 months
59   Annual average to annual average
 9    Semiannual average to semiannual average
29   Current period to base period
 4    Other
 0    Don’t use indexes or percent changes

13.  Which type of indexes or percent changes do you use?   (mark only ONE)
44   Both seasonally adjusted and unadjusted
26   Only unadjusted
18   Only seasonally adjusted
12   Don’t use indexes or percent changes

14.  Which index items do you use in which areas?
        (mark ALL that apply)

   Item Groups

U.S. City
Average

Region
(e.g. South,
Northeast,..)

Metropolitan
Areas

(e.g. Dallas,
Chicago,...)

Population
size classes
(e.g. Size
class A,...)

Region-pop
size class

(e.g. West
A-sized,...)

All items 69 26 36  4  5

Major group (The major groups are Food and beverages,
Housing, Apparel and upkeep, Transportation, Medical
care, Entertainment, and Other goods and services)

34 11 14  2  2

Commodity and service group (for examples of C&S group
indexes, see attached colored sheet)

19  6  6  1  1

Special indexes (for examples of Special indexes, see attached
colored sheet)

19  6  4  0  1

Detailed indexes (for examples of Detailed indexes, see attached
colored sheet)

20  8  8  1  3

Average price data for food 14  6 n. a. n. a. n. a.

Average price data for energy 13  4  4  0  0

15.  Which of the following CPI products  and  services did you know about before you got this questionnaire?
   (mark ALL that apply)

97 Consumer Price Indexes 42 CPI Detailed Report
31 Average Prices 31 U.S. CPI Summary Data News Release
32 Seasonal adjustment factors 33 CPI Quickline Recording (202 606-6994)
12 Variances 28 CPI Information Staff
 3 Response rates 34 FAXSTAT automated FAX system
 9

 9

Fact sheets on topics of common interest

Methodology announcements

24 Internet availability of data and press releases
(stats.bls.gov)

22 World Wide Web home page (http://stats.bls.gov)



Personal (U.S. Postal Service) mail

U.S. Postal Service (personal mail) recipients
(Responses to questions are shown in percent, unless otherwise indicated.)

1.  How do you get CPI
information?
(mark ALL that apply)

2.  Which of these sources
is most useful to you?
 (mark only ONE) **

25 21 CPI Detailed Report
26 18 U.S. Summary Data News Release
18 12 Regional or local release
12 4 CPI Quickline Recording [(202) 606-6994]
25 9 Telephone
13 9 Via FAX, after I telephone, mail, or FAX in a request
* * Via FAX, using an automated FAX system

100 30 Via U.S. mail, after I telephone, mail, or FAX in a request
7 3 Monthly Labor Review
8 6 Internet (e.g., World Wide Web, Gopher, ...)

10 4 Other
*  The 13 and 9 figures represent both faxes sent after personal requests and those using an automated fax system.
**  Please note that some responses included more than one source as being the most useful and thus this column does not sum to 100.

3.  How satisfied are you with the following aspects of the CPI response(s) that you receive through
the mail?

Very
satisfied

Somewhat
satisfied

Neutral Somewhat
dissatisfied

Very
dissatisfied

The overall quality of our response to you through the
mail

77 8 9 5 1

The clarity of the information received 65 25 9 1 0

The amount of time between requesting information and
receiving it

51 23 18 7 1

The extent to which the information you receive
corresponds to what you request

71 21 7 1 0

The ease of making your request 53 22 14 8 3

4.  Please rank, from most important to least important, the following aspects of the CPI response(s) that you
receive through the mail.

Use 1 to indicate the most important, 2 to indicate the next most important ...
Please use each number only one time.

 Rank
(1 to 4)
Avg. rank

The clarity of the information received _2.2__

The extent to which the information you receive corresponds to what you request _2.2__

The amount of time between requesting information and receiving it _2.7___

The ease of making your request _2.9__

5. Overall, how satisfied are you with Consumer
Price Index products and services?

Very
satisfied

Somewhat
satisfied

Neutral Somewhat
dissatisfied

Very
dissatisfied

67 26 5 1 1



Personal (U.S. Postal Service) mail

6.  How satisfied are you with the following characteristics of the CPI?
Very

satisfied
Somewhat
satisfied

Neutral Somewhat
dissatisfied

Very
dissatisfied

The applicability of CPI information to my specific data
needs

66 21 6 6 0

The ease of comprehension of CPI information 55 32 11 1 1

The time between the release of data and the end of the
month they represent

36 31 23 9 1

The CPI practice of not publishing preliminary data; that
is, CPI data are final when initially published

62 20 13 1 3

7. Please rank, from most important to least important, the following characteristics of CPI information.
Use 1 to indicate the most important, 2 to indicate the next most important ...
Please use each number only one time.

 Rank
(1 to 4)
Avg rank

The applicability of CPI information to my specific data needs __1.7__

The ease of comprehension of CPI information __2.4__

The time between the release of data and the end of the month they represent __2.8__

The CPI practice of not publishing preliminary data; that is, CPI data are final when
initially published

__3.1__

8.  What do you use CPI data for?
   (mark ALL that apply)

9.  What is your primary use of CPI data?
(mark only ONE) *

58 24 Measure general inflation
48 44 Escalate payments
26  8 Perform projections or forecasts
28  9 Measure price trends for specific items
25 11 Accounting purposes
 8  2 Deflate other series
20  5 Other

* Please note that some responses included more than one use as being the primary use and thus this column does not sum to 100.

10.  Which types of CPI information do you use?   (mark ALL that apply)
80   Consumer Price Index for All Urban Consumers (CPI-U)
42   Consumer Price Index for Urban Wage Earners and Clerical Workers (CPI-W)
23   Average Prices
 6    Educational materials (e.g., fact sheets, articles, methodology announcements)
 6    Seasonal factors
 3    Variances
 1    Response rates
 4    Other

11.  How often do you use CPI information?   (mark only ONE)
37    Each month or more frequently
 4     Once every 2 months
21    Once every 3 to 6 months
32    Once a year
 6     Less than once a year



Personal (U.S. Postal Service) mail

12.  For what time frames do you compare indexes or percent changes?   (mark ALL that apply)
24   1 month
 1    2 months
15   Quarterly
 9   6 months
52   12 months
50   Annual average to annual average
 6    Semiannual average to semiannual average
26   Current period to base period
 5    Other
 5    Don’t use indexes or percent changes

13.  Which type of indexes or percent changes do you use?   (mark only ONE)
27   Both seasonally adjusted and unadjusted
38   Only unadjusted
19   Only seasonally adjusted
16   Don’t use indexes or percent changes

 
14.  Which index items do you use in which areas?
        (mark ALL that apply)

   Item Groups

U.S. City
Average

Region
(e.g. South,
Northeast,..)

Metropolitan
Areas

(e.g. Dallas,
Chicago,...)

Population
size classes
(e.g. Size
class A,...)

Region-pop
size class

(e.g. West
A-sized,...)

All items 63 30 31  2  4

Major group (The major groups are Food and beverages,
Housing, Apparel and upkeep, Transportation, Medical
care, Entertainment, and Other goods and services)

27 21 12  1  1

Commodity and service group (for examples of C&S group
indexes, see attached colored sheet)

11  9  7  0  0

Special indexes (for examples of Special indexes, see attached
colored sheet)

12  7  9  1  1

Detailed indexes (for examples of Detailed indexes, see attached
colored sheet)

11 11  6  2  1

Average price data for food  7  9 n. a. n. a. n. a.

Average price data for energy 11 11  6  1  1

15.  Which of the following CPI products  and  services did you know about before you got this questionnaire?
   (mark ALL that apply)

98 Consumer Price Indexes 41 CPI Detailed Report
35 Average Prices 35 U.S. CPI Summary Data News Release
29 Seasonal adjustment factors 13 CPI Quickline Recording (202 606-6994)
11 Variances 15 CPI Information Staff
 2 Response rates 11 FAXSTAT automated FAX system
10

13

Fact sheets on topics of common interest

Methodology announcements

12 Internet availability of data and press releases
(stats.bls.gov)

12 World Wide Web home page (http://stats.bls.gov)



Internet respondents

Internet respondents
(Responses to questions are shown in percent, unless otherwise indicated.)

1.  How do you get CPI
information?
(mark ALL that apply)

2.  Which of these sources
is most useful to you?
 (mark only ONE)

20  8 CPI Detailed Report
14  0 U.S. Summary Data News Release
18  8 Regional or local release
 4  1 CPI Quickline Recording [(202) 606-6994]
 9  1 Telephone
 4  3 Via FAX, after I telephone, mail, or FAX in a request
* * Via FAX, using an automated FAX system
 0  0 Via U.S. mail, after I telephone, mail, or FAX in a request
 6  0 Monthly Labor Review

100  71 Internet (e.g., World Wide Web, Gopher, ...)
14  6 Other

*  The 4 and 3 figures represent both faxes sent after personal requests and those using an automated fax system.

3.  How satisfied are you with the following aspects of CPI information acquired via Internet (e.g., World Wide Web,
Gopher , ...) ?

Very
satisfied

Somewhat
satisfied

Neutral Somewhat
dissatisfied

Very
dissatisfied

The overall quality of CPI information acquired through
the Internet

53 33 7 6 1

The ease of getting the CPI information you want 43 33 4 12 7

The usefulness of CPI-related text provided 53 25 12 7 2

The ability to get CPI data in an electronic format 70 14 5 7 5

The 24-hour availability 87 7 3 1 1

4.  Please rank, from most important to least important, the following aspects of CPI information acquired via
Internet (e.g., World Wide Web, Gopher , ...) .

Use 1 to indicate the most important, 2 to indicate the next most important ...
Please use each number only one time.

 Rank
(1 to 4)
Avg. rank

The ease of getting the CPI information you want _2.0__

The usefulness of CPI-related text provided _2.9__

The ability to get CPI data in an electronic format _2.3__

The 24-hour availability _2.8__

5. Overall, how satisfied are you with Consumer
Price Index products and services?

Very
satisfied

Somewhat
satisfied

Neutral Somewhat
dissatisfied

Very
dissatisfied

48 43 4 3 1



Internet respondents

6.  How satisfied are you with the following characteristics of the CPI?
Very

satisfied
Somewhat
satisfied

Neutral Somewhat
dissatisfied

Very
dissatisfied

The applicability of CPI information to my specific data
needs

35 42 14 7 1

The ease of comprehension of CPI information 46 33  9 7 5

The time between the release of data and the end of the
month they represent

42 24 24 6 3

The CPI practice of not publishing preliminary data; that
is, CPI data are final when initially published

45 21 29 5 0

7. Please rank, from most important to least important, the following characteristics of CPI information.
Use 1 to indicate the most important, 2 to indicate the next most important ...
Please use each number only one time.

 Rank
(1 to 4)
Avg. rank

The applicability of CPI information to my specific data needs __1.8__

The ease of comprehension of CPI information __2.4__

The time between the release of data and the end of the month they represent __2.5__

The CPI practice of not publishing preliminary data; that is, CPI data are final when
initially published

__3.3__

8.  What do you use CPI data for?
   (mark ALL that apply)

9.  What is your primary use of CPI data?
(mark only ONE)

60 31 Measure general inflation
23 11 Escalate payments
53 18 Perform projections or forecasts
33 11 Measure price trends for specific items
18  6 Accounting purposes
14  6 Deflate other series
28 17 Other

10.  Which types of CPI information do you use?   (mark ALL that apply)
83   Consumer Price Index for All Urban Consumers (CPI-U)
36   Consumer Price Index for Urban Wage Earners and Clerical Workers (CPI-W)
39   Average Prices
18    Educational materials (e.g., fact sheets, articles, methodology announcements)
15    Seasonal factors
 6    Variances
 1    Response rates
 8    Other

11.  How often do you use CPI information?   (mark only ONE)
50    Each month or more frequently
14     Once every 2 months
27    Once every 3 to 6 months
 7    Once a year
 2     Less than once a year



Internet respondents

12.  For what time frames do you compare indexes or percent changes?   (mark ALL that apply)
30   1 month
 3    2 months
35   Quarterly
14   6 months
48   12 months
58   Annual average to annual average
 4    Semiannual average to semiannual average
33   Current period to base period
 0    Other
 1    Don’t use indexes or percent changes

13.  Which type of indexes or percent changes do you use?   (mark only ONE)
52   Both seasonally adjusted and unadjusted
22   Only unadjusted
21   Only seasonally adjusted
 5   Don’t use indexes or percent changes

14.  Which index items do you use in which areas?
        (mark ALL that apply)

   Item Groups

U.S. City
Average

Region
(e.g. South,
Northeast,..)

Metropolitan
Areas

(e.g. Dallas,
Chicago,...)

Population
size classes
(e.g. Size
class A,...)

Region-pop
size class

(e.g. West
A-sized,...)

All items 73 46 42 12 15

Major group (The major groups are Food and beverages,
Housing, Apparel and upkeep, Transportation, Medical
care, Entertainment, and Other goods and services)

56 36 19  2 10

Commodity and service group (for examples of C&S group
indexes, see attached colored sheet)

43 26 21  7  8

Special indexes (for examples of Special indexes, see attached
colored sheet)

45 25 21  5  8

Detailed indexes (for examples of Detailed indexes, see attached
colored sheet)

43 30 24  7  7

Average price data for food 33 27 n. a. n. a. n. a.

Average price data for energy 31 27 21  8  9

15.  Which of the following CPI products  and  services did you know about before you got this questionnaire?
   (mark ALL that apply)

86 Consumer Price Indexes 47 CPI Detailed Report
57 Average Prices 34 U.S. CPI Summary Data News Release
54 Seasonal adjustment factors 18 CPI Quickline Recording (202 606-6994)
15 Variances 13 CPI Information Staff
 9 Response rates 12 FAXSTAT automated FAX system
20

16

Fact sheets on topics of common interest

Methodology announcements

58 Internet availability of data and press releases
(stats.bls.gov)

58 World Wide Web home page (http://stats.bls.gov)
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Comments written by respondents to the 1996 CPI User
Survey cover a wide variety of topics.  More than a third of
the respondents provided written remarks.

Many remarks were broad statements, such as “Every-
thing is good as is” or “We really like the fax line.”  Other
remarks were more specific, complimenting a particular
individual or service.  Some comments involved specific
concerns.  For example, a number of respondents com-
mented that they wanted the CPI release and other infor-
mation services speeded up.

Respondents offered many suggestions.  The two most
common suggestions involved producing indexes for new

Comments from respondents

areas and making the information provided clearer and
easier to acquire.  Other typical comments were “The vol-
ume on the Quickline is too low” and “Use more legible
and larger print.”

Other respondents noted that they have changed the way
they now obtain CPI data as a result of the user survey.
These respondents said they were previously unaware of
the newer, faster methods of getting CPI information, such
as the Internet and the automated fax system; and that the
questionnaire itself made them aware of the services they
now use.
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Technical note

A CPI user was defined for this study’s purpose as a
person who uses CPI information and who has direct con-
tact with a Bureau of Labor Statistics (BLS) office or publi-
cation.  For example, a person who gets CPI data from the
Wall Street Journal for contract escalation is not a CPI user
according to this study’s definition, while someone who gets
CPI data from the CPI Detailed Report for the same pur-
pose is considered a CPI user.

The Bureau could not survey all persons in the United
States who use the CPI, nor could it construct a sample
frame that would have reached or represented all persons
who use the CPI from any source.  However, since the BLS
can solicit opinions from those with whom it has direct
contact, a CPI user was defined as such, for this survey-
study. As the survey-study targeted specific CPI user groups
and their needs—and not the more broadly defined user
community—findings should be interpreted as a case study;
and no attempt should be made to provide inferences to a
larger population.

Specifically, the study has provided information on the
current level of satisfaction among surveyed customers of

specific CPI products or publications and has identified
product changes that should increase customer satisfaction
levels among CPI users.

This survey-study was intended to help identify prob-
lems and areas where improvement is needed and desired.
Samples were designed to be large enough to capture a sub-
stantial number of responses so feedback would be varied
and useful.  Additionally, the survey-study was designed to
provide useful information in a timely and economical
manner.

Separate surveys for each group were intended to be in-
dependent, and results from each group represent the re-
spondents for that group alone.  Since responses for each
group were not adjusted to represent the population of us-
ers in each group, overall results represent the combined
total of all persons who responded to the survey and not all
CPI information users.  Data have not been extrapolated to
the greater CPI user community and no estimates of cus-
tomer satisfaction were made for users outside those who
responded to the survey.



56

Appendix

Response r ates to 1996 CPI User Survey

Response rate
(of delivered)
(in percent)

CPI Detailed Report 600 1 599 190 32

U.S. summary data news release 400 2 398 123 31

Regional or local news releases 200 3 197 69 35

Phone callers 370 8 362 190 52

Personal (U.S.) mail 256 0 256 104 41

Quickline recording callers 300 1 299 197 66

Fax recipients 541 23 518 234 45

   Subtotal 2667 38 2629 1107 42

Internet - - - 99 -

 Total - - - 1206 -

User group Undeliverable ReturnedDelivered to
respondents

Number sent to
respondents

Note:  Due to the self-selection nature of the Internet sample, its totals are not included in the calculation of the overall response rate.


